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The use of seeds for premiums is 
regarded by ADVERTISING AGE as a 
harbinger of spring, but General 
Mills’ signing up all those baseball 
broadcasts made it practically a cer- 
tainty. 
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Fortunately for several million 
people, there will be a lot of strikes 
around April 15 by men standing up, 
to offset those of the lazy fellows 
who are sitting down. 
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Now that the Virgin Islands are 
producing under government aus- 
pices a potable and pleasing distil- 
late, the Demon Rum will be im- 
personated hereafter by your Uncle 
Sam. 
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Since the W. C. T. U. put both 
beer and cider on the proscribed list, 
some of the younger consumers are 
deciding that they might as well be 
hung for a sheep as a lamb. 
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Picturing the horrors of the cigar- 
ette traffic, the Inter-State Narcotics 
Association shows the revulsion of a 
fine young man who gets a whiff of 
his sweetie’s ash-tray breath. Looks 
as if practically everybody is boost- 
ing Listerine. 
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H. J. Kenner advocates a tax on 
appropriations to create a fund of 
$1,000,000 a year to police advertis- 
ing. And Gilbert & Sullivan said 
the policeman’s lot is not a happy 
one! 
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Selected graduate students in 
Northwestern’s school of commerce 
will get “‘interneships” in advertis- 
ing paying $15 a week. An interne 
ship must be something like a vice- 
presidency. 

, FF F 


Beer in cans has become popular 
with John Bull, reports H. A. Good- 
win. This disposes of the rumor 
that Britishers drink ale in pubs 
just to please the bar-maids. 
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Advertisers are showing increased 
solicitude for the middle-aged, it 
seems, They have been reading the 
vital statistics, which show that 
quintuplets aren’t being born nearly 
often enough. 
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The new Warner Brothers title, 
“The King and the Chorus Girl,” 
seems a bit antiquated. This year’s 
crop of kisses is delivered by chorus 
girls who recognize the importance 
ot a steady job. 
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Although Dr. Harrison Howe, of 
the American Chemical Society, de- 
nounces advertising claims for cos- 
metics which promise rejuvenation 
of the skin, he admits that he hasn’t 
used one. Is this the scientific spirit, 
doctor? 
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The radio networks grossed $5,- 
762,187 in February. No wonder it 
took sO many orchestras working 
night and day to roll up the required 
number of “Pennies from Heaven.” 
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I. Newman and Sons, makers of 
the Practical Front, promise a revel- 
ation “to women inclined to stout- 
ness." Actually, though, their incli- 
nation is all in the other direction. 

Copy Cos. 


AUTO INDUSTRY 
CHEERFUL, EVEN 
IF BELEAGUERED 


Strikes Fail to Halt Progress 
of Motordom 


Detroit, Mich., March 19.—Though 
automotive strikes and attendant 
cancellations of advertising have 
usurped the spotlight recently, the 
clear cut fact remains that the in- 
dustry is geared to do the most ef- 
fective selling job in its long history. 
Expanded production facilities in- 
sure heavy automotive lineage in 
1937, regardless of any temporary 
interruptions of routine, a survey by 
ADVERTISING AGE disclosed today. 

Furthermore, it has been demon- 
strated that strikes, while exercising 
a baleful influence on the company 
under attack, have less effect on in- 
dustry sales than was thought. Gen- 
eral Motors, for instance, sold only 
59,600 cars in February, compared 
with 96,134 in the corresponding 
month of 1936. ‘Total registrations 
for February are estimated at 210,- 
000, as compared with 176,668 in the 
same month of 1936. While this fig- 
ure represents a decline from Janu- 
ary, 1937, floods played some part in 
the decreased February demand and 
it appears that much of the loss of 
one company is reflected in larger 
sales by others. 


Packard Test Successful 


Illustrating the increased activity 
of manufacturers whose assembly 
lines are functioning, Packard is en- 
larging on a test campaign designed 
to induce the prospect to take the vi- 
tal initial step of learning the trade- 
in value of his present car. A cou- 
pon is designed to induce immediate 
action. Initial responses have been 
so satisfactory that the Packard 
agency, Young & Rubicam, is pre- 
paring for record-breaking inser- 
tions. Copy tells the motorist that 
his old car will probably take care 
of the initial payment on a new 
Packard, and emphasizes the com- 
pany’s instalment plan. 

General Motors Corporation is driv- 
ing ahead at top production speed in 
an effort to reduce the backlog of 
orders accumulated during its en- 
forced cessation of activities. At 
least two of its divisions seem likely 
to increase advertising lineage sub- 
stantially over 1936—Cadillac, which 
boasts a gain of more than 100 per 
cent in LaSalle sales, and Pontiac, 
which has almost doubled sales over 
the comparable 1936 period. Both ae 
counts are handled by MacManus, 
John & Adams, Inc. 

Buick is also maintaining its repu- 
tation as a star well worth hitching 
to. Despite the strike, its output 
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In full page copy in newspapers R. H. 

Macy Co., New York, last week an- 

nounced its stand on price maintenance 

as a result of the State Court Fair Trade 
Act decision. 


Private Brands 
Hurled by Macy 
at Price- Fixing 


New York, March 19.—Introducing 
labels stating that the product is 
“Price-fixed by the manufacturer or 
wholesaler under the Feld-Crawford 
New York law,” Macy’s department 
store today gave manufacturers of 
branded merchandise cause for pause 
in any rush to take adyantage of 
minimum re-sale price provisions 
through state legislation. 

At the same time the store has de- 
signed and affixed new labels and 
tags for products long sold under its 
own brand, which state, ‘“Macy’s 
own, why pay more? Quality ap- 
proved by Macy’s Bureau of Stand- 
ards.” 

The drug and liquor departments 
are the current battleground of na- 
tional vs. private brands in the na- 
tion’s largest department store, which 
are merchandised with all the inge- 
nuity and strategy under the Macy 
high command. Counter cards, show 
case streamers, together with news- 
paper advertising, have been mar- 
shalled by the store to carry the 
fight to the consumer. 

Manufacturers and_ distributors 
who have been looking forward to 
the legalization of re-sale price min- 
imums in some cases are wondering 
whether their victory in the courts 
was of the Pyrrhic order, since on 
the one hand they have the pressure 

(Continued on Page 51) 


Chains’ Buying Agency 


Target of FTC Charge 


All Space Sold 
for AMA Show 
of Packaging 


New York, March 19.—With all 
space sold out three months in ad- 
vance of opening and with 10,000 
executives expected to attend, the 
7th annual Packaging Exposition 
here, March 23-26 is expected to be 
the largest in the history of the in- 
dustry. 

The show will be held at the Ho- 
tel Pennsylvania and will occupy, in 
addition to the Grand ballroom used 
last year, the Southeast ballroom 
and its foyer, representing a 25 per 
cent increase in space over that 
used by last year’s show. 

All packages entered in the com- 
petition for the Irwin D. Wolf 
Awards for distinctive merit in 
packaging will be displayed as a 
featured section and are expected to 
attract considerable attention. 

Official hours for the Exposition 
are 12 noon to 10 p. m. March 23, 
and 10 a. m. to 10 p. m. March 24-26. 
This year’s event is, as in the past, 
under sponsorship of the American 
Management Association. 

The field covered by the Packag- 
ing Exposition includes machinery, 
equipment, services and supplies as- 
sembled for consideration. of manu- 
facturers and growers of and deal- 
ers in all products which are or can 
be sold in packaged form. 

As in previous recent years, ma- 
chinery exhibits tend to increase 
in importance as economies of op- 
eration are sought by manufacturers 
who at the same time wish to im- 
prove the appearance and market- 
ability of their products, Alvin E. 
Dodd, president of the A. M. A., 
explained. 

Prominent among the types of 
machinery used in packaging are 


dry and liquid filling machinery, 
weighing, sealing, wrapping, car- 
toning machinery and _  semi-auto- 


matic units, and all these types will 
be exhibited. 


Robel Joins Presbrey 


Chicago, March 19.—After ten 
years with J. Roland Kay, Ince., in- 
ternational advertising agency, John 
G. Robel has joined Frank Presbrey 
Company of Illinois, directed by 


Leroy A. Kling, vice-president. 


Last Minute News Flashes 


Color Marks Goodrich “Biggest All-Market’” Campaign 
Akron, O., March 19.—A record advertising program for the B. F. 
Goodrich Rubber Co., with extensive use of color in expanded metropol- 
itan newspaper and magazine advertising and a $4,000 essay contest for 
farmers, with copy in 37 farm publications, was announced here today. 


WDRC Embraces 2,720 Dealers in New Service 


Hartford, Conn. March 19.—A new non-profit merchandising service 


for advertisers embracing direct 


mail to 2,720 dealers, displays, 


window trimmers, sampling and telephone surveys was inaugurated today 


by WDRC, CBS affiliate. 


The service is to be supplied “at cost,” $12.50 


weekly for a minimum 13 weeks and $10 for additional weeks thereafter. 


Income Tax Collections $100,000,000 Ahead of ‘35 


Washington, 


March 19.—The Internal Revenue department today 


announced, after a preliminary check, income tax collections are running 


about $100,000,000 ahead of last year. 


Leaders are: Second District 


New York, with about $87,000,000 collections; First Illinois, $51,000,000; 
Third New York, $42,000,000, and Michigan, $24,000,000. 


Washington Starts to Build $1,000,000 Advertising Fund 


Olympia, Wash., March 19.—Gov. Clarence D. Martin today undertook 
appointment of the new 7-member commission authorized by the legisla- 


ture to administer a $250,000 state advertising fund. 


The commission 


will attempt to induce private industry to build the fund to $1,000,000. 


Evasion of Robinson - Patman 
Act Alleged Against 
11 Companies 


Washington, D. C., March 18.— 
Eleven chains have violated the 
Robinson-Patman Act through oper- 
ation of a’ joint buying agency 
which receives commissions from 
manufacturers and transmits them 
to owners of the agency, according 
to a complaint issued today by the 
Federal Trade Commission against 
Procon Grocery Service Company, 
of New York, and 11 members. 

Procon, according to the charges, 
acts as purchasing agent for Kroger 
Grocery & Baking Co., Cincinnati; 
American Stores Company, Phila- 
delphia; First National Stores, Som- 
erville, Mass.; National Tea Com- 
pany, Chicago; Safeway Stores, Inc., 
Oakland, Cal.; David Pender Gro- 
cery Company, Norfolk, Va.; South- 
ern Grocery Stores, Inc., Atlanta; 
Eisner Grocery Company, Cham- 
paign, Ill; Steiden Stores, Inc., 
Louisville; Danahy-Faxton Stores, 
Inc., Buffalo, and Fisher Grocery 
Company, Springfield, Il. 


Origin of Agency 


The Commission alleged that Pro- 
con receives from manufacturers 
commissions ranging from 1 to 10 
per cent, which it turns back to its 
members, in the proportion earned. 
The complaint alleges specifically 
that the fees are not for brokerage 
or other services rendered. 

Procon was organized by Amer- 
ican Stores, First National Stores, 
Kroger, National Tea and Safeway 
early in 1934, the entire capital 
stock being held by this group of 
five. Later, others were allowed to 
use Procon facilities, while stock 
ownership remained in the hands of 
the founders. 

In addition to 6 per cent dividends 
paid by Procon on its capital stock, 
each of the five stockholders has 
been paid quarterly “a sum in the 
proportion that the amount received 
by Procon arising from each such 
stockholder’s business bears to the 
gross income received by Procon 
from all of the business of all of 
such stockholders.” 

The complaint also charges that 
before payments are made to the 
“co-operative members,” a deduc- 
tion is made for taxes and for the 
actual cost to Procon of handling 
the transactions of such members. 

Hearings on the complaint have 
been set for April 16, with Wash- 
ington as the locale. 


CLAYTON ACT CHARGE 
FILED AGAINST TEXACO 


Washington, D. C., March 17.—Al- 
leged retention of control of service 
stations by the Texas Company to 
the extent that it was able to dictate 
the brands of accessories to be dis- 
tributed thrgugh these stations has 
resulted in charges of violation of 
the exclusive dealing section of the 
Clayton Act. 

The Federal Trade Commission to- 
day filed formal complaint against 
the Texas Company, alleging that its 
contract with 40,000 dealers provided 
that they were to deal in parts and 
accessories of only those companies 
stipulated by Texas. The latter, ac- 
cording to the F. T. C., then entered 
into contracts with B. F. Good- 
rich Co. Firestone Tire & Rubber 
Co., Champion Spark Plug Co., West- 


inghouse Lamp Co., and others to 
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March 22, 1937 


MINNIE FROM 
MINNEAPOLIS 
SAYS 


Greetings, My how the time 
rolls around! But I enjoy dishing 
out the gossip of Minneapolis. A gal 
simply has to do a little back fence 
talkin’ once in a while. 


boys. 


Omen 


Cedric Adams scratched his noodle 
a couple of times the other day and 
said: “I hope there isn’t an ill omen 
to this, I hope, I hope, I hope.” (Ced 
is columnist of The Minneapolis Star 
and has a following that would make 
Pide Piper of Hamline’s parade of 
tots out of the village look like the 
march of Orangemen down the main 
drag of Dublin on Wednesday last. 
(St. Patrick’s day to you, dearie.) 


In the Minneapolis court house the 
other day, Judge Reed was hearing a 
case in connection with a death of 
Cedric Bradley... Up on the _ stand 
stepped an eye-catching Miss, crossed 
one knee over the other and began by 
saying: 


“Yes, those are the records of the 
deceased, Cedric Adams.” 


Then she flushed a bit, and got back 
on the right track. There was a snicker 
and the bailiff winked. They thought 
she had a crush on Ced. 


But at a point later on in the 
testimony, one of the attorneys 
began, “Calling your attention 
now to Cedric Adams, the de- 
ceased.” He also got back on the 
right track in a moment and the 
bailiff didn’t wink. Suppose there 
wasn’t much reason that time. 


Then to make it a cinch, when 
Judge Reed was charging the jury he 
included, “It shall also be a part of 
your duty to weigh and consider the 
evidence of the records of Cedric 
Adams, the deceased.” 


I guess that hits about a hundred 
per cent . witness, attorney and 
judge. But there is no guess about 
Ced Adams’ popularity. He _ gets 
more calls for speeches than there 
is room to put ’em on his oversize 
calendar pad. 


Ced’s column, “In This Corner,” 
makes a hit with all of Minneapolis 
and the Northwest. “Didja see what 
Ced said?” makes the rounds in 
thousands of homes every day, 


Facts 


‘Course it’s features like Ced that 
make The Minneapolis Star the 
bright spot in the lives of the most 
Minneapolis homes. That’s no puffy 
statement either for The Star is de- 
livered into more Minneapolis homes 
than any other Minneapolis newspa- 
per, morning, evening or Sunday, 


It’s a circulation packed with re- 
sponse, too. The other evening a 
wallpaper company ran an ad in 
The Star announcing the Spring 
showing of the rolls of stuff that 
caused that old joke about the one- 
armed paper hanger to start the 
rounds, 


say! 
until 
about 


Did he get a response? I'll 
Folks kept him at the store 
after midnight. He’s tickled 
what went in the cash till, too! 


Bulk 


But then a lot of advertisers are get- 
ting results with The Minneapolis Star. 
That’s why during February The Star 
was on the bulk side, to wit: Out of 
the 333 daily local display accounts last 


month in Minneapolis, The Star led 
with 148, 44.5%. . . . The Tribune led 
in 94, 28.2% The Journal led 


80, 24%. 


To improve 
Minneapolis, 


your 


to The Minneapolis Star! Yowll be | 
hearing from me soon, bous ... so 
a a 


| Signed, 
chances to sell in| 


pau plenty of attention | 


| tising Agency, 
| its 


‘ ‘ } 
purchase their products for distribu- 


tion for the most part through rps 
ers who had entered into engage- | 
ments with Texas. The Texas Co., | 
according to the allegations, received 
a commission on sales made through | 
these stations. 


Exception to Rule 


No further charges of the kind are | 
expected by observers here. Oil com- | 
panies which have divested them- | 
selves of retail holdings by leases to) 
dealers under the “Iowa Plan” have | 
in the main made a thorough job of | 
it, and have confined their contracts 
to insuring distribution of their own 
products, according to general opin- 
ion. 

The Federal Trade Commission 
charges that of 40,000 dealers under | 
contract to Texas Co., only 200 are | 
bona fide retailers, the remainder ac: | 
tually being dominated by the com- 
pany to such an extent that they are 
merely units in a chain store system, 
and subject to the taxes which} 
caused general adoption of the Iowa | 
Plan. 


Coercion Is Alleged 


The Federal Trade Commission 
charges that many Texas distribu- 
tors were coerced into signing the 
contract through fear of summary 
termination of their franchises with 
the Texas Co The result, it al- 
leges, was to deprive parts and ac- 
cessory manufacturers of valuable 
outlets which ordinarily would be 
available to all on any terms they 
cared to make. 

Texas Co., in retaining control of 
service stations, the Commission 
charges, ignored a mandate of the 
United States Supreme Court affirm- 
ing an F, T. C. cease and desist order 
against price fixing agreements in 
the sale of paper and paper products. 

This case, remanded to the United | 
States Circuit Court of Appeals in 
San Francisco, was fitially settled 
only today, when the court assessed 
the heaviest fine ever imposed for 
violation of an F. T. C. order. It 
tined the Pacific States Paper Trade 
Association and some of its mem- | 
bers a total of $10,000, in accordance 
with the mandate of the highest 
court. 


4 A's Joins U.S. 
Health Service | 
in Syphilis War 


New York, March 17.—The Ameri- 
can Association of Advertising 
Agencies is now actively allied with 
the United States Public Health 
Service in its campaign to stamp | 
out syphilis. 

A 4 A’s committee recently met 
with Surgeon General Thomas Par- 
ran, Washington, D. C., to discuss 
methods of publicizing the program 
being developed under his leader- 
ship and to consider means of ob- 
taining the cooperation of pharma- 
ceutical houses, life insurance com- 


panies and other types of institu- 
tions vitally concerned with the 
anti-syphilis activity. 

Plans are also on foot to _ insti- 
tute local newspaper campaigns, 
similar to the successful Chicago 
effort, to inform the millions of suf- 


ferers of the preventative and cur- 
ative facilities made available by 
the more than 500 local clinies 
which have already been estab- 
lished. 


Fernandez, Miller 
Promoted by Stetson 


Fernandez, former vice- 
president and circulation manager, 
Curtis Publishing Co.. and on the 
executive sales staff of the John B. 
Stetson Co., Philadelphia, for one 
year, has been named sales manager. 

B. Harold Miller, formerly sales | 
promotion manager, has been named | 
advertising manager and Mont H. | 
Wright, for many years in charge 
of the company’s publicity. has re- 
effective May 1. 


A. J. 


| 
} 
| 
| 


Aistine rm Federal | 


Pennsylvania-Central Airlines Cor | 
poration, with headquarters at Pitts- | 
burgh, has appointed Federal Adver- | 
New York, to handle 
advertising. Direct mail and 
newspapers will be used in 10 cities. 
T. Park Hay is account executive. 


somely by 
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aside for 


erection of 


ed by private exhibitors, 
to present 


| son, president 


DEALER TRUMPS TIDEWATER POSTER 
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Selling service, Tide Water Associated Oil Co., San Francisco, is presenting this 
pute on the West Coast from Canada to Mexico, Sates ale Foster and Kleiser. 


20 Cents a Foot 
New York Fair 


Rate on Display 


New York, March 18.—A big ad- 
| vertising medium—the New York 
World’s Fair of 1939—has just an- 
nounced its rate schedule. Building 
lots in Flushing Meadow Park, 
Queens, site of the exposition, are 


being offered at a base price of 20 
cents per square foot. Interior ex- 
hibit space bears a label of $14 per 
square’ foot. Concession space 
charges are still to be announced. 

Exhibitors who want to do hand- 
themselves when it 
comes to erecting structures for the 


exposition can better that base price 


of 20 cents per square foot if they 
go in for large space units. The 
20-cents-per-foot applies only to the 
first 20,000 square feet. The sec- 
ond 20,000 can be had at 15 cents 


each and footage in excess of 40,000 


is only 10 cents per unit. 


Discounts for Promptness 


To compensate participants who 
make early commitments, the Fair 
will allow an 8 per cent discount 


on contracts signed during 1937 and 


those 
Similar 


a 4 per cent discount on 
signed before June 1, 1938. 

to the “15 and 2” idea, the fair will 
encourage prompt payment by 
means of a discount of one-half of 
1 per cent a month until October. 1, 
1938, for full cash payment. Simi- 
lar discounts will be extended ex- 


hibitors who take space in _ fair 
buildings. No booth in such build- 
ings will contain less than 400 


feet. 

In addition to straight square foot 
charges, exhibitors who erect their 
own buildings will also have to pay 
a front foot charge of $25, $15 or 
$5 per lineal foot depending on im- 
portance of the location with ref- 
erence to volume of fair traffic. 


Space Units to Suit 


Ninety plots ranging in size from 
5,000 to 362,000 square feet (832 
acres) and in price from $3,300 to 
$59,000 have been tentatively set 
private exhibitors’ build- 
ings. Sizes and shapes of the plats 
are not fixed and may be altered to 
suit exhibitors’ needs. 

The fair corporation plans the 
about 25 exhibit build- 
Twice as many will be erect- 
according 
estimates. Both types 
will be grouped in zones represent- 
ing principal divisions of human ac- 
tivity such as production, food, shel- 


ings. 


ter, distribution, transportation, ete. 
Estimated revenue from_ space 
charges in fair corporation  build- 


ings is placed at $5,764,000 and from 


building sites at $560,718. Railroad 
trackage is expected to produce 
$53,400 and merchandise stands 
$512,400. Fair officials hope that 
proceeds from current bond selling 
activity, plus the revenue’ from 
space charges, will finance’ the 


building of the exposition. 


Committee Appointed 


The Advertising Club of New York | 
1937 | 
John Ben- | 
As- 
Agencies: | 
Guv W. | 
J. Pedrick, | 
Pedrick & Co., | 


has appointed the following 
nominating committee: 
of the American 
sociation of Advertising 
Guy W. Hodges, 
Hodges, Ine.: Capt. 
president, Wm. J. 
Inec.: Mason Britton, big apg ag 
McGraw-Hill Publishing Co.; — 
T. White, New York American: 

Lynn Sumner, president, G. fies 


president, 
Wm. 


dent. Better Business 
New York, Ine. 


Bureau of 


Chicago Rule 
on Recordings 


Threat to U.S. 


Chicago, March 18.—Production of 
recordings appeared to be at a 
standstill in Chicago this week fol- 
lowing issuance of a mandate by 
James C. Petrillo, president of the 
Chicago Federation of Musicians, 
that no Chicago-produced recording 
could be used by any radio station 
anywhere unless it has the same 
number of musicians used in mak- 
ing the recording standing by. 

While the decree had an immedi- 
ate effect in Chicago, it is admitted 
by the Chicago union that unless 
similar rulings can be secured by 
other locals, the only result will be 
to divert the business to other 
centers. 

Since even uniform rulings would 
result in the extermination of the 
recording field, experts deduce that 
the order is merely designed as a 
guide to others, and that it will 
eventually be modified to make use 
of recordings more expensive than 
at present, without making their 
cost prohibitive. 


Seeks More Authority 


It is reported that Mr. Petrillo, 
while considerably agitated over 
lack of employment of union 
musicians, has designs on the na- 
tional presidency, which would per- 
mit him to apply remedies on a 
much broader scale than at present. 
The annual convention of the musi- 
cians’ union will be held in Louis- 
ville in June, and it is said that Mr. 
Petrillo’s activities in behalf of un- 
employed union musicians have al- 
ready brought favorable note. 

The ruling on recordings also ap- 
plies to sound film, to which Mr. 
Petrillo also attributes some of the 
idleness among his members. 


Envoy Sack Appointed 
Schenley Vice-President 


Schenley Products Co., New York, 
today announced the appointment 
of Leo R. Sack, retiring U. S. En- 
voy Extraordinary and Minister 
Plenipotentiary to the Republic of 
Costa Rica, as vice-president in 
charge of public relations. 

Mr. Sack, a native of Mississippi 
and former Washington newspaper 
correspondent, has served in the 
U. S. Diplomatic Corps since Sep- 
tember, 1933. Previously he was 
Washington correspondent for the 
Scripps-Howard newspapers. 


DR. EVANS SAYS 
CO-OPERATIVES 
MUST ADVERTISE 


New York, March 18.—Consumer 
co-operatives are not opposed to ad- 
vertising as an instrument of pub- 
lic education, Dr. Herbert E. Evans, 
vice-president of the Consumer Dis- 
tribution Corporation, the co-opera- 
tive project headed by E. A. Filene 
of Boston, this week told the Ad- 
vertising Women of New York, Inc. 

“There is nothing wrong—moral- 
ly, ethically or any other way— 
with the distinctive display of words 
and pictures intended to sell, if 
the contents are _ truthful,” Dr. 
Evans _ said. “The co-operative 
movement must use advertising to 
catch many of the eyes that are 
trained to read advertising. The 
objection to much advertising today 
is not, or should not be, that it is 
advertising, but that it is dishonest 
and false theory, misinformation, 
anti-social in its aims and even 
malicious in some instances. 


Truth as Motto 


“Truth in advertising should be 
the motto of a co-operative, rather 
than a scanty advertising budget.” 

Co-operatives work along with ex- 
isting business, Dr. Evans said. 
“We work together with an under- 
standing of the problems we face. 
Many associations are getting so 
excited about co-operatives that 
they are spending money to attack 
them. That is foolish. To succeed, 
one must do a better job for the 
consumer than anyone else and give 
the consumer a finer type of goods 
at the lowest possible price. The 
co-operative idea is just one more 
idea to put practical idealism into 
operation.” 

The co-operative movement is 
the victim of “the American habit 
to call a thing names if you know 
nothing about it,” the speaker de- 
clared. In proof of this contention 
he cited two contrasting opinions 
on co-operatives, one from a man 
“who feared they were going to 
stifle American initiative and en- 
courage communism; the other from 
a communist who considered co-op- 
eratives the most dangerous prob- 
lem for communists—‘“far more so 
than the fight against capitalists.’ 

Paying tribute to the volume of 
publicity that the co-operative 
movement is receiving, Dr. Evans 


stated that there is a danger that 
people “with more emotion than 
brains are liable to form’ small 
groups of co-operatives that will 


fail.” 


Geare-Marston Names 


Two Vice-Presidents 

Dee Carlton Brown, production 

director, and G. Frederick Riegel, 

account executive, have been named 

vice-presidents of Geare- Marston, 

Ine., Philadelphia and New York 
agency. 


Sales Producing 


For, Lowcost saLismesurs 
action. 


142 
Write 


For a copy of “Window Advertising” 
Associate Offices, 


Window Displays 


Your window displays are your most intimate point of 
contact with the consumer public, where the interest cre- 
ated by your other advertising is crystallized into buying 
The sales results depend on the location, character 
and timing of the displays. 

Advertisers who place their window display installa- 
tions in our hands receive the choicest locations, with all 
displays of uniform excellence and installed on time. 
That’s why we handle over 56% 
display installation business. 


of the country’s window 


and list of our 


covering 6.087 cities and towns, 


‘WINDOW ADVERTISING, INC., AND ASSOCIATES 
Sumner Co., and H. J. Kenner, age 175 Fifth Ave., New York 


560 W. Lake St., Chicago 


a 


. q , Pe) > ST ere F es mt *". Me 4 q mae wp fn er Shik ERT Tye Oe tek Oe eonghs oe SSL VS Ee ‘ ae : ee 
q eee ip oe 5 Bf AS AN, Bees Mafhate . Tier ge, Th. he. her be Pk ie i es, y & oe egg cen Fe 2 . “ Ke aot Ane ‘ Se t Be a aS ASE: eal 
4 ae f =e ne ; rr a = qe eerte oe. Nicer, 7 awe 7 ate ~ nahn i 4 z a i Al aig TP Jo oe A a, : i wie ; ¢i mm 2 ae 
4, ott pe apg aa > ae Ce a on) oh Pea DA a a * ie ia, bt. eh se ee \ a » +e, aad : : : * ; 
Tous, Re ae der ay ‘ ase. ae > icaan a P q j ‘! ad 
to Ps ? ad . 
pF ae 
Did ae M 
es — a ee RN I TS SL SS LL TL SY — 
Se ‘a ||| “ _—_ en A as 
. ——~s 69/5 fff fe. ieee: a ” 
co 4 ~ ae YG fg | fot a an : w: ” 
: ig ’ Caer? , , sf f 
ee ”e A OH) s ce 
— Beet, % oe eee Be A ‘3 Sian 
: ? ike “4 ed a 0 Re RS ie Bie wi eae ee ee on 
of. oe - Mili i Kit “pile aA tain | 
“ of . ; lilt cs SU ig: igs. RIO i i PB OBL } 
. " ¥ 2 
Uy eae | . = “| Se. . a" 3 tw 
a a ; A ee ee 
a ae ~ ee ee ee es 4 vo quan 
, eee 
peeee 
‘este es _____ id = - — 
: ] 
a7 
Dot te 
5 ? 
ga 
ae eM 
P | 
ere | 
a eek: 
me . 
— i 
ie ; 
eee 
>. ae 
— Bor 
* ees: 
en. 
«link 
nets 
Ghee a ; 
eee | 
in." 
Bi i led 
ae : 
yee 
ag 
maith de 
3 ase 
ees 
Rae 
jes 
= 
; F | 
noe eee 
5) 
oe eee | 
ie ee 
fie wees 
pee ge Th 
Bic FO 
ean 
oe kamen 
ay a s o% ‘ | 
ee eeer—“:‘SC(‘(#éséAN 
re . | ee 
@ | | 
: ae 
S Se raed * 
fate Te : 
Ta c= | 
c ~ ar 
oh ae 
Be ea j 
Ge ace 
eae i 
eRe | 
ee es | 
. eae 
edie 
Biles 
ae 
+ we 
; 7). - = - 
tat 
be 2s | — 
ae 
gg | a 
| &, i - 
‘aa | 
ae | vegneeenamnintie 
i a | 
i... ee 
ae 
Senos 
= 
MR se 
e ae . as } 
ao 
See 
cm 3 we 
a a " | 
| 
iS eee ————eeee———————————————————£—[V~]]_ —>=*&_—_=_[{£{_“ [=== 
ay, =.” | 
=e 
Berne cs, 
eee “ 
>: sie. 
|, oa | 
- — 
7 . 
eas 
~~ ee 
ts “a _ Ps 
i 
ot. 
4 ae 
Ee. g 
ee : 
ei ? 
ae | j 
ERS ' 
; Bae 
oe 
2 ; x 
et 
— 4 ee =i. \e 
ee 
‘ ‘ 
Semen 
2 SS 
: Pee 
“ i Po 
Bas 
a 
Ma 
es 
ees. 
exe x 
; Sea os 
: Teas ‘ 
a rr: 
_ el en > 
. 
, ree 
ae & 
a 
a ee iy 
ts ee 
a . 
Pes a 
LS . . 
are RP MNO REN GA ETT NE ROIS EES SIS IS ERT I RRR 
{ee 
en tee a8 1 
* eee ae 
Se Ra Mitine: ; 
; Apes ms 
Whe nia - 
Pe eee 
Oe a eae aah ‘ 
Stara Bea ory y 3 Ra 
Re Se hae od ap i = ; : ] voy vad aN J ' ais 1 3 . Sey cota oe ‘ peat te J ia 6 a . ‘ TRE ae mi £ ee Sate ee mts rr Sih NR aegis)! aint ee 
heen te Py = vo 7 + z ae aio 4 Bt a » ws ~ Se es: « vyre oo gtey gs © von “9 Sine AR ae eel ‘ . ha 0% 1G, Dare Sia ee Ce Re Ns ONS Fk ee Os eg ae a Te ae. ah PO TA pn a Nes St ate Oy ey LE 2 ee SS ad ihe 
LAS, tate lS aa er ae Sri é ade aie 9 A 4 spb tM Sk Se. ac Sue th Rest x ates Riera irs rie YS a amen Fe = FS ee 7S Saas Raat Saranac eS ERATE Se Sig Sy peer Ry ST. = yd a ae wee S a NS eg aa Baar ee ees 4 ae en eae Ss pS ee oak eee oe A tape >: > amen. Bee tat 
bi AR Dt hfe ne “ 9 Ee eh a BS RPC es TS 20. Ra Penn SB SL, ih, Gl MONA Haina) (et oc GAG Tae Ps 2 el oe ts SRS: Peete at AB Ri otk ee ye ee Spat Paty = hs in AU en aime De ir Seite mye pip ee ak nN hn nt PRR TAs tow sq) eee SMe igs Oe ON é 
wes na i ; ne ; re A We ei ~ pete oe ee ee Ss pene cat tee ra: ee: ae . ne hee se a 1 TES pS OS See ae eas aS any. ca pine we SEU IP ter : a ete od egtecrn 9) read , ee Aes ay Be EO . peer ; 
: Tr eee Rye! eee a A ‘ $ ye el! im : i ealsh., eso? Ne ht =. cae ’ az. Sige ae ae ten vies ite’ 
E 4 pees ie ere 2 fe (Sota x PRA eS pit : Een She tae ee Siu ae ee er sas pa = Os Se eae ae ee er by 3 ot tie DEF, » Bene’ oor eee ¢ 4 ey Re 
. Oaks a6, Se oka Oi oes ing ania ie a eee ma ee tices Beets ay Reise #4 Js ; 7a Nee! FON) Te RS SRR VEY A EN gh LMR ce DE St SR a aS = ec Rae ala eee SORE Oe OLE a 
oe a i ~ - s ‘ } t 4G Bs ah = cui aa ae x < A fs : - oe mei! i we ‘ : 2 oe : se Al ; Re ry < 3 , i ee ae Pad hank “ Pn 


Le 


ees eoeevuvd .” At Ps Foe TT FSF FT Fas 


~~ 


nat vo ae ee  -e ee S  e 
ale ae 7 . os ae 


Se ibs ‘ | i = Ls Pe Ne bg my " eg: 


March 22, 1937 ADVERTISING AGE 


iS 
93% 
OF METROPOLITAN’S 
CIRCULATION CONCENTRATED 
IN THIS AREA 


U.S. SALES MAP 


THE 48 STATES PROPORTIONED TO DOLLAR VOLUME OF RETAIL SALES 
Sosce: VS. CENSUS OF RETAIL DISTRIBUTION 1933 


MINNESOTA 
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Au basic indices prove the vital sales importance of this Twenty-State market. 
Not only does it yield 67% of the country’s Retail Sales, but it also holds 67% of 
the country’s Residential Telephones. This is the area where Metropolitan Weekly con- 
centrates its 64% to 8 million * circulation to give you the highest family-coverage where 


you most need it. 
,,optional 


eckly 


eAddihonal or alternate 
e Boston HERALD-Buffo/o COURIER-EXPRESS 
Detroit FREE PRESS-New York HERALD TRIBUNE 
St Louis POST-DISPATCH —Washington POST 


Metropolitan 


© Baltimore SUN- Boston GLOBE -Buffalo TIMES Philadelphia INQUIRER 
Chicago TRIBUNE- Detroit NEWS-New York NEWS-Pittsburgh PRESS 
Cleveland PLAIN DEALER-S¢ Lou's GLOBE-DEMOCRAT-Washington STAR 
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March 22, 1937 


Greyhound Puts 


Million Yearly 
in Advertising 


Pittsburgh, Pa., March 18.—More 
than $1,000,000 is spent annually by 
Greyhound bus lines for advertising, 
of which approximately 65 per cent 
is allotted for newspaper space, 
company executives revealed today 
in conjunction with the opening of 
their new $300,000 bus terminal 
here. 

About 20 per cent is spent for 
advertising in national magazines 
and the remainder for folders, radio, 
window displays and other media. 

Greyhound newspaper advertising 


is largely used to keep the public 
currently informed of service, rates, 
and changes, to publicize tours and 
excursions, and to feature vacations 
and commercial travel advantages 
of the company. Its national maga- 
zine advertising is largely institu- 
tional, featuring the character of 
the company’s service and _ the 
points of interest from a scenic or 
historic point of view, which the 
company serves. Folders and travel] 
literature which the company pro- 
duces describes in detail the terri- 
tories and attractions and is pri- 
marily intended for the benefit of 
vacation travelers. 

Publication of The Highway Trav- 
eler, with circulation of 250,000, fur- 
nishes information on _ interesting 
places for the vacation seeker. The 


magazine is distributed only through 
Greyhound terminals. 

L. H. Bristow, with offices in 
Cleveland, is advertising manager. 
His assistants are A. P. Hogan and 
R. E. Cochran. 


Shower with Agency 


Cc. J. Shower has joined J. O. 
Buckeridge & Co., Detroit, as de- 
signer and art manager. A. E. Al- 
bright, formerly of Unwin Adver- 
tising Agency, also has _ joined 
Buckeridge. 


Smith-Drum Agency 
B. W. Stelle, Inc., Philadelphia, 
has been appointed to handle adver- 
tising of Smith-Drum & Co., Phila- 
delphia. Industrial papers and di- 
rect mail will be used. 


BENZ OUTLINES 
CELLOPHANE AID 
TO ADVERTISING 


Marketers Hear of Multiplied 
Sales, Reduced Returns 


New York, March 18.—How cello- 
phane packaging has_ stimulated 
branding and advertising, on a Na- 


tional basis, of a wide variety of mer- 


Sunday. 


And what’s more . 


bridge in Jacksonville. 


ing territory families read the daily Times-Union. 


advertising campaign in Florida. 
.. the March 31, 1937 ABC audit will show the most intensive 


coverage in ‘Times-Union history . 


l\ He FLORIDA TIMES-UNION (| 


*Figures based on Audit Report 3-31-36 and U.S. 
Dept. of Commerce Population Bulletin. 


Che Florida Cimes-Union 


LARGEST CIRCULATION IN JACKSONVILLE 
Daily — tLoriDA’s LARGEST NEWSPAPER Sunday 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
New York Philadelphia Chicago Detroit San Francisco Los Angeles _ Seattle 


10% ABOVE 


GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


Here’s A Summer Anodyne 
For Spacebuyers’ Headaches 


Follow the statistical economic forecasts and you'll see that Jacksonville and its trad- 
ing territory are listed among the nation’s bright spots for sales during the next six months. 


Follow the news and you'll see that work is to begin at once on a new $1,500,000 


Follow the vacation trends and you'll see that Jacksonville and Jacksonville's magnifi-_ 
cent beaches are resort magnets that draw throngs of summer vacation spenders. 

Follow every index of good space buying practice and you'll see that the Florida 
Times-Union is the most efficient, least expensive way to blanket this market with your 
advertising messages—89% of all literate Jacksonville families, 73% of all literate trad- 


Coverage is even more intense on 


Further, ‘Times-Union statewide circulation compels sales in the better buying-levels 


of nearly every Florida community. The Times-Union is the backbone of any successful 


. . the largest circula- 
tion and the lowest milline rate in Florida . . 
of the lowest milline rates in the United States. 

Resultful space buying in Florida is easy—simply 
put adequate schedules in the ‘Times-Union. 


75,16 


FEBRUARY 1937 


Daily Net Paid Circulation 


45° MORE THAN IN FEB. 1928 
FEB. 1936 


THE 44th CONSECUTIVE MONTH TO SHOW A GAIN 


. and one 


chandise was outlined today by Ol.- 
iver F. Benz, director of sales of the 
Cellophane division of E. I. du Pont 
de Nemours & Company, Wilmington, 
Del., at a luncheon meeting of the 
New York chapter of the American 
Marketing Association. 

In charge of cellophane sales since 
introducticn of the product into this 
country in 1924, Mr. Benz has seen 
the price of imported French cello- 
phane—at that time $2.65 per pound 
—steadily reduced in step with the 
development of local production and 
marketing to a current figure of 
around 38 cents per pound. 


Multiplies Sales 


Mr. Benz related how the employ- 
ment of cellophane for purposes of 
protected display has enabled various 
manufacturers to multiply sales from 
four to ten times. Returns in the 
baking fields on account of stale 
merchandise have been reduced from 
12 to two per cent of sales, according 
to the cellophane sales manager. 

Largest users of cellophane are the 
baking industry, the tobacco, candy 
and meat fields in that order with 
dozens of other fields employing cel- 
lophane in ever increasing amounts 
in order to stimulate the sale of their 
lines of merchandise. 

Mr. Benz traced the assault of his 
division on the “pink pants” and lin- 
gerie market. Taking this field as 
typical of many that had never con- 
sidered the possibilities of packaging, 
even remotely, Mr. Benz described in 
detail the steps taken to investigate 
the potentialities in order, first, to 
make sure these really existed and 
then, secondly, to get the basis for a 
sound approach to lingerie manufac- 
turers. 

Problems to Lick 


The investigation disclosed numer- 
ous problems that could be solved by 
means of cellophane packaging. 
Among them were heavy loss of 
clerks’ time spent in refolding un- 
packaged merchandise and heavy 
soilage losses and markdowns due to 
soilage. Higher priced items had to 
be kept out of sight to avoid hand- 
ling and thus lost the compelling 
sales power of display. There was 
also an evident lack of knowledge of 
the merchandise on the part of retail 
salespeople generally. 

A separate phase of the investi- 
gation among consumers disclosed 
the fact that a majority of women 
welcomed the idea of buying lingerie 
not handled by other women but in- 
sisted on their personal need for 
handling the merchandise. Only 
after this phase of the investigation 
disclosed the practicability of dis- 
playing a single sample of a given 
item for shoppers to handle, did du 
Pont approach the lingerie field. 


Voice of Authority 


Prepared by its investigations to 
tell the lingerie manufacturers a lot 
of important facts about their mar- 
kets and merchandise that they them- 
selves didn’t know, cellophane repre- 
sentatives, equipped with the voice 
of authority, interested the lingerie 
field and worked with various fac- 
tors therein to bring about a revolu- 
tion in the merchandising of wom- 
en’s undergarments. 

Cellophane and cellophane co-oper- 
ation has enabled lingerie makers to 
develop important brands of nation- 
ally advertised lines in what has hith- 
erto been a field of catch-as-catch-can 
merchandising. 

Markdowns have also been drasti- 
cally reduced; packages quickly and 
graphically deliver the important 
sales message that clerks were never 
trained to get across; by means of 
printed instructions on the package 
such as tables of figure proportions, 
women are able to get well fitting 
garments, thus reducing consumer in- 
convenience and sanitary problems as 
well as the problem of costly returns; 
dealers have seized the opportunities 
for dramatic display of lingerie, af- 
forded them for the first time, and 
have greatly stimulated sales 
thereby; and lingerie’s appeal for 
gift purposes has been definitely en- 
hanced, Mr. Benz said. 


Rambeau to Detroit 


William G. Rambeau Co., radio 
station representative, has opened 
a Detroit office, in the General Mo- 
tors Bldg. George W. Diefenderfer, 
formerly with the Chicago sales 
staff, is in charge. 
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The February 26th issue of the Okla- 
homa City Times set an all-time Okla- 
homa City record for number of pages 


and for advertising linage in a regular 
daily edition! 


The following merchants. representing 34 
separate lines of business, enabled the Okla- 
homa City Times to set this all-time record. 


DEPARTMENT STORES 
McEwen Halliburton Co. 
Kerr Dry Goods Co. 
John A. Brown Co. 
Montgomery Ward & Co. 
Sears Roebuck & Co. 
J. C. Penny Co. 
Main Street Bargain Store 
J. C. Jones Co. 
L. T. Hill Co. 
Birds, Inc. 
Levines Department Store 
SPECIALTY SHOPS 
Rothschild’s B & M 
W. T. Grant Co. 
BEAUTY SHOPS 
Rose Bishop 
Iba Johnson 
Hollywood Beauty Shop 
Primrose Beauty Parlor 
Marjorie Wright Beauty Salon 
Oriental Beauty Salon 
JEWELRY STORES 
f R. L. Waggoner Jewelry Co. 
Barnhill's, Jewelers 
L. G. Meyerding 
Terrace Jewelry Co. 


(A: 


Local merchants know the 


- Oklahoma City market and the 


media necessary to convert it 


‘into sales. National advertisers 
can profit by their example. 


oo tes Te : 


il 


Rosenfield Jewelry Co. 

Hartwell Jewelry Co. 

Berry Jewelry Co. 

B. C. Clark Jewelry 

Zale Jewelry Co. 

M. Kasner, Jeweler 

Raskin’s Diamond Shop 
FOOD STORES 

Crescent Grocery & Market 

Standard Food Markets 

Sheffel's Food Stores 

Safeway Stores, Inc. 

Mrs. Simmons Home Bake Shop 

C. T. Perry Meat Market 

Harry Meade Company 

Colonial Baking Co. 

A & P Stores 

Sterling Milk Products Co. 

Johnson's I G A 

Public Market Co. 

Royal Baking Co. 

Midwest Baking Co. 
FLORISTS 

J. Wiley Richardson, Flowers 

Biles Nursery 

Foote Floral Co. 
DRUGS 

Veazey Drug Co. 

Crown Drug Co. 

Katz Drug Co. 
FINANCIAL 

Fidelity National Bank 


Capitol Federal Saving & Loan Assn. 
Oklahoma City Federal Savings & Loan Assn. 


Morris Plan Co. 
Bob Parman & Co. 
MEN’S WEAR 
Hiram Paul Clothing Co. 
Ed Galloway, Inc. 
The Hub 
May Brothers 
Barth Clothing 
Tom Baugh, Clothing 
_Fisher-Miller Clothing Co. 
Welch & Brown 
Geo. H. Willis, Tailor 
W. M. Williams, Tailor 
National Shirt Shop 
WOMEN’S WEAR 
Van Dyke Fur Co. 
Al Rosenthal, Inc. 
Harry Katz, Inc. 
Fabyon & Gragg 
D. F. Peyton Co. 
Winiferds 
Street's Ready-to-Wear 
Merilyn’s Feminine Apparel Shoppe 
Lerner's Vogue Shop 
Hudson's Ladies Apparel Shop 
Taylor's Feminine Apparel, Inc. 
Marsh Ready-to-Wear 
Smart Shop Co. 
Jeans Hosiery Shop 
Kay Bee'Credit Clothing 


Woda 
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Martin's 

Caplin’s, Inc. 
Parks Clothing Co. 
Balliet’s, Inc. 
Hatland 


SHOE STORES 


O’Rourke Shoe & Foot Clinic 
Nissen Shoe Co. 

Allen’s Shoe Store 

Dr. M. W. Locke Shoe Shop 
Ecton’s Smart Footwear 
Clouse & Stone Shoe Co. 
Bakers Shoe Store 

Shoe Market 


FURNITURE 


Sneed Furniture Co. 
Harbour-Longmire Co. 

Clyde Harrison Furniture Co. 
OK Furniture & Rug Co. 
Crockett-Mugg Furniture Co. 
Doc & Bill Furniture Co. 


MISCELLANEOUS 


Sherwin-Williams Paint Co. 
Dowling Typewriter Co. 
United Plate and Window Glass Co. 
Jenkins Music Co. 

Carter Cleaners 

Oklahoma Photo Supply Co. 
Spurriers, Inc. 

Moody's, Inc. 

Oklahoma Tire & Supply Co. 
Lee Thaggard Music Co. 
Branhams, Inc. 

H. E. Howell Dancing School 
Standard Theatre 

Oklahoma Natural Gas Co. 
Blossom Heath Night Ciub 
Progress Brewing Co. 

Reliable Pawn Shop 
McEldowney & Son 

Moore's Cycle Shop 

W. L. Buck Co. 

Anderson Bros. Army & Navy Store 
Broadway Central Coffee Shop 
R. J. Richards 

Oklahoma Gas & Electric Co. 
Rush Brothers Dry Cleaners 
Pase Studio 

H. D. Fowler, Shades 

Pettee Hardware Store 
Watton Studio 

Western Bank & Office Supply 
Skirvin Hotel 

Mid Continent Laundry 
Wetherbee Electric Co. 
Economy Cleaners 

Dr. V. D. McConaghie, Dentist 
Heestand-Stuart Music Co. 
Sonotone Oklahoma Co. 

Dr. L. L. Pollock, Dentist 

O. K. Transfer & Storage Co. 
Kamber Trunk Co. 

Western Electric Audiphone Co. 
Capitol Appliance Shop 


— _— 
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OKLAHOMA CITY TIMES 


THE OKLAHOMA PUBLISHING Co. 
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March 22, 1937 


Sterlette Is 
Launched on 
National Path 


New York, March 18.—Electric 
Steam Sterilizing Co., Inc., launched 
a national public education cam- 
paign for Sterlette. 

Sterlette is a toilet seat that ster- 
ilizes itself. The sterilizing process, 
patents of which are controlled by 
the Electric Steam Sterilizing Co., 
kills all germs on the seat. 

The Shirley W. Wynne Public 
Health Laboratories have just com- 
pleted a series of scientific tests on 
hygienic efficiency of the Sterlette 
and have been named consultants. 


McCann-Erickson, Inc., has been 
named agency. 


G. F. Promotes Ingram; 
Opens New Office 


James Ingram, who has been con- 
nected with General Foods since 
1925, has been appointed merchan- 


La France and Satina. 
R. B. Donnelly continues as asso- 


ciate advertising manager for the| 
| comapenee for 


Walter Baker products as well as 
tor Postum, La France and Satina. 


New Walther Producte 


Hiram Walker, Inc., will soon in- 


troduce a new line of prepared a | 
tails and domestic liqueurs. Market- | 
ing and merchandising plans are be- 
ing developed by Fletcher & Ellis, 
Inc., New York. 


National Dairy 
Ice Cream Line 
in Warm Drive 


New York, March 17.—Ice cream 
dising manager in charge of Postum, | products of National Dairy Product 
( orporation, 
limelight when 
‘Geattent System Lab- 


color pan in national magazines 
McKee-Albright 
, New York, is the agency 


pre eh will be the chief me- 
| dium for the concern’s 41 ice cream 
divistons this year, with a 1937 ex- 


for this product alone. National 
Dairy’s weekly radio series will also 
begin to feature ice cream shortly 
after the first of April. The pro- 
gram is heard over 39 stations, with 
J. Walter Thompson Co., New York, 
in charge. 


E. D. Ring Elected 


E. D. Ring, who has been man- 
ager of the Montreal and Toronto 
offices, has been elected vice-presi- 
dent of Young & Rubicam, Ltd., 
Canadian subsidiary of Young & 
Rubicam, Inc., New York. 


To McCann-Erickson 
Peregrine Acland, formerly vice- 
president of Morse International, 
Inc., has become a member of the 
copy staff of McCany-Erickson, Inc., 
New York. 


| TELL YA MAMIE-THATS 
WHAT | CALL CLASS WITH 
AB CAPITAL K/-WeEte HAVE 
bh STAMPEDE 
TELLS THE FOURTH 
FAMILY ABOUT (T— 


\F THE GOSS 


Shades of Easter! But the Journal can sell it! Ask Portland 
merchants. They concentrate their advertising in the Journal. They know 
the daily Journal reaches four families in this rich city to every three fami- 
lies reached by the second paper. Media Records will tell you that these 
Portland merchants backed this knowledge in 1936 by using 3,024,949 
more lines of retail advertising in the Journal than in the second paper. 


Sell your product to the Fourth Family! There’s tremendous added 


buying power waiting for you when you use the Journal. 


THE JOURNAL 


PORTLAND, 


REYNOLDS-FITZGERALD, Inc., National Representatives 
NEW YORK e CHICAGO e PHILADELPHIA e DETROIT e SAN FRANCISCO e LOS ANGELES e SEATTLE 


PERFECTION OF 
NEWS REPORTING 
COLUMBIA PAEAN 


New York, March 18.—Perfection 
of spot news broadcasting by Co- 
lumbia Broadcasting System was 
one of the significant developments 
of 1936, William S. Paley, president 
of the network, told stockholders in 
the company’s annual report this 
week. 

“I hope many of you heard Colum- 
bia’s broadcastings of the national 
political conventions and realized 
the degree of skilled, informative 
handling that we attained,” Mr. 
Paley told stockholders. 

“One of our most highly organ- 
ized broadcasts was on election 
night. In ‘eeping our audience 
swiftly abreast of the news, the col- 
or and the drama of the returns, we 
won wide public recognition.” 

Mr. Paley referred also to the 
British constitutional crisis, assert- 
ing that Columbia presented a series 
of international broadcasts which 
explained the issues as news—not 
gossip. 

“Only the existence of the net- 
work as a basic structure in broad- 
casting made it possible for a na- 
tionwide audience to receive instan- 
taneous word of daily and hourly 
developments in that living drama, 
and to participate so vividly in its 
historic climax—the abdication 
speech of Edward VIII,” said Mr. 
Paley. 


Rewards of Censorship 


On the advertising side, he said 
that censorship of advertising has 
yielded rich dividends in public in- 
terest and respect. Limitation of 
the amount of advertising in any 
sponsored program, barring of cer- 
tain products and insistence on cer- 
tain standards in children’s. pro- 
grams were profitable, he indicated, 
even though the policies alienated 
some advertisers and forced refusal 
of other proffered programs. 

The report revealed that gross 
sales in 1936 (53 weeks) aggregated 
27,800,000, net profit amounting to 
$3,755,522. While this was equiva- 
lent to $4.41 per share on 852,335 
shares outstanding, dividends of $2,- 
812,705 or $3.30 a share were actu- 
ally paid, the remainder being di- 
verted to surplus. 

The report also disclosed that Co- 
lumbia has applied to the New York 
Stock Exchange for listing of both 
Class A and Class B stock, subject 
to approval of stockholders at a spe- 
cial meeting to be held March 24. 


Living Ce eats 
Up 21.6% Over 
Depression Low 


New York, March  17.—Living 
costs have advanced 4.4 per cent in 
the year since February, 1936, and 
21.6 per cent since April, 1933, the 
low point of the depression, accord- 
ing to statistics issued by the Na- 
tional Industrial Conference Board. 

From January to February of this 
year the increase was .3 per cent, 
with food prices declining slightly, 
while clothing was up sharply, and 
rents continued an upward trend, 
having gained 11.7 per cent in the 
past year. 

The conference board figures are 
based on wage-earner budgets with 
33 per cent allotted for food, 20 
per cent for housing, 12 for clothing, 
5 for fuel and light, and 30 for 
sundries. 


Form New pa 


Edwin D. Isaacs and William Sol- 
omon have organized a new adver- 
tising agency known as Suburbia 
Advertising, 7 W. 44th st., New 
York. Mr. Isaacs was formerly pro- 
duction manager and account ex- 
ecutive of Edward B. Gottheld & 
Associates, and previously with 
Eastern States Printing & Publish- 
ing Co., Inc. 
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Again, with the June issue, Pictorial Review-Delineator delivers 

a net-paid circulation exceeding 3,000,000 copies at rates based 

upon a guarantee of 2,250,000. This outstanding value in the 

| May issue made such a strong impression upon advertisers that 
| revenue for that issue was more than 100% higher than a year 
r ago. Only two week-day newspapers in America have a total 


circulation exceeding this bonus of 750,000 copies. There is still 
| time for June reservations. Forms close March 3lst. 
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Biggest Crowd 
in Five Years 
at Orange Show 


(Picture on Page 55) 


San Bernardino, Calif., March 18. 
—The National Orange Show, the 
annual mid-winter citrus-advertising 
exhibit here last week broke all at- 
tendance records since 1931, with 
credit for the success given by Man- 
ager William Starke to increases in 
advertising of the event. 

With the exception of a few illus- 
trated circulars and bulletins cir- 
culated locally, national advertising 
was carried in newspapers and 
magazines, and farm papers. 


Safeway Stores co-operated by in- 
cluding Orange Show  advertise- 
ments in all their newspaper copy 
for weeks prior to the opening of 
the show, and the Santa Fe Maga- 
zine and the Union Pacific Maga- 
zine likewise boosted the event. 

Next year, the management con- 
templates a larger expenditure for 
advertising, particularly in Eastern 
magazines and newspapers. 


Wall Transferred 


Lewis B. Wall, sales manager of 
Fixt Products, has been transferred 
from the Maryland plant offices to 
the New York general office, and 
will be in charge of bulk and con- 
sumer-package sales for Fixt Prod- 
ucts. Plans are under way to ex- 
tend distribution. 


Adclub Winners Named 


Mabel C. Mount, Harpers Maga- 
zine, was awarded the President’s 
Gold Medal for the best essay on 
“What I Got Out of the Advertising 
and Selling Course,” in the 13th an- 
nual contest conducted by the Ad- 
vertising Club of New York. L. K. 
McElhaney, E. I. du Pont de Nem- 
ours & Co., Inc., won the silver 
medal, and John J. McManus, New 
York & Queens Electric Light & 
Power Company, the bronze medal. 


Saerchinger Resigns 


Cesar Saerchinger, European di- 
rector of the Columbia Broadcasting 
System since June, 1930, has re 
signed. Edward R. Murrow, now 
director of radio talks for CBS, suc- 
ceeds Mr. Saerchinger, and will be 
stationed at the London headquar- 
ters about May 1, 


CALL OFTEN BY 
ADVERTISING I$ 
McGIVENA CREDO 


New York, March 17.—Discussing 
newspaper promotion methods before 
the Advertising and Marketing 
Forum of the Advertising Club of 
New York last Friday, Leo E. Me 
Givena, promotion manager of the 
New York Daily News, outlined cer- 
tain fundamental principles of in- 
fluencing people by means of the 


printed words that are applicable to 


“WHAT’S IN A 


. her Self 
. ber Family 


WOMAN’S MIND?” 


. ber Home 


Chatelaine caters success- 
fully to her interests by 
a diversified editorial 
programme that is 
scientifically designed. 


This is the second of a 
series of advertisements 
by Chatelaine, showing 
how sales are made by 
advertisers who appeal 
to her special interests 
through this magazine. 


her choice . 


offered for sale in 


is going to buy .. . 


Canada. . ‘ ‘ 


HE sale is actually made when she decides what groceries she 
Her shopping list is the order book. 
“What’s in her mind” at the time she makes up her list determines 
A mind made up speeds turnover, lowers prices 
and increases profits . She is guided in her menu planning 


and use of food products by Chatelaine Institute articles . . 


.. Her 


choice of brands is influenced by the impressions which advertisers 
make on her mind through Chatelaine . . 


. . Getting on her 


shopping lists is vital to the interest of any brand of food product 


" yelites 
481 University Avenue 


‘ing against private resorts. 


FINDS THE RANGE 


NOW YOU Wr! 


New Low Electric Rates 
Bring Cheap, Fast, Clean 


Commonwealth Edison Co. last week 
broke this large display advertisement in 
six Chicago newspapers, opening the first 
campaign for electric ranges in Chicago. 


all advertising effort. 

“Call often,” advised Mr. Mc- 
Givena, “even if you have to set 
forth im smaller space. You can 
sell a busy, hard-to-see man more in 
12 calls of five minutes each than 
you can in one call an hour in 
length. 


Duplication Pays Well 


“By the same token, duplication of 
circulation, provided by a number of 
media serving the same field of 
readers, isn’t necessarily waste ef- 
fort. In fact, duplication can be 
made to pay handsomely if you 
change your copy frequently enough 
and inject variety into your story.” 

Mr. McGivena also paid his re- 
spects to the common theory that 
advertising should be directed to the 
“man at the top.” A certain amount 
of such advertising is all right 
enough if the budget is ample to in- 
clude such effort without curtailing 
effort aimed at the man who does 
the actual buying. But all the ad- 
vertising intended to influence the 
purchase of your wares—whether 
they are newspaper space or mer- 
chandise—will fall short of its mark, 
according to the promotion mana- 
ger, if the man a rung or two lower 
down the ladder, who is really the 
primary buyer, advises against you 
because you haven’t done a selling 
job with advertising aimed in the 
latter’s direction. 


5 Years to Sell Idea 


Quoting Charles F. Kettering, 
famed head of research for the Gen- 
eral Motors Corporation, Detroit, 
to the effect that it takes four years 
to sell an idea to a board of direc- 
tors, Mr. McGivena, basing his own 
estimates on long experience, said 
it takes up to five years to sell an 
idea to an audience of business men. 

Advertising men as a class were 
subtly complimented by the speaker’s 
conclusion that an audience of ad- 
vertising men will “buy” your idea, 
if it’s right, within two years 
though that, Mr. MecGivena ad- 
mitted, implies working effectively 
and at top speed. 

The speaker also extended tacit 
sympathy to advertising men when, 
in explaining why you have to “call 
often” to sell them, he declared that 
the advertising business is one of 
frequently recurring emergencies, 
filled with minor crises, and that ad- 
vertising men as a class are the 
“most harassed” in business. 


Federal Park Promotion 


Stirs Atlantic City Ire 


Directors of the Atlantic City 
Chamber of Commerce, in a resolu- 
tion, have condemned extensive ad- 
vertising of national parks by the 
Federal government, as discriminat- 
Broad- 
ening of this effort to stimulate 
travel in this country as a whole 
was suggested. 

The Atlantic City group also urged 
the Federal government to establish 
a tourist travel bureau to bring visi- 
tors to this country, and will ask the 
United States Chamber of Commerce 
to join in their request. 


McShane for Self 


George F. McShane, formerly as 
sistant art director of Cosmopolitan, 
has opened his own art and layout 
studio in the General Motors bldég., 
New York. 
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t VERY DAY brings fresh T AME FORMULA d l hs of sci 
; amental truths of science 
and startling evidence BALANCED EDITORIAL The American Weekly must of 
q that the Colonel’s Lady HE INTEREST be informed in every field. NESS 
' and Judy O’ Grady are more GRIPS T No pains or expense are AMERICAN BUSI 
1 frankly akin than ever be- ALL LKS LIFE ever spared to gather and 
fore. But Kipling : rippling PEOPLE IN verify data... for every A partial list of Important Advertisers in The American Weebly 
couplet rolls so smoothly on article or feature must be during 1935, 1936 and 1937 
‘ the tongue that it is easy for authoritative. 
, editors, advertisers and busi- es Affiliated Products John Hancock Mutual Life 
ness men alike to overlook its sweeping import. . Authentic and Authoritative Edna Wallace Hopper ‘y= 6 
; Today, as always, human emotions and desires American Com Co, a = 
know no wealth or class. There are 16 elements of This is the reason why great universities and American Kiechen Products Co. —_Kraft-Phenix Cheese Corp. 
human interest and these 16 elements are common libraries, museums, government bureaus, scientists, Half and Half Tobacco Lamoat, Corliss & Company 
' denominators of all people in all walks of life. clergymen . . . professional people and authorities Armoat and Comgeny Pond's Face Powder 
One publication . . . infallible in its editorial of all kinds. . . turn to The American Weekly for at ped 


PE ae, 


formula. . 


. avails itself of all 
these 16 factors. . 
them in infinite variety and with com- 


. serving 


authentic material and pictures they can find no- 
where else. 


Adhering to the fundamentals of 


Bauer & Black 
Beech-Nut Packing Co. 
Ben-Burk, Inc. 

Best Foods, Inc., The 
Borden Co., The 


Leeming & Co., Inc., Thos. 
Lehn & Fink Products Corp. 
Libby, McNeill & Libby 
Liggett & Myers Tobacco Co. 
Lipton, Inc., Thomas J. 


° ‘ ° : : 2 J 2 — Company, The A. S. Lorillard Co., Inc., P. 
| pelling interest. How else could it have — human interest this magazine prints, in lastic W Metropoiitan Life Insurance Co. 
’ Three-In-One Oil Nash Motors 


families. . 


SUPERSTITIONS 


little thought, can name these 16 factors of human interest. 


Most high school students, after a 


They are fundamental . 


built a readership of more than 5,500,000 
. one-fourth of the families who 
read any English publication at all! 


Universal in Appeal 


. deep-seated emotions 


and desires frequently buried in the subconscious 


and dating back to the days of primitive man. 


all probability, more Bible stories in a 
year than all the other non-sectarian 
magazines in America put together. 
Printing the bizarre, the unusual and 
startling feature. . . it yet never fails to 
hold up to its readers inspiring examples 
of mankind at his best. 


SCIENCE | 


Here then isthe reason for The American Weekly's compel- 
ling hold on its vast readership. . .which in itself con- 
stitutes the world’s greatest market for consumer 
merchandise of all kinds. 


Bristol- -Myers Co. 
to s Milkweed Cream 
— Tooth Paste 


Sal Hepatica 
Brown & Williamson Corp. 

Kool Cigarettes 

Raleigh Ci panes 
Burnett Co. » 
“eee Fruit = 


xchan; 
Califone Packing Corp. 


California Walnut Growers Ass’n. 


Calvert Distillers Corp. 
Campana Sales Co. 
Champion pen Plug Co. 
eramy, 
Chesebrou h “Mfg. Co., Cons’d 
Ch -, ‘orporation 
sler 


National Biscuit Co. 

Ritz Crackers 

Shredded Wheat 
National Carbon Co., Inc. 
National Radio Institute 
Norwegian Canners Ass’n. 
Norwich Pharmacal Co., The 
Numismatic Co. of Texas 
Old Dutch Cleanser 
Packard Motor Car Co. 
Park & Tilford 
Parker Pen Co., The 
Penick & Ford, Led., Inc. 
Pennzoil Co., 
Pepsodent Co., The 
Perfection Stove Co. 
ean Flour Mills Co. 
Pineapple Producers 

Cooperative Ass'n, Ltd. 
Pompeian Company, The 


With this important fact in mind, The American It is the reason for this publication’s domi- ge Bros, Premier-Pabet Corp. 
W kl - “ rig ‘ ; . ; Bs Pp ‘ Plymouth _ Procter & Gamble Co., The 
eekly deals primarily with the actualities of life, nance in the states, counties, cities and towns where seers Sees Oo. may 
people and places. It stirs the emotions, fascinates, the bulk of America’s retail business is transacted. Captor ienplive Fost Co. tet Soap 
entertains and instructs men and women of all kinds Super Sete” White Naphtha Soa 


in all places. 


In serving its balanced editorial menu The 
American Weekly prints what people are really in- 


Where this Magazine goes 


The American Weekly is the largest magazine in the world. 


Continental Can Co. 

Corn Products Refining Co. 
Crosley Radio aa he 
Davol Rubber Co. 
Dennison Mfg. Co. 


Quaker Oats Company, The 
Aunt Jemima 


Lg ts 
Ralston Purina Co. 
Resinol Chemical Co. 


. It is distributed through the 17 great Hearst Sunday news- Fels & Co. Reynolds Tobacco Co., R. 
terested to read, not what they theoretically ought to read and papers. In 627 of America’s 995 towns and cities of 10,000 population Fitch Co.. F. W. Royal Lace Paper Works, Inc. 


relish. One feature and article after another strips aside the 
. exposes fraud and hum- 
. providing 


thin veneer of learning and culture. . 


bug . . . blasts misconceptions and half-truths cA 


tive stimulus to man’s suggestibility, it 


and over, The American Weekly concentrates 67% of its circulation. 


In each of 174 cities, it reaches better than one out of every two families 
In 144 more cities, 40 to 50% of the families 


In the month of February the revenue from adver- 
tising published in The American Weekly was the 


Florida Citrus Commission 
Ford Motor Company 
Franco-American Food Co. 
Frank & Co., S. M. 
Frigidaire Corporation 


Chevrolet Motor Co. 


Schenley Products Co. 
Schnefel Bros., Inc. 

Scholl Mfg. Company 
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Sealed Power Corporation 


~ I dditi 1 134 citi Frostilla Co, Seminole Paper or A. 
its readers an authentic post-graduate nucamitueneae General Foods Corp. Semawene Compeny 
ourse 1 1 lif : Calumet Baking Powder Simoniz Co., The 
ee ee ee i iti in. 5 ell-O Smith & Corona T: iters, Inc., L.C. 
et ee ee So . and, in addition, more than 2,000,000 families in thousands of other et ie edi Secony-Vacuum 6 Ol Go Ine, 
: ’ , Lee es science communities, large and small, regularly buy and read The American Weekly. Minute Tapioca Squibb & E.R. 
simple, dramatic and informative. Re- Swans Down Cake Flour Staley Mfg. Co., A. E. 
lyi the printed word, reinforced Gesenel Nanas Oo "Tecan te Racendel 
ying on the printed word, reinforce neral Motors Corp. aggett & Ra 
j j o Le - Buick Esso Handy Oil 
by pictures or diagram as the most effec- Cock-A-Doodle-Do! ~ ? 


Nujol 
Standard Brands, Inc. 
Chase & Sanborn’s Coffee 


i : i i ‘ : J naar , 3 4 Oldsmobile Fleischmann’s Yeast 
constantly publishes surprising things largest for any February in its history. February is Panties . Tender Leaf Tea 
CURIOSITY | most people never heard of before. the second month in 1937 to record advertising linage General Tire & Rubber Co. Sterling —— Co. 


And in dealing with the great fun- 


THE 


Greatest 
Circulation 
in the World 


and revenue gains. 
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Gillette Safety Razor Co. 
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of America 
Glover Vy, Inc., H. Clay 
Goodrich Co., The B. F. 


Goodyear Tire & Rubber Co., Inc. 
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Watkins Co., The R. L. 
Western Clock Co. 
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Willa rd Stor ay AD Battery Co. 
Young, Inc., 


= IAWEEKLY 


“The National Magazine with Local Influence” 


What $18,000 buys 
in The American Weekly 


A full page in color more than twice the size of any other 
magazine page in the world . . . Over 5,500,000 families at 
a cost of about 14 cent per family . . . the attention of the 
entire family instead of a single buying factor. 


Main Office: 959 Eighth Avenue, New York City 
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March 22, 1937 


OF THE 


CALIFORNIA RADIO AUDIENCE 


In Los Angeles, a little more than two months 
ago, the entire Columbia schedule switched from 
KHJ to Columbia’s 50,000 watt KNX... KH] 
shifted to Mutual. And KECA (Blue Network) 
took some former KFI (Red Network) features. 


Yes—but what really hap pened? 
What did the audience do? 


Los Angeles is the only city in the world where 
a complete record of what the audience does is 
automatically reported. In Los Angeles, a heroic 
telephone check-up on actual listening is made 
at regular intervals. It includes over 29,000 direct 
telephone interviews concentrated in the one city 
in one week of each month! The calls are put 
through each quarter-hour for 13 hours each day, 
7 days a week—and are paid for by all the lead- 
ing stations. So—however complete the “switch- 
over” may have been—here is a direct audience- 
measurement which tells you exactly what hap- 
pens to audiences when programs get new 
addresses on the dial. (The studies are made by 
the W. R. Penny Market Research Corp., affiliated 


with the California Intelligence Service Bureau.) 


__, THREE WEEKS BEFORE THE SWITCHOVER 


The Los Angeles study of actual listening 
throughout the week of December 2nd to 8th, 


1936 shows the following division of audiences: 


In the Evening (December ) 


1. KHJ, throughout the week, had 41.6% of 
all the listeners (to the first five* stations in 
Los Angeles). 


2. Its “strongest competitor” had 44.47 of all 
listeners (to the first five stations) in that 
week. 


3. KNX, in December, had only 4.6% of the 


listeners. | 

4. In the breakdown by individual days, KHJ 
had most listeners 4 out of 7 evenings. 

In the Daytime (December ) 


1. KHJ had 32.5% of all listeners to the first 
five stations, in December. 


2. Its “strongest competitor” had 35.6% of all 
listeners. 


KNX had 13.4. 


Qe 


4. KHJ had most listeners 3 out of 7 days. 


_ TWO WEEKS AFTER THE SWITCHOVER 


Just ‘wo weeks after the switchover—karely giv- 
ing the audience time to find itself (or its favor- 
ite programs)—another regular Penny Market 
Research study was made, the week of January 
7th to 13th. Here’s what happened to Los Angeles 
audiences—in just two weeks! 


* That's how the figures were released in this study. 


In the Evening (January) 


1. COLUMBIA-KNX leaped into first place 
with 46.9% of the entire audience (coming 
up from 4.6% of the listeners in December!). 


2. Its “strongest competitor” had 28.8% of all 
listeners. (A drop from December’s count of 
44.4% of the audience.) 


3. And in the breakdown by individual days 
KNX has most listeners 7 out of 7 evenings. 


In the Daytime (January) 


1. COLUMBIA-KNX is first in January—with 
38.4% of all listeners. A jump from Decem- 
ber’s 13.4%. 

2. Its “strongest competitor” has 28%. A drop 
from December’s 35.6%. 


3. COLUMBIA-KNX has most listeners 6 out 
of 7 days. 


SUMMARY FOR JANUARY A complete summary of 
the January W. R. Penny Market Research study 
(covering 52 quarter-hours a day, 7 days a week) 
shows KNX first with most listeners in 45% of 
all quarter-hours; the next station with 29.4% of 
the quarter-hours. (The KNX advantage over 
its nearest competitor: 53%.) Six other stations 


in Los Angeles divide the remaining audience. 


A TYPICAL (AND GOOD) EXAMPLE Seeking even more 


information on the audience effect of a switch- 


over, we had W. R. Penny make a before-and-after 
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check-up on a single typical Columbia program 
the day before Columbia switched to KNX, and 
aimost exactly one month later. W. R. Penny 
checked the 6:00 to 7:00 p.m. (P.C.T.) hour— 
the broadcast of Lux Theatre of the Air. 


On December 28th: “BEFORE”: 


1. KHJ, with the Lux program, had 49.6% of 
the entire listening audience, among the ten 


stations reported in Los Angeles. 
2. The next station had 14.8% of all listeners. 


3. KNX had 10% of all listeners. 


On February Ist: “AFTER”: 

1. COLUMBIA-KNX, with the Lux program, 
had 55.6% of all listeners. A gain in audience- 
dominance for Lux of 6%, in one month— 


on an already overwhelming lead! 


2. The next station had 11.4% of all listeners. 


| MORE DATA TWO MONTHS LATER 


Going beyond these “before-and-after” pictures, 
we had W. R. Penny make hundreds more tele- 
phone calls on different hours and days through- 
out February. Here are the highlights of his 
findings (full details are available, of course). 


On February 17th: 6:00-6:30 p.m., P.C.T. 


COLUMBIA-KNX .. . . 40.0% of all listeners 


“Strongest Competitor” . 12.4% of all listeners 


On February 17th: 10:00-11:00 a.m., 2 he 
COLUMBIA-KNX . . . . 48.5% of all listeners 


“Strongest Competitor” . 25.0% of all listeners 


On February 18th: 6:00-7:00 p.m., P.C.T. 

COLUMBIA-KNX .. . . 62.0% of all listeners 
“Strongest Competitor” . 
On February 19th: 6:00-7:00 p.m., P.C.T. 


COLUMBIA-KNX . . . . 54.2% of all listeners 
“Strongest Competitor” . 


14.4% of all listeners 


13.0% of all listeners 


February 20th: 6:00-6:30 p.m., P.C.T. 
COLUMBIA-KNX . . . . 35.2% of all listeners 
. 23.8% of all listeners 


February 21st: 8:00-8:30 p.m., P.C.T. 
COLUMBIA-KNX . . . . 74.4% of all listeners 
. 11.4% of all listeners 


“Strongest Competitor” 


“Strongest Competitor” 


And so it went. Dominant majorities for the new- 
est of the network giants. For Station KNX... 
At which point the case for Los Angeles rests. 
Here is the heaviest weight of evidence yet pre- 
sented in radio to show how audiences switch 
with favorite programs. Audiences follow pro- 


grams—and nowhere today can advertisers find 


COLUMBIA BROADCASTING SYSTEM 


the massing of audiences for their programs 
comparable to the listeners delivered by the pres- 
ent Columbia schedule in California—as every- 
where else. Which brings us to the new listening 
data on San Francisco and the rich Bay Region. 


IN SAN FRANCISCO 


The records we are about to give were made 
while KSFO was operating on its old transmit- 
ter, located on a not-the-very-best-transmitter- 
site—and without the increase in power just 
awarded to KSFO by the Federal Communica- 
tions Commission. They represent the power of 
programs—of the massed power of Columbia's 
present schedule in San Francisco. 

No such data on audience switchover were avail- 
able in San Francisco as in Los Angeles. No 
“before-and-after” telephone studies on the scale 
familiar to Los Angeles are made there. But this 
does not mean evidence is lacking on the most 
famous switchover in Pacific Coast history. What 
happened was checked by Roy Frothingham, 
market research authority of San Francisco. 

He made a typical “before-and-after” (the switch- 
over) survey. He followed this with a small 
flock of studies on the division of the audience 
by stations; not only in San Francisco, but in 
Oakland, Berkeley and Alameda at the same 
time. (401,205 people live in Oakland, Berkeley, 
Alameda. 634,394 in San Francisco.) We start 
with a summary of his “before-and-after” study. 


1 ELEVEN DAYS BEFORE THE SWITCHOVER 
December 18th: 6:30 to 7:00 p.m., P.C.T. 
1. KFRC—61.6% of all listeners. 


2. “Strongest Competitor’—21.6°C of audience. 


Wl THREE WEEKS AFTER THE SWITCHOVER 

January 22nd: 6:30 to 7:00 p.m., | yt oh 

1. COLUMBIA-KSFO in dominant first place 
with 47.4% of all listeners. 

2. “Strongest Competitor” —23% of all listeners. 


And note what happens in subsequent studies. 


1 TWO MONTHS AFTER THE SWITCHOVER 


Frothingham continued to make check-ups 
on the audience in San Francisco, Oakland, 
Berkeley and Alameda. Here are the records: 


February 1 8th: 6:30 to 7:00 p.m., at ae 
COLUMBIA-KSFO—52% of the entire audience 


among eight competing stations. 


“Strongest Competitor” — 21.9% of all listeners. 


February 19th: 10:00 to 10:30 a.m., P.C.T. 
COLUMBIA-KSFO— 36.5% of all listeners. 
“Strongest Competitor” — 26.7% of all listeners. 
February 21st: 8:00 to 8:30 p.m., P.C.T. 
COLUMBIA-KSFO—71.5% of all listeners.* 


“Strongest Competitor’ — 13.4% of all listeners. 


* Note KNX’s rating in Los Angeles for the same period. 
It shows a remarkable consistency in audience division, 
research stability —and Columbia program power! 


The evidence is bright as a new coin. And rings 
as true. Columbia programs in Bay Region had 
no difficulty in capturing dominant audiences 
within a few weeks, and less than two months, 
after the “switchover”. Today, most people in 
San Francisco (and the rich Bay region) not only 
know where Columbia programs are to be found 
... but listen to them. The pattern repeats itself: 
Columbia popularity; majority audiences; swift- 
est increases — despite the brief time the audience 
had to adjust itself to the station changes. 


AND KSFO SPURTS AHEAD! 


Rare sepiageegannncmersenenncceesineeatne * “ 


Today, work is being rushed to complete, new 
maximum efficiency facilities for KSFO! They 
include a new vertical transmitter (with much 
greater efficiency than the old)—operating on 
a new transmitter site, selected and tested by 
Columbia engineers—and a five-time increase in 
day power! The new KSFO, with a brilliant new 
signal, will be on the air in a few months. Colum- 
bia’s present lead will then be lengthened to the 
same, complete dominance in the second market 
of California it already has in the first market. 


PACIFIC NETWORY 


“A WORD ON CALIFORNIA MARKETS: 

95% of all the population in California is now 
in the evening primary coverage area of Colum- 
bia’s network facilities. 98.9% is in the daytime 
primary coverage area. A population of over 
5,729,000 people with far above the nation’s 
average wealth. It is these people—and the power 
of Columbia programs—which create for C.B.S. 
advertisers the largest actual radio audiences now 
delivered by any network in California. And a 
complete Columbia staff works with and for you. 


LOS ANGELES + SAN FRANCISCO + NEWYORK + CHICAGO +¢ DETROIT. — 
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ADVERTISING AGE 


March 22, 1937 


Reilly, Manager. 
Manager. 


LOS ANGELES: Simpson-Reilly, 536 S. Hill St., Gordon Simpson, 
ATLANTA: B. Frank Cook, Walton Building. 


S. R. BERNSTEIN, Director 


of Research and Promotion 


MEMBER facts space buyers like to have abou: 77 
Audit Bureau of Circulations, Associated Business Papers, Inc., National Publishers publications, and also the relative im. 
Association, Advertising Federation of America portance of the various types of data. j 


Vol. 8, No. 12 


March 22, 1937 


5 Cents a Copy, $! a Year 


Too Much Liquor Advertising? 


Addressing a dealers’ convention 
in Chicago, W. S. Alexander, Fed- 
eral Alcohol Administrator, asserted 
that there is too much advertising 
of liquors, and that the over-use of 
publicity is likely to cause trouble, 

Perhaps there is a connection be- 
tween heavy schedules of advertis- 


certain regulations to 
ception of the 


We have ho 


prevent de- 
consuming 
uuthority lo 
or curtail the use of advertising 
matter which, while informative to 
the consumer, 
general public.” 
Producers and 


public, 
prevent 


is offensive to the 


distributors ot 


"No, she hasn't left me. 


Country Gentleman. 


She runs a daily radio program called Successful 


Homemaking.” 


Views from the Outside 


other outlets for the purchage of food 
products from manufacturers. 


No. 1133. As the Space Buyer Sees It 


Ross Federal Research Corporation 
has issued this study showing what 


An examination of the tabulation 
shows that “data about readers” is 
the most important class of informa- 
tion magazines can supply to prospec- 
tive advertisers. 


No. 1134. Money at the Crossroads, 


This study of radio’s influence on 
the rural market, by Charles Morrow 
Wilson, has been issued by National 
Broadcasting Company. For NBC 
Mr. Wilson visited farm families in 
25 states and interviewed rural mer- 
chants and _ representative county 
agents of the U. S. Department of 
Agriculture, 


ing of alcoholic beverages and the] liquor can justify their advertising - he “a a 
numerous bills which have been in-] OR the ground that theirs is a W Sti l tinue to operate his plants intelli- wt —_ ve eerery a Seen 
troduced in state legislatures this] legitimate industry, and that the ar 1ImMulus gently faced constantly with the| This analysis of type faces and 


thought of tie-up. We wonder what 


their proper use, issued by Container 


7 


ro 


5 nS peat lee al tat a a6 aL 


Seite Coe ae 


: * yegulation and| manufacture and sale of their prod-| (As viewed in Canadian Business) pees oe aoa i , 

year, providing for regulation an a. ix cae Samah I fs . would happen if manufacturers as a] Corporation of America, is number F 

restriction of advertising in this aah 1s comp es y one ized. ut Despite certain hesitancy in some group should decide to fight fire | one of a series of monographs which 

classification. their position is particularly deli-| lines of business the forward move-| with fire and stage a sit-down them-| Will touch on various phases of the / 
Mr. Alexander was entirely frank] cate, from the standpoint of the| ment has not lost its generating 


in his discussion of the possible un- 
favorable public reaction from ex- 
cessive advertising of liquors, as 
well as from copy of the wrong 
kind. 

“One of the leading state authori- 


need of maintaining public accept 
ance, 

Prohibition is so recent that the 
industry should be more than ordi- 
narily conservative, to 
stepping the bounds of 


avoid over- 
reasonable 


force, Carloadings are running 
well ahead of last year and rising 
commodity prices reflect a growing 
demand for goods. We are in a ma 
jor upward trend. Reactions should 
prove but normal interruptions in a 


selves. 


Competition 


(As viewed in the Jewelers’ Circular- 
Keystone) 


arts as they apply to the company’s 
business. 
No. 1136. Of These We Sing. 

Radio station WOR has issued this 
brochure covering detailed market 
facts on the WOR listening area. It 


lcs pe oe . 7S oe : , .,| includes a breakdown of population, 
: a major upswing of the business A letter of protest from a retail]... ‘l sal ae ‘ ; 
ties,” he reported, “wrote me the| promotion through advertising. | cycle . retail sales, radio homes, spendable 
, é ; tae : : ‘ jeweler complains about manufac: | j, come and maps showing the cover 
other day. He said, ‘A cursory] With an eye to the future, it is At the same time, it must be Piette ; i Re es e,a naps showing the cover: 
: : ‘ turers and wholesalers who are sup- age area and day and night mail 
glance at the lavish liquor advertis-| better to have a reasonable volume] borne in mind that much of the ae aE ay ght mail. 


national 
that 


ments appearing in our 


magazines conclusively proves 


of sales and a 
of advertising, 


reasonable 
than to 


amount 
Overdo on 


present activity in world business is 
due to preparation for war——proba- 
much as 


plying various lines of merchandise 
at so-called wholesale prices to pur- 
chasing departments of institutions. 


No. 1187. Federal-State Regulation 
of Commerce. 


distillers are using brazenly insidi-| either count. md . bogey = Baril agra ho This competition, our correspondent American Retail Federation has is- 
° oe nporta f s becoming é Mibone a , neve Na ae : : eS : Sota 
ous methods to make the public Competition among producers be- aay aad aia ie nl nea igs writes, is often encountered and is | sued this study of the significance of 
liquor conscious in order to step] ing as keen as it is, advertising| 2). wente hon ths sical te tee the worst form of competition with the prison-made goods decision of the 
up consumption to take care of|is employed aggressively by those |). ; : I which retailers have to cope. U. S. Supreme Court. It covers the 
: : nab il ; ~, | have on industrial production. In-| ne policy of “live and let live”|court’s opinion, the background, and 
their over-production. who desire to maintain their posi-| directly—even directly—Canada is 


“It has seemed to us in the Fed- 
eral Alcohol Administration that 
such a heavy advertising expense 
is also laying an excessive toll on 
the consumer, and that such un- 
usual advertising, unlike anything 
ever before known in the industry, 
is inviting trouble. 

“Our immediate concern is with 
the content of the advertisements. 
To control that we have adopted 


tions in the field. But the leader- 
ship of the industry should be equal 
to the task of developing agree- 
ment on general policies, to the end 
that the legitimate promotion of al- 
coholic beverages be not interfered 
With through antagonisms created 
as the result of perhaps too liberal 
use of advertising displays of all 
kinds. This is a question not of 
method, but of policy. 


Advertising Books for 
Consumers 


a substantial beneficiary of rearma- 
ment expenditures. As a_ result 
such an over-stimulation of business 
volumes and commodity _ prices 
should be recognized for its ultimate 
consequences on our whole econ- 
omy. 


+. 
Sit-Ups 
(As viewed in the Automotive 
Daily News) 


Harassed by sit-down strikes, the 
Michigan employer today, if judged 
by the recent General Motors case 
and others, has little to expect in 


is a good one and applies in the 
jewelry business as well as_ in 
every other line of endeavor. The 
manufacturer who sells direct to in- 
stitutions and the wholesaler who 
disposes of his merchandise through 
the same channels at “wholesale” 
prices harm themselves more than 
they profit in the long run. 


Words 


(As viewed by J. C. 
American Business.) 


Aspley in 


It is characteristic of the selling 
and advertising fraternity to use 
complicated words to express sim- 


possible effects. 


No. 1138. How to Distribute Adver- 
tising Matter. 


This folder describes the services 
offered by Railway Express Agency 
for shipment of various classes of ad- 
vertising matter. 


No. 1085. The Agricultural Outlook. 

Figures on farm income, prices, 
implement sales and farm electrifica- 
tion progress are some of the farm- 
business high spots of this folder 


issued by Midwest Farm Paper Unit, 
Inc. 


No. 1092. Business 
Over 1933. 


Increase, 1935 


5 gehen es ese as # Household Magazine has issued this 
Most books on advertising fall; March 15 issue of AbVERTISING AGE oi is Ba a pinning Pn ta ple ideas. We are forever think- breakdown on the percentage of ip- 
: p : ; > ‘ ave ovec rom seizure "ive ing Ar ‘ » 
into two general classifications: | that lists of books of the right kind Selzure OF private} ing up words that sound important. 


those which deal with 
technical or vocational standpoint, 
giving users and practitioners the 
information they need regarding its 
creation and use, and those which 
view it with alarm from the stand- 
point of protection of the consumer. 

There is a real dearth of books 
on advertising written from the 
standpoint of the user of advertised 
products, rather than the producer 
of advertising, and discussing it 
constructively as opposed to the 


it from the 


be made available to the public, so 
that studying advertising 
sympathetically may be armed with 
material with 
unjustified 


those 


which to oppose the 
attacks made upon it 
through the best-sellers which have 
undertaken a muck-raking job in 
the advertising field. 

His idea is excellent. The prob- 
lem is to add to the list of avail 
able books. It has been suggested 
that ADVERTISING AGE reprint” in 
book form the prize-winning entries 


property to shutting off public high- 
ways as was the case in Highland 
Park this week. 

In the 20 days since the General 
Motors peace pact was signed, no 
fewer than 18 strikes have inter- 
rupted the Corporation’s production. 
Union charges are that GM was to 
blame for failure to “instruct its 
workers on how to get along with 
union workers.” Even if this were 
true, the union made no effort to take 
legal steps to keep GM or its work- 
ers in line with the Feb. 11 agree- 
ment. Rather, they have taken it 


When I was a cub reporter on a 
New York advertising journal every- 
body was talking about “consumer 
demand,” “prospect qualification,” 
“rotation of sales.” It was the age 
of “efficiency” and “systematiza- 
tion.” Then came “domination of 
buyers,” “the dominant idea in ad- 
vertising,” and we went off on that 
tangent for a while. Today we hear 
much about “consumer acceptance,” 
“milline rates,” and ‘“merchandis- 
ing” this, that and the other thing. 

As a speaker at the Chicago 
Sales Executives Club suggested the 


crease, 1935 over 1933, in retail sales 
by leading commodity groups. Fig: 
ures are arranged to show a com- 
parison between metropolitan and 
small town states. 


No. 1090. The 1937 Circulation and 
Market Data Book. 


This circulation analysis issued by 
Metropolitan Sunday Newspapers 
makes markets the basis for consid 
eration, establishes the relative sales 
importance of different sections of 
the national market, and applies cir 
culation to these markets of varying 


destructive efforts of those who]in our second annual students’ es-| Upon themselves to keep GM in line | other day, it would be a good thing smportance. 

write sensationally in order that|say contest, now under way, and| by sit-down intimidation. if we gave these fancy names a| No. 1122. Regional Trade Barometers. 

their “exposés” of advertising ~will|this will probably be done. There is Since sit-down has thus apparent-| needed rest, and use words which This booklet, issued by McCann- 

find a wide sale. a definite need for other books of yd gate cet authority tn our biel seca pion Unseretans. The| Erickson, Inc., outlines a plan to 
Sylvester Blish, writing to “Voice |this kind. Who will write and pub- ic Gs see ee agin frecseoe pon ee ee oe a eae guide manufacturers and Gteteiyatore 

uh the Advartioer.” ‘Seceested in the lich thont anc lat is with | forceful, colorful Anglo-Saxon words. |in fitting advertising and selling ac 


sit-down. No manufacturer can con- 


Let’s use more of them. 


tivities to local conditions. 
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RESEARCHER REVISES BACKSTAGE RESULTS I ¢ ti 
A | ti 2 A nih AM sei Tah -" jintormation 
x THE NATIONAL NEWSPAPER OF ADVERTISING Ad ti 
Trade Mark Reaistered U. S. Patent Office ver 1sers 
ISSUED EVERY MONDAY BY ADVERTISING PUBLICATIONS, INC. 
Oo : — ee ad - The following documents may be 
Publication Office, 100 E. Ohio St., Chicago Tel. Del. 1337 secured without charge from compa 
New York Office, 330 W. 42nd St. Tel. BRyant 9-6432 nies sponsoring them, or through 
. . ADVERTISING AGE, by any national ad 
6. D. CRAIN, Jr., President and Publisher i ila : saatinad ar Saamaaaine CMU Wiline 
KENNETH C. CRAIN, Vice-President. O.L.BRUNS, Vice-President. E. , Secretary tee welthan on tals beninene fether- 
Editorial Department head. 
RUDOLPH AUGUST, Eastern Editor; MURRAY E. CRAIN, Western Editor; HARRY E. No. 1132. The Minneapolis Star Rout: 
SHUBART, Managing Editor; J. M. RUSSAKOFF, DONALD B. HARTER, IRWIN List of Grocery Stores. 5 y 
ROBINSON, RALPH O. McGRAW and KEITH PAXTON, Associate Editors. The Minneapolis Star has issued : ; 
Correspondents in All Principal Cities this guide showing the retail grocery 
outlets in Minneapolis broken dow: i 
Pa Advertising Department into convenient routes. In additior : 
= NEW YORK: Kenneth C. Crain, Eastern Manager; John D. Gallagher, E. F. Thayer, it contains an analysis of wholesale 
Philip W. Murphy. CHICAGO: O. L. Bruns, Western Advertising Manager; John E. grocery houses, chain store headquat 
Walsh, J. C. Gafford. SAN FRANCISCO: Simpson-Reilly, Russ Bldg., Walter S. ters, voluntary organizations and 
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342% 
LESS FOR | 
"LIVE LEADS’! 


~ ©o FF woe 


In Chicago is one firm—strong for Sunday 
advertising—that KNOWS where its busi- 
ness comes from. The firm, a large retailer 
of building materials*, makes a careful, 
continuing check-up on the source and 
actual cost of leads. With equal accuracy 
sales, too, are tabbed against the adver- 
tising expense that brought them. 


- RB pte Ae Mi tt 6 4 Ae 


bam § 
— 
Seine Meat 


And the figures show the Sunday Herald 
and Examiner to be this advertiser's one 
best buy. No guess work about it. They've 
told us, will tell you that the cost per lead 
produced by this newspaper runs 431% less 
than that of the other Sunday newspaper! 


= 2D 


It's “Vitamin V” in action, the energy factor 
in the circulation of The Herald and 
Examiner that steps up sales for its adver- 


d 


tisers to a point provably above normal. 


That kind of response-power makes this 
market of close to a million families a prize 
sales opportunity for any advertiser. 


*NAME ON REQUEST 


CHICAGO ty 
RALD AND EXAMINER 


© e w 7 4 
NATIONAL ADVERTISING REPRESENTATIVES 


PAUL BLOCK AND ASSOCIATES 


NEW YORK -::. DETROIT - PHILADELPHIA 
CHICAGO - , BRISTON... - CINCINNATI 
LOS ANGELES - SAN FRANCISCO 
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ADVERTISING AGE 


March 22, 1937 


Space Buyers’ 
Data Desires 
Shown by Ross 


New York, March 18.—Results of 
a survey on reactions of advertising 
space buyers to various publication 
data prepared by magazines has 
been released by Ross Federal Re- 


search Corporation in booklet form, 
entitled “As the Space Buyer Sees 
It.’ The booklet may be obtained 


free upon request, 
Ross Federal contacted 107 adver- 


try for information preferences of 


their space buyers. The average | 


space buyer, the study indicates, is 


The Louisville area 


offers advertisers the 
best market in the Na- 
tion for immediate 
sale of foods, drugs, 
clothing. household 
furnishing and build- 
ing materials. Now is 
the time to increase 
schedules in the low- 
cost medium that serves 
the Kentuckiana  ter- 


ritory. 


WHAS 


Represented Nationally 
by the Petry Company. 


primarily interested in data about | Wall Paper Institute 
readers (age, sex, income, ‘Bante, 


etc.,); the number and geogr 
distribution of readers and the na-| The Wall Paper Institute, New 
ture of the magazine. 


i | York, launched a series of wall paper 
F t tively littl | style shows March 9 in Philadelphia. 
aS was found that pomtivey Sie |Other shows will be held in Boston, 


é > as attached by space ws #, me 
importance w 4 I y SI Buffalo, Cleveland, Chicago, and Kan- 


See nes ; ‘ta adver- - 

buyers to types of products ad "| sas City. 

tised and proportions of readers) pach show consists of 21 rooms, 
who use certain products. | completely decorated and furnished. 


The booklet shows a complete| and is complemented by booths for 
percentage breakdown and an | local dealers. 
analysis of the findings. a 


: Bramen ren 
Open Art Service 


Studios, 37 East 28th st.. New York, 'where he will operate temporarily 
supplying advertising art service. under the old firm name. Mr. Wil- 
Alfred M. Stein has joined the organ- | liams has announced no plans for the 


week. 


ization ‘future. Pointing out that consumers are 


Starts Style Shows WECO FEATURES 


New York, March 16.—Direct color | | 
photography as a feature of all 
magazine adv ertisements curing ied 
Following retirement of B. W. Wil-| will be adopted by 

George Berman, formerly of Ard | liams from Williams & Bramen, Chi-|Co., Chicago, Kenneth 
lee Studios, and Albert L. Tarter, | cago advertising agency, David Bra- president, told the 


ae : |artist, have opened Berman-Tarter|men has moved to 154 E. Erie st., annual 
tising agencies throughout the coun: | 


its | 


company’s cod 
distributors’ 
the Hotel Pennsylvania 


"“Apprehensive'? 


Suop 
“ ptt “e he ty 
a : thy. 


. i INCORPORATED 


LOUISVILLE.KY,. 


February 25, 1937 


lire He lie Me Claskey, 

Dirsctor of Advertising, 

Tne Courier Journal and Lamisville Times, 
Lo. isville, 


Ky 
Dear Mr Ne Claskey:- 


I was apprehensive about Besten & Langen's 
featuring a luxury, like fur coats, to residents of the flood 
stricken area of Lmisville and vicinity for a Februnry Sale. 


Now that the plunge has been taken with 
the full-page’ advertisoment that ran in last Sumay's Courier 
Journal, you are entitled to mow what gratifying results we 
obtained. 


Our volume iionday, February 22nd, in re- 
sponse to the fur sale ad was the greatest in the history of 
Besten and Langen, even greater than the best day in fabulous 
1929. Our experience of exceeding by ten percent the largest 


is headed for a record year. 


Entnusiastically yours, 
wii /DEN BESTEN & LANGEN, INC., 


Vane 


Walter Kahn, Mgr. 


day in our history leads : to believe that Louisville business 


Che Conrier-Zounrnal. 
THE LOUISVILLE TIMES. 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


AMATEUR TESTIMONY 


| 
| 


Swans Down 
Cane Frowe 


& 


General Foods cartoon copy in Sunday 
newspapers gives a novel twist to the 
amateur testimonial practice with an 
“Amateur Wife" theme for Swans Down. 


“tired of shabby merchandise,” Mr. 
Laird said that Dr. West’s advertis- 
ing appeal will be to those who “want 
the emotional thrill of buying quality 
goods.” 

Total appropriation covering tooth 
brush and tooth paste lines will be 
$750,000, an increase of about one- 
third over last year. J. Walter 
Thompson Co., New York, is the 
agency. 

Among the speakers who addressed 
the gathering of about 300 distribu- 
tors from all parts of the country 
were J. T. Woodside, president of the 
company, who outlined sales and 
merchandising themes, and Thomas 
H. Beck, president of Crowell Pub- 
lishing Co., who discussed the func- 
tion of the national magazine as an 
advertising medium. 


Opens April 24 


The first insertion in the spring 
campaign will appear in the April 
24 issue of Collier’s, to be followed 
by pages in Good Housekeeping, Mc- 
Call’s, The Saturday Evening Post, 
This Week, and Woman’s Home Com- 
panion. The layout shows a back- 
ground of orchids in full color, sev- 
eral bottles of fine perfumes and a 
few pieces of sparkling crystalware. 
In the foreground are two Dr. West's 
brushes, the culmination of a pres- 
entation of ‘a quality product in 
quality surroundings.” Special brush 
features, “waterproof bristles’. in 
germproof glass tube, surgically ster- 
ile,’ are illustrated. Direct color 
photography in the entire series is 
by Nickolas Muray, New York. 

In addition to the magazines listed, 
Dr. West’s tooth brush advertising 
will also appear in rotogravure sec- 
tions of the Los Angeles Times, 
Journal, Portland, Oreg., San Fran- 
cisco Chronicle and Seattle Times. 
Dr. West’s tooth paste will be pro- 
moted in newspapers in local markets 
where distribution is deemed ade- 
quate. This portion of the schedule 
will be expanded as distribution out- 
lets are added. 

Special emphasis will be placed on 
a “vacation special,” offering dealers 
colorful counter and window displays 
in a deal calling for the purchase of 
one gross of different size brushes. 
The “special” will be featured in 
June advertisements of national 
magazines. 


Campbell-Ewald Gets 


Six New Accounts 


Henry T. Ewald, president of the 
Campbell-Ewald Company, announces 
the addition of six new accounts. 
They are the Bakerite Corporation, 
a subsidiary of Wilson & Co.; the 
bakery division of Wilson & Co.; the 
dog food division of the company; 
and the Wisconsin Alumni Research 
Foundation, Madison. Myron T. Har- 
shaw is account executive on these 
four. 

The other two are Wheary Trunk 
Company, Racine, Wis., being super- 
vised by Gerald Page-Wood, and the 
General Screen Advertising Co., Chi- 
cago. The agency’s Chicago office is 
being cumrgen. 


Wonder Maid Appoints 


The Ridgway Co., Inc., St. Louis. 
has been appointed to handle adver- 
tising of Mutual Garment Co., St. 
Louis, maker of Wonder Maid lin- 
gerie. Magazines, business publica- 
tions, and direct mail are being used 
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| Alggressioe PACKAGING 


~ “ . Rey con A ONCOL REECE RO ARI tS ROBO REGION PORE CNRE RTT Te Cae 


ee he 


io 


by the PALKRGE alone... 


, GGRESSIVE PACKAGING, as interpreted 
by “US. is maximum identity and 


visibility plus buying appeal. 


Your first step... before adopting any 
brand name... consult the “US” TRADE 
MARK BUREAU at Cincinnati. 


Records of every registered trade-name and 

twice as many unregistered brands ... 

! nearly a million brand names... are in- 
stantly available to you ... to eliminate 
costly delays, unnecessary expense, and 
the possibility of infringement. 


Next... the vital step... your label or pack- 
age, designed as if it were your product's 
only advertising. “US” Labels and packages 
meet the acid test of SALES APPEAL. 


For more than a half century, “US” has 
rendered distinguished service in produc- 
ing labels, cartons, wrappers, display 
containers and package inserts. They are 
“precision-built” to function flawlessly in 
your packaging machines...to give your 
product commanding visibility and buying 
urge on the retailer's shelves. 


Aggressive Packaging by “US” is modern. 
Put your problems up to “US” 


of UNITED STATES PRINTING & LITHOGRAPH COMPANY 


4 AMERICAN LITHOGRAPHIC DIVISION a 


_% ATLANTIC LITHOGRAPHIC & PRINTING DIVISION © 
% DONALDSON LITHOGRAPHING DIVISION = 
* ERIE LITHOGRAPHING & PRINTING DIVISION 


HOME OFFICE: CINCINNATI, 320 BEECH STREET 
SALES AND SERVICE OFFICES: 


ATLANTA CINCINNATI ° LOS ANGELES PHILADELPHIA 
BALTIMORE CLEVELAND KANSAS CITY PITTSBURGH * PALMER ADVERTISING SERVICE DIVISION 
BOSTON awa . , MILWAUKEE SAN FRANCISCO - vines Saves 
earborn Station MINNEAPOLIS SEATTLE * pe $ To ea ee . 
BUFFALO ERIE, PA. NEWPORT, KY. ST. CHARLES, ILL. ¥. F. POWERS — Seg es . ae 
CHICAGO INDIANAPOLIS NEW YORK ST. LOUIS _ %& THEO. A. SCHMIDT LITHOGRAPHING DIVISION | 
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board.” Hearst, for instance, has | GIVES NEW SLANT ON BUYING HABITS - 


Stockholders 
Asked to Help 


Space Salesmen 


New York, March 16.—-Injecting a 
element into the sale and pur- 
advertising space, Mac- 
fadden Publications, Inc., is conduct- 
ing a special campaign to induce 
stockholders to patronize advertisers 
in the company’s various publica- 
tions. Over the signature of Bernarr 
Mactadden, president, frequent let- 
ters are going to the company’s 700 


new 
chase of 


stockholders, giving them a list of 
leading advertisers and asking for 
their support. 


Enthusiastic co-operation has been 
pledged by the majority of those 
holding stock in the company, it is 
reported. 

The stock of several magazine pub- 
lishing companies is listed on the 
New York Exchange, and presumably 
is held by a large number of share- 
holders scattered through the coun- 
try. Among such companies are 
Curtis Publishing Company, McCall 
Corporation and Conde Nast. Many 
newspapers and the two radio net- 
works make their stock available, 
though it is not listed on the “big 


| recognized the 


value of having his 
stock widely diffused and has made | 
special efforts to this end. 


Frye Criticizes Use 


of Gambling Devices | 


Calling attention to increased use 
of gambling devices to attract pa- 


tronage to business, Homer E. Frye, 
general manager of the Columbus 
Better Business Bureau, Inc., charac- 


practice as temporary 
and unsound, in a report at the Bu | 
reau’s annual meeting. 

He urged business men to join in| 
a constructive effort to eliminate un- 


terized the 


fair trade and advertising practices, 
to avoid further regulation of busi- 
ness by government. 


Heads Tea Group 


Robert A. Lewis, Boston, a mem- 
ber of the Federal Tea Board, who 
is in charge of tea importations for 
Chase & Sanborn Company, maker 
of Tender Leaf tea, has been elected 
president of the Tea Association of 
the United States. 


Joins Richardson 


Ellsworth G. Thompson, formerly 
New Haven, 
has joined the staff of Fred 
Richardson, New York, spe- 
advertising layout. 


with Wilson H. Lee Co., 
Conn., 
lerick A. 
|cializing in 


BUYING HABITS 
TODAY SPURN 


INCOME GROUPS 


ber Tells | C.FAALC. Class 
Pyramid’ Has Vanished 


Chicago, March 16.—America’s 
buying habits have been rearranged 
so that they no longer follow in- 


come groups, A. N. Steele, general 
sales manager, Ditto, Inc., told the 


Advertising 
when he 
Advertising 


Chicago Federated 
Club class last night 
spoke on “National 
Management.” 

Declaring that the “pyramid 
structure” is no longer any gauge, 
Mr. Steele stressed the necessity 
for sales and advertising 
as the way for the manufacturer to 
keep his finger 


| consumer, 


“T have 
experience 


own 


” 


surveys, 


found, through my 
with consumer 


The Baltimore Market is more 


than 84% covered by this 
one evening newspaper. 


REACHING 
MORE THAN 


out 


of 


BALTIMORE 
FAMILIES 


and Sunday American 


Average net paid circulation of the Sunday American for six months 


ending September 30, 1936 


-230,239 ; 


National Representatives: Hearst International Advertising Service. Rodney E. Boone, General Manager 


the largest in all the South. 


research | 


on the pulse of the | 


| through 


| publicity 


COMPANY 


INSTITUTIONAL |, 
GOOD WILL 
PUBLIC RELATIONS 


SALES ADV apy 
RESEARCH rye? ed 


SALESMEN 


NATIONAL ADV.MGR._ 


pomren, MSPUT NEWS Maca. 
|ACEMCY PAPERS Zines, 


CHANNELS OF DISTRIBUTION 


- PRODUCT 
COMMODITY 
SPECIALTY 


WHOLESALE 
AGENTS ¢ 


Before more than 400 students of the 


current advertising course, A. N. Steele, 


cusses ‘National 


Advertising Management.” 


Chicago Federated Advertising Club's 
general sales manager, Ditto, Inc., dis- 
Arthur E. Tatham, advertising 


manager, Bauer & Black, and Larry Meyer (left), advertising manager of Inter- 
national Cellucotton Products Co., directors of the course, give close attention. 


Mr. Steele said, “that people of the 


lower income groups have newer 
products and newer equipment in 
their homes than those people of 


the higher income brackets.” 


More Advertising, More Sales 
direct 


Sales go in proportion to} 


advertising expenditure, the speak- 
er explained, and advertising re- 
!search checks the “expansive” atti- 
‘tude on the part of the manufac- 
turer toward advertising expendi- 
ture. 


The national advertising manager 
must have creative ability and must 
be able to teach his salesmen how 
to apply the 
company, Mr. Steele said. 
be the spearhead, he 
amining the product, interpreting it 
salesmen, dealers, whole- 
salers and agents to the consumer. 

Mr. Steele advised advertising 
students to take tips from the media 
with which they will come in con- 
tact. From them, he said, the ad- 
vertising manager can often get an 
advance feeling toward his product 
before his salesmen will get it. 

The agency is a creative arm of 
the national advertising manager, 
Mr. Steele said, also advising a close 
relationship between the advertising 
manager and the agency. 


He must 
added, of ex- 


Publicity Men Promote 


New National Group) 


The National Association of Ac- 
credited Publicity Directors has made 
its bow, in paid space in the 
New York Times. Copy 


directors and counselors. 
of “chaff from the wheat” in the 
field is a primary aim of 
the new group. An association seal 
on all publicity releases is planned. 

Among the directors are George W. 
Sutton, Jr., 
and Samuel G. 
publicity for 
Ine. 


Wingfield, 
Kenyon & Eckhardt, 


Loper to Coast 
for “This Week” 


Walter A. Loper, who has_ been 
with the Chicago office of This Week 


since its founding, has been trans- 
ferred to San Francisco to open a 
Coast office for the publication. 


Homer Parish, of the trade contact 
division in Detroit, accompanies Mr. 
Loper to the Coast. 

Harry W. Brown, 
Curtis Publishing Company, and 
;}more recently with The American 
Weekly, has joined the Chicago staff. 


formerly 


advertising of the} 


introduced | 
the organization of some 35 publicity | 
Separation | 


of Sutton News Service, | 
director ot | 


with | 


| Glnenwene Copy 


Makes Bow with] 


Ensemble Idea 


(Picture on Page 26) 

| Pittsburgh, Pa., March 16.—Mark- 
ing fundamental changes in the ad- 
vertising of glassware, the first gen- 
| eral campaign in the history of the 
| 70-year-old Duncan & Miller Glass 
| Co. Washington, Pa., will include a 
| tie-up with motion pictures, 

| emphasis on an “ensemble” idea. 

The glass company has scheduled 
American Home, Better Homes and 
Gardens, House Beautiful, and The 
New Yorker for its first venture into 
consumer advertising. 

By arrangement with RKO Radio 
Pictures, Inc., Duncan glass is being 
| used exclusively in settings for its 
| films. The movie tie-up copy, appear- 
ing only in The New Yorker, features 
| photog: ‘aphs of Barbara Stanwyck, 
| Victor Moore, and Ann_ Sothern, 
} 


and 


}among others. 
The campaign will seek to educate 
| the housewife to be as particular in 
buying glassware as she is in select- 
'ing her china sets or silverware or 
even her spring outfit. She will be 
urged to buy “ensembles” of table 
glasses, candlesticks and vases, a 
few items at a time. 

Ketchum, MacLeod & Grove, Inc., 
Pittsburgh, is the agency. 


Expand Preven 


Kolmer-Marcus, New York cloth- 
|iers, have increased their advertis- 


ing appropriation for 1937 50 per 
cent as a result of their record-break- 
ing volume in the past year. News- 
papers and direct mail will be used. 
|The agency is Morton Freund Ad- 
vertising, New York. 


Heyn to Macfadden 


Ernest V. Heyn, founder and edi- 
tor of Modern Screen and Radio 
Stars, has resigned as editor of 


Screen Guide to join Macfadden Pub- 
lications as assistant supervising 
editor of Photoplay, Movie Mirror 
and Radio Mirror. 


Wenders Leaves CBS 


Ralph J. Wonders, 
Columbia Broadcasting 
tists’ bureau, resigned, 
Lowman, vice-president, 
charge of the artists’ 
porarily. 


head of the 
Svstem’'s ar- 
and L. W. 
will take 
bureau tem- 


AFTER 


alf a Century FOR WARD 


IT’S TIME FOR 
A PAUSE 


| Now that BAKERS’ HELPER has almost completed 50 years’ service to bakers, it is time 


to pause and see just what has been 
| To mark this pause, 


be prepared for us by 


important men in 
advancement. 


and long life. 


May we send you the illustrated brochure 
issue? 


CHICAGO «ABP 


| describing this im ortant, April 17th, 


330 S. WELLS ST. 


Naturally, this will build reader enthusiasm that will last for months. 
in this issue, telling your story of progress, 


accomplished during those 50 years. 

an issue of BAKERS’ HELPER will be devoted to recording the 
advancement of the Baking Industry during this half century. 
every event, every accomplishment will be recorded. 


Every important change, 
Much of the editorial material will 
the industry who have influenced industry 


: Your advertising 
will take full advantage of reader interest 
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. or 36% 


Which Farm Coverage 
Are YOU Getting? 


~ 
2b! sme — 


The scattered coverage of typical © 
fe | NATIONAL Farm Paper looks 
oe, % something like this—only 36% ac- 
ae tual coverage in a community. 


ca 
ee » e se? ? 
<* ¢ € e 
4 a e T ee 
2 ° 
* e 
a 
4 ee 
“ eek 1/2 . & 
a y S 
d ? eee oe Cote 
‘ ° 
d e 
€ e e “ 
d ‘ e od 
e “Focused” Coverage of MIDWEST 
FARM PAPERS looks something 
0 4 like this—77% actual coverage of 4 @ 
i all farms in every community. 

ts) 4 * 
i in 
- TWICE the Farm Sales Power with 
; 66 


IDWEST 
FARM PAPERS 


Verified by Post Office Count * 


You get 2 to 1 greater actual FARM coverage with “Focused” 
advertising in Midwest Farm Papers, backed by Post Office Count. 


Here is verification: 


Agency men and advertisers independently surveyed 218 typical 
rural routes in 176 counties, farm by farm, in 8 midwest states— 
involving 5,450 farmers. They found the average FARM coverage 
of Midwest Farm Papers to be 77%—the FARM coverage of the 
strongest national farm paper only 36%. 


Which would YOU choose, to win dominance for your products? 
This big-volume circulation, plus 90% proven dealer preference in the 


: world’s best farm market, gives you a 2 to 1 edge over your competi- 
“ae five National farm papers combined. , tors in today’s hard-hitting battle for farm sales. 


, backed - og 


| P 3—Greatest merchandising power Buy farm advertising by Post Office Count. Put “Focused” ad- 
e * 8 to 1. déaler prefix — . vertising on your side in your next campaign. Write for copies of this 


: | ¢ revealing survey. 
4—Greatest reader preference. ta 


) ; 5 Lowest cost per actual F ARM reached. 


Actual Postoffice count ot subscribers, on every rural route, out of 
every postoffice in every county in every state. Before you buy 
space in ANY farm papers, demand to see verified Postoffice Count. 
KNOW what you are getting. 


THE MIDWEST Bie FARM PAPERS 


_ NEBRASKA FARMER PRAIRIE FARMER THE FARMER, ST. PAUL 
WALLACES’ FARMER & IOWA HOMESTEAD WISCONSIN AGRICULTURIST AND FARMER 


Chicago—6 No. Michigan Ave. New York—250 Park Ave.; 420 Lexington Ave. San Francisco—1548 Russ Bldg. Detroit—542 New Center Bldg. 
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= |tising in the retail field, and that it| tified News, house organ of the cor- 
should be considered an integral part | poration. 
. * of a well-planned advertising cam- H. P. Boynton, 
O l Cc Ce O t e V e rt l eS e Tr | paign. The Henry P. Boynton Advertis- 
G. WARREN HIRSHON, ing Agency, Inc., 
4 This department is a reader's forum. Letters are welcome. Rossi & ag ge — a 0. 
If the Shoe Fits OLD STORY STILL NEW |#’ pretty definite proof that al vey Sunoco Copy Year 
through the night that 90 foot sign | : 

To the Editor: You are perform- would be blazing away in the vicinity SIT DOWN-THROW IN Ahead of the Times 


ing a real service for advertising in 


publishing your series on what col-| 
lege professors think of it. Your 
stories on the Universities of Wis- 


consin and Chicago have been excel- 
lent. I hope that you will continue 
the series. 

For over 25 years I have made my 
living practicing and teaching adver- 
tising. Quite naturally I entertain 
a great respect for its accomplish- 
ments and its possibilities of further 
accomplishment. It is a marvelous 
force for forming public opinion. 

I believe every teacher of advertis- 
ing would be compelled to agree with 
most of the criticisms of it, as you 
quoted them in the two articles men- 
tioned above. We agree with a blush 
of shame, it is true; but we agree. 

We teachers of advertising are 
forced to undergo a good deal of “rib- 
bing” on the part of our colleagues, 
who appear to hold us responsible for 
the unethical, misleading, exagger- 
ated, unbelievable and unbelieved ad- 


vertising which has always consti- 
tuted a part of the total. 
And, so long as we defend such 


practices, we deserve to be held in 
scorn, 

But I conceive our function as 
teachers to be an attempt to make ad- 
vertising better, not to defend it as 
it is. You, as an editor of an adver: 
tising journal, conceive your duty to 
lie in the same direction. And we 
teachers of advertising will back you 
up, so long as your treatment of the 
subject remains fair to both sides. 

Frep A, RUSSELL, 

Professor of Business Organiza- 

tion and Operation, College of 

Commerce, University of Illinois, 

Urbana, Ill. 


Advertising Specialties 
Group Is Neglected 


To the Editor: Looking through 
“Voice of the Advertiser” I note Mr, 
Miller was complaining nothing was 
being said about electric shavers. 
This reminded me of my pet peeve. 
I have read your paper for several 
years and there has been very little 
said about advertising specialties. I 


am wondering why this branch of 
advertising has been neglected in 


your paper. 

I enjoy reading ADVERTISING AGE 
and I get my biggest kick from some 
of the full page advertisements. Some 
of these are very clever and contain 
plenty of food for thought. 

JOSEPH B. CRIVELLO, 

Joseph B. Crivello Advertising 

Specialties, 

Alton, Ill. 

“ditor’s Note: Recent stories con- 
cerning advertising specialties in 
ADVERTISING AGE may be found on 


Page 26, Feb. 22; Page 41, Feb. 8; 
Page 40, Jan. 11; Page 30, Nov. 30; 
Page 20, Nov. 23; Page 29, Oct. 19; 
Page 24, Oct. 12; Page 438, Oct. 5; 
Page 40, Oct. 5; Page 22, Oct. 5, and 


Page 36, Oct. 5. 


v bi v 
“Quackery’’ Comment 
To the Editor: The following ar 


ticle in the Minneapolis Spokesman, 
Negro weekly, shows the need for an 


investigation of the academic. atti- 
tude toward advertising: 
“Chemical Quackery’ is the sub- 


ject which Dr. William Tomsicek has 
chosen for discussion at the Haillie 
Q. Brown Forum Sunday, March 14. 


This topic will do much to dispel our | 


ignorance about certain ‘so-called’ 
patented medicines, etc., which we 
are prone to buy quite regularly, 
and will show us that advertisements 
about different products on the mar- 
ket are actually harmful; and that 
for other products we are paying for 
the container rather than the prod- 
uct.” 

You be commended for 
series along this line just 
your newspaper. 

GERALD S. BEeSKIN, 

Beskin Advertising, 

Minneapolis, Minn. 


the 
started, in 


are to 


Gerald $ 


| 


Fine artistry in posters before the Civil 
War is displayed in this one, recently un- 


earthed, drawn on stone and _ litho- 
graphed in 1861 for the Middleton, Stro- 
bridge Co., predecessor of the Stro- 
bridge Lithographing Co., Cincinnati. 


Uncover Pre-Civil 
War Poster Original 


To the Editor: This photograph is 
a reproduction of an old Civil War | 
poster, which has just turned up. 

It is a mighty interesting applica- 


tion of poster publicity. At least, 
so we think. 
W. S. PAPworRTH, 


Strobridge Lithographing Co., 
Cincinnati, O. 
v v v 

Willingness To Buy 
Must Be Eliminated 
To the Editor: Your reports from | 
the universities on how advertising | 
is looked at in their cloisters are in- | 
teresting indeed to one who has for | 
the nonce deserted selling for eco- | 
nomics. | 
Considering the unique leverage | 
that the advertising industry is sup- | 
posed to have on the publishers, I 
never cease marveling at how steadi- | 
ly and how meekly advertising, as | 
an institution, takes it on the chin 
in the public prints, not to mention 
the classrooms. 
Take, for example, this dictum you | 
quote from one professor: “An indi- 
vidual’s purchasing power is not in- | 
creased by reading advertising.” | 


| 
| 
| 


Right-—it isn’t. But oh, how adver- 
tising does Increase his willingness | 
to exercise that purchasing power! | 


And one of the most noted of living 
economists hit 
wrote, “A 


a bull’s-eve when he | 
depression is not due to 
a lack of purchasing power but 
rather to a lack of willingness to 
bring into effective use the purchas- | 
ing power which is available.” 

Not that adjectives and _ pretty 
pictures are an ideally efficient de- 
vice for inducing people to buy more 
so that more will be employed—not | 
by a long way. Some day there may | 
be a better means than advertising 
for keeping business out of the dol- | 
drums. Some day, too there may be | 
a better means than automobiles for | 
traveling over highways. But here | 
and now-—-if (as I'm told) the papers 
fear to print anything but what the | 
advertisers want, why do they so sel- | 
dom mention how heavy a share of | 
the President's campaign against | 
“fear itself” is being carried by the | 
unsung heroes of the milline? Their | 
job it is to sing when they succeed | 
in opening panic-sealed purse-strings | 

or to roll up their sleeves in silence 
when they fail! 

Harris K, 


RANDALL, | 
Chicago, TI. 
vgwy 


Caption Moves Buffalo 
All the Way to Albany | 


To the Editor: New York state 
has been knit together by her grand | 
system of canals, railroads and 
per-highways but ADVERTISING 
brought the city of Buffalo to 


su- | 
AGE | 
the | 


|of Genesee and Pearl streets in 


youl 


| doing 


| tough 


}completed a 


Buf. 
falo. The Electric Building that 
looms up in the background has been 
on the corner of Washington and 
Genesee for a long time and 
it would take a big canal boat to get 
it down to Albany. 


streets 


Otp EAGLE EYE. 


Fits Us, Too, in Toledo 


To the Editor: 
individual contest 


If you are issuing 
leaflets for stu- 


cents as you did last year, I can use | 


about 50 of them for 
to my students in Toledo University. 
We much interested in 
follow-up story on antagonistic 
teaching in Universities, as one or 
more of our have been 
just this thing, consequently, 
certain students when they enter my 
decided prejudice 
advertising. 
R. L. 
Instructor in Advertising, 
versity of Toledo, 


are very 


professors 


show a 


all 


classes 
ugainst 
SISSON, 

Uni- 


Toledo. O. 
Editor's Note: Leaflets giving 
complete details of ADVERTISING AGE’S 
annual student 
are available on request. 


second essay contest 


, - * 


County Stores Only Barred 
In N. C. from Advertising 


To the Editor: Your headline, 
“Carolina Prohibits Whisky Adver- 
tising’’ and news story with an Ashe- 


ville, N. C., date line on page 6 of 
your issue for March 1, is slightly 
misleading, 


Newspaper and direct mail adver- 
tising are not prohibited by the new 
North Carolina law, but advertising 
of any description whatsoever placed 
directly by the various retail stores 
operated by North Carolina counties 


which vote wet under the County 
Option Store Act is specifically pro- 
hibited. 


N. LOWE, 
Manager, 


FREDERICK 
Business - Advertising 
The Daily Advance, 
Elizabeth City, N. C. 
vgvwy 
Them Danged Horseless 


Things Never Will Work 


To the Editor: I believe you will 
be interested in an advertisement 
which appeared in the Phoenizs Re- 
public and Gazette, announcing Stan 


Roper’s new service station and 
quoting the sparrow” as_ saying, 
“Squawk—-t week North Central 


ave. is getting mighty popular with 
auutoists, but it’s making it awful 
for us sparrows to find a 
square meal.” 


It is the best indication I have seen 


of the searcity of horses in this met- 
ropolitan city. 
AL ADDINGTON, 
Display Staff, Phoenix Republic 
and Gazette, 
Phoenix, Ariz. 


7,  ¥ 


‘Keep Kool On Amateurs, 


Mr. Romig Advises 
To the Editor: Re your editorial 
in the Feb. 22 issue on “The Ama- 
teur Testimonial,” I suggest you try 
a package of Brown & Williamson's 
Kools. 
Mr. Romia, 
Auburn, N. Y. 


7. ae 


Stop Step-Child Idea 
Of Industrial Catalogs 


To the Editor: We have recently 
catalog for the 
nental Screw Co., New Bedford, 
Mass., and we feel, unfortunately, the 


industrial catalog is too often treat- | 


ed as a step-child, rather than an im- 
portant advertising medium ... a 
sales department headache, 


)a picture headed “Neon Giant.” The | sibility. 
|} caption gives the location as Albany, 


|N. Y., when it is actually in Buffalo, | trial 


N. Y. 
The landmarks shown in the cut 


We firmly believe that the indus- 


Conti- | 


distribution | 


instead | 
| capitol in your issue of March 8 with |of an advertising manager's respon- 


catalog should be carefully | 
planned and designed to serve the 


same purpose as point-of-sale adver- 


to any one who will name the person or 


persons that will lead to the arrest and 
conviction of these persons, who by throw- 


ing rocks caused damage to the Chrystal 
Theater. 


Signed: HARRY MULLER. 


“H” Is Tossed Into 
Strike Effect Copy 


To the Editor: Here’s some 
“emotional” copy, produced as a re- 
sult of the recent sit-down strikes 
and rioting in and out of the Gen- 
eral Motors plants at Anderson, Ind. 

Even the newspaper compositor 
all agog conditions, 
throwing “h—’ in word Crys- 
tal. 

Anyway you look at it, it 
was a Dirty Trick! 

CaRL DONNELLY, 
Indianapolis, Ind. 


was over 


the 


sure 


vyY 


Melodious Matty’s 


Reflections Reprinted 

To the Editor: I thought you 
might be interested in a new book- 
let issued for our client, the Cer- 
tified Dry Mat Corporation, New 
York. 

It is being circulated largely in 
stereotyping circles and presents “The 
Metrical Reflections and Adventures 
of Melodious Matty, Stereo Appren- 
tice,” pertaining to his education, as- 
sociates, aspirations, frustrations, 
triumphs, holidays and best girl. 

The selections are culled from 
Matty’s monthly reflections in Cer- 


To the Editor: Now I know what 
it means to be a year ahead of your 
time. 

In a recent Blue Sunoco advertise- 
ment, the copy states that an auto- 
mobile was fastened beneath a giant 
airplane and carried over a mile into 
the air—in 1934. The car illustrated 
is a 1935 Ford. 

The same spirit of progress is evi- 
dent in another section of the ad 
which tells how eleven cars were 
frozen in a giant refrigerator. This 
time the car illustrated is a 1936 
Studebaker. 

Looks like quick work for a quick 
starting gas. 

GILBERT M. MILLER, 
New York, N. Y. 


v Y 
Who Will Be First 
U. S. Teladvertiser? 
To the Editor: If you have not 
seen it already, you might be inter- 
ested in television copy in the Lon- 
don Times. How long it has been 
running, I do not know, since I am 
not a regular reader of the Times. 
But it does indicate that television 
has arrived from the advertising 
viewpoint over there, and must cer- 
tainly be on its way here. Wonder 
who will be the first American ad- 
vertiser to schedule a regular tele- 
vision program? 
C. B. AXFORD, 
American Banker, 
New York, N. Y. 
v » 2 v 
Wonders if Alice 
Is in Wonderland 
To Copy Cub via the Editor: Miss 
Alice Kitchen works oma W. P. A. 
Hot Lunch Project in Sapulpa, Okla- 
homa. At least, in her letter request- 
ing one of our cookbooks, she gave 
us that information. Or is it funny? 
W. H. Aaron, JR., 


Assistant Advertising Manager, 
John F. Jelke Co., Chicago, Il. 
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circulation for 


1934 


106,447 


52,430 


DAILY 


30.19% GAIN 


other Worcester daily, 


The ENTIRE Worcester Market 


PAUL BLOCK 


New York, 


AND 


Chicago, Boston, Detroit 


Worcester, Massachusetts 


GROWTH! 


Telegram-Gazette circulation in 1936 hit a new all-time high—the result 
of slow growth steadily continued year after year. 
flashy about it—just the natural growth of a great newspaper securely 
rooted in the confidence and esteem of its readers. 


Telegram-Gazette average net paid daily 
the 


1935 


108,291 


Veanwhile the SUNDAY Telegram 
has been growing: 
1934 1935 1936 


56,743 


NET GAINS over the 12-year period 
1924-1936 are as follows: 


The circulation GAINS of the Telegram-Gazette in this period are greater 
than the ENTIRE present circulation of Worcester’s other daily. 
gram-Gazette daily circulation is more than THREE times that of any 


city and suburbs, concentrating a pop- 
ulation of 433.000 in the eity and average 18-mile retail trading zone—is 
effectively cultivated through the Telegram-Gazette ALONE. 

paid daily circulation more than 100,000 for over nine years. 


THE TELEGRAM-GAZETTE 


Worcester, Massachusetts 


GEORGE F. BOOTH, Publisher 
ASSOCIATES - - 


Philadelphia, 


Nothing foreed or 


past three years: 


1936 


112,728 


62,214 


SUNDAY 


24.28%: GAIN 


Tele- 


Average net 


National 


Franciseo, Los 


Representatives 


San Angeles, Cincinnati 
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* 
sell FIRST Where 
~ a * * 
elling is Easiest 
It is a simple principle of selling that, as its income goes up, 
a family becomes more and more valuable as a prospective 
customer for advertisers. 
The table* below shows clearly how much better a customer 
a family becomes as its economic status improves: 
Average Annual Expenditures per Member of Family 
Total Yearly Expenditure For For For a x For 
per Member of Family Food Clothing Housing sate 7” pion Recreation 
Under $300 . . $99.41 $17.44 $47.31 $2.18 $ .44 $10.25 
$300—$400 . 130.24 30.65 73.44 4.15 1.28 17.56 
$400 —$500 . 163.31 41.97 91.01 9.14 3.32 22.02 
$500—$600 . 189.99 58.07 106.97 11.72 4.58 32.60 
$600—$700 . 216.12 65.44 124.87 16.21 9.60 40.22 
$700 —$800 . 246.14 81.58 138.06 21.58 14.64 46.72 
$800—$1000 . . 288.09 117.90 182.55 35.18 38.98 64.65 


No matter what you sell—shoes or ships or sealing wax—your 
best customers are families with money to spend. Which is another 
way of saying again that The New York Times audience is your basic 


market in New York. It is good business to sell these families first. 


The New ork Gimes 


*Based on a U. S. Dept. of Labor study of family expenditures in New York City, just released. 
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Westbrook Van Voorhis, 


the "Voice of 


Time," looks over the sound track of 
his presentation for the March of Time 
newsreels. 


VOICE OF TIME — 
CAME THROUGH 
STAGE, FORTUNE 


New York, March 16.—-The March 
of Time on the air, which will be 
broadcast, starting April 8, under 


sponsorship of Servel, Inc., and the 


March of Time on the screen to- 
day boast unusual “copy” in a 


voice that has become known to 


millions the world over as the epi- 
tome of all that “Time Marches 
On!” implies. 

The man behind the voice is C. 


Westbrook Van Voorhis, also known 
on the air as Hugh Conrad, a native 
New Yorker, possessed of an accent 
that is neither American nor Brit- 
ish, but rather a least common 
denominator of appeal to English 
speaking peoples throughout’ the 
world. 

Today one of the highest paid an- 
nouncers on the air, the Voice of 
Time, has handled the assignment 
since the program's inception 
in April, 193 and since’ the 
“new kind of pictorial journalism’’ 
made its debut on the screen. 
During the same interval he has 
also been heard as a 
nouncer on both National Broad- 


free lance an- | 


His boat landed in Nassau Tuesday 


Appoints Chicago Rep 

Scribner's Magazine has appointed 
A. Banks Wanamaker, formerly ot 
Inland Topics, as Chicago representa 
tive, with offices at 620 N. Michigan 
ave. 


casting and Columbia networks. 
The best known of his present pro- 
grams, aside from the March of 
Time features, is the Chevrolet-Pon- 
tiac broadcast, featuring Rubinoff. 
The Voice of Time springs from 
a distinguished family. His father 
was the fourth in line of well known 
lawyers, two of them justices of the 


Supreme Court of New York. He 
attended the U. S. Naval Academy 


as a 
ents’ 
vard 


compromise between his par- 
hope that he would go to Har- 
and become a lawyer and his 
own desire to travel. But, shortly 
after his father’s death, weary of 
Annapolis routine, 
000 legacy and started around 
world, spending freely as he went 
and soon winding up flat broke. 
Intrigued by the stage he decided 
on a footlight career and a few 
sons at the American Academy 
Dramatic Arts fitted him 
minor role in Lulu Vollmer’s 
“Sun Up.” When that play 
he was cast in “Close Harmony.” 
where he met pretty Me- 
Kay whom he later 


the 


les- 
of 
for a 
play, 
closed 


Constance 
married. 
M. C.’d Durante, Calloway 


Repeated, 
ing 
stage 


fruitless to 
in of 
engagements led the voung ac- 


trips 


agencies search more 


tor into a new line of endeavor 

that of a master of ceremonies, in- 
troducing Jimmy Durante and Cab} 
Calloway at the old Silver Slipper. 


His weekly 
going tough 
assignments 
ally on the 

One day 


stipend of $18 made the 
but led to his present 
on the air and eventu- 
screen. 

last spring, the 
Voorhis’ set sail southward 

diately after the March of 
had concluded a_ series of Fri- 
day evening But by 
Monday night a new sponsor for the 
program was up. Mr. Van 
Voorhis was to hurry 


Van 


Time 


broadcasts 


signed 
notified 


he took his $150,- | 


Cust. | 


imme- | 


back, | 


| McCall Seal Adviser 


morning. By hoon he was Ciietie Tk Mate tmeaiind view 
wack to Miami and by Wedne sday ipresident of the United States Ad- 
morning he was back on the job | vertising Corporation, New York, has 
working on a script for the folloW-| heen chosen as a member of the ad- 
ing Friday. visory committee for the European 
Before recording the March of|tour of scientific industrial labora- 
Time screen script, he studies the|tories to be made this summer by 
pictures and times his words to fit | American industrialists and bankers, 
the action. Then, in a tiny sound-|Under plans being laid by the Divi-| 
proof booth, the voice track is sion of Engineering and Industrial 
P . |Research, National Research Council, 
made, later mixed with the music | vow oake 
track and added to the finished 
film. 


Driscoll Joins A.P.A. 
Theodore Driscoll, formerly 
tising representative of The Oranges, 
|Inec., serving the suburban sections 
of New Jersey, has joined the New 
York staff of the American Press As- 
sociation, weekly newspaper repre- 
| sentatives. 


adver- 


@ PRAIRIE FARMER* POST OFFICE. COUNT 


Visual Proof of the thoroughness and intensity of territorial men. "7 


Boardwalk Show 


to Be Launched 
By Beech-Nut 


Atlantic 
Beech-Nut 


| parade, is being installed in a 38 by|Central Pier 


City, 
Circus, 


March 


16. 


- The 


miniature electric- 
lally operated show of four rings and 


exhibiting Beech-Nut products. The 
whole thing will be in the proper 
atmosphere, with calliope, band and 
barkers operating. These, too, are 
| mechanical. 
Makes Fourth Exhibit 

Around the exhibits will be booths 
with the well-known Beech-Nut uni- 
formed girls, sampling the crowds. 
A 75-foot electric sign on the side of 


announces the circus. 
|100-foot space on the Central Pier| Advance agents predict the attrac- 
here. It opens Easter Sunday for a ition will draw capacity crowds and 
year’s run. be seen by 3,000,000 visitors this 

The four rings will be full of con- | year. 

stant action with clowns in every cor: | This makes the fourth national 
ner, acrobats swinging over a cage | exhibit on the Boardwalk to locate 
of wild animals, and all the other|on this pier. Texaco, Encyclopedia 
circus features. Around the big tent| Britannica and Cycle Trades of 
will be a parade of moving floats! America already are there. 


CERTIFIED Post Office Count. — 
* MEMBER MID-WEST FARM PAPER UNIT 


@WLS COVERAGE AND PROOF. OF IT 


_ Audience reception as measured by audience Eagan; with definite evidence 


of sales to prove actual RESULTS. 
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; . speaker is not his knowledge of psy- 
| A 

a Lewis Offers chological subtleties of elocution and 

. . ° ° |} oratory but the satisfaction of his 

! Aid to Timid iitdience” 

. 


Mr. Lewis analyzes the various 
Speech-Maker types of audiences from the “Sphinx” 
|type to the “lecture-going” group, 

be ply ‘and tells how to organize and de- 

3 New York, March 16.—Good news| liver a talk effectively. One chapter, 
for any advertising man who gets | “Dramatizing the Speech,” provides 


hilly feet at the very thought of ad- | advice on use of charts and motion | 


f dressing an audience is contained in| pictures. The book is published by 


“Going to Make a Speech?” a new! The Ronald Press Company, New| 


book by E. St. Elmo Lewis, counsel | York. 


in consumer and trade relations. . . 
“An ge aoneag will remember — To Benton & Bowles 
vou Salt ong after it forgets how ‘ 5 ; 
7 id it cg ie ‘Kina pot ge Helen Hinckley, formerly radio 
( Si Mr. -wis asserts, : : P ara 
| J tet pe eae rng hie tl] : ‘| commercial writer in the Chicago 
> 2 a > > ¢ € P + > a] 
a molishing the belief that la OTIOUS | office of Blackett-Sample-Hummert, 
’ drill in delivery is the one positive| has taken a similar position with 
; essential. “The final test of aj|Benton & Bowles, Inc., New York. 


www tote Metie Utinies IRON FIREMAN 


The Direct Mail Advertising Club 


of Chicago has launched a series of 
four monthly letter clinics, at the 
|Lighting Institute Theater, Civic 


|}Opera Bldg. 


MacFarland, advertising and sales 
promotion manager, United Auto-| 


Science and Mechanics, June 9. | Was announced by the Iron Fireman | 
am | Manufacturing Co. at the 14th anni- | 

eins. gidmnneiael - te tabee | 

Engel for Self versary convention of its interna 


Walter Engel, formerly with Pic- 
tures, Inc., has organized his own 


| Clinies will be conducted by Homer | ’ 
|J. Buckley, president, Buckley, De- | 
ment & Co., April 14; Adrian R.| | 


graphic Register Co., May 12: and| Cleveland, March 17.—The largest | 
Virgil D. Angerman, publisher of) advertising campaign in its history 


tional sales organization which 
wound up here yesterday. The com- | 
firm at 139 E. 57th st.. New York. pany has expanded its 1937 cam: | 
to service agencies and publications.! paign to include 35 magazines and | 


Milwaukee 


Chicago 


combination: PRAIRIE FARMER and WLS. 


Market-wise sales planners and knowing media 
directors no longer ask: ‘‘Shall we use radio? 
Or shall we use farm papers?” Instead, they say: 
“Let’s completely blanket this great family 
market with a double-barreled barrage.” 


PRAIRIE FARMER, with individualized editions 
for Illinois and Indiana, is the proved localized 
advertising approach to more than 320,000 of 
the progressive and prosperous farm families 
throughout these moneyed agricultural states 
and across their borders. And every issue of 
PRAIRIE FARMER promotes Radio Station WLS 
...and its advertisers. 


WLS, ‘The Prairie Farmer Station’, (50,000 
watts, on 870 kilocycles) broadcasts to an 


It's open season for SALES and there’s an abun- 
dance of profitable game massed here in America’s tad ‘ 
second largest market. Advertising crack shots and es = 
expert sales hunters with quota-bags to fill can’t miss | 
when armed with this double-barreled advertising 


all-age, all-family, all-market audience of 
3,053,236 homes, both metropolitan and 
rural. This is measured by the 1,515,901 
pieces of station mail received during 1936, 
and attested by 760,982 PROOFS OF PUR- 
CHASE! And every station identification pub- 
licizes PRAIRIE FARMER. 


FOCUS upon this rich and responsive market 
with double-barreled advertising--PRAIRIE 
FARMER and WLS.--and get the cumulative 
profit of effective repetition. Let us show you 
how thoroughly .. . how resultfully ... and how 
cheaply ... it can be done. 


PRAIRIE FARMER-WLS 
1230 Washington Boulevard CHICAGO 


Iron Fireman Manufacturing Co., Port- 

land, Oreg., will place the largest appro- 

priation in its history back of its 1937 

stoker advertising. This copy features 

the company's March and April mag- 
azine insertions. 


43 metropolitan newspapers in the 
United States and Canada. 

The program was outlined at the 
convention by E. C. Sammons, vice- 
president; Dale Wylie, sales promo- 
tion manager, and Joseph R. Gerber, 
president of Gerber & Crossley, Inc., 
Iron Fireman advertising agency 
with headquarters at Portland, Oreg. 
Executive offices of Iron Fireman are 
maintained in the Oregon metropolis 
while general sales headquarters are 
in Cleveland. 

Released to the dealer organiza- 
tion at the convention was the “Iron 
Fireman Advertising Red Book” for 
1937, a 60-page book showing the 
year’s promotion plans. 

Iron Fireman's 1937 magazine list 
includes American Home, Better 
Homes and Gardens, Business Week, 
Extension Magazine, House Beauti- 
ful, House and Garden, Life, Na- 
tion’s Business, The Saturday Eve- 
ning Post and Time. 

Architects and contractors will be 
reached through American Builder, 
Architectural Forum and _ Pencil 
Points. A large group of coal maga- 
zines, engineering publications and 
catalogs will also be used. 


Plan Quarterly Drives 


A new feature of Iron Fireman's 
sales promotion this year will be a 
series of three quarterly sales drives 
in specific commercial and industrial 
markets. Tying in with these drives 
will be two-page spreads in two col- 
ors in Buildings and Building Man- 
agement, Food Industries, Hotel 
Management, Hotel Monthly, Factory 
Management and Maintenance, and 
National Real Estate Journal. 

The Canadian field will be covered 
in Canadian Homes and Gardens, 
Maclean’s and National Home 
Monthly. The 44 Sunday newspapers 
on the schedule will carry a series 
of 10 advertisements with names of 
dealers within the circulating radius 
listed. 

Five new direct mail campaigns, 
with four to seven pieces each, were 
introduced to the convention dele- 
gates. There are separate campaigns 
for domestic bituminous, domestic 
anthracite, commercial heating, and 
industrial prospects, in addition to 
a special campaign addressed to pros- 
pects for the new “Pneumatic 
Spreader” industrial stoker, 


Dealer Aid Outlined 


Heavy backing of dealers. will 
again mark the company’s activities 
in what was described at the con- 
vention as ‘“‘America’s fastest grow- 
ing business’—the stoker business. 
Forty-four pieces of sales literature 
are available for use in addition to 
display pieces and sales aids of many 
kinds. Radio transcriptions, posters, 
and a wide assortment of co-operative 
newspaper advertisements complete 
the advertising program. 


Name Is Changed 


Kelly & Stuhlman, Ine., St. Louis, 
has changed its name to Kelly, 
Stuhlman €& Zahrndt, Ine. The 
change is one of name only, as Wal- 
ter W. Zahrndt has been with the 
agency since 1935, and continues as 
vice-president and treasurer. Virgil 
A. Kelly, with the agency since 1935, 
has been elected vice-president and 
director. 
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ADVERTISING AGE 


March 22, 1937 


“Rocky Mountain News” Name Bennett & Snow | SHELL POINTS SOUTH WITH SPRING 


Appoints C. A. Moore Sea-Lite Manufacturing Corpora- 
tion, Boston, Mass., 


| Bennett & Snow, 
handle advertising 
trade papers, and dire 
agency has also 
Ernest Monnier, Inc., 
dle magazine, trade 


Cc. A. Moore has been named busi- 
ness manager of the Rocky Mountain 
News, Denver, succeeding Merritt F. 
Riblett, who has been transferred to 
Dallas, where he assumes charge of 
the Scripps-Howard national adver- 
tising department office in that re- 
£10n 


mail advertising 


has appointed | 


in magazines, hed , 
irect mail. The 
been named by 


Boston, to han- 
paper and direct 
Ingram’s trans- 


Boston, to 


Leni 


tr Moore has been associated for parent nipples other rubber ec im” | 
15 years with Scripps-Howard News- goods. — =m - ~ @4-- - W- : ~ ‘ 
papers in Des Moines, Memphis, and . , _—— 
El Paso. For the past two years he Starts New Magazine it's time to change the oil again 


has been business manager of the} 
Ei Paso Hevrald-Post. 


Popular Photography will make its 
debut with the May 
lisher is Ziff-Davis 


issue. The pub- | 
Publishing Co., 


Outdoor Firm Moves Chicago, which also issues Popular| The animal series in Shell Oil Company of Canada, Ltd., outdoor campaign takes 
After 20 years in Philadelphia, Da-| Aviation. The magazine will be an-| a new seasonal tack with this design reminding motorists “It's time to change 
vid Nierenberg. Inc., outdor adver-|nounced in advertisements in roto-| the oil again." The series was devised by Porter F. Leach, of Ryan, Leach & 


tising organization, has moved its of-| gravure and magazines about April Goode, Inc., and E. L. Ruddy Co., Ltd., for C. W. Chamberlin, advertising 


fices to Lincoln Bldg., New York. 10. 


manager. 


j are over ten million children 
under five years of age in the U. 
The majority of their mothers are be- 
tween 20 and 30 years of age. Here ts 
the backbone of the family market . . 
where wants become necessities 
where buying begins. 


WHERE ARE 


MODERN MAGAZINES’ PURCHASERS MODERN MAGAZINES 
COMPARED WITH MOTHERS OF CHILDREN UNDER FIVE meet these new customers at 


“Let your customers wait a few minutes, and they’ll see 
more things they want to buy.”’ This is good advice to a retail 
salesman in a grocery store, but it’s poor advice for a national 
advertiser. 

If you ignore the millions of new customers . . . young 
women in their early twenties ... who enter the market each 
year, they will see what they want to buy all right, but it may 

not be your product. 


the front door of the market... 


Advertising in 


THE PRIMARY MARKET WHERE BUYING BEGINS © SECONDARY MARKET WHERE BUYING DECREASES 4 4 
LEGEND ~ MODERN MAGAZINES’ PURCHASERS summmmmm MOTHERS OF CHILOREN UNDER FIVE mmomom them where buying begins. 


MODERN MAGAZINES 


years ahead of most magazines. 
Stop waiting for new customers 
to find your advertisements in 
publications appealing to older 
women ... Sell them while 
they are young through MOD- 
ERN MAGAZINES ... Sell 


SHELL'S 1937 
SELLING PARADE 
USES ALL MEDIA 


Canada Poster Series Inter- 
est Extends to Schools 


New York, March 16.—All major 
advertising media will be used this 
year by Shell Union Oil Corporation, 
Fred C. Foy, advertising manager, 
disclosed last night in a presentation 
of “Shell's 1937 Selling Parade” be- 
fore 500 dealers and _ distributors 
gathered for a merchandising meet- 
ing at the Hotel New Yorker. L. T. 
Kittenger, vice-president of the con- 
cern, and Henry Stevens, vice-presi- 
dent of J. Walter Thompson Co., New 
York, agency in charge of the ac- 
count, also spoke. 

Large size newspaper insertions 


_ BEASTS BOOST SHELL 


World Experience Gua) in Every Gallon 


tet im t Raw 


NORTH AMERICA AUSTRALIA SOUTH AMERICe 


ere eePQRBarD*R 


FuUROPE aia Farca 


YOU CAN BE SURE OF SHELL 


Shell Oil Company of Canada found 

calls from school children for copies of 

this poster in the company's wild life 
outdoor series. 


will appear frequently in more news- 
papers than at any time during the 
past seven years, Mr. Foy said. First 
shots in the spring campaign will 
break within two weeks. 

Color and black and white pages 
will be used in Collier’s, Life, Satur- 
day Evening Post and Time. Out- 
door advertising will again feature 
the “Stop and Go” theme, with a 
number of drawings by Steig sched- 
uled for the boards, 

The current radio program featur- 
ing Joe Cook as master of ceremo- 


ALL AROUND STORY 


World Experience 4 na eee Every Galion 


2 Ge ee Xx SE 


nORTH am emIcCA - SOUTH am Sea 


YOU CAN BE SURE OF SHELL 


Research into world famous aquariums 

was the background for this poster in 

the Shell of Canada "World Experience” 
wild life series. 


nies will be continued under the 
name of “Shell Show.” This was for 
merly called “Shell Chateau.” 


Canada Posters Click 


At the same time C. W. Chamber- 
lin, advertising manager of the Shell 
Oil Company of Canada, Ltd., To- 
ronto, Ont., revealed results of the 
“World Experience in Every Gallon” 
poster. 

“The entire series of posters en- 
tailed an enormous amount of careful 
research in order to have each illus- 
tration accurate and educational as 
well as interesting,” Mr. Chamberlin 
said. “Curators of the Ontario Royal 
| Museum of Toronto, Field Museum of 
| Natural History, Shedd Aquarium of 
Chicago, Lincoln Park Zoo, New York 
Zoological Society, American Mu- 


|}seum of Natural History, as well as 
| the Audubon Society and the Ameri- 

an. Kennel Club, gave us access to 
“their every facility.” 

Porter F. Leach, a member of the 
firm of Ryan, Leach & Goode, Chi- 
cago and New York, sales engineers, 
devised the outdoor campaign as well 
as the various merchandising ideas 
and collateral material in coopera- 
tion with the E. L. Ruddy Company, 
Ltd., the Shell Company poster 
| agency. 
| The artist for this group of posters 
| was August M. Buehler, Chicago, and 
| humerous secondary schools and col- 
|leges throughout Canada have re- 
| quested copies of the series for com- 
| mercial classes, Mr. Chamberlin said. 
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The Chicago 
Daily News has 
both MORE 
and BETTER 
Home Coverage 
than any other 
daily newspaper 
in Chicago 


of 14,533 over February, 1936! 


FOR 19 CONSECUTIVE MONTHS 
THE CIRCULATION OF THE CHICAGO DAILY NEWS 
HAS SHOWN STEADY GAINS 


5 aera 


-Average February (trculation 


The Chicago Daily News 


The Chicago 
Daily News 
does not employ 


contests or 

premiums 

to increase 
its 


eAn Increase \\ i 


cAs compared with the respective months a year previous 


THE CHICAGO DAILY NEWS 


Chicago’s HOME ‘Newspaper 


WITH THE MOST VALUABLE CIRCULATION IN THE CITY 


GEORGE A. MCDEVITT CoO., Eastern Advertising Representatives » 444 Madison Ave., NEW YORK « 12 So. 12th St., PHILADELPHIA 
JAMES L. LENOX, Eastern Representative, Photogravure, Color Comics and Retail + 444 Madison Ave., NEW YORK 
J. RAY SCOLARO, JR., Manager Detroit Office + 4-119 General Motors Building, DETROIT 
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SKEPTICISM OF 
DVERTISING 1S 
COLUMBIA TENET 


ee Professors Tell Students Dis- 
tortion Is Widespread 


York, March 18.—-Much adver- 
tising cannot be believed acted 
upon, due to misleading statements 
and distortion of truth, important in- 
structors in various departments at 
Columbia University tell students, 
it was disclosed this week in ADVER- 
TISING AGE’S survey on academic 
treatment of advertising. 

Principal criticism is leveled in 
the home economics department at 
Teachers College, while in the phys- 
ical education Columbia 
College students are warned to be on 
their guard against claims” 
and “injurious products.” 

In addition, prominent instructors 
in economics, sociology, and engi- 
neering and at Barnard (the women’s 


New 
or 


course of 


“false 


Two Books Found 
Defending Advertising 


7 New York, 
; though there 


March 18. 
seems to be no 
s dearth of books attacking ad- 
- vertising from the standpoint 
; of the consumer, diligent re- 
search fails to unearth any- 
thing resembling a “list” of 
books written for general 
public consumption which pre- 
sent advertising in a favorable 
light. 

“Business the 
Calkins, and 
We Want,” 


Al- 


Civilizer,” by 
“Let’s Get What 
by Pitkin, come 
closest to filling this niche, 
but neither is rated an out- 
, standing success by booksell- 
ers. “The Poison Pen of Jer- 
sey,” a rabid attack on Con- 
sumers’ Research by Frank 
O'Sullivan, published last 
year, is another book ostensi- 
bly designed to reach the pub- 


lic. Unfortunately, its vitrio- 
lic attacks on Consumers’ Re- 


search, while making pleasant 


reading for advertising men, 
have not placed it on best 

} seller lists. 

Volumes written for the 
edification of advertising and 
merchandising executives and 
students are plentiful and in 
general very good, but the 
best of these books have lit- 
tle general circultion. 


division) were found to have decided 
opinions to the effect that advertis- 
ing is generally beneficial, although 
in need of a house-cleaning to elimi- 
nate abuses. 


Students Get Data 


Food advertisements are completely 


examined for accuracy by cookery 
students of Professor May B. Van 
Arsdale, in a course on “Food in 


” Kach student is assigned 
food advertisement, 
obtain all available in- 


substantiate the 


Business. 
a national 
required to 
formation to 
ments. 

The checking process calls for ret- 
erence to standard authorities 
nutrition and other fields that 
be involved, together with a study ot 


state 


may 


all the literature supplied by the 
manufacturer, with the purpose of 
discovering if the advertisement is 
true, false or misleading. 


“On the whole, most students think 
there is a good deal of truth in ad 
vertising, as a result of their investi 
gations,” Miss Van Arsdale said. ‘As 
tising is misleading, rather than en- 
tirely false.” 


Copy “Frequently Misleading” 


While advertised food products ar 
intrinsically good, the advertising is 
frequently misleading or distorted 


and | 


on | 


to the other type, they feel this adver- | 


she continued, “since it tells a partial | 


truth in so many instances.” 
The home economics teacher 
the consumer should bear in 
Miss Van Arsdale continued, 
“advertising is expected to 
goods, and 
tion.” 
Students in her courses are 
a thorough insight into exploitation 
and sales promotion, so that they 
will do their own thinking and not 
so-called 


that 
sell 


given 


‘ 


accept ‘educational” ma- 
terial that is actually sales promo- 
tion. 


For the most part Miss Van Ars 
dale’s classes are made up of collegs 
graduates who are interested in home 
economics either as teachers, or as 


(Continued on Page 26) 


and 
mind, 


the 
not to provide informa- 


VISITORS 


Mrs. B. J. Doherty, head of American 
Lloyd Agency, Singapore, arrives in San 
Francisco with her husband. 


Say! Twipplethorpe 
is smoking ™ 
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S-F Gro-More 


_ Program Draws 


Big Attendance 


San Francisco, March 16. With 
average attendance of more than 300, 
the San Francisco Advertising Club 
last week wound up its unique Gro- | 
More program. 

The program comprised a practical 
Clinical forum on actual advertising | 
problems and a number of Pacific 
advertising experts partici- 
pated in the presentations. 

The movement coincides with plans 
being made by the Pacific Advertis- 


ing Clubs Association to present a 
“University of Advertising” during 
the forthcoming June convention. 


Trenchard to Lewin 


Roland Trenchard, 
O’Mealia Outdoor Advertising Co., 
and general manager of the New 
Jersey Broadcasting Corporation, has 
joined A. W. Lewin & Co., Newark, 
as account executive. 


formerly with 


Promoted by Willard 


B. A. Broughton, for 10 years with 
the Willard Storage Battery Co., 
Cleveland, has been appointed adver- 
tising manager, and a member of the 
company’s executive staff. He for- 
merly served as assistant advertising 
manager. 


Sure. That campaign in 


certainly boomed their 
sales in San Francisco! 


THE CALL-BULLETIN 


—the cash register when _ 
_ smokes are advertised in — 


TOBACCO — 
ADVERTISING — 
among S. F. dailies! Pass 

out your product to the 
purchasing-powered Call- 


THE GALL-BULLETIN—GREATEST EY 
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money to buy—THE CALL-BULLETIN can sell it-in volume! 


a] 


: 


eters 


at. es a ee = 
y F 3 Pe pi /; » = Ty * a a 
te, me Pies: {faa eae - hel . - 
¢ x ae oe Ep. Se 3 we, See ee 
es “a eG pe f - 4 . 4 ee a * 

> eee ei ay = *% ~ > T Gk on ae ' . =D : 

- ~ © 4 a 4 TESS Ba SRA 7s wa 4a fe ee yee b y ess: : y ; ae +> 4 — 
=e ome y 4 2 4 : > ; rc 7 aw : =» ~~ — 
ppt 2s ' . : Hs : b fa ilar Se ee , ht oe a 

Ae ? ; a fer ae ‘ Fe A Te ey ty ee SE bh se i fa Ae 
“ 4 £ i se ? * Acie eae ee Ba Bi 
< : a Ne a a é Pe eee ee 
ja ( Se oa ea ae Fee) 
rT : “ ds a a 
% = +See 
| ee an ne 

45 —_—_——- 

e- ——— 

F: menmare rca a 

: ——“} a — Mai 
, Po , —_ a 
ume? 

ews . _ eyes . ae Bre 

7 ae oh Petra as 7 

] oe ss. 

—* es pe La 

3 i. a : b aay . 
a. > ~ : it. -T 
7 z 4 ‘ - Si x a reag i ” | pt I lf 
fas : ‘ 
a | Cv., 
: P| Lex! 
"4 , | i 
ava 
‘ - = 
4 plac 
j . . : » vide 
— 
> be num 
. 4 * . € | pel 
wy Nw 
: * B ® mag 
A : 7 / . 
® | a mis¢ 
q : . 4 t ; ; / Po 
pes vo 
; ; 
" , 4, 7 | | 
ie . 
19% 
$ fi ” 
tre: r 
PCR ES 
a : | 
aie Ce i 
ott A by . 
a ——EEE K 

’ —— ee ee | : 
oe ————————————— ‘AP 
5. a a : fort 
et m a ——__— 
Ei ’ nee ee 
a5 4 ay es eal eget A ee win 

= Be, eh, ED Fa apragine AE, 1 AO Pee eae I , 
ee eth oat ee. Gat” x aN” crabs is 3 
sae é # ae oa ' Ob Oey er a: 4 sae ml ay en 
= ig p Pai Cer ye pee ey Pe ON a: re a ay & ; 
ee oe - Fiala” RS aes bb Rte tires ede! lo a 3 a BS . ies 
~~ ee) : Se eee ES et se eae are | ae ’ PIES 90! fae. 7 . 

| , “5G, age aoe Bee ee ae Sarr EO a ee er 5 gereces 

; ; | “% ait oo aaah 2 hs ol t RN aM aad tes 5 a ie eas Ls, ff = f Mince! ec 7 Sse hte Rats 0 
fie y Late i om eee! ae ee? tho he ae ae , ‘ 9 ee eS SNE ye ae Ie 

‘ aT | t< ig 2 eee Sa ai bs - Wea rs re % 

Pica ie | ie F ie ge a eee ae. hig Oe iad eee % se ae . é - heat 7 
— a — | ar ent Ss agin: fgg ° et Ss eae ge ee Pe Te Seas. i « 

# | a. % t rea eae 3 an, eS: Oi” hee 4 i ai, Wy are ae f ' 
a " Seg tie” Nas rs Par: |e 4 te oe Tyewee ; 3 #4 
oe s ve - % ¥ : ae f es a: me | ‘ ty j 

3 a ie s ee Bee at? oe eo bs Teer 3 : ; 2 
= sph. : Sy fa ae ee peewee coal” es ee Mee Ce 

ee - aN ‘a ee sy hee err: he seta es: oh a Se : , “. Sie t. Se ar | 

is Og es ee sae Se ee ae ae i: . ; “ bag vv Be ® 
Ries BR eee Fs ae 4 eee a ae a 
Z ; | , ae ; Bains oi 5%. Be x: ee *,- Nir ate ee a Pere se yi we: 2 . ° ’ a> ‘ ¢ ie 
om i he Ae J ij - F Paes ae ag <P >, amen aii | oa Pe ae yA Son av, 1 {oor tyes Bh > 
zee | a BOT ae: <2 Sa rage eee 2 co) ee : Beas Ss 
mn ae | ay : . R - tle 7 ee a re i iting . ; Se aR 4 =) Dee > al 
“a pect | OR - ~ é ; A "hl ee” ello ES. ARB Sma” ue . , ot .\ 
22 geea Oe grein : aoe ee. ae, Peers si, a patie, Seay eth Sed } j 
— 2 | st oe. AE lene = ahr | = iF 
2 me ‘ : | ae EF er ips i til r #4 
Fafa aN | ? - ¥ : eon af a x & rr: sail Co ae be ,. ‘ sg i ; 7 H 
by aihala f i > ae / / ee ee ni es lid muker © ceed . 
i : aid > cecy fe ie 7 Bes Pore eo Sa 
Bes. * 4 Bf eee Fa . eros eg ae i LS \ a tees at 
Esc ke eae ee aaa ek Pe ee be ee ee. 4 
pus, 7 . ’ ae ‘MM cel a ee eee oe ae ? 
pte ae feemnmnanannnnnnseneennnnnnununnnunn *- an in ga ‘ (/ ice eo = oe = i. youl Sa * ; 
ies. : siniieig ‘ a ‘ See | et “ 
eh — z i . . a ony = 4 4 _™ 3 
— : = a | se 
Berne = : : : te AX] ; 
- 4 z . eS : 4 . 
. : E ae é : a , ‘ 
: eee . > Bre ae F * 
: Re eee ae” ee Ne ee = : | 
: ry os Ree ah eee yom “e Woes - 
H ia ae 9 gi 8 a ea Poe ee 2 i 
H -— ei od } 
i oe Yt 2 cE 
: a al = ein may 3 
ios 2 & Ee ae ee 7 ‘a s4 
eee = - OS 2 3 : a = 
Ben : ; “ae b E pen P ? . : 
Sy 4, : : 4 
sa | - THE CALL-BULLETIN— > | 
H F ee r . eG 
| FIRST for years 
i t . bh ah rahe ou) eee 
Se : ri ae me : : 4 and years ye oaren 3 
: s ; eee: ta Ey 5 Al ae 
: : z 6 3a oi AE Sag ek Stay 
! ree i be 
a : . pe ue ) 
‘ es i, “ Z : 
= ee, : ee ae pea 4 
sp e $ Baas ficial ae Pe ay . 
l : "2 e PaaS ee PM! en 
: Bt : ° ide uns a airs Say ade gE 
sigh ale : ‘ eae ere iil oe ‘ 
Cee AES RR 3 ate pia ie ac ‘a 
sae : - - : ihe. t. : 
. De s a ie 
"g ee F nal ‘ hairs ioe i ie. 
if re) Sere T ; cere ee ae 
me a ‘ . wae i = Pages wt Li 
a + Le 4 ’ Bieter ea he tae ’ 
Sy ans ' fo nts ea. oo ia 

ce: . ‘ : ws see ee aa ea sin, oem i 
eae os 3 ; ae Ji ae eee 

4 & + ~" ad aes ‘€ es i “ et eae ae . a ag ee Es. 

2 a pay : . aoe tea <; Styae pal in ee: 

ee +e : mh eae ae " ie. Cant aa 

| aes ven ; oe 7 gle an ha es en Lae) ae . 

ie. bet . =: — bi ae ay’ ie IE aes ne ae a 
see ty : a 2 ‘a ra re.) eer ee a i ro, 

ee : j . ZZ —- Pe ee for i = 1. ae , oe an ~ 
a) : aa OS a ee =: ‘eee = es TO re hn) 2M S we - Zr 

oe! eae : . ty A\\\\ ie Blaiaie BT-g = Spee ee pone? “ein as ¢ OO aa ; 
ee = MAYY! =) Ba 4 ot ll Z G wT ete Pec: eats ag i , JN Pris, i. «ne aa ee eee ‘x 
: ee be ee ill  \ Sea eo aan 
: > ate awe Vie mig es 4 hoe ag a bc aah . (6 eee ict hae 
a i Lares toes em ee eT Lf Mes: : _ \i *9'etee ee i a 
SET, 38 5 MG tb ta t j | ee es pa eo a hi eso: es Ae es “ae a 
es EE sauepereeta) | | ie ee See oe Ee a 
ot ~ _ J . o . J BG a 7 > CF Me s Myce i= ease Se em . See mee < ei ee ? ti 
a : o. e cay a vere ee ee eae he ae ia ae ee cr Re ae hs i 
' , om ere : er ‘ ir 8 pa re ; 
: .. , - 7 i Bs se ie ees ff aaa ar y pope ama Pai: ef 
eu Ts eee > i - ae (oh ee eee aay inh eset cae cee i coe e 
=a Pi rhs aoe “ 4 i oS + |) ne rales: 0) ee BE en ee ae ’ oa 
i? oon he vey ‘ ‘ — ‘- ares es cok Won cath Ne dw ees ret. F Pigs ‘ 
A oT Bin ges & > OF A — — foeien Bs: ae Co SS! es Sr en Sea eS ae 4 rr ae . H 
:.. ered B inn * ~ “ r Yui ae — a StS eo ee ees Ol s tie ees aa Pay : ae 5 ia a eee 
bats pa oe £3 yt ee “ die , oe ‘ ge Bs sea ai : * aig aes re a Be ie. 3 ye oe ht 
“ ere PRT So PO Sg - i wn i ep de cE \\ jon: cae : i <s! lals ee: Soe ® ees + | 
‘Ses ng ey 5s es ee re er gs nee yee P Pe ei * ; ae . WONG Be aes Veale ite oe ai me et 5 i are id 3 
Tip * F th ay! : a «Vea oP. AN cl a Anat, ea m4 PRN Ne 5 pas a 5 Pia te — : 
Serie a SY. > 4 : ee aS i et a oo OS ae = 23 5 es . ae “3 a ; ‘ 
Pe ep cae se ia oS 7" f rls “at aS Po. ais ro na Pete ail ae at j i ead n 4 
i. | ¥ ris “ep, * _ 28 ue Crete “oni a Wa a. Rinie = - 
pitt Pay yy - rs has st Bis Soe Vl J eae a s 
Seaton, “ay Se i gs phe thy st ae. ee Be, Sa Set ie i , _ 
— 7 | cee aed paar Oy Baa — a Bh aman) a ies a Bh Se : Wis Sie tS, : 
_ ee Rm ak < ae ee = a 5 ai MMe’; Him Wil. Se ae ¥ Bre ot i i SAE gage ge 
‘aaa a | eee cock eye sy amd We k — = i i RS ee pert = ie her jus 7 ' St aap *) | 
aes a 2 ae . ae ST ee faite a, * Ma is ie a fe EN ns Laer ee er a a . 
ee : | q eo Se i "ies, rae : a | ig pe tee wo Patt ¢ OF ee ie { 
oo z a : re. wees SS ee Sy io ay ee —- se 4 eee : 

So eel oe : ‘ Desai oo ip ag ae oe ; iy ua a Ree. : Se oe Men ss ae a J 

BE oe teneacuniiead gecvensosenvoestane _ or aS iat er at Ao, se <ee ee She Pac, | RIN i _ ’ 7 ine Ss eae As 4 
we a “a ; ’ " i hae eee "> Ff ao ea % , a coe See Oe eek i. fgets.” z rr <3 ren 
ee «See Boot ee 4 a eo oO ge i. a ae Re a Te P 
ae ia Sa atte d 562 eres eos ee as i \ ae es Be, Rat ahaeame tt 1S a ee Rae ys ie ae ss : ~~ ge _ Z| 
eee | ‘a ; eer ee Eis es ey “mnie 3 al oS eee ee A . ae a ee ’ Adel e ee avi Ser ; 4 
hits ee a tee 7 Rol eee eee = : ey f° a oS, a a aa a eter ey i ee ¢ : 
aioe See | a Rey TB ina eae ek san tags ae Bot : a A alt hae, ae er, "ae 3 SURV AD G & the Rae ce er 3 
a bike sae cite nts oe ¥ ee c= teas 2 RR ON ie = eg Se 7 fo ee ts > : 
ee BRL Sata gh is md, et al Ate, oS eet Se Sree rg >) SR ae arpa ae. : = ase a. gmc a Seen, we — ; 
Ee | oo eater ier “eas yy 2a , Saas «| Sec! 5 ea a ea — : Kaos, & Re 5) aaa — 
et! be ee fe ad oe oi, a ee = Meee nes tee, isan. 2 tS ea a q ee Sn a Page Ca 27 ee ee ; 
i pia = ae rs ae wn = awe ate ee tie, oe ee " Pert: <u Po F Pee Nannie tye ee ee { 
ghee yet: 9 Cc te iste 7 al ara a So nn eae eet ee: . Vie vo) ee ; ; mi “pee ‘ a : ae ; are 
7 es . = con Ms a a, arti eee a oe TN. Ot , (eas 7 ae ro, ee 2 ja ae 4 pe sear 7  atepes 
Sid sit a ] ee ry 7 again ES 4 oa \ aires 5. i ae Bo = Se eatin eee 2 eet. ae ee ee 
death oMr: fl ate fe ad a rn ae he, : yaad Sa * OE Res ean ae , = ae) ‘ ie 1, eye i 
re Friel. ae ey et a Pea 4 aS oo , PN = en Sty hee, ae as ad ya Re 9 aie ee 
tl Sak Cas ate al E ¥ 3 ae OS ere 9 “ ae is ies Tt aia Fes a tron od 
i ise Sean eae Pe “— gC ig bere mS eee ee ’ ~~" Bae) 2 aa ae Soe ep: a ' es es eee gre 
AS Ges | ees Jel ee ane me es ened eae ce . j ae pe Eves yo: ¥ A ee a Sei cun = a ; : 
je sean PO Nat. soar tee" ye cae Er Ni i yee We. ote eS x eee Sear Fie 0 aa ys ete pian tee <a i ; , 
es Be oy | , uaa ae eet ia i % eT Shs. Auge: rn 4 east age SPENCE Zep are abe eo eae ie ee Se Se ie > 
a eae Bi Fah Lear a ‘a * Sieg gsi eae aa ; Fa BeSEN Kes he Tile Pu wey eer CAS Tees: oh saga Be da sy mr aed . Laces Se 

: — ee a Se i" | <n a ee { Oe ; a4 hisses 

we el, re : See ein Seer Ch eee : (f Mme eee oo ee ; e eae. ey yk Pre tc rae a 

tpt = i a oR, ibn 4 = a ees WATS pps t/ cule ales ‘ ean: oS, eh ee ; | a ee dex: la ileal) 

a val (on ares a Pe ae ace ae = eee oe Ae ae ia Ae vu mek. i Pee ee eS Aes ae | oe ame En oe pe teu te 

F r te sie Be eae Ahan: licks Be ne x ee os Bo se oy aa res ‘ ane Phil aati Fe oo pie aes 
. ‘ a pe eee Be une Ene, Sais, ia eS hie eon : : ee \ . ee a By ae ie Nad Tee 
oe ors. aie iti Be Wore he. os a Tere a he Se Sa | a estos : a ome eae he treme 
Peis pa Aa APR C a ei j : : ow zh ie ae = me ag wo eae = SS ag ee | 85 
i, ee ae apne ie saa ae sar a eh ae \ ; oo. ee ‘Re A ‘rr Se ns 
a i P ege at ek ig eee. a = ; Pa ee ie eee. ae ae 
2 wi ‘ me y si 7 Suen ss) : a ; ana ie Sa ioe ik . ae 
ae met: 3 E ne Le re \ 7 a” . a: es a 

Bs zi Meee age” Tae Gee Ber Te sath slat - ; } : ae | : 

ae t's ai 2 ee ’ eich oe agente ae ie SB S : ae bit 
one 7 - «igen Pa | dled a se in + he a +, a 7 - 

i i a Oe ame Ce okt a. <a: * yon ow Ps 
= aS . aio, « Eo) | ea ott aes tar Bis SO atta s Read Bb SS eer * } ‘ we ; ot ey .§ 

2 of on: Ee cies” pe gs | LIAS Ree. le oy at eae + 2 ¥ pests ” a SA ee Coe Om 
a ee = Ee a we : eat, ae Bs hc ea os toner iA Ps a asin Sede Mae ee a Vee ee 
a ee a i ies ea oe re cea.” ee ee 
2% = = . ss aie 3 Te di esr bh pad eo. Pees a, sf ee : sd : Ma = eel. bon itheg Mid Bb lies , & 6 pane Ue asa iy 
Sy Bae ne ae Rice ay ANN at OE tae es : . i ee aa ie a es Ba. a ae ae ae aes, as May eae Sire a; Fs 
é eel a s 2 a iets i Fee He. 22 Nerr§ 3! Ble ee ea ro rs a ae ee ike dase eet iat. 00 SMa 8 5 Soe > 
: 5-2 ee ed . oe : mm? ° a Piagee all aa ea, Pee 8 ae (ase ee 7 os J Se oy et PS |) ae Pipree ch irr 
a Be ; ee POI ec. 2a Py. en pie ae ee, epee so a = Bre: = oy ec eet 
ie tet A Ne? eet —7 von re 1 ae pn Em a > Raat a ae i —> ‘ at vee a ee ieee ive i SSN ie eae | 
4 a sd Pee Oa es ag NE uae a ee Sc. - ER Rareacn te Se ees : en oe a ee 7 ec ate ant.( | 
3 . per es ort, ete (RSS ~ 5. TEESE TES ie. aa ‘SOS rnc pak Res ee et ee a ae | 
- - ic ae mer SC nF eae aes. a ia aren Bi Boe eee bi a Rae ian ae : OME e sep 

2 Bs , <a ees Ss, me at hh ate oe, <oee cele a eee | ae Br See eed ‘, Se aaa ae ah mes f° ee ok fi 

ee Seo Se Biciae..! =o gee a ee ee ae et ek ee ee 5 SO aaa See eg Deri ac fa eS fc: Hee pas 

be oC ee RP i a7 ae Se eae at ae 2 ea ae aie aed ee ats Gam oe 

Be. eee See eee) 3 ee Pee tas “a ue Esa 7 ee es ane eet 

a Cee eS ee ae etme a “ |) ee ae ee Represented ; < Sn ieee Aan mek. et eee 

a — ee een Pee ais. a= ee a . , ar Ee iss : eect “ mm ts: Rete. a ct Pa 

ee fs) ee aan a it igi ceeaey “ios wae ty Ge eS Lier. sae PAUL ] eis ed “ae ang See Neer ee 

: a ae ——i—imiimom=ae 0 "G ee a Citas ee 
dees” Pe ig ioe 7. ie hay Se DY Re da I, Sea it ba Ce, a Ne tg “Rats. 
4 re it : : Ta fe eNO” aie ree oR i Pes Ga 4 a ers ere Gi a eee’ oY ee | 
Wee Bowes F ee RTE Sasso t ./1°" eaae sh eT ae aie wit. eee Pa a Fe Sie ; 
Wem! gl = Samara ee Cr a pee, ee. ee ores Se he a 
eis eS ney F HG Bh sue my hae 4 eT wor Tee ieee, ma sa aa en 
Seemee cao tei te Pe 
priory ets ‘ ‘ ei hk ee 7 ee . pet | 
nace ea? "Pasene : 5 ele 
ch al — TESEGR AP pe 
vi ES co ee, | 
: un yn — iv Sy S—S—=>= : es) 5. 
ay 7 a ee ra A re a og a * Sere eSSSS ’ 7 ck ¥ ‘ 7 7 ss | 
Si, ee a 4g Peres ie. ia a, > SS a : Nae ' a a | 
So Vee q a ae aati SS : = r= ae 7 
a Rees iz are Fs . aes ves 4 ; — as : : | 
cian Sere ch ae l ta 4 33 a : : 
‘ oe , y 
Ae Ba te. cada ‘ ‘ 
ae Es Es Bice, ta cent aaa Meet: | ie 
Paley tae Lam is ee to: ei roe ; oar 
net obama ae a Sa eee > Bt Oe alt” Ps as Fai ERLE 1m pir *y 
Tee oem ie ee Pe mili ST Boi ee 2 ae acre # 
Eee Ke 8 = eA Si cP oli eae ie is be eae eee. oe . “tt eat ae ‘ r Date Tees = ee : ae 
er eee ay Baie oe 2 eRe coreg Paige: ape Zee ange $ vas ay ne soil ae ance or 
Sk eee ee ee ie me oR ae gee % irene ; a ag 5 a ae mp ae 
PRIS loping : : Per Aa ae ee i es poe Stacy ly = Se Tas ae cette Bray Sci Bere TS ae ad 
RS gv a ; qd Weg. ‘i aie hs ee Ee iy Mp % Sar 2 b< i. ees a a ae as, Er i a iy e i ae <a 
fy. Ree Gee gS ie. er i ee ee ae a: ae rn; ee itis 
Poh he Me i = es: faa ee Bc eres ae ae "mes 2c me eet ee ale apa: BS Sy 2: « °C 
ie pose see ai’; fe gee ER Me Oe os Set Soe ae Pe Rn Se Sn eee tees 
Tate a oie a ae cy Se eS a SOM: SS ae oo Oe ee hic Teleic ee ree 
ca bg Sen ms i ea). S) eae ee) eee ee » ge Se de eR pee ee Pie. a) ae 2 ee Ante y 
fi Sete ts Bat’ $ 3 ey aS Pe te eS ee. eS ena 5 ue ee Sn sped irate oo ] 
Sie Seas : . . age a Ape NR eng Tettbe Me SS. Me aie: | es oe has 
Me oe ee, ae ‘ “ os pats ia ees ae Bea ae “i 
. a eee oe SS eee cr heel 
ke -J paee 7 Rae ens, . ‘ ; 
Ti ged ae ad Maree ecg alate eee: } : 
& A gh Ne aie SUPE: RCE noe e ¥ re : 
Ta EG ae Doe eke os Sere pd: Fee Ria ee 
a te Sas aad ‘ ag <a eee ag ae Rn hg Ried eae ae hy et pponmibe <¥?, Ber. 
ge aon : Be AR aR ee Bye gh ae aoe poner ae ged FHL | soit yah gaerk apdet ba | ee es 
& & es PCT eres pa ee ¢ dé be a i oad pr a, Ce af Se ay PO Sey Fey Babee Lf er oS aR et SA ae bk pec hai’, 2 ‘ i 
eo ee * aes . has | eo / oa i ; i teres rats aie ree Se eae Se SF ree ey Gea, CS oka Wate rd Nia ewer 
a. > gr ly ; ee 1% ghee or ‘ ay 4 F- fant Zoey eel + fee .eotere he Pata fee byl dee Et CS Ps SC a Se Mies Caen Nh ed eat a ¢ vrs 
by ae Kee ae ; A fees WEN ate cr oe ter hog S elt i> fol os ics tate Pe ts 4h lets 8 shapes ae Pan ENS. ee CS fF Saeaiga eSr vata 8-5 Ay * > Y 
es joes ee me ee Te 9: 5 a ea emda + beh aig hee ghe ghO Se eet Ss ee SRS Ue, ae sh ee wae oct ee te, - . oe ae a * 
: Se RE rn es Tee ep Se a, roe, Zee Ot tO ai Megs anne oA a 2 ae aN aging: bc pata, eae eet a unde en | aes f 
i hm os RS Oe ce OEM wa : : Fe PRE Ss 2 tame Gite a Ca ol ve std 5+ wey aires HS AAS tas ee PE sey" Ba oe, Pat RN A aaa a ng eae tea EG Wee pee 
So aaron et ae i Braet mae RS ge > eae 1 SU nr mm ne fe pater SR 2 ae ene gs BP Po >, See Ree ie RAS Sea 
a TP ae fer oe ere aE SSRIS eine PN oe oh Se 9 a att he FEA one Sale” 4 me v5 byt a Sere age * eee s nite See Bigene 25 59 
Fete eat A cr pen Tey, J EUR F aa ie ee By ty wee Sat elie ie, ar pcr ey ee 4 e ey ak eo cal es 
< ‘ Sarde ttre igi ce iy c Ey! TAR pore SR ae Xe 7 paar nA ane fe Ngee mea! ey .. fe 


March 22, 1937 


ADVERTISING AGE 


25 


patiads Phone Chart Out 


Latest issue of the telephone chart, 
periodically issued by the Branham 
Co., publishers’ representatives at 420 
Lexington ave., New York, is now 
available. The chart, designed for 
placing conveniently on the wall, pro- 
vides at-a-glance access to telephone 
numbers of newspaper and farm pa- 
pel representatives, general agencies, 
magazines, New York dailies and a 
miscellaneous list. 


Three Name Firestone 

The Firestone Advertising Service, 
Inc.. New York, has been appointed 
hy Bardstown Distillery, Bardstown, 
Ky., K. Taylor Distilling Co., Frank- 
fort, Ky., and K. Arakelian, Inc., 
winery, New York. Henry Morris 
is account executive. 


Hoe Orders Are 
100% Over 1936 


Reflecting continued gains in ad- 
vertising activity over a wide front 
Fred L. McCarty, president of R. Hoe 
& Co., Inec., reports total domestic 
and foreign unfilled orders as of 
January 1, 1937, were $6,747,267, or 
almost 100 per cent 
figure for the corresponding date of 
a year ago. 


Jordan Appointed 
George R. Jordan has 


pointed advertising manager of the 
Piel Bros. Brewery, Brooklyn, N. Y. 


ahead of the/ jing to 


nity to 


“Work and Study’ Plan 


Spreads in Colleges 


Chicago, March 18.—A definite | 
trend in institutions of higher learn- | 
offer students the opportu- 
combine commercial work | 


| with classroom studies is disclosed | 


been ap- | 


He was in charge of public relations | 


and advertising for the Bleakley-for- 
Governor campaign and was for- 
merly connected with brewery adver- 
tising. 


tremendous new city arose within 
the limits of Los Angeles. 


Last year the total building operations here 
exceeded the COMBINED TOTAL of the next 
SIX Largest Cities on the Pacific Coast. 


More than 24 Million Dollars was spent in 
new single family dwellings alone—with but 


two exceptions, more 
in America. 


than any other city 


In this great new city of homes Six out of 
every Ten Families are today regular readers 
of The Evening Herald and Express,—a cover- 
age greater than any two other Los Angeles 


Dailies COMBINED. 
THE ONLY WAY the 


advertiser can reach 


such a large percentage of these new home 
owners in one daily newspaper is thru the 


Number One Daily Advertising Buy in Los Angeles 


LOS ANGELES EVENING 


HERALD xpress 


NATIONAL REPRESENTATIVES 


PAUL BLOCK AND ASSOCIATES 


in a survey just completed by| 
ADVERTISING AGE. 

The new program of the School 
of Commerce of Northwestern Uni- 
versity, providing a group of se- 
lected students with “interneships | 
in advertising’ was reported in| 


ADVERTISING AGE of March 15. 
These students will work 30 | 


hours a week in advertising depart- 
ments of co-operating Chicago com- 
panies on a salary basis, spending 
the rest of their time in gaining the 
degree of Master of Business Ad- 
ministration. A number of these 
students will receive tuition 
arships, through a grant by the Ad- 
vertising Foundation of Chicago. 


Retail Training Stressed 


The ADVERTISING AGE survey shows | 


that several other universities have 
developed combination work and 


schol- | 


BEFORE ABDICATION 


| Majesty 
the Kin, 


Edward Vill 

Crowned 
ee ee ced oa 
at of 5 


vim 


j tine 
ipar 


This novel direct mail "B. A." piece is 
being mailed to 150,000 patrons of the 
eight Hitz hotels with a P. S. pointing 
out the hotels are so far ahead of the 
times the piece was prepared before 


Edward abdicated. 


under which stu- 
dents may or may not receive sal- 
aries. This activity has been prin- 
cipally in the field of training for 


study systems, 


retailing, including retail advertis- 
ing. 
The present movement at many 


institutions is to offer business stu- 
dents practical training simultane- 
ously with classroom instruction, 
the survey shows. For many years 
students of advertising and market- 
ing at Antioch College have alter- 
nated five or ten week periods of 
college work with five or ten weeks 
with business houses, advertising 
agencies, and publications. 

The Altman plan of training for 
retailing has been conducted jointly 
by the School of Business of Colum- 


bia University, and B. Altman & 
Co., New York, for a number of 


years. Dr. Paul H. Nystrom, pro- 
fessor of marketing, is in charge. 

Each year the store selects a 
group of graduate students, for paid 
employment in its various depart- 
ments. The students also take a 
prescribed list of courses, most of 
them dealing with some phase of 
retailing. 


Get Permanent Positions 


At the end of the year, the stu- 
dent receives a Master’s degree, 
and most of the students who wish 
to do so and whose records have 
been satisfactory obtain permanent 
positions at Altman’s. 

The University of Pittsburgh op- 
erates the Research Bureau for Re- 
tail Training in co-operation with 
eight Pittsburgh department stores. 
Bishop Brown is director. 

The program covers research on 
store problems, service to member 
stores, and graduate training in re- 
tailing. Only college graduates are 
accepted for the one-year course. 
Master in Arts and Master in Let- 
ters degrees are given. 

The Bureau students spend three 
days weekly in class work, and 
three days in organized observa- 
tion, selling and research in stores, 
Mr. Brown said. The course covers 


merchandising, advertising,  sales- 
manship, and other subjects. The 
students are paid only for selling 


work on Saturdays, 
work during the 


and supervisory 
Christmas season. 


N. Y. U. Limits Class 


The School of 
York University 


Retailing of New 
has conducted for 
many years a system whereby 
graduate students spend the after- 
noons of most of the academic year 


in paid positions in some of the 
leading New York department 
stores. Only a limited number of 


students are accommodated in this 
work, directed by Dean Norris A. 
Brisco. 

Hugh E. Agnew, chairman of the 
Department of Marketing of New 
York University, said this depart- 
ment is able to offer students a 
considerable amount of work during 
the year on research projects which 
department members supervise for 
outside firms. 

Last fall Northwestern University 
inaugurated an “interneship” plan 
for students of retailing, similar to 
the newly-formed combination work 
and study plan for students of ad- 
vertising. Six Chicago stores co- 


(Continued on Page 38) 
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26 ADVERTISING AGE 


Gadget Stops SKEPTICISM OF 


nad Radios When THERE ARE > MOVIE STARS | 


Phone Rings” | ADVERTISING. IS 
| ~ COLUMBIA TENET 


March 22, 1937 


COPY STARS SPECTACULAR X-RAYS CLEAR HEAD 


sjoston, March 16 New 
designed to make home a more com- 
tortable place held the spotlight at 
the New England Electrical Trade 
Show at Hotel Bradford, Boston. 

Outstanding among the new elec- 
tric devices was the instrument elim- 


gadgets 


| (Continued from Page 24) 
preparation for commercial work for | 
food manufacturers, utilities, and as- | 
sociations. 


ee oe eee 


New spectacular inaugurated in Miami last week by Calvert Distillers Corporation 
gives emphasis in lights to the Calvert's ‘clear heads" theme. 
Refused to Testify athe aS EE Aa eS 


jlaced q = ——— — ———s im 
) Recently a coffee firm offered Miss | outside speakers, and newspaper |increasing the national social incom: 
‘ | Van Arsdale a considerable sum of | reading as sources. He cited cigarettes as a possible ex 
money if she would give a testi- Columbia College students are ad-|ample of this phase of advertising. 
| monial that its brand possessed aj|yised to be on guard against mis-| The tendency of advertisers to pri 
will make it possible to start the | | superior flavor, she recalled with | leading advertisements and _ false | mote and sell goods at a rate faste 
coffee in the percolator boiling in | amusement, and added she convinced | claims, in the required course on hy-|than the market can afford them, 
the kitchen by turning a switch in 7 the agency's representative that a|giene given by Professor Thomas B.|said Professor Walter Rautenstrauch 
Motion picture stars feature magazine | statement from her would serve no Kirkpatrick. Advertising comes in|of the industrial engineering depart- 
aa yee = hogs useful purpose to the public, while|for attention in the course, he ex-|ment of the Engineering School, pr« 
— (Story ions 16} or) ee her colleagues and friends would find | plained, only to the degree that it|sents a major formidable weakness 
it a subject of amusement. influences the choice of foods and|in the marketing structure at this 


inating the annoyance of answering 
the telephone while the 
going full blast. <A switch 
3 near the telephone instrument auto 
matically shuts off the radio when 


radio is | 


the receiver is picked up 


@z) 


Another gadget recently developed 


(Ht OPNCOw 8 LLC® Chane Comraer 


the bedroom upon arising. 


Many new inventions to eliminate 


hazards from defective electric wir- 
ing were on display Of great inter 


est was the fuse that gives visible Professor Clyde R. Miller, a former | drug products. time. 
warning when it blows, thus making |intensity mercury vapor lamp were|advertising and newspaper man, | While critical of business policies 


| ; : : on oe Demands Proof of Claims 
Myriad combi- | among the show's highlights. | stated that in his course, “Education | that 


Products of 425 manufacturers | and Public Opinion,” 


identification easier. produce immediate sales b) 
tions of outlets; a multicoupler for | he attempts to | Professor Kirkpatrick emphasized | mortgaging future purchasing power 
plurality of from one were on display. The show was spon: | bring to his students all the various | that he is primarily concerned with | Professor Rautenstrauch regards ad- 
aerial; fire-resistant, flame-retarding sored by the Electrical Manufactur- | points of view, without indoctrinat-| making students open-minded, but | yertising tolerantly as a necessary 
and moisture proof wire; and a high ers’ Representatives Club. ing them in any way. He uses books, |at the same time skeptical of ‘“wild|service for information about prod- 
claims,’ to protect themselves against | wets. prices and places to obtain 

}injurious products. goods. 
ts" “The consumer should remember,’ “What can an advertising agency 
he added, “that the manufacturer is|}qdo when a client brings in $100,000 
likely to speak’ well of his product, | for a campaign that may promote in- 
and should therefore require proofs] stallment sales at the expense of 
of claims.” long-term demand based on present 
Truth is often distorted through purchasing power of the market?” 
telling only parts of it in advertising, | he inquired. “The agency is helpless, 
declared, with the result that|and must accept the assignment, or 


* he 
readers are misled. This is often ac-| gee it go elsewhere.” 
centuated by the use of testimonials Advertising is not the offender, 
oO n ] n Ee n a from many who are not authorities,|he said, but the short-sighted adver- 
he pointed out. tiser who is over-selling his market. 
Protessor Kirkpatrick said that 
P H C r@) R | Oo RAT I @) N many advertised products are of the : 
L I T H oO G R A |highest quality, and are advertised Marks Anniversary 
in an entirely wholesome manner, March 15 marked the thirty-fifth 
Cc L E V E L A N D 4 oO H l r@) ‘but expressed objection to “racketeer-| birthday of Street & Finney, New 
j |ing types of copy, featuring unre- 
* liable products, which appear in mod- 
erately reputable publications.” 
He declared that the consumer has 
little defense against the latter, since 


York agency. 
no agencies exist to eliminate them, 


ONE CAN'T 
aed 
and present control is apparently in- 


effective. These products, he said, 


radio sets 


ont 


> = Ferrers 


CONTINENTAL 


LITHO, © 
corp, 


jhave a vicious effect on health in 
PLotograph Ik | many cases, and are definitely worth- 
iess. 
a nmaaiay N | | Advertising will settle down to a 
a = * ature. | different status, now that its period | 
| 


THE SEAL OF LITHOGRAPHIC MERIT 


‘of rapid development is slowing 
|down, in the opinion of Professor 
| Emilie B. Hutchinson of the Bernard 
|College economics department. She 
“The 


WE want our copy in Natural 
Color PLotegraphy! These are 


the things you Lear fom Lio ad- 


& MILLION CAN 


conducts a course. entitled, 
Consumer in Modern Society.” S 7 : : 
| In this course, recognition is given O much that needs doing in_ this 
to the efforts by the advertising busi-|CUntry of ours. One boy alone can Go 


: ee so little. But 8&8 million boys! That’s 
ness to improve advertising, although a C$ ‘ ‘ 
| ; : S, atthoug another story. Such an army—l1l2 to 20 


Display Advertising this has : j mt the same time it is pointed out) cars old—can be a powerful influence 
that exaggeration and false claims | ‘tor good. 


vertisers today. In Magazine and 


graphic methede. Call a 


Continental representative. 


Bi 


oa é 


Vern 


Leen routine for some time—but a still used, Professor Hutchinson 


now il is also insisted upon in the 


outdoor field. Continental Has 
Anticipated This Trend and has 
“ highly trained staff of techni- 
cians specializing im this field. 


You can trust your finest Natural * 


color original —ne matter what 


Lind —to Reproduction Under 
the Continental Seal of Merit. 


iF is Lithographic Insurance. 


a, ; ce ay Stan, 
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remarked. 

“We don’t see how we can get along 
without advertising, so we must 
make it as good as we can,” she com- 
mented. 


Students Are “Wise” 


| Most of the girls are sophisticated 
enough, Professor Hutchinson ex- 
plained, not to need any readings 
about the short-comings of advertis- 
ing as written by several writers of 
popular works. “These things are 
not news to girls who are college 
seniors,” she remarked. 

To be opposed to advertising is to 
miss the point entirely, said Profes- 
sor Horace Taylor of Columbia Col- 
lege’s department of economics in 
commenting on his department’s ap- 
proach to the subject. 

While he accepts the necessity of 
advertising, he finds some of its 
methods objectionable, particularly 
the exploitation of fear appeals. 

Professor Taylor said that econo- 
mists recognize the services pre- 
formed by advertising increating 
production economies through the 
development of markets. 

He pointed out that advertising 
may increase costs where it crosses 
the point of developing new markets 
and becomes either competitive or 
over-done from the standpoint of not 


Open Road for Boys is helping Youth 
find and apply its strength in national 
affairs. Such worth while projects as 
the purification of streams, restoration 
of game birds and animals, safety on 
the highways, elimination of grafters 
and racketeers, national defense and 
others. 


“Make Yourself Count” is the Open 
Road for Boys slogan as it launches 
this new program—idealistic in aim 
but thoroughly practical in its adjust- 
ment to the experience, capabilities 
and interest of ity readers. 


A good slogan for advertisers, too, 
whose products are purchased or in- 
fluenced by the great army of teen-age 
boys. “Make Yourself Count” with 
them by putting your message in 4 
progressive publication in an influential 
field. 


300,000 circulation 
750,000 estimated readers 


| 


Open Road for Boys 


| 729 Boylston Street, Boston 


122 E. 42nd St. 307 N. Michigan Ave 
New York Chicago 


| 
| 155 Montgomery St. 318 W. 9th Street 
Los Angeles 


San Francisco 
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TEEL’S a MAN’S job. 


But who speeded up the sweat gang that massages the red-hot ingots? 
Who bullied the two-fisted boss into turning out more metal sheets for 


automatic refrigerators? ; 

i : ; ; ; Reaching out to a far- 
A woman in every neighborhood decided she’d like to freeze her own desserts! flung organization of 
1500 Reader-Editors to 
: Have you ever tried to estimate the quiet but tremendous get a living picture of women’s daily problems — their 
influence of women’s magazines in preparing the woman’s reactions to merchandise . . . experimenting for new and 


THE CROWELL PUBLISHING COMPANY, NEW YORK 


market for the advertiser? Their steady dissemination of ideas 
—their intimacy with the audience—their constant promo- 
tion of home equipment, foods, cosmetics, styles. Service to 
the reader, certainly. But service nevertheless which shrewd 
advertisers can capitalize! 

Woman’s Home Companion does a unique editorial job of 
prodding women’s interest in merchandise. 


better methods in its Home Service Center . . . interpreting 
results to its 2,907,155 readers . . . the Companion is an 
active ally of every page of advertising it carries. 

With more service departments, service features and full-time 
service editors than any other magazine, the Companion 
offers what advertisers have always sought—a great national 
market that is virtually pre-sold. 


CIRCULATION 2,907,155 | ompanionn PRE-SOLD MARKET 


PUBLISHERS OF COLLIER’S - THE AMERICAN MAGAZINE - THE COUNTRY HOME MAGAZINE 


j oma —. « “ih 
$ ae oP ee! ie 
, ngs ives 3 : ‘ eo ¥ te 
/ Ae, Me r ag. ens em a tee > VOL. 
; Pha ie) oe dig. ey . coe hae yes «% 5. Lee a ees Ew ‘ae - a 
~~ - fae —, Ni Lo oy a . 7 re 4.7 “? “gq -_ se 
e alae m amr e ce ie - eae reer - 
. ern : eae Oe eet 
= a | x Mat oo eae 
ney a, Pore ee ~~ ee ' 2 
$s 
—_— — a ot ke = 
————<—— ee ae 
~ a ie a nt eee og 
a ee ss 
yma - -~ Row eee, 
27 EY a 
Se ; E 2 4 , ‘ - Pe der: s % Y se ere : ne 
tS age eeu ee ie Bo ae Stegireet i ; < eee ee + i a oe : 
ae eee meee es noe Po a 
h ‘ oat 3 is : a ¥ asi a = Oe a s ; a coe PS ot 
i kr i ‘s- % Fi ote a ee ES os St aes i. # BP Pes ee ek pee 
i nee ats re ge kes Se ‘ a Se eee Ee ciate a Re 
or z bs aa Se ae 3 tae So * oe « ae ee 
‘ a, +3 aoe. a ap AE ay a = ; , - Sk Pg 
sr 4 i. 7" a sre: aan ieee 2 
< Ba . Sz ; ss o , Sc eed yee, = Sere ? —. 
. a ene f : = : — : ae tee : ese. a 
: a i a 3 , : . . eet 
‘ - ay: nee es Bag 2 a t: 
= , fie * r oe ey tes 2 $ 3 id Ps oe 
2 £ . Pen e Be 24 hes. Mtge ES: 
af a 4 a e. a, . > : = = 4 4 . eae tas . es Rene 8 eg = 
n e ot as ie oe i, ’ 4 i i 3 Beers ts : j 
a ce Ra De ie % * es 2 2 OM a See Seis . % 
: 4 ba Oe ie ae “ = BS 
| _ ane | CUP hl, , | i 
- (| a ce ae a Ser © Pty ba 
EX ie Be bs oy) ee Se me Somes at og ae % 
ys 4 ies hi. tog 7 a 7 ae Stat ° ek ‘i Sk ae S Br ? 
me et eee agin a3 e ae ed » F Sos. Bethe P ee eae f < et 4. eS 
. pe A ni 2. ee a She sais ee ae Se = : . ; 
ex 5 ae . i fe ae < = ‘ 
We Soe Fi ae Pie : ae Pete ees ee * el = A 3 
4 rioting vn , : Sra” vg : ig PS. oo ee ‘ : Fs se eee d 
or Be a eee Oe ee j a ee % ey Z ‘ctieeS é ees Se oe : . ; ’ 
( seme Mee, Ace Pt “a a Re 2 aide Bape % ye ise RR Rt Bates ee ¥ Ne Soa 3 3 : 
: ee z os Pa tee eee ae a : Pee ih Oe ae de Be , a j ote Sis ons Fe AES - : ‘ 
te RO Sas ce Peet sent ie ee ee e anne Pe gr ae Ss e : He ae ® — : 
? is ee See 3 tf eee pe, pia eae re AA a cts a “a3 % 5 ; : ‘ 
ics Bae : age a he sey ae bot 9 soe WS ae gg bate Sper ; Ro oe e ; : ‘ 4 
am Sea tg eee” Pe alee ae ee ae eae A egies cee Site), ee hee a: Sa —- meas BPs ie : : e 
‘ e, ae oe 3 ee #6 ae ze! Cpe 3 me f.3 ® a Ee ie Be ae aie sled pee a rh a 3 SS wee eo Fs < Ry PRN REN SEe : * ny es & B % “ 
. Eo me gt cies se “ eh 86 ae PE ae can ae oat sate oy pe ils.” Coeur SEL Se. ee sae ; 
vs ¥ 4 Bad ae . ee. Stl BS Ea cl oi ‘ie 2 ‘ a * SRE ert ee s : x pee Seah y 
iC h te 3 Pace 3 tig ae be ae ~ Fee Cee ik Acai Sane ze Gee: i nae a) oe fs ae ze mia © : soto : Ske Mi Soe : wi? * 
gates Pea Sa og y ion ee Ee cn eh 2) eee ty 5 3 pe eee = . Ee SR ER gee eo ee Z q 
art- Sue i ge Sage as we” bes tes ee ea ae Sail nes ox ae Ce Mak See Yee ee, HAS & ; Sy SE AS Ng ; ‘5 : fe 
ae i ee A ent ee) ess 5 ST era a? ee. eat ae gates eee geet Tae ties Ge. ae eRe pee ee eg 5 o 
ie gto Se 4 Fee Pig hf <* a el Se . << Sir SIS a a io dua sh eee : Saat Satie Se an eA ee is 2 2 é . 
. CS ae Baie of eh fi -s- See re ae : a 6 ae et aes 4 pies Ses hae iS os, SO er Se : 2 Biches : : 
re Ragga = oe se le? sya eae i ae aye 8 ; Rees: are f : - oi Bente! ie So cae Mie Se ee ss ee RES SR ied ~t bas 
oo Si iis gees Reta yy 9 eed Sal jopele PS ae aes er il ao sf gl a er ore eS gots.) PA Re ase ae 5 ey Fa rahe, ee , Voki ° 
‘ Re ee oe “j sas er a ia Bi ara % ie a 3 «ey = Star — eight Ko avr ‘ oo hee i i LTE ie, . * Ms ok ‘ yee : CSose 8: SS Rete ae BS Re jee | aes a = aoe 
ess | : re a Ee ga a oe ea ce WEY eg oe 4, z ees 
%y si J i he UWE at cat soa ee lay & ' $ = Y ee lbs 4 Ri ahora aed , SS $ PR ROR eset eS i ty * Ce ee ‘les 
h be Se po 4, F ae Sy a wanes Pass oN sot a <3 ae 3 4 = of _ 5 Apa 4 ig aes per eae eee Ss SS Ee es 7 SRE oo bic, % . ; tees F ess = 
ls oe & a, Ss ee a ae me Ms Bs ae tale ioe ache | AS eam ee OPES Mee mane ; ee. ae e Retin ih Hue Sa © a Was 
We — een a eee . deere iad a AP es HOR ce EN A : yea ‘ 5 ee te me ase 5 
Gis x P a Tee Ss Sue f 4 : a Mie oie Sent ARAN, her Pb igh eae = : ee a Eh Rae ae % aes in et. Rd eee 
oe sie ‘ ; j ee a yas i < . % : ie Oe 8 Xe ea oa le Pt Oe ‘ : Be Sen; : og tis Seba b pee fe ate a =, 
3 BE ES x ae a sh aes. « 7 a A 2 ay che Bd ah ieee ees ; wie nee oka ih OLR em , Ia gs La 
: 2 f i ” : at —t ee | ae & : i ae 2 < ve «a : % Per «, be % Soe Sore Pea OB er é : £ 
. es a igs, . ae 3 ae 3 Ei a5 3 =pag ‘i ye a ee LT Bie << gaat a 4 4 e Se PRR SOAR coe . vie ot oe 
1es Hees si Bs i b a RO ; ya . aT wat: F i cee Br ee vis Pees ‘ Roe: * ets cal Co ae = 
by ae P iat ae i ; a is Bo. 977 em bs: EE ge ie fe ae eae” See ‘ fy a sags Sy Mee es © poe 
t jae 4 j bs: ie Soe . Leer Att ic pe _ oa eae iG ae wah heehee S as te Yee) ! ealbla caaiaanee® 
Ge 5 e oe or aie Es i 2 ee Np et a BM yee Rue sie ne 2a mo wis 
er ee = Toe om. ee oY dite i So Be OE ee Se. ieee Fie ’ sake | 
ae ae es Pek ee ia is a es Pont Bie ie tae. toe. oth Fe i A aft 3 ape Cen e : Re ey tee 5 ghee 
: Bes a ae Ror ss : , % 2 f Ch RE Geen Ee ey Pee 2 alee "te a es gare tage hoe ne 5 ES War ea F ee Sax 2 te ; 
ad- eo “is eee eee ee, Ra a 2 ar 
ek , SS 3 24 eS ge Be ee bei Beer? > ¢ es | 7 a a Cee Be ¢ . RE re ae 7 , 
ry ee Co ig a ey ae: ig. ee Bie ; de Pee : op PLN Saale ates ite ot eS Pg Se Sek eae aps Jes : 4 
: ee 3% . aa oo ae Be S| ; BE a. ae ae Pe ee tice oo Seamer oa eee 
od- ae Po" a cs... ae a Pe gee ag : with 10 Wop begeoeg See ee ie Ro Ae 4 che af Ser ae : Sa : 
e ” ‘ a ea eae aaa Tat OE Ban Sak ARE Kad .; . PIPES OF sg : . Ee noe & 
s tis R % _: oS ae oe ee Bas oS yay jis i Pee fig se ik gOS SESS Dit Sees ; ‘ ls ce 
Lin bs q See =~ i 3 oe 5 =. a ss ee 1 eee et Seer eS Seer : Se a ; eae fe Bet eh ea A SN : i 
ae : a ke . SRR ’ , 2% eat: apy age ee : Lee? ai ae : ey 7 
i ie Be NS Be Beat E ‘ , . se a A Sia ae a % 
ee: 4 a ) ae ih Be Lae a ie ae Re aes NS So ee G6 se 
icy ES ; : ( ptt ae ae Re crag eee ys De pa OUR ag es 8% SOS hier Eee 
A Be OE a é ‘ — ay > ue oa ee ale tae Ey ee Se : ac BS ee ae 7 ee ce, ; . , 
ae pees a % % : Baer eas de ‘ 7he Piseen sere 4 ot Fite eee ae $3 WR, Bons Pgh at Ge ee ee Se Se 
100 ee — ce : ’ _ =... 4 = a ee a! pa ee eae — Be ica Le al es Ses . eis, ee eee 
ae Se q : 3 ve Pe 3 — oe . es ey ee OE as a ' Baer tees. ae 2 PR ot RP kat ea 5 Sa, aan coat PASS * 
in #3 oe 3 oe 4 i ‘ oe — ~ ee REM ee se ane eek Ee cals jy SS a Bee Re Memes Mee ee tr a Be : 2 
“ ge ee : | a a i oe LE SR aR en tee eee! ' She ae ee pee “a : ; pee Ses eit 22 
os 3 fo i. i ‘ vee Be be Le ay a ; ioe a ee Se Se 3 5 oe ee aoe “He Ss 3 ee Px: 
of ee Se . oz ee ca : Cree a oe eae aes 3 hh | is ae, ee Sisal 
ae 0 ae ‘ & 4 a . = % og oe. 3, — ee pase ee. : rs : y a0 ye ae Re SCE Ba ae Gales mbps 
. ee <M he j an i OS EE Se eat, ee ese es Be Ra ee co es ee ata le ese 
rs age ye Re ie: ie % a g a 4 . Sa See . iy = a ve roe a: On er sie ae PS i: E ee ee ee Pe aan pi ary ae , a : 
” Ne oi ge is 4 ’ . eee, & A: + - e mart peeing rx. (ot 3 Sea ae 48 Lae 9 - Funke : 
mi Sai ce a i pi be : a te: ae i ges Se tome 4 q 2 RRR se rf 3 oo. Ee ee Seas ps oh ane =. Soe. ee re Re ein Wee ae ce Rane a ty: Ae ae 
ts ih See ee ‘ i ee Se ee 2). Si «Rete ora — 7 Ae eget Oe Oe ke eee See re ee. nal 
Ss oe es fe ‘ , —_ a Sy — oe feet, ead Ee te a ae oa ya 
, Pets a : ce. 4 ‘ . % ee 7 3 SS = * i ae i - = er ARES SS ae Se Dy Sof Sek EE . Vea ae 
. fo is pes \ Se: a PV ton Me AU Ys Ace te : a Ge ok pa ae ee igh Tal ie ae a Fier Re take 5 ae ’ frees 
Oo! Bok ke Sem . $ . on si Ee ata tay x Sat. ‘ eh t ‘ = Ror Sats fe ee rem i: a" i: — SY ee et tees SOR tas are ae Bape ceme es SS Sat ic Weak Sites eet ‘S ; Me Y 
8 : * Pa sige a de 4 et Bs i> cage oe. a, age : See ae CREE Si NO Pees = ee 3 Be RM r cer can) ees : pc 
a ae atl 3 eo ae oa a ag Ag eS ee eae ee eee es ek 7 hae Sees OG 8 ae ee Pas cae BS BGI ME Wood cin Some ghee ix one, 
fe ae . Sih ‘eg Bees ae a a eee ce ENS age de ae te a BR nian ge eres 3 he 
a >. LAR. Na Of i: Ce Ee ee ee ae Oa i * 
>T, jt Re ee sis pe Rs Sie . Cae Sa a Py ieee i e 7A toe Parente Spee ae ae Ss nae ee eS dott eae ee ae 4h ‘s 
ig a Bee Meee ie. F ol Pepe” ci ce, ee yes eee oR oe Oe ee Me ee OS ee ‘RICE tpl 5, 
sy a igen ‘ oe oe ola & ge 3 me. (ee & ae a ako | ease r wae Bae ee” ah oN Bons SOR eR aes is RRS Bere s 3 eos taal F =f 
oe ee f % a “OS ee , = ee a oe ae ee Eee Ramat ace 2 a ee Pa 3 oo EI SK ae BES Sa gee Re od EOS. be Ca Ie Ee oe 
at ee eo a a tee See: . ee — ee Br sere hg Sa ee RR So oe Sa ot EE eer ee ee es pe aa a eges S SPR Pie SS ie 
° t ste ee ee ‘ i a ——: a = fee ae Pgs ee SRP Re 2 Sew - cht. | SaaiMa eal 2: eae eee . oe ee SS Si eS ae ge > 
' ee cg mts - a ee 1.2 060UlUmwlCUe ee Mine ® 32) i Qe 2 es Boo ee EE Sa ae tae se 5 
ee ce : Se a :: <= oe Bie oer = gee Ware eee oor See eae ces ae oe San ; 
saa ae ses ie ee hee P a ee eee S aS ogee ee aes Soe nee ne oe Ae yee Be eee cM: Ss SOR ae? AAs ee ay, : 
ee ee ee Se 4 ty ae : Fs ae = Eg oll a 2 re ee chee ‘ Bee : ae Sa ct Pees Si <4 s é eee es Be a Tomes pak ao Se eel Bile , 
ts ‘ é Eo Si ge es - x $, a a oe F , Sy iy Cs eee : 2 Sab a ai 2 aa » he cake ss Yes Bie a sg es 33 iy ri 7 
ae i Si ee. fi aie E Peete So “ie sual rene aoe “, , Fe a RE ea ce Sr Sel eemene 6 8D is eee es Saks fie 
eee ag ae j ee l—“<it«~ # co as te Be is Sens: al er ee Cae aR Gatun bee. 8 ee puta hie eee oe i 
‘ ee a ty ee a eer Sy "ie eer = Fs ' ae . 2 a : Bar SS ae 2 , abe Be Ra ie Li Sts ee Smet re Ny me ne SS eg ae 
_| E ere see ie  ——- eae is E ae Ra ee ge BS: ee Si Sean ee ee “ of ; eae = Be os MER MR es BE SG Baraca es a 
ty sae pS ge Ba ; + z ; a an . < eo See as ee: ee * e AEE oP ee ee > : 2 : Ss eS Seite me. pi snd est 
: ‘ 2 oft Paes ated > es ee =" Ag 7 — “ ee ~ ” bs ‘ es ee jaan ab sot — = .: aye . Rt “ re Ra, . Ret \ hate 
Ww a He Be ae ee ‘i Sigh NS We 3 a ‘ a se ah See en , <2 io es 5) ease eae guiace ae 4 “es es oe nak ; ’ 
"are Pe es Bs ~ a a SS Bie oe Ce ae DP antares ‘a a oa 4c me aS eae Sge ae SOE ue pee "4 CRY 8 a — : vs 
ee I: “ é ee aoe Rig Bak = P pens eee oe as as - bat £ YA é i “iF = SE ge Wr aa “dees = kee vee “ Pr ae ; ‘ 7 
- — y b oy fc O° = ' ‘S gs a ee ae eo eee as ee eee 
a oe ba: Ee Pe 7 Be Sa a oa Bio ros ees Soe a a eee ‘a Te oo Se eS a Pe” Fides oe et og. ae ae ae 8 oe eae e Be ORs Se Rye s ae e ys ae ho oe i 
B Fe Es a it % 3 a ba By E eae ees oS oe ee RK me AR oF aes Pant Ree ee Bs ROR TS tee PRS cee Gee: Sane ee ee Be Ree ae eae alan se 
P ie : cA % Si ae a Peg a ad a Pipe ea _ ee al 4 og a {LORS SiR ae: Soe ete Sota aera ape Be Ry | he “i ns 
pee ee q a 4 Sl : 4 Rk ee ale | ee ey pad . Pye ee Eee Th Rats es See Sa ee, ee A, elena ies 
es Fe Si E oe re ee = hy . a Ses <a a (ae ae ge — Pi RES Se eee | Oo cies oes Sa a P Re LI Sy 
Be a Pe sas a — : oe — ke poo ae Pe eo eo Be alas see ones e . mace 
pee Re Sa a ay : ‘% : Baa a @ 2 2 ES pe “3 ’ oe F MRE eS Raa ad Si ae a) Ah 
ee =» | a t % — .s | Fg BS” a ae... 3 mr Eke Jk Ras bg ener ue MSE oa 
pe ae Hise : Es a ‘ @ . 4 , 5 wae a shee ie be iad ‘ Be saa e Sotiieee eiaee ef Set eae a tate * On oie ee 
oo is i ee y BBB } —— lc 4 ee bene 6 Tiaras ss 3 Sy ae cle ae a 
Le aes Be ge 4 %e fd 4 Bs | ae ’ % < - ae ay Bre cates sts ama Tae a so a Ds See me eats soe 
5 Sg * \ : . 8 Bg 3 eee tae i tas ‘Ge ; eee : ae axes SS ie Pia oa 
pe ee Beat #: . 8 Fe c : : is eee , SOMES) : Re 33 ko Siig ist. 
eee ix fi ra Te ee 4 Ee 3 z si Be es ee ee ee erne - Je Res & + ‘ ee . . “ y pat a 
Pees ee Seas ES cena ee : ee ERs ih os e : 3 ee ee oe + os. eee 
ae : ee Le S:,..cgee ee ied Be : oe ae ee — a 4 Be SO edie ow a ae Mes oe a Sa ee Baye 
ns : Oh. co ba ./ClC a ae as eas ats ‘ Sree ae ee Bk BOB ee 
ae Re Se i ats pee: CO # PS Re, Mie 5 . Oe Se ee eR BEES Oe ag ae Sete et 
a ats Go te ae —_— ete he Bia eee eR es <a Pe ORR SS RS acre ea ae ee x Sm = 3 < Mi mete 
Re. e : eae 5 aa PS GRE se Sas = eR 4 og % : or Bias a ea oa a NO ee Kee es Se Be cia Reg tics ne a gi a pa) fy 
1 See ee ee : Be Ns SS oa pee FRR Pe SES. spa ge Ph ge Ug a eg ae. ; 
Biss Bi eae sas ane Bae chat ee . RY a = a Meee 2% Ayes 2 ee Ps a NR a aaa Be ite Bas yi ns AR * ac Bests st _ gaa aa 
Ca ecg ee Ege ; - ' tai. ee me Ce ee ee oe Saran eed 
Ses ; et eas z tai ae eS zs r : be oe ac eee acy. ik Ie es" > eel ead has ee Se tas oj sees eee PS Se ye eee : aia 2 
ae ue if a a Rc | Rass See ae SSN ora ‘ a Rea aa: ox Benet a oe Mga: ae to Sc na ma : Pl 
se Baer —_ es ae See SA EA eee rae se , Ay ey ea oO Ba pace : Gee ON ee es ca SS PaaS - eee os 
be Sarah f i " ee ZZ BA  —— Bae ae ‘. (gaara Se "> ye oa ae Saas adteenge: vee ae ee a Renee ae i a Te g eee 
Bee eae te ee a sea: ee _— ee . es Teas. SO ae Tae pee Ree Se Sea i pe 2 pe aaiads oi aes 3 eae ee x aie oe 
ROE ae cue os sansa: tees = = ee 3 a i ae ‘ Shee eee diate . be ie ah ae : Seat Ge ee Se 3 Ass tak Po ee 
Re a a ee S, Pe ._ ia (i _—- 4 2 ee ee i 2 og as Re Shee co eS : a 
oe a PE aR — +. ———n nn — -_ i a ae: oS SRO pee S ee 
se as BR ss A Sa : ——— ee ee - i pty. i een ? 7. Se Sa oe Se Beas ne ste ; Senet Ss) my ah 
Ce ha Oe ON es es ote e- | Se 2 ‘ ak. ¢ 4 ie i os Bo. Ba Nes oo ; ‘ et 
: ba OSS Sa Saal = Bee Ss . - Shee ae ke GR ies en , ss ae Sg? again: (ks Spiraea = suit ile 
Le a are os : eke: eee : eagt jeer gene ae he : we Sse SH igo Os Be. ayes 
Ee % B Se Pichi NE _ ines sets <i r eee - iG 3 E 34 - a. a eae, 
| eee - ft Ra ea aes ee SSNS 7s nae ae Sia: xiv as i eae Shay: amie ae ay eae 
| ates. i yen va ee a Cael Pe es ee Bae oe Se m . “i mer 
F r. 4 uP SEE eee ee ~ . : ee Bee a > : cs 
J aR GO eR RRR RRR * i 
s ; 3 
) Po a 
P ri Bye 
s ris 
0 a 
4 
oe ae x 
pte es: at 
Pee 
beige se aay 
ee Va 
ie Wis cid 
on ae 
Pad me. 
seed if oe 
eet OF. see 
a alii al 
: —s: aa eerie 
— 
| = oes 
Saghe 
-? | 
ey Wi 
Ries: : 
Pee ee) 
‘ Mek 2 
a 
» J iad 
4 Waka 
j : tis 
: ‘ine 
aca y 
fee. Sasa g 
gp ae ; ae 
: / | a 
7 eee er 
| S. f a e 
eee oe 
| ee 
| teeta Sy 
— a a -y ie oi 
; . 
ke 
2 es eg 
oe ae 
= Ho aik 
f 2 ee i pies a 
: Gh ES ae oe pes 
See Seige et oe ‘ / a eee 
Be cn at a Fe Pi LO Ng ee ; > ¥ eet. tiga 
a tes a epee ey oe Css Ait ee ee % va, Pipe 
ebal ae Site tae | ‘ YS gs Meets otk CR aR Scaled 2 4 Ase Te Ae | ae FN Nei e 20E: 
Pe ks eee ean FON et aR ig) os Gea eA CL. Ly acai 2 gee 
no ia a x Fis Wet ey ee It SUMS SS ie” eae Fe) eae a9! Ae St aay cada Rae is 1 ee 
ee Be TRC. Saag tae POP edi Ma eemaane st N Foe ee . Ly: me: 
ane an m= ; Per 7 rd : We: Be we, 3 ate We Pine hirer tot ee aa ie ea ts Sn ae 
ae ; ‘ Sas hae A : ‘ Sey 8 tos OE Dg Re so Sa eae aa ae lgsistis yet oS eee ee Sige a Sates : ; ps a 
5 Bel rae 8 Tat ake Ale | ae a ©, : Fog Boke mateenyeees eel Po ee TRE Wa Sia eS Peete, Re ee : os t,t a 
ee ; : HS Oe So ee : oc oes RE an er : ae ao) me se. eae ESS he : oo cok eames 
‘ és ate, > OieSean iy é : ce hi Pilger, eS a ar “re geome Beas ae Seg aie a Or ‘5 y~ os ag i i 
. * 4 3 ‘ i. Oe, J . a aie gu SOF St Soaps ie ar Nees gist Ne ae Pe ite Pee pis z amas ene % 
Xs e ; é F 4 eel, x act Rts er, gee Se ae kee Sie hE RO TIE EE Se wns ay 8 ae ae . See Vga 
ee PR eee age ea : 5 eas Lethe Sam Ne 3 a et ee aoe ae are a ane aim, ay Hotes ge ; e { oe 2 vat 
: Fe oe EL a ED gs oud Signe ames Na tie a a aden ae iki eS Bet fic 2s 
P =) et SOR a BG ARs faa SS Ae ot MSs antes aan ae, oe aoe ENT sg fe neater Pe Ae ees Sate hea (Se ae Sa 
— : : a Say a4 Ne AR es Seis «ena : tN goa? Aigner abger, ree ote es tie eines nn ee eee . -caeeatae ek a 
Zeus Te ae oe AE ROR AWN Ono Conn, ORE Oarag 
‘ ie D = Seniesa ke Ai eres dege tes ponene , a ee pee hs Os oo re Ne rant ad 


mee + ete” |e. a! Ce i ae i = - : = Rae Oe ee See a ea a aii : ree oe Siac eRe ae Seek : 4 : ; | ies 
ae tight See ; 4 ee. : a Re Ts f i ae TR at ay eR aENeet ge Cows "Shatin Sie ee 3 eels 2 aa “a a ot ‘oo Peet. eg 
AP Dy ey: x. . * . F 7 A ’ . a y f 2 . « va aa 5 - me I €. $s \ * i. ve r Sie A tt a) Ee” 
Se : 
ADVERTISING GE iy 937 
A March 22, 1937 N 
; ~ — ~~ one = SNESSESESasnsnanaseneeeeeeeeeeees 
¢ i - Btn = & ‘ pe : 4 : b : ; ‘.. ’ ‘ , oO 
: : es ae a E eae ae Be a at, Pak eee : Or ee a si 
"i a 
oi! ; i : 4 F : a 
ER eee . hy om , eee : "4 Wd : : 
oo ; : og a He : Often ees ‘ : i ‘ 
ae ; : bot ‘ ; ee : i " ae Z : ‘3 
ht f RD é 4 “Sree : i ae ; ‘ iy 4 > . 

i oe 3 3 F é re Deg, : \ mo Sage ad Aid “a a : 

sue he ele - a a si ve oe ee ge | : 

hae E mo : 5 a ae Sao, ee ‘i j & 

yee ss i wie fs - ae gees it ae sg im Q a 

ots wbak ‘ae 4 ee cf ET : tee haa ‘ Ee , ; 
ia j } Meise, a as nae 2s eee he ee Bees i he 5S ee A be 
ee) - ri i ’ sas Ae Wik nde eT vase oe "es ae See hae ; 

re lia, * ee . Shp Pe tiie " eee ee ie Beri eo 3 é ‘ 3 

a a ‘ * e ee 7 Ee - é ae anes i ‘ 

eer bla # ‘ ie rs j bt ‘ po aa ee ae oe ths ae : 
- a Bio oe : ih ia ? ae HR ny ; ‘ i 

i fe ame Ba iy ee en rs ae Z ¥ 3 ‘ : 
L ’ Pick : : A : i 6 st ee ee a a : ane i “ce ee ie j ; 
ee. | | a ae ee em | 
: , Sigs yo eae a oo . Has é ¥ ; : 
eo y : cet Ee e 7 ; a aa q & 
ee a ps “6 has ee ei ae Z tas : 4 : 
Bi cr. b Siw bees. et 
Serato ‘ Bee ‘ ee? 5 Sete PO RS 4 g é > z 
una , : : $ : i oft 5 ae oo % : : ¢ Se a 4 
ieee Ae 7 ce c sf: VPS i ic A 3 Co oe ee ‘ 
oe Bis’ 26 th las eS ees 3 ‘ : : 
Se ; ey ei { ‘ ba 7 ¥ é : 9 : 
2 pres ee ¥ 55 > oe Si a ees { ee 4 ‘ é : se F peat ee : : : Se % 
we i = oie Baa SS : is # ee z ‘ ies 
a Be Mes > aa é hig - : oc -ameatS Hea vie BS : : we 
es oie: ; ee op er & es oe ; ‘ g P Bs ae eae Sa sa ne ae : ig ay i ; 
a f ee > ‘i Ro i ae ae o Bh x % 3 : es sete % zs = em * m4 . » . ¥ E: 
= ‘ » % 5 — eee. <3 Eee Pee Moe IRs eee is ; ee - 
By ue ‘ — sae ‘2 ‘ : : : er re HG ih See game SP pees : : : 
¥ 3 j ; _ 1 a. a 3 : see Sate. Seem ee © <4 ee : . 

a a , a ‘ Me a Be. . ie x Home et Oe eae Bao : : | 
eae ee - ; a Re Ea ee @ x poet ; + ? me ie " ; : S 
Sy he . » eee a eae a : ne ie te Be es ote : ee 

ee ia ae oe & er he é ee ge & ; A) Ne Be OUR a Se ye Be : ae a j 
a ‘ e to ig MR Ree me ey 2. Bo eee é bes : ; 

1 ge 7 # RA. ‘ A Sa * 5 She x ROE SE. aa eee a es Re alg Be ae eee is eae Se oe ae: : 
ae eh F : as oa ad z i ba es : et aes eee a ee OE k's. at oe ee a 
aes . a Ae” sl : 0, NS eR ee oa Deere ee eS ee i : 

Berto Pt i eee Oi SEE RR aa Rg, ge : oe a ee oe ay Fs 
ps oy =p | Me me eae S ai - € 4 % 5 Roe sis RB a ee a ae: Ls : a aaa ae eS hae Se ia # 
i Seige en eg —- es ae a eS r ome $ $ S ee 2 . % : ke ee a : 

Perey a . 3 : ae * ee ; : e So ee : x = se : - 3 : ; 

eto < Me % : ae . Bee Oe : ae . ee % 
feo ty os M oe. : = Fe Oe ee a a “ 
fie oe ee : ‘ ee : Sees ec ae gs ? 
Pigs i a9 = 4 Fis . i. oe 
g (eatii's , Se me ee jee a Z et 3 
At aes Dae ea alee Sa ae wee ee , : 
Bees is a edt + % a ; nh oF sie ae Bs a ; ee oe ee : : z : % os 
ee. gr paper Piet re ee % Pe tee ; sks ae + @ ieee % 
be ick ae aie. aS a Pe ia ee ee. a 2 : “e 
ate Sr a ey Sota > eee Oe A ee ee Res PS ee re ated cee é xg 
A ha es eT ee <i : oe ee a ; 2 OS ee sigs Se ee 
Pie eae ee Mite Re, 4 x Boa, 5, ake — ai Pee ae : : CRS aoe Oe Sr Pe 
pis: ae eC Pabst or . ay eee oe Oe RY eg i eS 
bie Be Ba SE dT ce om Sete ee'j" . = Be bag Ss : a 3a : 3 ef * ae 
aa Goa , Se ies Mae x oF oa coh : i : ‘ pas 
Se Naat, Ge gi WRI a eee ieee Se cal , 

“gael By 0? i ed a pg BS he natalie ey Ss 8 eS " i 
eo: Ss ar en eR) i ae cages a Pe peg t ee 
eat = al eR Tm a i - 98 ee See ee SS is Sa ee a eh, See ay 

a ; << Mi ertainas % af te = eee ee a ae Fe (eee . ee & : 

Seta ; Bice is “ae rr ie Meet ep eS gee) Damme 2° re eeaeeain iy Chaat - | 
yee ; ent ae a ’ SSE. aaa co Se ras meaty aN ce ee 
es pact a nat “ i eg ee ity i eee > ae : iia gees a es eee ——— ee ee ; 
ere ee ar aera: cay PUR eeteet eS," etd RE ete area : 0 
Sea OS Same ¥ as. cel Ps r Pe eee 5 oa 3 sii 23 eee 7 spe eraate a a 
eae ay os eee i a Pale Oe te en 2 ee eS: se ae ee 
Pc ae = : on ig Pee a te apie ie eae Le Lo Se alee ae bie Set se coy y i ee 
26 aa fra” sates Seen yas 4 et NN i Roe + na Lege a ee Pies sbi el Pe i ee - iia 
=i Soe is ‘ ae ee Cad Sen % eek: i Re eR i EPR rl eS A eam pe TE be A ge. ret eae a : ies i. i al 
ee ‘ ¥ < J le Na Saad ot" ange iat Pager sere = 7 ees MMs yes ee ata ile eae tae “A “Pilg agaist ae A et oa pete Ss re pon ei ie ee tae F 

ea. Sg SAG TR es eave aa OSS ae ce foes) i . ee . ott, Sa mn oe a 1 ila pete eaten ie Pe ie te oles ™ Pee Sot eae - ee 

vain ‘ { lhe peal Se Seana peice eae é ’ wel _ cS i ate. ty a sit a ae ee eigen a oe ee ne ae Pe ee ge eee - a 
eee: ie eee » i. PR OS ety 5 ‘ ‘ % Pee . ee i ee | ine eee epee Sa ee eS oo eh. aa 
hi -: oem a ae Be aia ae Spee cw Saleh . “ ieee Pe, ee, Se ‘G emda. her a ks ees” Se nae cr eS ORS: ae 8 IMT ee ae r 
a STS a , eM ae Set | Boon eS . Pars Bus oli = eae op SS ‘ Bip chet) os Be Sa ee Ss SM a Same eli a es Sot ae aa ae anes Be, 
isnt ad 3 ea E: tet AR eee eae ee Ses oe ° “Borage 8 ST eee ee re an UV, Rc aa int age iam Saree nn UR a aa ce. ame ea | ; oe 

i : ae Si gS SS Raa ie aie a Pes Remi 8 ee ar BSS ae 2 rire i 2 ee ae, eae. | a 

‘ : ; ‘ } panier aie ee a a Tiers ee a ne eae Ps Ve ie an: Se 2 eS ee Fe OCR IPE eI) ay ‘ 4 

ie Loy: ss a ae or coat, aa COS Rae cate re I i ail Se AE es) Perea ee eee” ee ea ey EES oe ee 2 nas aa eee a % 

ain Ba e Larwtiateon se aoe. nee A ee Ge Cy SS Meee pee ee Nae rx) . a," Se cS ta rs : eres Bs " Lo elt SEE ae 

ne . ea clan Ia eps a CN 3 eae Ee 3 tl 8 is ee ee eS | awe Se ete ce x, Se. aa ORs kat iar eee | ae 

Pa 4 "ahi ae ; eee Se. ee es. et ae Ta ree. } eit ae Sag : a We reey ee ee 

read ms, tl : oe ett ae eee ina sic. T aneaey Wie an v3 Siam ap terme cra. ov ae al i gla ee ‘ ‘ ee. oe re 

«eee Brees. i. E aed ae a ee ro ah ae ce it ae ae Se . 1 Dee! : Ga od sa Oe Seay ee ane - *% Co ie A Nee c me ae 

<* y ott oe Pk nd ay, oa peg Fans MNCS eo et, a Oe xine he ae isc a gene ii oo i! ae oe ee ot | =) 
3 as as = = a a bay ghee fi 3 = is "Gr 3 ™ etd a eae is ae ae es aoe #s 

siete aes prelate = 2a ae gap cere eee a meaty: SR Aaa a er ages Fe ay eye eee — a a ie ge Te 4 a % 

i oe 4 Ree Me he ik ay ye gee Sa ats ae ee oa, aia i Ri Su ae en ae aera. a eae wg ee aes 5 ' ‘ ae i | e 

ia os k z Be eS Tea Mee Seer at's, he a Beige eee RE oS ea eee | OR en ace | ae ne ee ee Nei ile Ben | Je 

ast AMES. =: ne Aa 

RS = Noe Soa - arts ‘ , Si e 

Pam, ae wy ; : Be he : : Gig acs en rg? aN ite. % oe igs a = A Bites 

Ek ay ss . Se Sa) 4 ae 1 are ear. eS ae Rae oreo) sae Rs ee ee Oh gS diag aes ray | a nee ss re eae 

gs - hh ee te eR ee eS Ce ae i ey Te ee ee Fee Re ae ee 

bs > ae ies © si i Bors ap Ha) res ety =e Stra es etapa ae Bah is crue Be e ar SS ae ot eee Te ee ‘3 3 on Beer el Pere Cease | ag 
eaen is er. rae es 7 ee ee ae ee ae eS “hes Supt, ae a SA ae eS ae eet ee see : oe aa 3 ee ae a vee bes oS 

Ee Ks Ee sg i eh eee fe) cae a Me 2 Sa io fe Aa ee a ae” ea Be et aes ae eae! came es ent Bes = 

—— a eet = i ee tee ea pra ett es ae tS aa ae See ica : TEA | Bec 
tae ery Fee + OUR Fy ee om es bane Re ae met bi ; ee | Se pee j ei STEN ae : oa | ling f 
Mee ee oO eee os " + Sere a) ie pe at ee i ee ee, : ee ey get: 7 ere mR a 3 od Net oe SA eke 
: : an Re Cot ee eg a er as he Pigs irises fe A. L bite =e i gl” sake iS ai re é ra yeas y ; mi ay k c 
2 re ie ‘2 4 5 Sadly * a P ‘ a : aL i ey “ 5 hee 
mg? a é : ae : AE a ae : % iii at ial er # : 230 eae | a 

oy a ee ae OSs ig itn ba suite mie gy Ni ha ant Sees es i be rs A a ee ee 

ia ee Rc ee se Siete % a eg Sor seer =a anges ¢ ee fee ae ae : bee 

i ‘ dae ila ag ne . Mec eos at ee ere, Re ol es ee. cs ee ae i oe TORR cr Fe a on a 
is "oe Bis >a Pe a a; Sree ab ae en ey a er, wees beagce siamese | ah hen geet coasts a tae Ree Ts 55s. alee as : . ee : See s ae ze ee ae Mek: us iis ih 
. A, % ‘ en ee ee ER See ge Bae iio uaa ee ee ae |) an Ce ae le 

se ae -* rage ay Da ‘ ah = gS * fs ae lea ok SS. fens bein. 2 ee ete pag grad < i eins area Reema Sts: Meum Ae ee a De aoe ae 7 ie er 
5 ow ee cats eam eb aT Se gee ee eee) Sen 7 # eee ee 4 Se eet ea) ame eae: 

z Pre oie Baa hg ON eS A et a 2 ae “ SRP ee ea Pee Te i ae 2 Aes need se = y ee! a 2 irvine aa 1 ce Pes 
cake ae eS ae oe ae P ee Mp ey pee Ue 2A «ite Bae 7 ee .  e i eer Ses a gh INE goes Foyt a 
tee i wy fas oh <r gety A Ser eye oe ie Slt Fy diet. , Fa” are Cee 5 * wee we 7 _ eee” Noe Aes Foe oa YW. =a 
ae. i “Pe Ie es OTe a Sena it on oe bet, ae EON. ee a ie Po: sh re 2 : a on CaS | ee 
in Lolage oe ee a i ee ee ree oe ae a eee ey ro or tO CIEE | 
Si salle bs RES eee oe ae EO a ae ee ee em ce ee: Se : i a ; Paks esi eer ur i ae See ee pr 
oe alle ee Oo Seek gO NEON RMA ee aR Ronee iedne ME ke ee wen “eR, Spe oo eared. Span a Come a ee te ae et eG ee) 
obe9 tame ” Oa Sg SOP, AANA a ae “Oa eee ee tae oe nae oe Si Bee 8 ei aed rer ce a ret 5 as ae ee fi ae ee ae! at ee 

eo yA. ae 2 | ACTON SS ea ar Ra Rae“ Bi a il oy ing aan ey): eee ens , e Doe eon 5 Se MI Stet Renee 5 ee > a: ; see ee 5 tae oe) } a Sane 

Brg er’: Ss Wes Waa CRORE, Mae eI rset ors nes Beis ht ee a ae oe Peso | Ce paints : iy ARIE cere vee ame es, eae ct Sameer : eS eet remem a Spang 
es ot We i ooh aimee nasi sas tye eee. zi phere Se), eae >.) | MMR EM a4 mame Marge eo oe ernie Me ee ee 
Sp Nee J POR 722 Ri Sale ee nara ie a 2 ieee = se i a ; >, Ad MR RM CS. SR SN aati A, 2 nnn ee 2) Aas RN, ae ies a rad 
ec # eae SPE ah Bohst Se it coger: Aili meee Bee rc ke mae | i ee nS a es ies ete TM pe ey ic, 52 Wee a alae Oath irate eee RR fr ee. Gis Cues fc si amy ee pik a ape ae 8 oe 
Valea ia sh he es ga Bs mn ar hy ee ide & sane 5 ae Tae as ame sean eed pew ot nese ee Sei ies ne tee ees ae eae ae sea ae ee i ae sco ae | = ae 
See a son j A na aeee pe ; Gees + \ are Pee poet Se pany cs ee : viet ae : re soe os a ine eS, Fe eo pe Wea a Com, St 
“ibe ae Va ae Pi s Bie i = aa igs eae ania Sait iis? es ae ; ; 7 Foie ont nS eo OE es 3 aes , Fertien ST ea ae os. eee 
ties. . Bits: Bi, ~ as eS Be xa ee a a Sa tty Sik i +e P ¥ spe map a Ste eee eae aes a: Sea 5 bo 2 een oak i Sone 
peck as One Peel Neen er ee pt Re ee ce a ee fae cae ae, - eee pr Pa a sale eter ee = = mee 
Se age ah Oe a ea ee 3 ae Uke eed Eas SS SN cos tae ae nee gee s,s Mig Ey aR am 5) IR ames te a 6 a ee ee aR / Dae a 
ea ts a re. a ae _ a eo eee ME ce a gee cee ogee a il RS: Mer FS. fate i ey ane eS See ey i Bh eee Oe es San. o 

ei. Sea Pee Ae pig cue 4 ‘7 te oat ae f Pit aN Me SS ease oe Reh Me ie ens ae Spier ea Ne oka | Sa pea: oe a f is ee: Cage Bere 
a aise F ty ieee! a Bee kg Sar ee ake eet a Tae. ae ae oP ng Poe: Ager en oe a 2: SM ONE a ae cea ae oe . ee 

ae ee hake , ~~ re eM Sa eee ren Aaliee ( ti ae RN TE a cae On oe ae ech ie as Pe i RN Sr ae eal i ee ee ae 

Nes ae a. me fe Bi eee pill pian aes Fe digaeliee - ih ie ee bis : oh ete oe ae ra z Kas oe : 

= = : = i. RM a cai ies Fle! OP eck TS ye 7 Lv ‘i ‘. ase ee S. f pe ee ee ae tig gee age ll fee, Aare eet ey rae 
“4 e é = mere Sec) See at he nee toe SS ee cee 2 ae a . co eae 5 Lie a el Te aor sie fei om = ee : ty ail 5 Sh 
ie 4 aS x a pe, Ee See Sen et ee f : nfo Sh ee kee ts ey ta, BE mo ee a Ri ka : aS Be ree an ca ae | ee ie ig eer i a et Bey 
_ 2 gs art haiti hk i i pig ce, cand. = gules 5 le see era ing oe = ae gees pmarec < a ee ee ee ee 
4 5 a ¢ : ‘ ¥ eee Rete. | << 2am Ee PA) cc aging RAE ee wg ee geees een oes eR a a eam Yc Se ea ee ee + ie a ae Fe i a cee: eee ea Oe tig Oe Sa he, Same en ee 
; cee x cutee ooh rk y ee oe Shite oot 2 spel ah, yee ee rare bate Fea | AMRODY fac bie Ot, en Ree Pet Lee 2c ae ee tay i Eh Se de es me nee a et sae oa pe et gv (Swag i ere 
eas wr Te eat boas ca aa at ie Ms Car unteaa ea a i fee mca sae Te MS. OO Seapets, or ra ARM eas aR Z po25 Reece pps Ey ee em pe eee met ie MEP Sree’ Daley oie Ph ee 
eo) nae : Se ere ee a Ch ee ee eae ee hes. any N ges et et ba Oo gear 3 i eS (ee ae eS ee hes ode RBIS «oie agen cas eee og Bee 

Stee ee : 2 si eae ae in Si i vara = cE Se ee Whee Ue OR ee ce ar ee Se Se ae Ge aaa Tc yo AE eee fi I i eer a, a + ‘a See: er Soe PS “ee eee 
ee, cs Re ee i I: Ly Re ge NCR rr ee ae ede SRE Tee Sh cs Bil, Saga Oa a < copa eamabee, Be ae ape Be Lees Lf ree eee eee ee rs Sey. aah ye 
cbt yeieg ¥ os sea . g 7 adders it Pre ee a hea igh 9k caldera grep But, 2 a Sap AM Sin oe SIR ocd a ws .. Rei 2 a kn ea, Fs: eee pr teers a } ae a eee te am aes 
CR oe se Sis: ee Wh anche up irae MeN ay ert ly Ne Bh Na PRM a cad aca pea Ae oe ol Ml ol ade ei eh i oe Aa AS Prag? oe: oa re ae ii ceil id pe a aie es lle A es a i 

Ygh > Pe = Be = Se fe Se art ah ate ee ie ne ide © ck eal” Te se a Mg a a el ar ‘ eye  _ aaa rave ; erro s eae ae ae ai ase: . f 4. ke 

Ae # 23 Pag eee At Ae pees Tee oe See te a) tn eG: oak aye eseeay” tb ade Lge i A , ieee fons PR Firs : ee Re ee Ge 
= a he fe Be ie aes Be 2 oN ere eats, See oe eae err Cm Le Man a ae a en) ee a Fe%, tthe he tg e rh ra a i ae ae ne Le gs eh. pee Se ee = ae 

ai e ’ 0 ARE oso EOP tem ara eS Ae ae ee el Sea ae ASC ae te ae ea ee ee 
se ae = Be gre t ae: pea RSS 2 fakin bre WL anes eae ae oe ni ee oi - > fl ie ees ws oy a = 
ar ee ” aa a 2 oes ae 2 
eee ae * , ; 7 SRE ae Dea cy a sa aa! oe eee ae = Nee Pe —_ ee 
ei ‘a - i cs 5: rir eal A a aia aoe ee a ae 

ms i a ee a ae 
's ae f Sh ie reales Lege NR nh Se ey a oe cet 
‘ tale Vee ie. oe emeR eT as a en ee 
“4 ™ Wis Me eee ee Pa ee os ane a 
‘3 | i stb ats i oe ee 
es Pre ear, ee Pa ‘a aS Zit Pent a. ed ais ee Cae aig 
‘ . a ee: ne di a a , 
: ee "Se 2 i ie ae | ie ze ee a a nr ee _ 
oa fe Ba 7 Ds ies a: vomice 1a a Semmes Beir saad ee ee. eee a “ki esi: Re ea mn a” im ey 2 tee er 
r.. Wg Fas + ae ab it ata an nt seine < re Bonk tae aia es ae eo LS eae ae fs . eR oi tg i al 3 ‘ 
ree i / a jeg as is — oe pales Rear ast eM ee oC er ee. Se . SRoae eh ae as : Pe i ert aa ‘ ig = ae: ) 
ee ‘S Paap 2 Raat ay ce ken a eRe Sherr sk oe Se aa aE Re a ce seam ee Ra 62 ae een FETE igo wah des ame Wa 
me ‘ a. OF Oa roe ita ane TON eee, si Saale OE ie a Rr ee en ee ea. a he ere — 
be 3 ee Bae witeg ge Wa rt : SE Re Be OS eee nese, Ra aeRO tees er iE oreo a pt 11 ni PY et oti mali 2 hs ae oe Se oa ae i eet aa. i cata ae 
i ie eS oe | See oe ee ea a: a eee ae i ee a ee i Sf 
= Ryeth toe: | Eis eae SAE A odo 8 Se a <a es ee eee oy yee oe ig pepe SiS 8 PRO 0 SS eee er Soo ES anes) |: ae oa Sani gu, ae 3 a 
are : RP ee teak | re Pp Re Ts May ae Betas sees oe erste ee gee ren ee ai Bg fe UE Se Ree iit Cem Oe SRR Ce ae | ee Ae - 7. ee ‘ 
ee be ones. SRR Se a eee Te cated ae caters 1g ae ee i ee Aig Le) aR Re ee, oa ek eee lee, Le PR iS age a Po ots ees ee " ‘ 
Dae ee ke Cee Re ee ches SE a Ree See A ge keer aa a 
Cie, ee ea NEES SRE” RMI S88 Bs So es area a A re cet) <n oo creer: ieee cr ec aeael ehapem | GR abet 7 2 
i 3! 5 Pi 3. Rea. skh a mine | ts Sr ae a Tag AS oy Sin SR ER ae nk nla 20 ee er (WG at 5 ae 5 mR Tk ei NAT Umea ncaa Sale Capea cmt i oF 
Pes ig Sa a ee ao Mt oe Pe ee sy a ae st pes wes mies. 3 Sa a en ee eg 8 SS ee eae Lee Bc A A eM MR a ey as er sea Ne Pig 2° rs nae oe SS ge oe 
f: i eee Bs BS 2 ra nat ha ees ae Be Naor ret, ae Ces 5 eee ae ee chee Pa ms We es oe ‘cere Sh ees e ee re JB Cie Neal ea ee rag ane Be a ee a eae ae, o> on <3 a aan . “ag 
% é PP a eee ae, Co pdig > Ii pst ag + Riga RARE en ae Ng a ae Seat pet al Ss Ryde y ree a oe. a ee Tove 3 : ee eM ee fy et RI ait Ne Sr aime SRS ca 1. ne? ee to ee oe ve a 
; nays cea a : ett are My eee Bets. oy aa PN cig ate ate ts Sie eR ett pt 5 oe a st, LE nC ae chai tae ae 0. 4. ae it ee - Be 
‘ : 2 oh igh ee eee i ee Pine sere Hoge Ne ah 2 tee i ote Cee “FY a ee bam See i tats ge are eT, oe: EE BSG i FR gee OME ats) My alge Ss So Sal os Oe Nahe Cpe: yams so Se ay BE a 5 
. ‘eae ene i i Ear a: RE ied. ‘< ae aie, Hn pI tea ee os Seg fa Sm ee | oie es ey at Cee oe ee eS “nt te eed Sy ah ; Sees Pile aes , Ss By 
ay" % sy oe ee. A ee i es ee Ak: Ree : Say ty bi ae as PT ae ae . ai eek a ns eae ay Tp Oe SaeS te oe co EE Sg eae sa): oy ii ae Te ae Soa 5 ee 
Ses he Sag Pee ages oe Chor stage ph Lan pone MS S| Cane chal = 3 Bl i. re 2 : Poca nice be CNR 2,75 Ss ae cee ec a ST Ee eet ss Sines ss PG ae iy : ~ 
aay rey ee A o Cpls. es 2 Betyg At ra ea :* Cet ee Ma ee anes) agi em aa pai lane Be et coe sch pf tte Cee ba: ee Pc , te Oe ee ce ie hs ee a ¥ te ris =F “es Fe aa 
gatas Ny fees hd be we Te pars) eee pais oe Ba ail as Mada ae on oo ag Pe Le ok ee, ee care ae Ss ae Paget, CMa Sc ae: Se ois Sar fe 3 ar We ee ee, ae ae a 
aa ese Po a See a) See ia 2 maths oo ee ee ed Pe igs ge a a” eee 2 ee a Ge eee i cae ees Ei, ed: meee “ 
ace ad Pag f ae oe Re es Sd ee aol Meee Mae bd ig ee EC ek He ae ipa ees ee ee ee ar a 

Oy pats ; a ae > he ee . z Fae See = PS San Fahne oi | Fie ee ai ree one — ving “ie pees: Page. oy eee ee ae si ot ig aa ea WE oe pee ee a 7 Paes 
ie Sin on 3 ae = ae ia é 5 ee RC Aas aa igi = SAS ee a 2 enna ere se NS Os Saeed sages + aaa: hae Pt ey he, neta Kee gee ae oe te Ss 
es en . WAS ag Ne Ce eee) Oe hey = Saiecs aa? Fae oo Sa Rage alae a ea ne De es Thi ges alo al aa ee = Su 7 Saeed Nera SUSE EEN, Sy Saag ae cee 2 Oy an 
Se me Bs Ree weer Aa eine: ‘ive ta 2 levees “nicl Fe ei _ Bt py ee: Beck biti 2: ene es. eat aie: SR oo ae See ee eee Os bis bs i 7 ae SD pe 

> 4 # ae Be Be | a. s k : mo oe Te ae y Phas tpcone 3 eS . \ nn ae eo San 2 me ae 2 er = Py iy Oe hs e 7 2 Ps i tts a es 2 Ree Lae sesk ie ies, ee eee - ais 
eK ser A - ‘ Rae ee GED eam 4 ; Bee) 0h ag wat Se A, See Mea pit cts at ee | Cet aaa) fae tye cae ae: pea me eS OS Fe SR es ? 

7 a Pee. % Nee ae A fanaa 2 lle RE Cte Se on eee aaa 2, gi rie aa oy ae i ee ee eg a ome. Ae get Si pti atin oa a ee oe peat Se 2 eer es —— . 
a el ae a tty eee Pe Os a ae. Tiere a PORE es: ey aap Ae aN ia ia eee ag re oe ‘3 ; rd i ial oe F ie en it yp 
Us Fe’ 3 itt. ae ee ae eee 2 oe, Se ees See A eae oe ea ae * Se Se Sch Papas et oie: a > ST ns Ria ee eee Me ee GS a erm sf a Se teas Ne $ e pana Sat ecrwactae. ee SS, 3 cad a SO 
‘c ee % Bose ae Pale : os = & * > ae c Pe eae. yee a i re Sophos = be be aa eae ae es ae ee ) aS eee se Seat es a a er eS » BCS & Rae ae ate Aine ‘i ; — 
vet: Pi eae a ae Sl eae 2s i eo ¥ eS ee LS A ee ee Ni Seg oy es Ses Seog ee ee a3 ; Re ge ge as, Ae I ii io 
eat ae Paes i r edie ta Bigg yee. ae sth . a a eet . home: a oss Se a. : ee, i ay ich wor ogee ae RS Re kee” 4 eS a Ve aR Gee seas er b a 
me eater | le ae eee eee. By SS AL i tps aan ge, aT ie st : ae ca ee ee ee ee ag ae * 
, pot . eae a - ae Fee oe eats Se ee YR ees Car: ee tee ES: : a “i Rpt] Rte ey eS 2 pe CG Pe pe ce ee 1 eee 
: j pact Spee he Palate ia GRAS he ea eke ee Pha re en. eee eS se cee i oe : ae é ee RO RE A SS a a he h a 
eee 2 eee OF RES oc a ae a a Oe oe ae we: eR OR ee ere 
a “SS Cree i ee a ae ee sc Se —— « : a : Se ee he we eit d yo 
Ss : .. eae “ee ae eda 5 ee as ae : « io PA i Se we a eet : ie 
134 P ites bck oe la SARE Oe | a ee Soe eae CES Be a ae So, ee ee: a so 
, ly ae ir Dey. rs Mae? Was oie ie 6 i Se |i i soe Sa See ee Ae aes by eek i ew act ons 2 mts 

rey sis em) oe) gs gk ‘ : gas spt omit, Mean ae, Soe ee Oe ee a Sate ; we ‘ Se Mi gore rae SORE tt) ‘a 
cocapi ee Sag Bs Png @ 4 Ses eet Cee | nnn eee ee ee ee eG Be. 

ng ue es rat iy ‘Sg rie * K < 5 ee sae ec ee sf eS i Pe re Rae ee ete a: a ae ¥ RAS 3 : Ser dae Sexgue 4 aa es. 5 ye Tt, ey sie ae 
ear. See OS eee See ON eet oS eee oe ee ee eee Seg lighhs OES iy : SON OS a ton Pee oe eh eee yh Sy elie: 72 
SD air so Si Are ie Haney ees. 2 GR mee r ere mare OO cf a RN eigen oe are te ed cae ee Eee ‘ ; or i eS ear, Ye oe Bie Bs 5 oad oR 

ee 4 : - a5 5 git RE eh ae ie ; eet 2 seo oe © whe ew en a . : pak ae ae . ee is Tens ‘ re J 
BS Ne eer en. he, ae Tae a Be”. ees as Sen ae a . ai eg eae =e _ Soe ee eas $ : ie ah, Sage ss. “ae 
; : ; aoe ae Bit . Cae ‘ : j ‘ i ee eae a et sali : ae “2 aia yeni? Ce pe RRR SE aes hae i pigntaet naka al bs eee aed Se es, 3 ee 
ete: eae ea Ree ee ee ae ene ee ae a <a ee ees os. CO ee 
poe ee casas ; : ao ee a nei: Re ee wr ee fe ee snug gi tio rer emg Pa ee oe TS 8 ord S Ba ny : ; 
ont alae im ane “ee ¢ r a SENS ie Pst Bees teas | ; fcc Panes plies ee eer a Pe PMs Se ‘ . ‘ 2 : * “ e att oe ee eee | Sone 
ee ea . : > 3 Rae n Sx Bea nee ” Pag Sei CS -: es ei a ee ist ate %e ae ne ‘ : : ee S ee epee ee ek 
os ee tia 
Py ee 
Sy op fe 
aa Py i 

a ee 
ead 
IO BE eae ° . 

Pugh Gg: ca os LA ; af Sere i 1 ree : =~ f ; d 

rete a) Re a: Oc a! Sd ie ae ge ee gi COR NR? ae Ms HA 4 CS We ee Bhs Sa ec ig 4, Re a I eee Soc gaa eae ass a oe at : ‘ 4 =, Pe ae eS ae pes ’ {soe ee oe as 
pr COE! ON aaa Gino hE GES: aap aes ei Sake pe = A tll MLO is eR ea ea eS ot Say Rae, ai ae ee ot ame as PE) cae reals Saal aati te ee. Fo Rl Sieh es Riek a cc aM a a Fer aca Wein? ae ac a ope Pee ae) Pe 
ae NB ee a et eng Meare 9 | caer a, AME AA eM TS yey pw cee pa EMS ce RO a ie a SF SG BIN Cicer Neh oe eager Fe cs SS i eee, conn epee ay Se Re ea same Wha niet neat ere Gt 5 U5 game male Si gage oo TR een > Mam ngs 1 Name GP anu Sear RT er eM mito oo idea ce aM reales ee 
“Ag She gy me Pa Bee i ree eae a Se ter er bet 2 oe es ee ris Soe iae Gs vee Arai ee ee vot, Tae ae eee se CEST is Sea Pt hie aie aes St aes. ME I pia ee aie ec ety ita! a ate failing: 1k WT area es ee Re Se ra. ay ty a Dee at A Malai 2 oe sell eae Nad ag sett 
Bote naaretens co ete. Sol fi ME ay eee, Rat ce see yea eee rede tes hes F dies ia Ses gee eee aie soutet ie tent Senta ers Pe at a Be a De vel RR Ne ARES Ag PR ALT hae Wend ae a oa aa er Me Ce rs hat et to an Rt Re, 2 ae Gee ot caches ete ar mek ba Nien oy Cia Maier Me ee os fe ak oS 2” Se ie eRe Aaa pec: Cer) Paes eure Wake vs 
Ska ee hae ae es te BA eae ens eee Beene te Se aS Ty ey ee ee ele Ee ShaRES = ae Pee la ee Se FOS RORY ee PRE aR a 6 Ue ae e Sor eee ert ot sings ae foe ie Seeiey tos ae ae See pee eee. ates EN ans Sa A SA To ee toi PB +a pics ble ae See Wey 

-, at vi 7 : co 5 Ree 8 hia bie 7 i: ti - ee Gee Rn, Foca Nes ii a T eee a soo eh ia Bb: Gems a. a, t ne adh, Ne ket WE ER ca ee CONE = Pee ES ch ee Ie ee ae Sue Oa Soe et Pe wo, . Oot in Bree ae 
+ Fe fe Sh , Beaks 3 ae i 7 =! ¥ +, = 5 ae % i: wi é ee Hg Oe 3 i Ea ee LPT SE sh eee Gey Saha a ¥: ro ate se, Ae Rae po WS yee aac i. 

ANS eet ae oF a Rs fey Bu Sy et BCA G wah a Fee MIM ace te i Nit Lt rh a pe SEs okeke a pe oce,S ‘ ay OL aE a Wee ees merece foe te Sty ‘ Pel eae ee tae hence Sat lee sige a 4 4 CC hat (I de tes sca pling aa aoe 

‘ ; a Onis: atey ¢ not ae ; ae Ve > ar een hy er i * eee sy tag ; =a = Sane Bee Sane aC Pusan ie ae ign s ay Ainge! : ; = ‘ ese a 


March 22, 1937 


* You can’t buy a ten dollar ticket from Los Angeles to New York. 
It simply won’t take you THROUGH. It will dump you off somewhere 
over in Nevada. And you can’t use nighttime in the East — daytime 
in the West and get the same radio results. If it takes nighttime 
pressure in New York—why not put on nighttime pressure in 
California? © When it’s LATER in New York it’s EARLIER in California. 
Three or four HOURS earlier. Therefore, a program pumped out of 
New York at seven P. M. reaches California at four o'clock — plays 
to only HALF the nighttime audience—generates only half as 
much pressure—and produces only half as many sales! e It’s just as 
tough to sell Californians as anybody else. So if it takes nighttime to 
move the EAST why not use nighttime in the West? e It’s very simple. 
We'll produce a nighttime program for you, broadcast it when the 
best and most Californians can hear it. Things will begin to happen. 
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ADVERTISING AGE 


“Smart Wrists’ 
Is Theme for 
Bracelet Copy 


Providence, R. 1., March 
Hadley Co., maker of 
bracelets, launched its 
anniversary with the largest 
tising schedule in its history. 

A booklet, “Smart Wrists,” 
promoted in an extensive magazine 
campaign, which will employ Col- 
lier’s, Esquire, Fortune, Good House- 
keeping, Harper's Bazaar, Photoplay, 
Time, and Quarter-page and 
larger space will be used. 


ye 
wrist 


The 
watch 
silver 
adver- 


has 


will be 


Vogue. 


Hadley has also scheduled Jewel- 
ers’ Circular-Keystone, National Jeir- 
eler, Northwestern Jeweler, Pacific 
Goldsmith, and Southern Jeweler. 
The company’s advertising depart- 
ment, and Robert B. Jones, Provi- 
dence advertising counsel, are in 


charge. 


Ryerson Named Secretary 

Albert O. Ryerson has been elected 
secretary of the New York Theatre 
Program Corporation. He has been 


PUBLISHERS OF 
MUSIC AIM GUNS 
ON ‘HIT PARADE 


Says Ratings Disturb Rela- 
tions with Dealers 


New York, March 17.—-Music pub- 
lishers today voiced strong objections 
to the American Tobacco Company's 
rating popularity of song hits on its 
N. B. C. Hit Parade broadcasts. 

The publishers object to any rating 
because of alleged disturbance to 
sheet sales and to movie rights, and 
further state that the ratings are ad- 
vertised in a manner destructive to 
music publishing interests. 

Claims that the Hit Parade rat- 
ings are based on accurate surveys 
are responsible for wide fluctuations 
in the sales of popular sheet music, 
according to John G. Paine, chairman 


CORN BELT WIRELESS PIONEERS CELEBRATE 


| 
» | m 
and frequently cancel orders or re-| bers, week by week, and its popular- 


|turn music on any number that is 


slipping in Hit Parade standing. 
|'This has created problems in mer- 
|chandising that the publishers are 


| attempting to solve, or eliminate en- 


* 


with the company for seven years, of the board of the association. | tirely, if possible. 
and will continue as representative Dealers watch the variations in the! At present the Hit Parade program 
in the western territory. |'ratings closely, Mr. Paine explained,! announces the rating of seven num- 
* 
| | a. 
a Mal ah 2 AGRE - 
creda 1.) ae 
y dt ; Decite 
YOu Wtta —GULS - 
oe, copy that hopes to win a millions without whose buying support no large 
sales response from the great masses of adyooticer in America could profitably remain 
people must possess something more in the way in business for more than 24 hours? 
of clearness than mere intelligibility. \n audience composed of men and women 

While it might be argued that most people with a vivid appreciation of art and literature 
understand what is meant by “equestrian” it may be interesting to contemplate ... but un- 
is nevertheless true that for every individual fortunately for the illusion. more than 80% of 
who would use the word, there are a hundred one’s volume prospects take their art from the 
and one others who would refer to the same neighborhood movies, and their literature from 
phenomenon as more simply “a man on a horse.” the pages of their daily newspapers. 

Yes, there is a vital difference between a With such an intellectually circumscribed au- 
prospect's understanding our copy— and his be- dience, it is easy to comprehend why our product 
ing so struck by its clarity and forcefulness story should be simply and understandably told. 
that the “desire to possess” follows as naturally Headline, text, illustration—all should be pitched 
as the night the day. within easy “sparking” distance of the average 

. rae : mentality. 

Here is a distinction worth pondering—for ? 
it holds the real answer to that perpetual di- But do not confuse simplicity with crudity. 
vergence of opinion which exists between two There is a world of difference between the two. 
schools of copy: (1) those who habitually key To write understandably for the man in the 
their sales messages to the mental level of street, we need not skirt the borders of illiter- 
their own circle of friends; and (2) those acy. Nor do we need to violate good taste in 
who hold that in selling a volume product, the order to be interesting. 
simple, down-to-earth language of average folks But we must exercise our selective powers to 
most effectively moves the goods. the utmost—-and chart our courses by those 

As a member of the latter school. this adver- things which we know register most conclu- 
tising agency has always ranked Simplicity high sively with the great majority of people. 
among the requisites of good copy. For. if we Perhaps you would like to know more about 
may be permitted the paraphrase, what does it this agency's viewpoint on the mass market, and 
profit a manufacturer if his advertising win the how to derive from it the greatest possible sales 
plaudits of a comparative handful of friends . . . response for your product. We shall be glad 
but at the same time lose the patronage of the to discuss this with any interested executive. 

Advertisi 
NEW YORK vertising CHICAGO 
ST. LOUIS DETROIT HOLLYWOOD SAN FRANCISCO ‘ LAKELAND, FLA. SEATTLE 


Participants in the inauguration of the Corn Belt Wireless—WHO, Des Moines; 
WOW, Omaha; KMBC, Kansas City; WIBW, Topeka, and WOC, Davenport, 


gathered last week to celebrate the first anniversary. 
table are Glenn Howell, of Gene and Glenn: Warren Wade, Gene and Glenn's 
manager; Hale Bondurant, WHO sales manager; J. O. Maland, WHO manager; 
O. E. Moe, representative of the W. K. Kellogg Co., sponsor of the Gene and 
Glenn program; Don Kerr, N. W. Ayer & Son, and Gene Carroll. 
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Left to right about the 


ity is such, Mr. Paine said, that the 
public follows the ratings in making 
purchases. When the rating of a 
number drops from third place to sev- 
enth in one week, or from fourth to 
oblivion, its commercial value has 
been seriously damaged, he asserted. 

Wide distribution of printed mat- 
ter containing the song standings 
gave further circulation to the in- 
jury, Mr. Paine contended. 

He stated that conferences had 
been held with Lord & Thomas, 
agency for American Tobacco Com- 
pany, without results. 


View of Agency 


Agency officials, he said, empha- 
sized that when a song gains in 
standing the publishers obtain a sub- 
tantial sales response to offset de- 
clines in other compositions. The 
publishers are opposed, however, to 
the presence of any extraneous influ- 
ence such as the Hit Parade program, 
which can affect sales so profoundly. 

The Hit Parade ratings are said to 
be based on analyses of sheet sales, 
number of radio performances, sales 
of records and requests at dance 
halls. The publishers are not satis- 
fied that this provides an accurate 
basis for rating, and point to extraor- 


a song, particularly extreme and sud- 
den dips, which they say are contrary 


Watson Joins Ziff 


32% Gale in 


Harry H. Watson, formerly of 


| Scripps-Howard and the John Budd 


Co., New York, has been named man- | 


ager of the Eastern office of the W. B. 
Ziff Co. William L. Vomack, who 
has been with the Ziff company for 
the past 10 years, has been named 
vice-president in charge of national 
advertising. 


PT Adds One 


Towa Bureau 
appointed 


Farmer, Des Moines, 
Frank Showers, In- 
Ind., as special advertis- 
ing representative. Mr. Showers rep- 
resents Hoosier Farmer, official pub- 
lication of Indiana Farm Bureau, and 
Bureau News. 


. . 
Fontaine Wins Cup 
Pierre Fontaine, Janelli Distribut- 
ing Service and secretary of the Dal- 
las Advertising League, has been 
the club's Linz distin- 
suished service cup. 


S. T. A. Has Show 


The third annual members’ 
of the Chicago Society of 
graphic Arts is being 
Spanish Room, 185 N. 
March 27. 


show 
Typo 
held in the 
Wabash 


Stehley Appoints 
Stehley, Ine., maker of Phenolglas 
No. 510, a resinous denture, has ap- 
pointed Philip Klein. Inc.. Philadel- 
phia, to handle its account. Trade 
papers and direct mail will be used. 


Themes to Kudner 


ave., | 


Louis W. Thomas, formerly with 
J. Stirling Getchell, has joined the 
copy staff of Arthur Kudner, Inc., | 
New York. 


Baker Leaves Thomas 

William Henry Baker has resigned 
the management of the Cleveland of- 
fice of Ira A. Thomas 
Agency, Youngstown. 


Advertising | 


| 
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1936 Is Wine 


Achievement 


San Francisco, March 17.—A gain 


of 32 per cent in American wine 
consumption during 1936 was _ re- 


the Wine Institute fol- 
lowing a national survey. Use of 
wine increased from 45,950,000 gal- 
lons in 1935 to 60,900,000 gallons in 
1936, and slightly exceeded the pre- 
Prohibition average of consumption. 

The survey showed a 106 per cent 
increase over 1934, the first post-Pro- 
hibition year. H. A. Caddow, secre- 
tary-manager of the Wine Institute, 
interpreted the results as indicating 
that the nation is rapidly adopting 
wine as a temperate table beverage. 

The per capita wine consumption 
rate increase was from .233 gallon, 
less than a quart per person, in 1934, 
to .475 gallon. nearly two quarts per 
person, in 1936. 


ported by 


With last year’s rate, Americans 
passed the British (.432 gallon per 
capita) as wine users, passed the 


American  pre-Prohibition average 
(.474 gallon), and took rank next to 
Germany (one gallon per capita) 
among the major wine-producing and 
wine-consuming nations. 


Miss Davis Resigns 

Ellen Davis, for the last year and 
a half with the NBC Trade News 
Service, has resigned. Before join- 
ing National Broadcasting Com- 
pany’s advertising and sales promo- 
tion department, Miss Davis did free 
lance advertising in Philadelphia. 


To Wadsworth & Wood 


Sofia Senger has joined the staff 
of Wadsworth & Wood, Inc., to take 
charge of sales in the metropolitan 
area of radio surveys made in co- 
operation with the Women’s National 
Radio Committee. 


“ o 499 
Pharmacist” Takes Copy 
Consolidated Pharmacist, Brooklyn, 
N. Y., announces that it has opened 
its pages to advertising. 


“MAKE 
MINE A 
STRONG 


ROPE!” 


(Thanks to Bob Burns) 


The two horse thieves faced 
the posse and their end! 
Number One swung out on 
a limb over the river; the 
rope broke; and he swam 
away to safety. 

Number Two marched up 
to the limb with just one rea- 
sonable request. 

“Use a strong rope,” he 
begged,"‘because I can't swim 
a lick!” 

Now, sir, there was a fair 
request. The man knew his 
limitations. 

Same here. We know what 
we can doand there are quite 
a few things we can’t do— 

But be reasonable in your 
requests for unordinary 
service and we'll ring the 
bell for you every time. 


Partridge 
& Anderson 


712 Federal Street 
Chicago 
HARrison 3732 


sobs ela 


wee. 


i. = 


> % 77 a ee ee mn Toe ee > a ar Se Wo ee > = 4 eo OL eas A eae he shite =~. -) ee? > ae ae ag i Ye Os > FS Oe De an sa, > 
_ ele i haere bt! Fell Oey oad 4 i me ie 3 y Psa riot ta Pay : Re we a eee ~ ee in 4 ; Vat saan y a ¥ 
atie Po. a i Fat ea Soe ge ae ean We OR a ee og al She ake mee ae 4 hee ee ae 
i a e ea ~ ‘ ’ 
on 
| Z , a ee ~— pe a 
5 I —_ _ a | 
| Po 
ie 2 ae ise 7 4 . 
’ . } jae 7 
. 4 33 4 Po 
» “ ae ‘ c v7 : 
va oe * ; ix” i a - a ee 
P a : | er = — bad 
eal a i A 7 : Z & 7h > a , 
ae , Be ae m ee a ‘ 
/e of . a coke aan ‘ 
wae eT | ; ] ee Soe | 
ys “ Pal j i . ep ett 
SKS ie, Aa “> za. », - as 4 | 
—¥ > ae ” , 4 oe ee ese oe 
j 5 ‘ is * . ; ats | 
‘ i ‘ =. Ras Qe oe | 
- _ a » | 
| ee. “as be | | i ae 
= ~ he er » 7m 4,’ . i eS > } 
" Bn yt Y *. ” < | 
“4 ] ee ae - * _ ret, } 
aml . — . . Xn) | 
-_— = ; |. a 
. er \ 
ft a g . ees we y as | 
4 | 
oe 
ae em } } : 
a Se | 
ee ae 
ae aa i | 
eel $ 
‘So ee | 
a | 
hot 
ad F 
Pe 
sa > :, 
ou .. 
Pex = 
eit 
Nie 
ae 
a = 
ee 
i he 
i me 
te. 1 4 - 
-e ake ‘_" 
ss 2 a, 
FEO ee K 
SF Sint 
a 
ae, | 
Rew 4 
Ss 0 
od * 
a Rae ¥ OI 
eB legeoys | 
aed | 
ears, if 
ce 4 
st gee 4 
jane ane é 
saan HY 
eS as 
ae kar 
Shai. | 
on 
ee 
ery 58 P 
eS OF 
eee ts atl 
5 oer : 
Ye ~~ 
SI? ; 
nk ‘ 
ee 
ae 
itd ia ; | 
Foi te at ‘ 
Bk i 
rere } 
Bese 
ae 
<a Desay 
Sete 
eee 
k ' 
ae Gale : 
2 ae - a — — 
fee cs Bie: ao we re ; 
Ea eri : 
RY yore 
eS, 
3 pga | 
cE eeahs 
See 
ree 
elt vee 
pee Dona } 
Sao ee 
fs x ay | | 
Pa aie | 
ee 
gk th 
Ea 
oe W Sad | 
— | ee 
Pe a 
ate 
stag Boas |e 
ae 
a at 
co chee 
el 
ae 
ee 
ea ae 
ae at ae 
ae ers 
cee a Bd 
oat ik a “ait | 
aa 
, 
' fd 
t 
or, 
a 
2a 
Pali: | 
3 iat aoe 
Zs ae sax, é = | Po | 
Rete tee Ob, | 
ost ae oe | 
cx 
eo ais — 
he - 
1 ecanee a P 
ee es S > 
pe Gen), Ara < 
eee 
t ER 
ay tg ai 
ae Mey 
4 Re -” 
PO Pied i - 
Pe Sean bapa ae / 4 ay 
aa we “s . f : BE : F ; : > ee : : - " pin Se 
his. 2. ae eee ee oR Fs é; ee lad saince tas a gir ern er ee “i eer CSRS ie Phas tog Mire oe iad ek et 5 Par ae ge cee any Oe le eka gy oN eee ae nee Os here OMEN Pon € SS page. a ee i Ng ee? Sea. ya ae PES epee Reg 
age ge ae a SE ee ge oe, aCe ett Wetec Rel pe te eR ee Pe ae ee hedge SE RAE BESO ate eT REO ye TUL ON SEBS Coy ac ee ARs oe REE at er aR es MAREN eA ener yh «SRG Ges eh Ra Neg asi ge Ty eer ET me me NRT ee aie PO he Sr Reta oe 0% chs SY heal l Sibi 3 oo 5 VA i ei aden Mia SER ama eT 
ey CaN ae oF pe UE ee ag Agi: pee Lae VSL Sates ee SIN tie Ska eh ner eM aa ea weg ae ine Gy AON GAT HERE Une OES. a tegatana OEE Eto Sal eee erat ae RT rg Wer cate ly folk eee tc Pe ee ae ee MRS Te gids «Pee mire geet Net M ata A AeMig tr oles eae een in Sa gee A ee ay Rf beet 5 8 si 
Ae tk Noahs Rk Rp ere eties ber ee Ny rte Sees 4 Leh Sein eae Perea ie : Fa kee Sage Cee Rag ies ice fo ta Re oe Eh iS ES flere or. mek Nait hp OOo Uinta teas, Mio Me AE ek PMN oh, ATAU RL Ea Os He Se ee ea eta ted SERED 


March 22, 1937 


There isn’t enough of any 


ADVERTISING AGE 


one brand of chewing gum to 
supply The HEARST Market! 


THE HEARST NEWSPAPERS reach more than 


30,000,000 readers—all bound together by 


mutual interests and by a common respon- 


siveness to a common news and editorial 


appeal. 


This one gigantic audience is greater than 
the market needs of most manufacturers. 
Regardless of the product—regardless of the 
capacity of its producer—the Hearst market 


should be more than ample to absorb it. 


If any manufacturer of chewing gum, for 


instance, sold all the Hearst market, he 
would run out of gum! 

Furthermore, this market is easy to reach 
...and it is amazingly quick in its response. 

Whether its sales needs are sectional or 
national, the quickest and fullest solution is 
advertising in the Hearst newspapers. 

Used sectionally, they bring the quick and 
certain response of strong local media. Used 
as a group, they multiply this strong local ap- 


pealinto one that is truly national inits scope. 


ID secisiinemaaad Times-Union New York.............. Daily Mirror 


Atlanta... Evening Georgian New York ........ Evening Journal 
Baltimore... Evening News-Post Oakland ............... Post-Enquirer 
Boston....................DailyRecord Omaha.........000............ Bee-News 
Boston............Evening American Pittsburgh .......... Sun-Telegraph 
Chicago.......... EveningAmerican Rochester........._ Evening Journal 
Chicago....Herald and Examiner San Antonio ........ Evening Light 


oe Evening Times San Francisco.............. Examiner 
Los Angeles ................Examiner San Francisco ........ Call-Bulletin 
Los Angeles... Herald & Express Seattle ........... Post-Intelligencer 
Milwaukee __...... Wisconsin News Syracuse............ Evening Journal 
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| JEAN ABBEY NOW 


SHOPPING GUIDE 
FOR 60 STORES 


York, March 16. 
country’s leading 


New 
the 


With 60 of 
department 


stores in 17 cities co-operating, the | 


point of purchase merchandising 
tieup for national advertisers which 
is known to millions of radio listen- 
ers as the “Jean Abbey” broadcast, 
has just embarked on another year 
brimming with promise under the 
sponsorship of Woman's 
Companion. 

The Jean Abbey 15-minute 
gram once a week comprises 
advice of an alert department store 
shopper as a guide to timely values 
and buying events. The scripts 
that the 17 personable, style-con- 
scious, merchandise-minded com- 
mentators—each the “Jean Abbey” 
for her locality—are reading are the 


culmination of an ingeniously con- 
ceived merchandising program that 
welds together the interests of na- 


tional advertisers, local department 
store outlets and consumers. 

Immediately following each clos- 
ing date, Woman's Hlome Companion 
furnishes each Jean Abbey with a 
directory of products to be adver- 
tised in the next issue of the maga- 
zine. Upon receipt of the list she 
contacts the co-operating depart- 
ment stores in her city to determine 
what stocks of the advertised items 
the stores are carrying. 


Stocks Are Rated 
Stocks are rated “A,” “B” and 
“CC.” or “No Stock,” depending on 


inventory quantities. <A full report 
is returned to the magazine’s home 
office, with a tentative assignment 
of various products to the  broad- 
cast programs of the respective 
stores. Each store is, of course, 
consulted regarding the advertised 
products to be featured on its pro- 
gram, and the schedules are 
checked by Woman's Home Com- 
panion headquarters. 

Sach Jean Abbey prepares 
own continuities, devoting a _ sub- 
stantial part of the allotted radio 
time to institutional store copy, but 
also weaving in mention of the ad- 


her 


vertised products that have been 
assigned for the different store 
broadcasts. The scripts are ap- 
proved by each department store, 
as well as by the magazine. Mer- 
chandising executives of the vari- 
ous stores are furnished with ad- 


vance copies of the scripts and ad- 


vertisers are informed about 15 days | 


each broadcast that on such 
day in different cities 
will be mentioned by 


before 
and such a 
its products 
Jean Abbey. 


Stores Tune In Displays 


Stores are required to display on 
the day of the broadcast and for 
at least two following 
merchandise mentioned on the 
It is estimated that last 
700 department store windows’ in 
addition to counter displays 
devoted exclusively to advertised 
merchandise — point of purchase 
tieups that in all probability would 
not have been featured were it not 
for the Jean Abbey broadcasts. 

Department stores feature her 
programs in their daily newspaper 
advertising, and during 1936, 732 de- 
partment store advertisements in 61 
metropolitan newspapers 
200,000 lines, promoted Jean Abbey 
broadcasts. 

Cities included in 
bey plan at the 


days 
air. 
vear about 


were 


Ab- 
are 


the Jean 
present time 


Home 


pro- | 
the | 


the | 


totaling | 


PLYMOUTH PROMOTES SAFETY 


| 


| 
| 


Plymouth Motor Corporation again this year is stimulating traffic safety, offerin3 
66 prize trips to Washington to members of Detroit's schoolboy Safety Patrol. 


Philadelphia, Boston, Detroit, Chi- | Two More for Wales 


cago, Minneapolis, St. Paul, Balti- : ae? : 
| more, Washington, New York, New- Wales Advertising Agency, 
lark, Cleveland, Pittsburgh, Cincin- 
|nati, San Francisco, Los Angeles, 
| New Orleans and St. Louis. Each 
| store is scheduled for at least one 


program a month and in some cases 
two. 

The cost of the plan is borne en- 
tirely by the magazine 


beginning of the pro- 
the announcer refers to 
Abbey, that alert radio 
presented by Woman's 
Thereafter the 
broadcast. 


tion at the 
gram, when 
“Miss Jean 
shopper 
Home Companion.” 
| time is strictly a 


Paulson Wins McCandlish 


Poster Promotion Contest 


Carl A. Paulson, a member of the 
art department of Outdoor Advertis- 
ing, Inec., Chicago, has been awarded 
first prize of $1,000 in the contest 
conducted by MeCandlish Lithograph 
Corporation, Philadelphia, for the 
best sketch advertising outdoor ad- 
vertising. 

Weimer Pursell, Chicago, and J. M. 
Mitchell, New York, both free lance 
artists, won second and third prizes 
respectively. The 500 sketches en- 
tered in the contest will be exhibited 
at the Pennsylvania Museum School 
of Industrial Art until March 20. 
Later, 75 entries will be selected for 
a traveling exhibit. 


store 


Lithographic Industry 
Starts Shop Courses 
Effecting a co-operative arrange- 
ment between Amalgamated Litho- 
graphers of America and the Litho- 


graphers National Association, Inc., 
the Lithographie Technical Founda- 


|tion has obtained the facilities of the 
New York Trade School, to conduct 
a series of practical courses for 
}young men in the lithographic proc- 
| ess, 

| The movement is designed to allevi- 
ate the shortage of skilled shop help 
in the industry and marks the first 
|time that all elements in the indus- 
try have banded together to establish 
an apprenticeship system. 


Reach Adds Two 


Bruce Force, formerly of J. Walter 
Thompson Co., Young and Rubicam, 
and other advertising agencies. has 
joined Charles Dallas Reach Co., 
Newark, as divisional art director. | 
|Dan Brown, Jr., formerly of Ruth- 
rauff & Ryan and Franklin Bruck 
Advertising Corporation, has been 


added to the layout. staff. 


To “Modern Advertising” 
William J. 


Chapin, formerly with 
WTMJ, has been named advertising 
j;manager of Modern Advertising, 


published by National 
Inc., Chicago. He 
W. Nichols. 


Publications. 
succeeds Richard 


3 : for 


o, 
~~ UNDERWOOD & UNDERWOOD 


NEW YORK 


new... timely 


STOCK PHOTOGRAPHS 


Ready - to- use 
tions’’ submitted 10 days approval 
by mail from world’s largest file. 
Cost only $10 each. Model releases 


**Reserve Illustra- 


advertising use. 


CHICAGO DETROIT 


sponsoring | 
the series, with the only identifica- | 


| Thomasville, 


| 
| 
| 


| 
| 
| 
New | 
York, has been appointed to handle 
advertising of Three Tom _ Inn 
Ga., and Oceanside 
Hotel, Magnolia, Mass. | 


Told by Heitkamp 


| lars 


/of the 


| view of 


| have been neglected. With the sales 
| curve 


Must Modernize 
Sales Tools, TPA 


New York, 
that business has passed the ac- 
cumulated demand peak and that 
selling is in an era of diverting dol. | 
from other industries, Fred- | 
erick B. Heitkamp, general sales | 
manager, American Type Founders, | 
Inc., Elizabeth, N. J, told members 
Technical Publicity Associa- 
tion that modernization of selling 
tools is urgently needed today. 

Factories have been modernized 
and products redesigned with the 
strengthening company 
positions, yet salesmen 


March 16.-—Declaring | 


competitive 


riding high, there is now a 
shortage in productive salesmen 
just as there is a shortage of skilled 
workmen in the factory. 

Better selling tools will help. 
What is required is not “something 
new” but re-adoption of standard, 
effective methods used in the past 
and in many cases al! but forgotten. 
A survey of 120 companies, Mr. 


Heitkamp said, showed a trend to- 


lable in 
| Mr. 


ward renewed use of standard 
methods of sales approach, though 
not necessarily standardization of 
sales talk. 

Competitive 
given the salesmen. 
catalogs and 
Heitkamp stated. Instead of 
spending time and money attempt- 
ing to sell exclusive features of a 
product, Mr. Heitkamp advised ad- 
vertising men to check and use fea- 
tures common to the advertiser’s 
product and those of competitors, 
and to get additional advantage af- 
ter this by emphasizing exclusive 
points. 


information must be 
This is avail- 
other forms, 


Peterson Files Charter 

The 16-year-old Peterson Printing 
Co., South Bend, has been _ incor- 
porated for $100,000, by Eric Peter- 
son, president and general manager; 
H. Rex Paxton, vice-president and 
sales manager, and Elma Peterson. 
secretary. Mr. Paxton has been with 
Bigelow Press, Inc., for the last five 
years as vice-president. 


Joins Macfadden 


Homer M. Rockwell, a former vice- 


president of the Stanley E. Gunni- 


son agency, has joined the New York 


sales staff of Macfadden Women’s 


Group. 


“Look, Harry— HEINZ again is buying 
THIS WEEK ‘and getting BOTH” 
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Post Issues 
Anthology for 
Second Time 


Philadelphia, March 17.—The Sat- 
urday Evening Post has mailed ‘Post 
stories of 1936,” its second anthol- 
ogy, to its large mailing list of adver- 
tising men and women, as a promo- 
tion piece. 

The 485-page book contains 23 
short stories selected by Post editors 
as representative examples of current 
short story writing. 

Fred A. Healy, national advertis- 
ing Manager, sent out a letter in ad- 
vance announcing the book. 

This promotion idea was started 
last year when Curtis Publishing 
Company issued “Post Stories of 
1935.” It had such an enthusiastic 
reception among advertising men 
and women that the book has been 
continued this year. 

Little, Brown and Co., Boston, are 
the publishers. 


To Sell Car Cards 


Richard P. Harris has joined the 
car card advertising department of 
the Honolulu Rapid Transit Co. 


Special Report Is 
Sent to Employes 


Barrington, Ill., March 16.— 
Marking a new era in indus- 
trial relations, Jewel Tea 
Company has issued a special 
annual report to employes, in- 
cluding a balance sheet show- 
ing the value of property 
needed to provide each job 
and how the property was ob- 
tained. Per-employe assets are 
fixed at $2,875.89. 


° 
May Succeeds Merriman — 
John May has been appointed to | 

succeed Daniel A. Merriman as gen- 

eral sales manager of American Steel 

& Wire Co., Cleveland. Mr. Merri- 

man continues as vice-president. Mr. 

May was formerly assistant general 

manager of sales in charge of elec- 

trical cable and wire rope sale at 


the company’s office in Worcester, 
Mass. 
Joins Wertheimer 
Lewis M. Russell, formerly with 


Glenn G. Hayes & Co., has joined the 


copy staff of L. D. Wertheimer & Co., 
Inc., at Chicago. 


‘CHAINS TESTING 


EFFICIENCY OF 
CO-OPERATIVES 


Objectives of Latter Vary in 
Different Countries 


Washington, D. C., March 18. 


last week on its’ investigation of 


such organizations in England, Scot- | 


land, Ireland, France, Switzerland, 
Czechoslovakia, Denmark, 
Sweden and Finland, and chain 
stores’ efficiency is challenging 
operatives in many countries, 
“English and Scotch consumer co- 


| operatives look toward the ultimate 


abolition of private profit,’ said the 


report. “They seek establishment of 
a co-operative commonwealth in 
!which all business will be done by | 


“THIS WEEK” began in 1935. That year, 104 advertisers 


spent $1,000,000 in it. Last year, 166 advertisers spent 


$2,000,000 there. And this year’s gains will be even more 


striking. For more and more advertisers are discovering the 


wisdom of buying “THIS WEEK” and getting BOTH— 


with 


+ A FIRST-CLASS MAGAZINE 


* NEWSPAPER SALES PUNCH 


Both magazine volume (over 4,700,000 families) and news- 


paper concentration, averaging 1 in every 3/2 homes in 21 key 


markets % Both magazine color (less than '4¢ per family for a 


rich color page) and newspaper flexibility that allows local 


copy changes in each key city % Both magazine interest (top- 


notch fiction and articles for all the family) and the local 


newspaper’s influence that makes dealers cooperate, makes 


consumers read, shop, and buy. 


“THIS WEEK” is a two-fisted sales medium that'll pass the 


tightest-fisted budget maker! 


“THIS WEEK” MAGAZINE 


-Ob- 
jectives of consumer co-operatives | 
vary widely, according to the report | 
filed by the President's Commission | 


Norway. | 


Co- | 
| 


CLEVELAND POSTER CONTEST 


| 


| 


|consumer co-operatives, or divided | 
| bet ween the co-operatives and the 
state—-a set-up of society in which all 
national income (except for a small | 
fixed return on capital) shall be paid 
to workers in wages and _ salaries. 
| with all prefits accruing to consum- | 
ers in the form of lower prices. 


Keep Sales Balanced 


| “In Sweden an important aim of 
consumer co-operatives is to be a 
price yardstick; to do enough busi- 
ness to insure fair private prices to 
consumers. Swedish co-operators be- 
lieve that competition is better than 
‘ven a co-operative monopoly. They 
desire to define the terms of competi- 
tion by doing enough retailing and 
manufacturing to make price-fixing 
by private monopoly impossible. Mo- 
nopoly, they say, can be controlled 
much more effectively by co-operative 
competition than by anti-trust laws. 

“Swiss consumer co-operators have 
much the same objective, except that 
it is confined more to the retail field. 


They do not desire to eliminate pri- | 


| vate 


enterprise. They do not con- 
'sider it unholy. They are even in 
; : "a ; 
| partnership with it in the business 


|of meat slaughter and distribution. 

“In many countries consumer 
operation is basically an urban work- 
ers’ movement. In Denmark, farmers 
;make up the bulk of its membership. 
'In Sweden, its worker membership 
\is being supplemented by rapid addi- 
‘tions from farmer and white-collar 
classes. In Finland, there are two 
| groups of consumer co-operatives, one 
composed chiefly of farmers, the 
other chiefly of urban workers. In 
/ Switzerland, co-operation is less a 
|class movement than in any other 
‘country, its membership being a 
cross-section of 


coO- 


all classes.” 
Claims Holding Own 


Commenting on challenge to the 


boasted efficiency of co-operatives in 


many countries by chain store sys: 
tems, the report says that co-opera- 
jtives, which thrived _ on_ slip- 


{shod methods of private merchants, 
(Continued on Page 39) 


| First prize in the students’ poster contest sponsored by the Cleveland Safety 
Council went to Sante Graziana, 16 years old. 


Student Poster 
Is New Emblem 
for Cleveland 


Cleveland, March 16.—Sante Grazi- 
ana, 16, of West Technical High 
School, has been named first prize- 
winner in the Cleveland Safety Coun- 
cil’s third students’ poster art con 
test, which attracted approximately 
1,000 entries. 

The Graziana 
Cleveland's 


entry, 
progress in 
culture and industry, has been ac- 
cepted by the Come-to-Cleveland 
committee as its official emblem. 

A total of $500 in prize money was 
donated by J. A. Zimmer, president 
of Central Outdoor Advertising Co. 
First prize was $50. The work of the 
Cleveland art students was placed on 
exhibit here this week, alongside of 
professional advertising posters. 


portraying 
education, 


FTC Approves Rules 


for Cosmetic Industry 


The Federal Trade Commission has 
approved numerous trade practice 
regulations for the cosmetic manu- 
facturing industry, which have al- 
ready been ratified by a majority of 
the manufacturers, 

Under voluntary rules, each mem- 
ber of the industry will independ. 
ently publish and circulate to the 
trade his own price list. A bureau, 
for registration of trade-marks and 
brands, will be established. 


Elsa Lang Elected 


Elsa Lang, promotion manager of 
the New York Herald Tribune, has 
been elected chairman of the New 
York Promotion and Research Man- 
agers Group. Kenneth Mason, pro- 
motion manager, New York Sun, was 
named secretary. 


Bresnick and Solomont, Boston, 
have been granted recognition by the 
American Newspaper Publishers As- 
sociation. 


\ 


SEND Wow FOR THIS 
INFORMATIVE BOOK» 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me a copy of your free book on Por 
celain Enameled Signs. 


Name .. 
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Coming 
Conventions 


March 23-26—American Manage- 
ment Association Packaging Exposi- 
tion, Hotel Pennsylvania, New York. 

March 22-27-—National Business 
Show annual exhibition, Stevens 
Hotel, Chicago. 

April 20-23—American Newspaper 


Association annual con- 
Waldorf-Astoria, New 


Publishers 
vention, 


York. 
April 26-28—Association of Na- 
tional Advertisers convention, The 


Homestead, Hot Springs, Va. 

April 29-May 1—-American Asso- 
ciation of Advertising Agencies semi- 
enunual meeting, The rreenbrier, 
White Sulphur Springs, W. Va. 

April 30-May = 1-2 
Business Papers annual 


- Associated 
convention, 


The Homestead, Hot Springs, Va. 

May 11-15 Lithographers Na- 
tional Association annual conven- 
tion, White Sulphur Springs, W. Va. 

May 17-19—Southern Newspaper 
Publishers Association annual con- 
vention, Hotel Arlington, Hot 
Springs, Ark. 


95% Single Copy Sale 


Do you know of another 
publication that can point 
to 95 per cent single copy 
sale? GRIT'S boy sales- 
men deliver GRIT directly 
to readers’ homes each 
week, and collect on de- 
livery (5c a copy). 


Readers thus have 52 
chances a year to refuse 
—but they continue to 
buy GRIT in ever increas- 
ing numbers, year after 
year. (Average net paid 
during 1936—536,369). 


GRIT uses no prem- 
iums, is never sold in com- 
bination, and has no cut 
rates. Readers pay the 
established price. 


Small Town families 
buy GRIT because they 
like it. 


June 13-17—Pacific Advertising 
Clubs Association annual conven- 
tion, Salt Lake City, Utah. 

June 20-23—Advertising Federa- 
tion of America annual convention, 
Hotel Pennsylvania, New York. 

June 21-25—National Retail Dry 
Goods Association mid-year conven- 
tion, Palmer House, Chicago. 


Sept. 3-16—Annual 
Financial Advertisers 
Syracuse, N. Y. 

Sept. 23-25—National 


convention, 
Association, | 


Industrial | 


Advertisers pptase re annual con- 
vention, Edgewater Beach Hotel, 
Chicago. 

Oct. 11-15—Direct Mail Advertis- 


annual convention, 


Cleveland. 


ing Association 
Hotel Statler, 


Gillies Joins Waterman 

James P. Gillies, formerly vice 
president and general manager of 
the Masonite Co., Chicago, has joined | 
L. E. Waterman Co., New York, | 
maker of fountain pens and ink, as 
executive vice-president and general 
manager. 


Shift Hult, Goodloe 


Harry E. Hult has joined the San 
Francisco office of J. Walter Thomp- 
son Company as art director, coming | 


| will 


from Buenos Aires. He succeeds | 
Burton E. Goodloe, transferred to 
New York. 


DESIGN KEY 10 
FORCEFUL COPY, 
MANGAN ASSERTS 


March 16.—Taking as 
Alfred P. Sloan, 
General Motors 
streamlined adver- | 


Chicago, 
his text the plea of 
Jr., president of 
Corporation, for 


tising to reflect the glories of | 
streamlined cars, James Mangan, 
advertising manager of Mills Nov- 


elty Company, Chicago, essayed in 
an address hefore the Society of 


Typographic Arts last night to iden- 
tify this new kind of advertising 
more accurately. 

Mr. Mangan’s address, “Design in 
Advertising,” marked the 
of the S. T. A.’s third annual ex- | 
hibition of members’ work, which 
hold forth at 185 N. Wabash 
ave. until March 28. 

Urging better the way 
to interest a person who is definite- 
ly uninterested, Mr. Mangan divid- 
ed that subject into three parts: 
the logical, which is concerned with 
what is to be done and the method 


: 
opening | 
| 


design as 


DID YOU KNOW— 


(not including farms)? 


That New England and the Atlantic 
States contain 40 per cent of all 
U. S. families in towns under 10,000 


—U.S.Census 


Saareeryvere2: 


a - 
Se. ioe . 


= s “Greatest Weekly Wniapaeele 


Magazine Type ain — Sells Goods With eos Speed 


READ BY 
MORE THAN 500,000 
SMALL TOWN FAMILIES 
EVERY WEEK 


led, and 


|| the copy could be employed to teach 
|}others how 


'S BLOOD, SAYS GOLDEN GATE THEME GIRL 


Jutute 


Welcome to ABBY y, 


1939 


Sokien 
a f the Racife 


’ Piaget « 


A Preview of 


Gate inte! panonal Exposition 


Fern Arnold, San Francisco model, takes her place in the theme girl spotlight 
as the feminine touch in all promotion for the 1939? Golden Gate International 
Exposition now getting under way. 


to be used; the psychological, which | 
deals with the reader mind and the 
appeal to be used, and the physical, 
which is the exclusive province of 
the designer. 

Recalls Pontiac Poster 

Becoming more specific, Mr. Man- 
gan cited the Pontiac poster of 
1932, which won the annual Chicago 
contest as the outstanding art of 
the year, as an example of what he 
was talking about. Otis Shepard, 
the artist, pictured a couple of} 
robins to give point to his message, | 
“It’s spring, buy a Pontiac.” In Mr. 
Mangan’s opinion, this was not only 
the prize poster of the year, but of the 
century, because it substituted sim- 
plicity possessing the selling punch 
of a Jack Dempsey for gingerbread 
decorations which he said is em- 
ployed to conceal a lack of knowl- 
ledge of the product and of human 
nature. 

As a more recent example of fine 
design in advertising, Mr. Mangan 
referred to the Kaffee Hag copy 
containing a picture of an infant. 

Advertising agencies have erred 
in not analyzing rare pieces of ef- 
fective copy, Mr. Mangan contend- 
isolating the _ principles 
which they exemplified. If this is 
impossible, the men who created 


methods, 
succeeding 

audience, 
Much publication 


to apply their 

Radio advertising is 
because it interests its 
Mr. Mangan said. 
advertising, he contended, fails to 
meet this test, because most of the 
men entrusted with the job of mak- | 
ing it do so cling fondly to out- | 
moded principles. If it isn’t inter- 
esting, it won’t sell and if it won't 
sell, it isn’t advertising, he con- 
cluded. 


Bowling Ball Credit 
Plan Wins Applause 


Highly satisfactory results from | 
the sale of Mineralite bowling balls | 
on an instalment basis, have | 
attained by the Harry Gambler Jew: | 
elry Store, Buffalo. Under the plan. | 


developed by Brunswick-Balke-Col- 
lender Co., Chicago, as reported in 
ADVERTISING AGE of Feb. 8, a $15.95 | 
ball is sold on weekly payments of | 
50 cents. 

The Buffalo store uses rect mail | 
sporting pages, radio, and direct mail | 
addressed to industrial plants. Bowl- 
ing ball advertising attracts a good | 
class of trade, the store reports. 


Now “Svtacheshall Coren’ ’ 


The name of Brinckerhoff, Ine., 
Chicago, has been changed to Brinck- 
erhoff-Caron, Ine. Joel Caron, for- 
merly vice-president, has been named 
president. Bluffton Manufacturing 
Co., Findlay, O.. and Artility Chair 
Co., Elkhart, Ind., have retained the | 
agency to handle their advertising. 


“ ’ 
Bawls” for Help 
The 1937 “Bawl Street Journal” 
committee is asking for contributions 


| 


which should be sent to John A. 
Staley, editor. Lord Abbett & Co., | 
Inc., New York. 


‘gallon glass jar 


National Urn Pushes 


“Penny Sampling” Idea 


To promote its private brand pack- 
aging business, National Urn Co., 
New York, is advocating “penny sam 
pling’ in a campaign in tea and 
coffee trade papers. 

The feature of the plan is a one- 
containing 250 tea 
bags, which is placed near the gro- 
cer’s cash register with a card read- 
ing, “Take your change in tea bags 
at one cent each.” 


Adopts WGAR Idea 
Advertising agencies of San An 
tonio have accepted the invitation 
of WOAI to present a series of one- 


half hour evening programs, em- 
bodying each agency’s conception 


of a good program promoting radio 
advertising. The series is patterned 


after that of WGAR, Cleveland, and 
will start in — 
KIRO to Join CBS 
Station KIRO, Seattle, Wash., will 


join the Columbia Broadcasting Sys- 
tem next fall, according to Louis K. 
Lear, president of Queen City Broad- 
easting Co., Seattle. An application 
has been made for an increase from 
1000 to 5000 watts. 


Bazaar’s Fashion Key 


Harper's Bazaar is sending its 
March issue to the complimentary 
list bound in extra cardboard covers 
and padlocked. A tiny metal “key to 
Paris fashions” is enclosed with each 
copy. 


Galbraith with NBC 


J. D. Galbraith, former Chicago 


manager for John B. Woodward, Inc.. 
has joined the sales department ot 
National Broadcasting Company, Chi- 
cago. 
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Advertisers—in the merry scramble for first spot f 
with the small town market—find that here, too, \} 
change of pace registers a goal! \ ‘ ey 
; In advertising, as in hockey, the flying end-to- ew es 
end rush is common strategy. But the player, ~ , | 
: who varies his pace, often finds a clear path to pie: fe 
the goal. 4 

| bake a 
| Woman's World is one publication geared bs i 
| specifically to the small town way of life. The ) - 
: editors understand small town women, small 

town tastes and tempo. That's why this mag- 

| azine has |,350,000 loyal readers every month. 
| Woman's World readers are not on the * 
-_ advertising defensive . . . your sales message |: ; 

reaches a receptive market! a 

i Bs 
4 The small town market is sound, solid, solvent! 3 a 

Reach the purchasing agents for 1,350,000 . 

| small town families in the magazine that's paced ‘ 

and edited to win their confidence. ... 

; ,350, 000 : . 


x eke WOMAN'S WORLD | , 
shows advertising and revenue * 
ins i hie the ~ 36 issues. 4 he 
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Minority Raps 
Committee O. K. 
on Miller Bill 


Washington, 
Though 


Mitte 


of the 


today 


norit 


y 


the 


Emanuel 


battle 


The 


the 


ovel 
Celler 
proposed legislation will encour- 


o£ 
House 

ordered 
Tydings-Miller 
vigorous protest 
headed 
Celle 
this measure. 
report 


a tavorable 


ADVANCED BY CRANE 


March 16 


Judiciary Com- 


report 
trade bill | 
by the mi- 
by Congressman 
bitter 


fair 


forecasts a 


asserted that 


Co., Chicago, 


J. A. Dwyer (right) has been named 
district manager of all branches of Crane 
in the Eastern territory, 
and H. S. Officer, formerly Newark man- 


New York, March 16.--Sensing a 
strong current consumer trend _ to- 
Ward quality buying, American 

i\Spectacle Co. New York, has 
mapped out a merchandising cam- 
jpaign for its “Azurine” goggles, 


} 


— exploitation of the pate cpp ri ager, succeeds Mr. Dwyer in Philadelphia. | 
the sake of temporary gains under , 
the guise of curbing predatory 
trade practices. opposed all phases of price mainte- 
nance in the past. 
interrogate Ayres An early rule will be sought from 
Not all manufacturers of nation- | he Rules a seilcit ie 
ally advertised products favor the | prompt floor action 
bill, Celler asserted. They hesitate | 
to state their views openly, how. | To Cramer-T obias 
ever, for fear of antagonizing or- Ruth Goldberg, former fashion di- 
ganized groups of retailers. rector of Meyer-Both Co., New York, | 
The favorable report was ordered|has become an account executive 
after the committee had_ interro-| with Cramer-Tobias Co., New York 
gated Chairman Ayres, of the Fed 
eral Trade Commission, as to prob- Hurlbut to “Weekly” 
able effect of the bill on business | J. Sidney Hurlbut has joined the 
and its relation to past policies of | Chicago staff of The American Week- 
the F. T C., which has steadfastly! /y, coming from Delineator. 


PICK 1937 McCANDLISH AWARDS WINNERS 


HITCH AZURINE 
GOGGLES DRIVE 
TO QUALITY STAR 


that is winning national acceptance 
by drug wholesalers and retailers 
in the face of a demoralized price 


that has characterized the 
for several 


atte 


situation 
industry tion, Philadelphia: 


tising Co., Philadelphia; 


years. 


sefore ‘Mmpting to procure 


Going 


vision! 


Fist New 


= 


radio minded fifteen 
The Atlanta Journal 


ago took 
the second 


years 
was 


newspaper in the United States and the first in 
the South to see the advantages of a newspaper- 
owned radio station. 


So—WSB was born. 


And Lambdin Kay was se- 


lected from The Journal's news staff to direct its 


destiny. 


Mr. Kay is the only General Manager 


WSB has ever had. These two pioneers in radio 
have come down through the years justifying the 
fore-sightedness of The Atlanta Journal. 


WSB has grown from a 500 watt station to its 
present 50,000 watts and has moved from crude 
quarters in The Journal Building to its spacious 
studios in the Atlanta Biltmore Hotel. 


From amateur talent and night-owl programs, the 
chain program and top-flight entertainment have 


emerged. 
radio has developed in fifteen years. 


From a plaything to a powerful force, 


WSB has 


played a vital part in tying Atlanta and Georgia 
to The Atlanta Journal. 


WssB 


The Atlanta Journal 
Station---50,000 Watts 


“‘The Voice of the South _ 


Keeping pace with its lusty ‘'Fifteen-Year-Old,"' 


spapen - Owned 
Kadio Station tn the South 


SB- 


IS [5 YEARS OLD 


Surrounding the first prize sketch, these judges picked winners of the 1937 awards 
in the poster sketch contest sponsored by the McCandlish Lithograph Corpora- 
Charles R. Bird (front row, 


left), General Outdoor Adver- 


Edward Warwick, Pennsylvania Museum of Industrial 
Art; Gordon M. Wilbur (top row, left), N. W. Ayer & Son, 


Inc.; Alexey Brodo- 


wholesale distribution of its new, , 7 ar Bay 
" \e emiastek Shenes vitch, Harper's Bazaar, and William Reynolds, Electrolux Division, Servel, Inc., 
ate , goggles, suggeste ace ee 
ore ~s ; aces advertising manager. 
sellers, American Spectacle Co. sur- 
veyed the existing market to find it | neem ais a 
P } 
was flooded with sun glasses of], =: ee , : 
Japanese and domestic manufacture | 2"4 the rereeagy iad theretore de-| eine Sean Office 
ee ES § aR eager SP .,| terminated to disregard the cheap . 
selling to the retailer for as little as ice Geld. entinely and biteh tis! Detroit offices for Fraternity Mag- 
| 60 cents a dozen, het = ae ; J oe ge ¢ | 2zines Associated, national college 
The exclusive features of thel@"" Waeee * the rising star Of | fraternity magazines, have been 
Asurine line, which include a speci-|"° ‘Tend toward quality. lopened in the Murphy Building by 
| ally treated glass said to cut out To emphasize still further the dis-|Cliff Warner, publisher of the De- 
the nario ai mee ts at trees at tinction, American Spectacle devel-|troit Golf and Country Club maga- 
é pie ‘ Ans , ‘ ackage for its roles | zines. 
|}harmful glare, definitely stamped a, “4 os ra - Sogeles | 
the product as a high quality item, W lich = servec the dual purpose of 
| providing a convenient carrying | Partner to Gin 
anion }case for the glasses, at the same} we : - a Pr 
ee ; ; } fr eet Cliquot Club Co., Millis, Mass., is 
cine protecting them trom brea ‘|introducing Indian Quinine Water. 
age. <A specially treated eyeglass | The product is to gin what soda is 
cleaner was also included as part of /to whisky, Cliquot states. N. W. Ayer 
the package. | & Son. Inc., handles the account. 
Thus equipped to promote its! 
quality sales story, American Spec: | Keyler Promoted 
tacle Co. has launched a consistent | Siaie Wecaad tee iad . 
ai : F ay Keyler has been elected a vice- 
advertising campaign in drug trade AY - ea Awe . 
| amet elle ' se pa : aie fe: president of O. S. Tyson & Co., New 
| Dar rigs is stead * : ZCIUsIVe 588"! York. Before joining Tyson in 1936, 
| tures of the Azurine line, the appeal! yr, Keyler was advertising manager 
to quality buyers, the elimination of|of the Bond Electric Corp. for the 


the 
protection” 


and 
“profit 


|cut-price competition, 
tablishment of a 
policy. 


es- 


This is achieved by allowing a 
liberal margin between cost and 
suggested resale price, so as to 


eliminate the temptation for dealers 
chop. prices and achieve a 
quicker turnover. At the same time, 
Azurine dealers know that cheap 
variety stores will neither compete 
with nor undersell them on the line. 


to 


The manufacturer does, however, 
maintain a graded scale of dis- 
counts for different types of out- 


| lets. 


Brubaker Changes 

John Brubaker, formerly assistant 
business manager of American Bank- 
er, has been appointed advertising 
manager of The Commonweal. He is 
succeeded at American Banker by 
| Lester Beunett, formerly with Flash- 
| O-Graph, Ltd. 


| im = 

| Joins Modern Art 
H. D. Barber, 

vice-president 


formerly executive 
and New York man- 


lager, W. L. Stensgaard & Associates, 
Inec., has joined the New York office 


lof Modern Art Studios, Ine. 


Kenyon Appointed 


Hallas Kenyon has joined Einson- 
Freeman, Inc., as vice-president and 
|}art director. He has been art di- 
rector of H. K. McCann Co., J. Wal- 
ter Tagen and Paris & Peart. 


| Rolian Solus * Journal” 


| Frank L. Rolian, formerly of the 

resort and travel department of the 
| Brooklyn Daily Eagle, has joined the 
|same department of the New York 
| Evening Journal. 


Now with MacFarland 

Fred K. Bollman, formerly with 
Blackett-Sample-Hummert, Ine., and 
L. W. Ramsey Co., has joined Hays 
| MacFarland & Co., Chicago, as an 
jaccount executive. 


| nae ae 


_ Names Representatives 


National Survey & Sales Corpora- 
tion, Chieago, has been appointed to 
represent Detroit Saturday Night. 
The publication has also 
George T. Hopewell, New 
R. J. Bidwell Co.., 
Los Angeles, 


the Journal's 
February net paid daily circulation was 106,034, an all-time high 
and a 25°, increase over 1934. 


York, 
as icc selseiainaaleae 


‘ 
Seine’ . Coronet” 
Donald B. Wilson 
pointed New England 
of Coronet, 
| bldg 


has been = ap- 
representative 


Boston 


preceding four years. 


Two Name Kiernan 

The Frank Kiernan Advertising 
Agency, New York, has been ap- 
pointed to place advertising for the 
Herbert K. Dodge Funeral Service, 
Glen Cove, L. I.. and Heckscher 
Camps of the Heckscher Foundation 
for Children, New York. 


Changes Desens d to 
“Oshkosh B’Gosh, Inc.’’ 


To protect its nationally adver- 
tised trade mark, the Oshkosh Over- 
ali Company, Oshkosh, Wis.. has 
changed its name to Oshkosh B’Gosh, 
Inc. 


Chalfant in Springfield 


John Chalfant, formerly with N. 
W. Ayer & Son, Inc., at New York 
and Philadelphia, has joined William 
B. Remington, Ine., Springfield, 
Mass., as assistant account executive. 


Starts “C onservation”’ 


The American Forestry Associa- 
tion, Washington, D. C., publisher 


Forests, has launched 
Conservation, a bi-monthly digest of 
current articles on conservation. Ad- 
vertising in page space only is be- 
ing accepted. 


of American 


Where the homefire 
brightly burns 
Is where to get 


the best returns. 


named | 
and | 
San Francisco and | 


with offices in the Statler | 
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sticks: 


*8,162,150 WOMEN! An accomplished, 


ready-built,concentrated market- ready 


to buy cosmetics... clothes... foods... 
drugs... baby necessities... curtains... 
cleaners ...clothespins ... blankets... 
towels ... dishes- anything and every- 
thing used in the average home. Tell 
your story where the women who BUY 


will see it! 


*Guaranteed monthly circulation 


Price, Waterhouse & Co., C. P. A. 


81% of our circulation (6,643,990) is in 
™ the 995 “key” cities where over 70% 
we - = of the retail sales are made. 


oi i <. —* P whee Rates on request 


SIMPLICITY PUBLICATIONS 


419 FOURTH AVENUE, NEW YORK CITY 


SIMPLICITY * DU BARRY * PICTORIAL FASHION FORECASTS 


Circulation at point of sale—through 
DEPARTMENT STORES * DRY GOODS STORES * F.W. WOOLWORTH CO. * S.S. KRESGE CO. * S.H. KRESS & CO. * G.C. MURPHY CO. 
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rs 5 limited number of scholarships and | ACTION BULKS HEAVY IN BUTTER COPY 
or an. tu Y an. a co-operative method of instruc- 
tion whereby students may, as un. | 
o dergraduates, get credit for prac- 
Suis yi prea Ms hal oO eges tical experience in various merchan.- | 
i pS dising establishments. 
~ =e If Toledo students elect to take 

(Continued from Page 25) SOAP BOX SPONSOR degrees with the co-operative train | 
operate, and this number will soon —— - ing, five years instead of four are 
be increased, Dr. Delbert Duncan. as required to complete the  under- | 
sociate protessor of marketing and graduate requirements. | 
management, told ADVERTISING AGE. | ais 

The University of Minnesota of- Work Before Degree we 
fers a course in retailing in which Students in the day division of | : 
students Lug employed on eg full- the College of Business Administra- - 
time basis during two periods of | tion, Boston University, are re- ‘i 
three months, one in the junior and euived to do a year of ‘satisfactory | . 
oo the senior year. This co-| work in business under college su- af 
operative training is afforded by | pervision before they obtain their | Sy 
pote sopartment stores in the Twin] | : degrees, Charles E. Bellatty, head | sal 

rene, | of the department of advertising, oat 
tniis ais Rinse a —————— said. Undergraduate students in ; ; ‘ : : 7 
paper C. P. Fisken (right), Chevrolet advertis- | the evening division receive credit Ernest Toup designed this effective action scene for Challenge butter now being is 

The School of Journalism of Ohio| M9 Manager, goes over the ground of | for employment throughout their posted on the West Coast. a te by Gdwards & Doutech Lithograph Co., in 
Iniversity. a divisi , - 4: | the 1937 All American Soap Box Derby— | course. icago. i 
University, a division of the insti- y ~ ah Rag hn sactagy l ts Ag tonite — em 
tution’s College of Commerce, of- a. § sera Pt Ree a Boston University maintains a vo- ; : apl 
fers two courses carrying a total of nee pasar pa The derby is to be | “ational department of five men and| spend half a day a week in ob-| viously solved. The problem is aia 
five semester hours of credit in P held an: 4. /three women to assist students in| Servation of actual business. analyzed by the class, and a report eer 
newspaper advertising which con- ‘obtaining work and to supervise These students are not paid, but) on the proposed solution is submit- “a 
sist of practical work on_ the | their employment. co-operating business men take con-| ted by the two students. The class 
Athens Messenger. Ba evation with Athens stores E. D. McGarry, of the department siderable interest in tutoring them} solution is then compared with the 

Plans have been perfected | ! | Thes ill 1 il bl in | of marketin of the School of Busi in business procedure, Mr. McGarry | one actually followed. 

« b « 3 se srrecte , > 48e 3 ‘se F > ave t J | ar 3 2 > ear . | 7 : . 

. ‘ — on | These courses wi : . ee he : “TD -|said. About 20 students work un- So far Johns Hopkins University 
College of Commerce for a year’s! the 1937-38 academic year. jness Administration, University of : ; ‘ : 

7 . é ; 1 ; : ss : 3 ney , der this plan, of whom four or five| has made no effort to arrange for 
experience in retail selling, carry- The Department of Marketing of | Buffalo, said the school has a plan ax . : a 
ing up to six hours of credit, in e | University of Toledo has a whereby superior undergraduates study retailing. |work in business to supplement ite 

mre ; oe Oe ER niversity © neal - . : In the summer between their) class-room instruction in marketing, ore 
= first and second years in the Gradu- | advertising. or salesmanship, Roy in 
ate School of Business Administra- | J. Bullock, of the department of the 

a tion, Harvard University, students | political economy, said. AS 

. 77) ; sj ‘ | are 
x are expected, if possible, 1 eee Stanford, Butler Lay Plans seu 
employment in business, Neil H.| ry 
| Borden. associate professor of ad- | “This is the result of no decision ope 
KK | vertising, said. 'on the matter at all rather than ma 
If work is not obtainable, the| definite opposition to such train- 
student is expected to report on a| ing.” he added. 

K @ | Special study relating either to a The “combination work and ( 
business organization or to business| Study” plan is an interesting de- are 
conditions in the community in| velopment, Albert Haring, of Le- sih 
| which he resides. high University, commented. Le- in 

; high’s plans may eventually include ste 
Get Business Opportunity such arrangements, although such col 
Many of the advanced students|# possibility is remote at the fol 
in the School of Business of the| Present. ; mt 
University of Chicago, who express Among other schools which are it 
an interest in engaging in both considering establishments of com- 
classroom and commercial work, are| bination work and study systems Lc 
given an opportunity to do so, J. L. for students of business are Stan- re 
Palmer, professor of marketing,| ford University and Butler Univer- n 
said. They spend part of their | Sity. an 
time in industry working on actual pf aca” aime ye 
pene a = ~ more Williams Sells to, ot 
yusiness concerns, occasionally on a e . an 
wtih tintin. Will Join Buchen vr 
A small group of the better un- Buchen Company, Cheago, has ac- 
my e NEBRIOWA’* listeners dergraduate students in retailing at | uired, effective April 1, the business io 
7 x Indiana University are working in|! © igs M. W moti cts at sis 
are impressed by the the university bookstore this year, oN. Michigan SvVSaES, Vase. ex 
: i - 4 eiG@es winiin aane % Mr. Williams, formerly an execu- 
high fidelity of their ra- coheed BC 10 as ic credit, yut NO | tive and director of Williams & so 
. ; pay, said C. W. Barkes, professor|CGunnyngham, and a son of the late tr 
dio capital — W O W. of marketing and merchandising in}Henry P. Williams, founder of that 
: . |the School of Business Administra-|agency, becomes a vice-president of tis 
Advertisers, too, are im- 115, These students consider this|the Buchen Company. ms 
pressed — by the high training valuable experience. a ta 
: ; . Many of the commercial problems | Honor Major Bottom pa 
) | x 
fidelity of results in the which come to the School of Busi- | ; s ” 
k hed b |;ness Administration of the Univer- | seneee MREnee M. meeeee, Pree 
vast market reache - {= ae : ‘and Times-Herald, Newport News. 
WOW. No other sta- sity of Michigan Pca assigned to! va. has been elected a member of 
' students, E. H. Gault said. This) the board of the Southern Newspaper fo 
tion covers NEBRIOWA* work is not an organized part of | Publishers’ Association, to fill an ey 
° | their courses, however. /unexpired term caused by the death th 
so effectively, or so eco- ‘of L. A. Gaines, Jr., News-Leader. . 
neunioalt , Seek Practical Experience | Richmond, Va. $a 
Y: The School of Business Adminis- | Se = 
NEBRIOWA is ths | tration, University of Oregon, en- . : ws 
rich trade territory of fi i mm 
eastern INEBRaska and |courages its students of marketing | Plan Canadian Drive in 
es hae to obtain practical experience in the| The Canadian Life Insurance Offi- Ta 
its radio capital WO W. /summer and on Saturdays, by work: cers Association will use all A. B. C. ve 
ing in establishments in the fields daily newspapers in the Dominion \ 
siecle ope tiga ener ‘ Ricans er . | through McLaren Advertising Co.. ” 
— plan to enter following gradua-| 1 tq. The campaign for 1937 will be 
ition, N. H. Comish, professor of| jn smaller space and on a more fre- " 
* | business administration, said. quent basis than in 1936. yt 
| Thirteen Atlanta advertising lead- ——_—__—_—— 
| . 
w ® e ers recently agreed to lend a hand ° S] 
Covers the Nation s to the advertising classes taught by Phas mane e B. B. St 
a7 - _ bs ~ = > +} 
. Professor M. R. Brewster, of Emory liliam J. Fisher has been name 
4 5: Market Basket | nivavelts president of the New Orleans Better ° 
: 590 Kilocvycl , | : ee ee ae Business Bureau, succeeding Jules ~ 
: . ycles 5,000 Wate Two stude nin are assigned enh Peglin. Other officers for 1937 are 
; . | month to interview an advertising Darwin S. Fenner, vice-president: 
me /man, who describes an immediate! [eon Ber, treasurer; and Fred I : 
= problem. or one which he has pre- | Meyers, re-elected secretay. a 
Serna. Weenaaea The Only Adequate News 
3 
John J. Gillin, Jr., Mgr. Of business, finance and industry 
John Blair Co., Representatives— published in the Central West 
New York, Chicago, Detroit . : . | 
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CHAINS TESTING 
EFFICIENCY OF 
C0-OPERATIVES 


(Continued from Page 33) 
are fretting considerably over the 
perations of this new type of com- 
petitor, though in some cases they 
are meeting it successfully. 


“In England chain store business | 


is growing more rapidly than that 
of co-operatives,” said the report. “In 
Switzerland, co-operatives are hold- 
ing their own in the face of the keen- 
est kind of chain store competition.” 

The significant point is made that 
the English situation has been caused 
in large part by removal of tax ex- 
emptions from co-operatives, which 
apparently are unable to meet chain 
store competition on equal terms, in 
spite of the fact that they adopt chain 
store methods in many cases. 

“In almost any city or village in 
Northern Europe, one who looks for 

consumers’ co-operative will first 
find a local grocery store,” the re- 
port went on. “It is usually clean, 
orderly and efficient, and distinctive 
in appearance. In a small village 
there may be only one such store. 
As membership increases, other shops 
are set up in different neighborhoods. 
Typically a town has several co- 
operative stores, while a large city 
may have hundreds.” 


Standardization Is Difficult 


Co-operatives, attempting to stand- 
ardize merchandise as much as pos- 
sible, are at a disadvantage not only 
in the field of style, but in some 
staples as well. A soap company 
controlled by a co-operative has been 
forced to make a full line, going 
much further in this direction than 
it believes is economically sound. 

The Royal Arsenal Society, of 
London, the report relates, decided to 
reduce bread costs by making only 
me kind. It was of higher quality 
and sold for less. But after several 
years, the society yielded to demand 
of its members for greater variety, 
and is now baking as complete a line 
of bread as its competitors. 

“Until standards of quality are en- 
lorced by law,”’ the report remarked 
significantly, quoting a co-operative 
executive, “we will be forced to use 
some of the methods of private 
trade.” 

While co-operatives do little adver- 
tising, depending on loyalty of mem- 
vers and the price incentive to main- 
tain volume, there are important 
exceptions. 


Promotion vs. Education 


“The co-operatives set aside funds 
lor education, which serve to some 
extent the purposes of advertising,” 
the report explained. ‘Actual adver- 
tising in many orthodox forms is be- 
ing increasingly used by co-opera- 
tives. Kooperativa, of Sweden, pro- 
motes sales of some of its own manu- 
factured products by nation-wide ad- 
vertising. The English Co-Operative 
Wholesale Society has a_ fully- 
equipped advertising department 
which spends more than $1,000,000 a 
year, 

“The Seottish wholesale follows a 
Similar policy; a uniform price is 
set_on all products manufactured by 
the S.C. W. S., so that they can be 
advertised nationally, and advertising 
*\penditures by the wholesale amount 

S400,000 a year. Local English 
eties use newspaper and outdoor 
vertising extensively. In many 
“cuntries, co-operative publications of 

‘ree circulation serve directly and 
‘indirectly to carry co-operative ad- 
ising.” 

l.ike the chains, the co-operatives 

| for cash only. 


Three Join P & F 


Robert J. Lovell, formerly of the 
Butterick Company, and Ira F. Low- 
“ustein, formerly with Bonwit Teller 
« Co., have been appointed art di- 
'ectors of Pettingell & Fenton, Inc., 
Ne v York agency. Anne Hamberger 
‘as joined the art department. 


Black Sells Interest 


J. Scott Black, organizer of Can- 
ners Warehouse, Detroit, and known 
as the originator of the “warehouse 
system” of retail grocery selling, has 
sold his interest to his partners, and 
will again devote all of his time to 
his advertising agency business. He 
is president of Whipple & Black, and 
Food Advertising, Inc. 


Starts Employe Paper 

Schenley Products Co. will distrib- 
ute to its five distilleries a magazine 
for their 5,000 employes. Charles H. 
3osken, formerly with the Cincin- 


nati Enquirer, is editor, with head-| >, 
to contracting for one minute and for ‘newspaper and direct mail copy. 


quarters in that city. 


ADVERTISING AGE 


Time in Odd 


tions of selling radio time in lots of | 
|quarter, half and full hours with | 
}its announcement that it will accept | 
contracts for odd intervals of 12, 10, | 


50-word announcements. 

The plan, in tentative operation 
since March 1, was heralded today 
after initial experiments demon- 


Minute Lots | : ‘ 
strated its practicality, according t 
Sold by WINS Burt Bent naman and Frank P. 


Foster, in charge of WINS promo- 
}tion. Programs of 12, 7 and 3-min- 
WINS, | ute duration have already been con- 


New York, March  17.- 


| Hearst-operated 1,000-watt daytime | tracted for since the first of the 
| station, 


has shattered the conven- | month. 


Appoints J. R. Kupsick 

The Castleholm, New York Swed- 
ish restaurant, has appointed J. R. 

7, 5 and 38 minutes in addition | Kupsick Advertising Agency to place 


NEWS 
USED ALONE 


Rate 55c a line 


City Advertises Thrift 


For the second successive year Jer- 
sey City has informed the country at 
jlarge of its enviable financial stand- 
ing. Advertising in nine newspapers, 
placed through Doremus & Co., an- 
nounces that the city’s 1936 cash col- 
lections exceed cash disbursements 
by $1,309,995. 


Rubinstein Appoints 
Blaine-Thompson Co., Inc., has 


been appointed to handle advertising 
of Helena Rubinstein, Inc. Magazines 


and newspapers will be used, the lat- 
ter to receive the bulk of a 25 per 


‘cent larger appropriation. 


OTHER TWO 


COMBINED 
Rate $1.05 a line 


i this sort of pie? Try the Ross-Federal 
nessa ba Pant of nourishing facts from a recent 


12,000-home survey! We gro 
selves. Still, a business must be fed on facts! 


Facts should be fresh! This pie-chart is 


fresh! It represents the situation in the 
Detroit Area TODAY at a glance. 


is survey brings much valuable information to 
ight te sania spect that The Detroit News is = 
dominantly the choice of home-dwelling Detroiters 
It shows The News has 6334% coverage of Detroit 
newspaper reading homes and that 42% of Detroit's 
homes cannot be reached through any other Detroit 
newspaper. And The News has, besides, the largest 
circulation of any newspaper in the Detroit trading 


area. 


The 


THE HOME NEWSPAPER 


w tired of pie-charts our- 


Detroit News 
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Kolynos Copy 
Unfair, Charge 
of Commission 


Washington, D. C., March 18.—Vir- 
tually every advertised claim o 
Kolynos Company, New Haven, 
Conn., is attacked in a complaint is- 
sued by the Federal Trade Commis- 
sion this week, which alleges that 
the statements are untrue and un 
fair to competitors. 


—_ 


Takes Special Exception 


While taking special exception to 
the statement that 
instantly kills millions of germs 
which cause most ailments of teeth 
and gums, the Commission’s com- 
plaint charged that many other as- 
sertions made in Kolynos copy are 
without a factual basis. 


General Claim Criticized 


Among these, the Commission said, 
are the statement that Kolynos tooth 
paste erases or removes stain and tar- 
tar, whitens teeth several shades in 
a few days, and that it cleans teeth 
down to the enamel without injury 
The general claim that Kolynos gets 
results which other pastes cannot ac- 
complish is also untrue, the Commis- 
sion alleges. 


ARTISTS-LETTERERS 
LAY-OUT MEN: STUDENTS 


Distinctive 


lettering will 
snap-up your sketches . . . 
distinguish your finished art 
Use A to Z’ a practical 
book with over 1,600 hand 
drawn initials. When in 
haste, they can be easily 
traced. The perfect ready-ref- 
erence guide. Only $2 

If your dealer can not supply 
you, send $2.00 to 

Jacob Stein (Publisher) 

175 Fifth Avenue—New York, 


Kolynos almost | 


LEWIS DRAPER, 
PIONEER FARM 
SPECIAL’, DIES 


Chicago, March 17.—-J. Lewis Dra- 
per, who, as a pioneer farm paper 
| representative, found full play for his 
|resourcefulness in the days when 
that branch of publishing was young, 
died of pneumonia in West Suburban 
| Hospital, Oak Park, Chicago suburb. 
Sunday night at the age of 70. A 
Harold Dra- 


| widow and one son, J. 
per, survive, 

| Mr. Draper is generally credited 
with having snared a $125,000 con- 
|} tract from Campbell-Ewald Company 
| in behalf of General Motors Corpora- 
| tion for the Orange Judd Group, later 
|/known as National Farm Power 
Group, of which he was Western, 
manager for many years. This was 
|the largest order bestowed on the 
| farm press up to that time by the 
automotive industry, and perhaps the 
first of any importance. 


He also played an important role 
in securing one of the largest single 
advertisements ever landed by a farm 
paper, when the late Bill Galloway, 
head of the Galloway Company, Wa- 
terloo, la., then a dominant figure in 
the mail order farm implement field, 
made a trip to headquarters of Farm 
and Home, one of Mr. Draper's pa- 
pers, at Springfield, Mass. 

Mr. Draper communicated the tid- 
ings to his publishers, with some 
definite suggestions as to his recep- 
tion, and when Mr. Galloway drew 
near the offices of the farm paper, he 
was greeted by a huge electric sign, 
extending the cordial good wishes of 
the Farm and Home organization. 


The paper shortly blossomed out with 


LONDON FASHION | 


Soft lines feature this new department 

and drug store window display created 

for Yardley of London, Inc., by Harford- 
Hussey-Woodward, Inc., New York. 


a ten-page advertisement extolling 
the merits of Galloway's implements. | 


Adviser to Galloway 


Mr. Draper was also said to have | 
had some influence in shaping the | 
Galloway advertising policies in 
those days. Galloway was one of the | 
earliest apostles of personal advertis- | 
ing and his picture adorned almost | 
every piece of copy issued by his | 
agency. 

Mr. Draper was one of the rough | 
and ready school of salesmen, but his | 
tactics did not always lack finesse, as | 
some of the anecdotes which survive | 
him suggest. He was keenly solicit- 
ous of the welfare of younger men in 
advertising and assisted many ambi- 
tious youngsters to get a foothold. 

Mr. Draper left the Phelps Publish- 
ing Company in 1925 after a series of 
changes in the make-up of the farm 
paper field had taken place. He 
joined the Chicago Evening Post for | 


of the 


NEWS 


The Director 


Family Budget 
Reads the 


their favorite newspaper. 


Mothers throughout Buffalo read the News— it’s 


some in its bountiful supply of news and features 
for women, the Buffalo Evening News is the buying 


guide of mothers in the Buffalo area for the needs 
of 190,000 families. 


BUFFALO EVENING NEws 


EDWARD H. BUTLER, Editor and Publisher 


Western New York’s Greatest Newspaper 


Substantial and whole- 


NEW YORK — CHICAGO — BOSTON 


National Representatives, KELLY - SMITH CO 


- PHILADELPHIA 


ATLANIA 


DETROIT 


| Street, Boston. 


Legislative 


Box Score 


No. Title 
5 Pure Food and | 
Drug Bill 
R. 300 Pure Food and 
Drug Bill 
100 ~—«‘WFasir’ ‘Trade En- 
abling Act 


abling Act 


Trade 
sion Act 


Commis- 


Sponsor | 
Copeland |Passed Senate; in House Inter- 


R. 1611 Fair Trade En- | Miller 


5. 414 Amending Federal) Nye, 


Status 


| state Foreign Commerce 


Chapman Interstate and Foreign Com- 


merce Committee 


Tydings Reported favorably by Judi- 


ciary Sub-Committee 
Subcommittee hearings com- 
pleted; reported favorably 
to full Judiciary Committee 
~ King Interstate Commerce Commit- 
tee 


. 856 ~Pruth in Fabrics | Capper Interstate Commerce Commit- 
Act tee 

_R. 238 Textile Industry Ellen- Labor Committee 
“Little NRA” bogen 


-R. 31 Gontrolled Produc- Goldsboro Banking and Currency Com- 
tion, Retail Dis- ‘mittee 
counts 7 ee 
H. R. 13 Prohibiting Adver- Culkin Interstate and Foreign Com- 
tising of Liquor merce Committee ae 
H. R. 4214 Regulating Sales in Colmer Interstate and Foreign Com- 
| Interstate Com- merce Committee 
merce f es 
H. R. 3596 Show Tax Cost on Thomas (Ways and Means 
Labels of All 
Merchandise ; = en 
H. R. 4722 Divorce Manufac- Patman Interstate and Foreign Com- 
turing and Re- merce 
| tailing ee ia pete 
H. R. 4726 Prevent Reciprocity Patman Interstate and Foreign Com- 
Sales merce ee ne 
H. R. 4837 |State Codes of Fair Harlan Interstate and Foreign Com- 


' | Competition 
~ To Regulate Soft 
Coal Industry 


Ss. 1 


H. R. 4985 To Regulate Bitu- Guffey- Passed by House 
Vinson 


minous Coal In- 
dustry 


merce Committee 


Guffey |Approved by Interstate Com- 


merce Subcommittee 


a time, but his enthusiasm had waned 
and he shortly decided to retire. 

He was a brother-in-law of the late 
F. A. Sperry, one of the founders of 
Critchfield & Co. 


F.G. SHATTUCK, SCHRAFFT 


CHAIRMAN, SUCCUMBS 
New York, March 17.—Frank Gar- 


jrett Shattuck, chairman of the board 


of directors of the Frank G. Shat- 


tuck Co., operators of Schrafft’s res- 


taurants and candy stores, died here 
Sunday at his home in the Hotel 
Pierre. He was 76 years old. 

Before the turn of the century Mr. 
Shattuck joined William E. and 
George F. Schrafft, who 
small candy factory in Portland 
In order to publicize 
the concern’s candies in New York, 
Mr. Shattuck in 1898 opened the first 
Schrafft’s store here, at 1345 Broad- 
way. The firm became Frank G. 
Shattuck Company in 1906, and addi- 
tional stores were opened. It was not 
until 1919 that meals were served in 
the Schrafft restaurants. 

In 1929 the Shattuck company 
purchased the parent firm, W. F. 
Schrafft & Sons Corporation, and 
Wallace & Co. of Brooklyn, 
manufacturers. 


— 


FELIX PAGENSTECHER, 
IPC EXECUTIVE, DIES 


New York, March 17.-—Felix Pagen- 
stecher, an executive of the Interna- 
tional Paper Company, died Monday 
of a cerebral hemorrhage at his 
apartment in the Hotel White. He 
was 56 years old. 

Mr. Pagenstecher was 
|Chicago, a son of William 
stecher, one of the first makers of 
coated paper. At the age of 23 he 
| became president of 


|Mich. In 


of the Bryant Paper Company, Kala- | 


mazoo, a post he held until 1931 when 

‘en was made head of the Holley 
|Pulp and Paper Company, Oregon 
City, Oreg. Two years later he was 
made vice-president of the Nekoosa- 
| Edwards Paper Company, Port Ed. 
wards, Wis., and early in 1935 came 
to New York to join International 
| Paper Company. 


| He was formerly vice-president of 


the American Paper and Pulp Asso- 


ciation. 
' 


| 
C. B. KIRKLAND, FORMER 
NAST MANAGER, DIES 
New Rochelle, N. Y., March 16.— 
|Charles B. Kirkland, who retired 
seven years ago as advertising man- 
ager of the Conde Nast Publications, 


died last night of a heart attack at 
his home here. He was 67 years old. 

Mr. Kirkland had been with Condé 
Nast Publications 20 years before his 
retirement. Before that he had been 
advertising manager of Parke, Davis 
|& Co., manufacturing chemists, and 
| advertising director of Collier’s. 


— 


owned a} 


candy | 


born in| 
Pagen- | 


the Riverview | 
| Coated Paper Company, Kalamazoo, | 
1919 he became president | 


ROTOCHROME PRESIDENT 
| DIES OF HEART ATTACK 


| New York, March 16.—Thomas 
| Butler Van Alstyne, president of the 
|Rotochrome Picture Corporaticn, 100 
|E. 42nd st., advertiser of commer- 
cial products through the medium vf 
|motion pictures, died of a heart at- 
tack at his home here March 9. He 
was 60 years old. 
' Mr. Van Alstyne was’ formerly 
president of the Marmon Automobile 
/Company, Ine., of New York, and 
ifrom 1923 to 1932 was president of 
the Van Alstyne Motor Corporation, 
|New York Hupmobile distributors. 
|He also was formerly publisher of 
|The Horseless Carriage, devoted to 
|/automobile news in the early days of 
| motoring. Prior to 1923 he was with 
ithe Class Journal Publishing Com- 
| pany for 25 years. 


Join A. B.C. 


| Three publications of The Haire 
| Publishing Co., New York, Corset and 
| Underwear Review, Infants’ and Chil- 
dren's Review, and Crockery and 
Glass Journal, have been admitted to 
membership in the Audit Bureau ol 
| Circulations. 


RESORTS 


| TO BUY HEAVILY 
THIS SEASON 


Five thousand of the best sum- 


|| mer resorts can now be reached 
through AmerIcAN Resorts, out- 
standing publication in this field. 


Spring-summer edition will be 
issued April 20th. Forms close 
April 5th. This publication, 
which will be a comprehensive 
textbook on resort operation, will 
include a special Resort Buyers 
GUIDE section. 


For full particulars about how to 
reach this field at a cost of less 
than a postage stamp per contact, 
communicate with 


| 
| PATTERSON PUBLISHING Co. 


(Also publishers of American Restaurant 
and Club Management) 
5 S. Wabash Ave. 551 Fifth Ave. 
Chicago New York 
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"ZOO" EXPANDS 


Hog tonight 
--fog 
tomorrow { 


Calvert-Maryland Distillers Corporation 

introduces a domestic animal into its 

zoo" series in current newspaper copy 
with this effective illustration. 


FABRIC LABELS 
COMPULSORY IN 
NEW CAPPER BILL 


Washington, D. C., Mareh 16. 
Compulsory labeling of all mixed 
woven or knitted fabrics is provided 
by a bill introduced by Senator Cap- 
per and now before the Committee on 
Interstate Commerce. An analysis of 
the measure by the American Retail 
Federation points out that = such 
would be considered mis- 
branded and subject to seizure un- 
less their stamp, tag or label bears 
the following information: 


goods 


1. The registration number of 
the manufacturer. 

2. The proper information as to 
the content of the goods. 

a. In mixed woolen goods, the 
minimum proportion by weight of 
virgin wool, if any, and the maxi- 


mum proportion by weight of each 
material other than virgin wool. 
(Exception. In the case of cotton 
warp fabrics, the warp of which is 
entirely cotton, and the woof en- 
tirely of wool, the contents may be 
designated as cotton warp and wool 
woot.) 

b. In mixed textile 
minimum proportion by weight of 
the main material, and the maxi- 
mum proportion by weight of each 
other material. 


goods, the 


Label Is Permanent 


Woven or knitted fabrics would 
be required to have the information 
stamped on the back or selvage of 
each yard. Garments or articles of 
apparel would show the information 
indelibly written or printed on a 


| investigation or 


label. Linings, interlinings, pad- 
dings, stiffenings, trimmings, or fac- 
ings are exempted. 

Enforcement is placed with the 
Secretary of Agriculture. If, after 
analysis, the Sec- 


| retary finds goods to be misbranded, 


strip of cloth sewed to the garment. | 


Yarn, thread, or warp would show 


the information indelibly on the 


A FINE HOTEL 


in the 
GRAND CENTRAL ZONE 
Opposite the Waldorf-Astoria 
e 
Single, $4 Double, $6 


Featuring two-room suites from $8 


daily. Serving Pantries, Electric Re- 
frigeration. 
2 
Special monthly and yearly rates 
* 
Excellent Restaurant 
and 


Duplex Cocktail Lounge 
Air-Conditioned 
Music during Cocktail and 
Dinner Hour 


125 EAST 50th ST. 


WM. A. BUESCHER, Manager 
NEW YORK 


he is authorized to notify the 
United States District Attorney for 
the district in which the goods were 
found, who shall start proceedings 
for enforcement of penalties or con- 
demnation. 


Moon Adds Space 
Byron G. Moon Co., Inc., New York 
agency, occupying the 27th floor at 
401 Broadway, has added the 26th 
floor to house expanding services. 


Join Taplinger 

Robert S. Wood, former associate 
editor of the New York World, has 
been appointed executive assistant in 
the New York office of Robert S. Tap- 
linger, Inc., publicity and radio re- 
lations. Taplinger’s Hollywood office 
has added Dan Thomas, resigned 
from Walter Wanger productions; 
Ray Buffum, publicity director of 
KFWB, Los Angeles, and Jane Grier. 


Taplinger Resigns 

Sylvan Taplinger, for three years 
assistant to the program director of 
the Columbia Broadcasting System, 
has resigned to join Kated, Inc., pro- 
ducer of the Kate Smith-A & P Band- 
wagon program, under the direction 
of Ted Collins. 


Hawaii Leads 
in Territorial 
Paint Purchases 


Washington, D. C., March 18.—The 
territories of Hawaii, Puerto Rico, 
and Alaska purchased $1,739,000 of 
paint products from mainland manu- 
facturers last year, an increase of 9 
per cent over purchases in 1935, dur- 
ing which year the total was re- 
corded at $1,594,000, C. C. Concan- 
non, chief of the Commerce Depart- 
ment’s Chemical Division, announced 
today. 

Shipments of paint products from 


COSTUME BY BERGDORF GOODMAN 


USHELS of fun—you've had them... but 
we hope never a peck of trouble. Perhaps 
you've escaped accidents by a hair or missed a 
train by a split second. Plenty of expressions 


furnish a graphic measuring stick for an exper 


PHOTO BY HORST 


ence or an idea. 


But values —utility, beauty, comfort, econo- 


my—by what rule. weight or vardstick ean you 


measure them? 


Ten or twelve square inches of etched copper 
may be the scale which determines the price of 


a halftone but its real value to you depends on 


5 


something far less tangible. The experience, 


continental United States to its ter- 
ritories consist almost entirely of 
ready mixed paints, varnishes and 
lacquers, he stated. 


$925,200 in Paint 


Hawaii was the leading territorial 
customer for paint products last year 
taking goods valued at $925,200 com- 
pared with purchases valued at $866,- 
765, in 1935. Compared with 1935 
Hawaii's purchases of ready mixed 
pairts, varnishes and lacquers last 
vear increased from 457,370 gallons 
to 481,960 gallons; kalsomine from 
224 thousand pounds to 255 thousand 
pounds; and paste paints from 732 
thousand pounds to 829 thousand 
pounds, prelimiaary statistics show. 


COURTESY REALSILK HOSIERY MILLS 


knowledge, craftsmanship required to make 
these inches of metal reproduce your illus- 
tration in accurate detail establish the real 
measure of their value. 


The name” Master Craftsmen of Photo-Engrav- 


ing has been applied to the Rogers Engraving 


using their skill, 


Company by many advertisers who have been 


their facilities and their 


service for many vears. It has become a measure 


of photo-engray ing satisfaction. Why not consult 
and use this organization yourself? You proba- 
bly will find that your “measuring stick” of 


cost and value will be one and the same. 


RoGeERS ENGRAVING COMPANY 


ADOLPH F. BUECHELE, President 


MASTER CRAFTSMEN OF PHOTO-ENGRAVING 


2001 CALUMET AVENUE -: 


TELEPHONE: CALUMET 4137 - 


CHICAGO, ILLINOIS 


2 ke a" 4 +5 . . : " — a ‘. a 
.. a. Neh Sa : A ki ». nee im bbe Tis ‘ . : —" 
OE ES ae SIS oo RAGAN te oe mm yi, ae ie. a e “ 5S ; i ae ee . ss i . 
f yh ne oe a y ae : ; e “4 é- ty Me a ee ee oe vo -) 6 
./ . ees ie Fal Ia yt : Ds «pega NEE a eee oe? 
— 5. __—_ one re: oe a TT -, | ; | | 
. a oe 
= af 
4 
: nm 
l- 
eee | 
18 
a- a 
i- F 
a 
li- & 
lv : | : a 
a 4 ; | 
. ‘ “ ies 
ls ' 
my | 
; r | 
: . ‘ ; 
+ - cael = 
: —_ Pi e9 = ee. eee at 
li- ~~ % “a —Geoe—eooeee———SsS———ooeeew_—aaoo=oaoqogoyw»mwmwwo—>_a_omo—_w_,_—om] es 
@ j a : ee a rs 
e » ~~ SS ee 
J 7 > g . asa a % ms eng ‘ ee ee — Se = 
: , ey 5 ea ee ee ee ee ouecamamrmemnstg 5.4 Gin aac Yt . j 
ta. | mm: 2 ae x % ef ee Pe Pee tee ee —_ 
- é = 4 pe q 
n- ‘ eh % Coy: 
Bie, ae a Aol ‘ 4 
n- i ‘ ‘ « : atin . ae e 
er, *@ - > ae 
_ ol . ; oly 4 i at: % ae is 
& — : "Ts Bs oY ona f 
Me - het ue ioe 4 
oe ; & P- gai Ti ratiea ai Me 
ie Ba Sot ames di 5 
. S, gh Se ; 2 3 eae od 
Re ; % ‘ : % . Se Pie Bs 
n- .8 v By . oe a Ay ener . ‘ 
Xs “ey z es Pen tyat at 
; a Reg mer ey te 
“ 33 ar aS wring ; 
; ee ge Oh peace ete : : 
i ‘ “e _ * Ms is : fe se 
e is. f ’ 3 Eris Se 
aoe, < . Ra 4 o4 ! , 
a : ; ‘ ‘ Ege on es Y 
- : : a ‘ a . 
. oe oa oe ., , _ aa ae 
ee aa : ee y a 
. see aig : a a 
a ees z Bac: f 6 ‘ ®, bee, Sa ; aa 
& ae Sa Soret: $ eS é ee: a tee , 
—_— ae: a in cut Ga Paes s ee * vE5 ea ad 
ie hy a : ; Rees ‘ \ ‘7 2% 
ei : — is os § . " : a ie 
ee oe eS ; : s gga all ; . ; : a e Bi 
: ae ARNE ge 7 Seis ee % : S 4 7 BP 33's _ See et - 7 
S Be i? as : . ree ss So ‘< 7 : an © le WE 4 
Bec. a ray ae oe gf. 2p Sa aerate eM aR are SS = * ae s es: 4 
gt Fae oy. ee a oe as ag ; . Rae ks Pe ne SE Ba) ey ed # ae = =. re . nas Ag 
at ee ee ee Pes igeaeags (o> Os tea Re ms : ; : ae. i. ae. Be 
ee OR BERR kgs 6 ee e : e 2 : a 1 evi eee Ee se! ee ga nd Sis at "eric Pe hd. rin eee, = é <> tee Ae r*., ee . = : 
d. fe ees oe ph ee — oe : ey 4 ae _ a ier NOME Gy EPA ae BLAS a oy Ov j $ ; % i, mi a . i = r ee ‘ 4 ; 
x + a vo : od I» EB a A) Se cee F ie oie a ad eas * ; Fs : é 4 : bs - 
. | | ons Re : e Ee Soa eee ome. OS a ae ee rere Ret oles i 3 4 ae a > ok bs ce o * 
1é ei 4 ia SS . 7 Fees : : a aS) is ee Tn i a mga ie Br pei y si ; —_— oe j 3 Pa 
1s eee : Sa : Se ik aa eee oe ea Nee ieee Bias See’, Sates ites eS eo F - ie 4 . Sti ae. 
> | oe pe — es" 3 Ye eee oa aa 3 ear ee We a. Fe See io ee ahi S eRe ' ae 1S ae : ae % q ui ~ ae: Me 
an = ee ae ae ee." Beeman aay CE “ MR ESE ——— lt 3 ele :, ¢ —— 4 “ - os j 
sae ae ee et... * eS a oe iit reed - Dy i ea aie pee oe We © gas: Te —. ay a = see a ; : : j ee «< kt 
1s Be. oa ee fens a on a aaa on cnr ioe ee Ah cae oe eis ‘5 we “se ei ee ee F pe et 
ee : if : “sighing rr poh hs (aie ot eal i . : = Re =f ° sca ike 
1d Sy: ee sot Ge ; Pr ee ee a SIDR x Ae Fi a OS a ee, ‘ f 2 : ae : ip : 3 
oe eos ; : ee 3s = 2 a pe ae ; pce Ba is tie, Sige 4 a Bo a ee a wast 
oe oS : a er ee sd : ea 5. lle, % pe a >: = — «< ¥ ‘ ie a 
oe ae ee ae % = sae - aA % * tele P ‘Sy >» i ‘oe - ih oe 2 ¥ a) eg ” x 3 fer 
’ ee = 3 mM esi ae: SR ae Saha ae ER, as og wi sg we nn ee sy i Se ae ie Ps : a —— a 
| he of ae pina we OO Le ge a ee ae ee ce Nie ee Rm a -_— eax i es. = * : ae 
| ee a Pore Re ees fet eae Bee iS a a ae we -— I SG hey : ‘ 2 ame et 
K Pee =e ee i es et ee Mee ee ee ee a ——— ee Pe ea ies ae 3 i 
oe a ag ina. Soa ee _— fer — "Wega Ee 
: eee Re ieee A "eas . one Fre ite en ee ee POR —-—t—‘S:~;CU pica ae, 4 alee es 
as oe ; er ay — ee Br} See a ee a . Eiger alle aio _ see a 
RE” Bs —— ee a ee ea * Sido |S 2g Oe gee Jeph sae ae eae a ta all eee a ‘ 
he Ee, : pee ee ce OS a a aes aa > ‘<5 ener ie 
a — Ss ee Sener ee Bt ae i of 2 sat taser let a4 Bees 
00 ee =a ed ( a a i ee SS 33.. ie ares I cs ORS ea ss | 
ees ce ead fey Be oe .? Seay : as iy hg ; a ee ee sy. 
Ps 7 te Rak é <i mgs ES a 4 23 ie gia 9 Dei 9 Neal ay a ig es <a 
sy’ ee at: é ee at . | a * Sa as Ls sare as Pa eae crea i “Ss 
bee — —_—. ee , —— —. _ 
ut ele ear ” WF Pe ~~ ~ i -s = 
: be ats ae Le — sk ‘9 : — See oe iene a 
le | Sees : . Let : — | Sect il ees Se en: Se een ate 
Sra gua ce ch es er a Pe re: é ee ee Bay me Se ON ahead hey 
Met os ic el atl ila = ; ees iad 4 cae es ae ZR Ti ces Sport fa ; 
cs Se es te pe ee # See SS sh Beg " a , i ou Nee he nee ~% 
| S as " os tos — - es es - @é ee oe are ee Nh os i ‘< a 
Var eR 4 7 F = = oe % ee a Beek 3 me mar. ee ss te ; 
ly * eee oe % Ak i — a is is" wt iattag ira eee a ; 
| Ss ot ; of ee x , — te, : x Ba ee ee es a 
ile RS a eee # 3 ‘ eS > Ag * = Fn, >: Sa Bo er, aang a 
| ee = rs a a . a s a eet 5 eae oe a : 
2 a oe ; s > = re ; a a Pee ots oe a i ! 
of : a ae ie oe ‘= — Ro Pee ia Baad els pe are - 2 
: - ~ 5 ies a 2 a —— ae ‘o ‘ saad oir? oe. a) é 
me : eee ee Bs ss r . ar SO geeria ie, x 
n i * as os ae ees ae ¢ «a — i a :) a, mee. Le ' 
’ an oo. o. ae oo —— © , vo a ee Nee nee ees a 5 
sg Rise: Bee PS La a ty Bin vila a ee bie i ; 
| | | | ji i A ) > 2 te ‘ 
of ee of a ‘= 5 = 3 Pa - ~ 4 
oR “ 1 Any — ¥ . se = 7 " 
of “a , E 4, al Fy : + its : ie. 3 ij ae 
th heer | : bs ae . 
_ w e ; ij 
é os i shi sa J co gs 3 per g ae Mets ne % 
| savpcte a sik eae a ae Fe Aes: Ss: ppt a 2g 
a Sie se ge eo eee ts i ye eae a 
re . . BS ie paket iiate uh ik ema en goles er 
Bi Baas. see NaN kali ob ME ie ans 8 ree hs 
ne " | aS 
: 4 an) Sh 
na | — CC ta ” 
4 a 
to ee : af 
a ep 
ot eee : 4 
| o> ae 
| cn 
| = ¢: ie 
. eee 
| : ~ ie 
E « 
| 
if by 45 y 
a ee " ve 
a we 
| eee 1 
| at 
} ee Be 
| a ee ———————EE = 
sy i 
| , RP 
| | , ‘gee 
i : rg 7 = 
i 
| lee} ‘i 
‘ . 
ie | 
sje le 
| | © ee é 
j 4. 7 bs © 
| | - :* 
oe 
| he a 
| aa 
| tole’ 
| ¥ i. : 
| ee 
; HOTEL | 
. | ~ Ww 
; | | Po ee 4 | 
| io 
s 4 i 
z “¥ F 
: §=—| = ae 
pm 
4 Ad 
4 > 
be eS <p ba 
Feat. a an eae ot wes a 
oe eee Oe aes wie has Ah 2: 
ANS Cana wana at ae a eeunde ain mete rey isos Saar’ ated Pee), ee sige pak. sia sa WR Rad ating aa a ace 
Ne , eae aoe! Ve RE Sie ers ee eee Be Sieben oar Ran “Ip A NL Brat Rape see ed ee es 4 f Oe 
ety ew 3 5 wien at Se Renae MF Se es Bo 25 Pe eens Rn ee Fart at ayy i i ne gos ory kf at, ee — —E tao "a 
ie mat a 5 St he get on tee DF pte E sae ip diene iyiek a Malis eet Bes <immpaad |, Cite a Pe, r eas - oe z 
. ~~ ‘ <i i Ae ‘4 ee Sapeainy By Ossake : ce Das SINR Mie Sek oe IRE pind Ra a FERMI Was Mh ue ee ts a sueias see ee SS Jy 2 = ee SE 
~t% : : ss k fire SoBe y ae eee Bees SEEN elle Pete : eae i Pease SE hes RY 5) Real ee a paige 21 ae ees pe treed as hala AS Pe ot POE Ste Rg: : iS, ad ; 
a rg? s a PR Pitan Eee, ee at res : Dr iaigt het ORG Sp D9 2e pee Ch ga eros ee FIT ree otk sion Mh MN GREED EI ae og ta : Ai Sete oe * pcr Namaig So 
5 : Bie ph rhe Op 5 ae Tes bse ee = we y Pipe: * Bi m eA ta eee Sov caiiee Men Sammie ie une ait afay eA amgtie Saas Ot, rie ime ae =, 
= z eet rane, fis “a ea a ae Pie se ERR tics SEX: pas oe acer oc at's eh ih ess ps gat ne - 
‘. a : i ‘ ? Se UNy Sap Roan el " = a Sarr ix F3 a Sala a as a + Sen: OS eae cy” 
SNe FS. > Z pace Sih at ek ie 4 : Sas he mad ca oe ace as peas et e bole Ba ec hi dat 
a. LAG Ss mee ee eS i 33s Tee Pee tot DADS 3 tants Shag ep) is 
: : é Sy Ph ee ee Te ee 
, eg Sat 


= 


42 ADVERTISING AGE March 22, 1937 


| 


ar i —n | DUTCH LADY REVIVED FOR GIANT JELKE DISPLAY 
Earnings of General Cigar Seeks | 


Ri 


=e 
ee A d ° _ Data Through Package 
: rtisers 
j ve New York, March 16. 
een Launching an analysis of | 
Western Electric Co., Inc., sub-| consumer “reading and listen- 
sidiaries and associated companies ing’’ habits and sports prefer- 
report for the year ended Dec, 31, ences, General Cigar Co., has 
1936, net profit of $18,698,049, com- started insertion of a business 
pared with a net profit of $2,620,279 reply card with its packages ODAY 
in 1935. of five Robert Burns cigars. a c 
.,. 9 The buyer is asked to tell ete ’ : 
Sales of the Borden Co. and sub- the daily and Sunday news- pete 
sidiaries for 1936 amounted to $238,- papers which he reads regu- mH 
844,537, compared with $229,888,089 larly, how frequently he ne 
for 1935. Net income for 1936 was peruses the sport pages or neve 
$7,921,489 listens to sports broadcasts, ' 
vvy and what sports he likes best rn 
Zenith Radio Corporation ( 


reports 
an operating profit for the first nine 


ts months ended Jan. 31, 1937 of $2,-| year 1936 amounted to $14,501,451, 
347,987, compared with $1,015,966 an increase of 14.9 per cent over 
for the same period in the previous | 1935, 
5 year. ,7 ¥ 
vey Earnings of Penick & Ford, Ltd., 
Net earnings of Pet Milk Co. for] Ine., for 1936 were $1,301,926. 
‘an the year ended Dec. 31, 1936, were vey 
, $911,552, and net sales were $25,- Kureka Vacuum Cleaner Co., De- 
a4 105,478. troit, shows net profit for 1936 of 
a vvy | $248,329, compared with $245,648 in reean} sete ——oe 
“a International Business Machines|1995 Net sales for 1936 amounted MARGARING 16 vse dooe Luck 
. P 2.38 P : . ¢ " . im COOK! 
Corporation and subsidiaries report) tg $3.829.441 against $2,.875.506 in urtnt nk ise TWA wo Fonte GOOS wee TORAT I A4Sson 
as net profit of $7,552,956 for 1936, 1935. > 4 —— “Sane a ne 1 Finast 
a compared with $7,090,530 in the pre- | vvweey : a eneess asap 
ae vious year. | Hamilton Watch Co. and its | ; 
Fa » * * | wholly-owned subsidiary ticked off| |§ ‘ 
X: Net income of The Greyhound | net income of $974,241 in 1936. This 2 oom 
“ Corporation and subsidaries for! compares with $536,878 in 1935. 
; 1936 was $4,017,529, compared with i oe This new display for the John F. Jelke Co., Chicago, marks revival of the Dutch Lady, symbol of cleanliness and wholesome- 
ae $3,039,613 in the preceding year. s : Pe i te st ; ness, in the company's advertising. The display also gives a practical tie-up for related items. Niagara Lithograph Company 
ee ; | Melville Shoe Corporation and ‘ ’ 
Sse fe : : produced the display. 
: . i subsidiaries report net income for eA 
Rapid Electrotype Co. reports a on Sede POP GES, : ’ ; —~ — ———— 
net income of $112,405 for the year 1936 of $2,388,754 compared with $2,-| : ne 
2 v ? “, ” J ? bg . . ’ Tn . ‘ » 2 2¢ « le A) . . sc 
1936 ‘ 013,412 in the preceding year. Shoe| These taxes in 1936 totaled $811,720,- “Current History” Reynolds-Fitzgerald oi 
or sales increased 9.5 per cent over/|307, against $655,314,402. . . is 
vvy Saier aak cites a bg car ce ae =agerigy March Lineage 2,829 Issue 1937 Directory wa 
arahs Pa ' ‘ sph. | LYeo é siery sales 2% br ce me. . J , ‘ © 
S ceroneage — . _— rar —_ their chain of retail stores. Dollar| The preliminary report of Bon} March lineage for Current History| Reynolds-Fitzgerald, Inc., — Chi- iy 
sidiaries report net profit $2,878,745 | oo otaled $85,200,758. against} Ami Co. and subsidaries for 1936|is 2,829 instead of 829 as reported|cago, has issued its annual direce- [> 1 
for the year 1936. nae out 504 ; 1935. ee “"\ shows net income of $1,221,676 in|from Publisher’s Information Bureau|tory of special Western represen- or 
, 9 $30,355,524 in 1935, 1936, against $1,003,089 in 1935 in ADVERTISING AGE of March 8. This] tative. sti 
Dixie Vortex Co. and subsidiaries vvy eae * ; fs pa is an increase of about 40 per cent A list of newspapers having Chi- ni 
; for the year ended Dec. 31, 1936, re- The report of Quaker Oats Co. and | Net profits of the American Roll- over the same month last year. cago representation is followed by all 
; port consolidated net profit of $875,-| subsidiaries reveals 1936 net income | ; 5 Mill Company for ide nike nbd. —_——_—_——— a tabulation of representatives, Al 
5S » combine t opr r $5,733,956, compared with $4,552,-| °° : Stele Br pir ; = e 
reall The combined net profit for Sig a compared with $4,552, mated at $6,500,000, more than 50 MacDonald Forms Agency gh es ec gg Ae ace tel 
oon a shag — os _ sub- a, ee per cent above 1935. In the 12 Arthur R. MacDonald, Chicago, has each. : . 
oe a a An increase of $156,405,905 in cor-| months ended Dec. 31, 1935, net|expanded the scope of his business Du 
1936, totaled $645,133. ec ecrc  rert ste 1936 ‘ey | Profits amounted to $4,310,129. advisory work and has formed Ar- a 
-= oe? poration income taxes for 1936 over ae thur R. MacDonald, Inc., agency, Moves, Adds to Staff 
Net income of Remington Arms/1935 was shown in statistics of In- Net income of $10,831,032 for 1936 with offices at his present location, The New York office of Sports th 
Co., Inc., as of Dec. 31, 1936, amount-|ternal Revenue collections compiled is reported by Goodyear Tire & Rub- 230 N. Michigan ave. The telephone A field has been moved from 369 Lex. Cl 
ed to $1,100,905. Net sales for the|by the Bureau of Internal Revenue. i sestanechid gy ih ogg number is maueerye 4333. ington ave. to 444 Madison ave. Gor- oe 
Fe - a = = and 98 per cent over 1935. Sales of “ ” don H. Rogers is Eastern advertising fr 
_—— — $185,915.675 were 13 per cent above Back to Bee-News manager. Miss A. E. Cameron has be 
1935 and the best since 1930. Tom Devaney, advertising solicitor | Joined the New York office staff. 
vvweegye for the Omaha World-Herald, has W 
Montgomery Ward & Co. report|been appointed advertising manager Leaves Fidelity Bank Pi 
— for the year ended Jan. 31, 1937, net — er Age es a Bee-News, n, ner Barclay B. Baekey has resigned a 
i é / i . profit of $20,198,914, compared with cums teen daake Ga eee as advertising manager of the Fidel- Ww 
ele AT RSC “ $13,527,310 for the previous year. J ncighat sae ke ity Union Trust Company, Newark, ei 
Net sales of $361,297,000, the highest ° e N. J., to join the Merrill Anderson ru 
2 i ’ . in the company’s history, represent a Davis Picks Reach Company, New York. Ww 
Ley tour director for the late 23 per cent increase over 1935 the R. B. Davis Sales Co., Hoboken, — —— 
: previous record year. has named Charles Dallas Reach Co., 
- = _ es. Newark, to handle advertising of Cut- Flex Is Ready 
I] a “ \. / . [ Rite wax paper. Newspapers, maga- Georg Salter’s three-dimensional 
SVime. Crnestine S« re euutk | Dolph, Jackson Get a ee ee nd eee ee ee ee , 
M4 b . bs 2 € 1Z 
Promotions from CBS — Typefounders Association, Inc., New al 
Z . John M. Dolph, Pacific Coast sales York 
; ‘ -viously k : ; . t 
ee and p= viously | manager of the Columbia Broadcast- Issues Cook Book —_—_— 
§ P , . ‘ |ing System, with headquarters at Citizen and Times, Asheville, N. C., : = 
a associated with Charles F. Horner of the San Wranciecd. has been waneed de-lisated tte ehenel Bock of Cookers, United Adds Space a 
- sistant to Donald W. Thornburgh,|a 24-page tabloid size supplement in United Advertising Agency, New- 
Bs nate vice-president in charge of CBS|two colors. Cash prizes of $100 and ark, N. J., has leased new quarters Si 
) j / / Pacific Coast operations. Mr. Dolph’s | merchandise awards were distributed | in the National Newark  Bldg., , 
Nedpal — CTHET taulauc “das offices will be at KNX, Holly wood. for the best recipes submitted. doubling its former space. a 
( / The appointment does not affect . — t] 
’ | the status of Paul Rickenbacher, - 
oe i aa IS NOW ASSOCIATED WITH | who will devote more time to adver- 
oa tising agency contact and _ other 


matters. The appointment does away 
with the office of CBS Pacific Coast | 
sales manager. Henry Jackson has 
been named Northern California 
sales manager, at San Francisco. | 
Henry Witt is CBS sales manager | 
for Southern California. 


Form Small | & . Brewer 


THE JAM HANDY ORGANIZATION 


...as a member of the creative staff. With her 


broad experience in’ stage presentations. Miss 


Clarkson is notably fitted to make an important The firm of Small & Brewer, Inc.. ‘ 
: ; ; radio. station representative, has | , 
contribution to the showmanship that goes into been formed. This firm took over SE A | ON( RAN(¢ at ( | IN! i 
i the radio department of Small, * 4 
Jam Handy stage and picture productions for Spencer. Brewer, Inc., and, at the | ij 
. same time, Weston, | Frykman &| When you go hunting for markets don’t waste your time with pop ' 
your commercial purposes, | Allen merged their interests with Reacl e after sale he se wes bet c cover the p 
| Small & Brewer. Offices are located guns. each out after sales wi 1 a weapon that ean cover the } 
: | in Chicago, New York. Boston. San ground, But—choose one that hits the markets you want. 
; , >: ‘ se. Francisco, and Los Angeles. ; ce WS) e aT ene a ; eee ee 
‘ Jam Handy | icture Se] vice - sie pss WSM. W: eggs Hy = ie channel coverage of a 
cy pp . . wealthy, growing market. SM Showmanship turns coverage into 
y Hinchman Changes ee re ' 7 
' sae ' sales. Write for proof. 
Talking Motion Pictures « Slidetilims « (eroup Selling « Sales Conventions Rav Hinchman. formerlv with | 
a ” j | Lord & Thomas, Inec.. New York, has | ne po i 
k ORK DETROUI CHICAGO joined Lawson St udios, New York Vational 7 
230 Park Ave. 2900 FE. Grand Blvd. 35 EK. Wacker Drive photographers. Representatives, ' 
-— —— — Edward Petry & Co., J 
: | Ine, q 
With permanent producing units in HOLLY WOOD Foster Buys Newspaper | _ 7 J | 
| Tom E. Foster, owner and_ pub- NASHVILLE. TENN 
lisher of the Daily News. Kilgore, cust - encalala 


. ” on ~~ purchased the Journal, Jef- Owned and operated by The National Life & Accident Insurance Co., Ine. 
erson, ez. 
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RADIO HELPING 
10 PUBLICIZE 
ESSAY CONTEST 


Chicago, March 18.—Not to be out- 
dune by newspapers, which have been 
exceptionally helpful in publicizing 
the second annual ADVERTISING AGF 
essay contest, radio stations last 
week swung into line with announce: 
ments of the contest. 

G. D. Crain, Jr., publisher of Ap- 
VERTISING AGE, last Thursday ex- 
piained the purpose and the rules of 
the competition to the large audience 
of high school students which 
WMCA, New York, has attracted 
through its “High School Reporter” 
program, and much interest in the 
contest has been created as a result. 

In Des Moines WHO, owned by 
the Central Broadcasting Company, 
is building interest in the contest 
through local colleges and _ high 
schools, and this week asked that a 
total of 300 folders giving details be 
sent to Drake University, Central 
College, and Lincoln High School. 
Similar activities are being under- 
taken by other radio stations. 


Minnesota Daily Ties In 


The Minnesota Daily, student 
newspaper at the University of Min- 
nesota, whose local contest tying up 
with the ADVERTISING AGE contest 
was announced previously, this week 
reported that it could make use of 
1,000 folders giving rules and details 
of the contest, for distribution to 
students. News stories and advertise- 
ments devoted to the contest have 
already appeared in this paper, and 
AbVERTISING AGE is informed that in- 
tensive promotion will be put behind 
it again when the daily resumes 
publication the first of the spring 
quarter on March 30. 

Newspaper clippings report that 
the Jacksonville, Fla., Advertising 
Club is also sponsoring a local tie-up 
contest, although no direct word 
from the club to this effect has yet 
been received. 

The Council Bluffs, la., Nonpareil, 
Weirton, W. Va., Daily Times, and 
Philadelphia Daily News were among 
additional newspapers which this 
week informed ADVERTISING AGE 
that they were planning to 
run local tie-up contests, or that they 
were considering such contests. 


either 


Information Requests Pour In 


Continued interest of educators, 
advertising clubs and other organ- 
izations was evidenced by the stream 
of correspondence’ received from 
them, by clippings from club and 
school papers, and by requests for 
additional information. 

The contest, which is being spon 
sored and entirely paid for by ADVER-: 
lisiNG AGE, is open to undergraduate 
students in high schools and colleges 
throughout the country, who are be- 
ing asked to submit essays of not 


-PHOTOS 


STOCK 


@ Thousands of ready-to-use 
illustrations, on all subjects, 
are available for your inspec- 
tion. Write, wire or phone.. 


KAUFMANN & FABRY CO. 
425 S. Wabash Ave. ® Chicago 


PHONE HARRISON 3135 


ADVERTISING CONTEST 


Write an Essay... 
and Win a Prize! 
THE ESSAY— 


On “How Advertising Benefits the Consumer” 


THE PRIZES— By Your Minnesota Baily 
First Prize, $25 
By “Advertising Age” | 
First Prize, $250 in Cash 
Complete All Expense Trip to | 
New York City 
Second Prize, $100 in Cash 
Third Prize, $50 in Cash 


THE RULES— 


PATCH FOR 4NNOUMEMENT OF DEES 1h LOLA 
Tet mB 4) WINDESOT 4 Deity 


| 
| 
| 
| 
| 


The Minnesota Daily 


The © orld» Largest (allege Sewspapes 


| 
| 
| 
| 
| 


One of the large advertisements publiciz- 
ing the “Advertising Age" essay con- 
test and the local tie-up on the Univer- 
sity of Minnesota campus, which is be- 
ing conducted by the student daily. 


more than 1,000 words on “How Ad- 
vertising Benefits the Consumer.” 
High school and college essays will 
be judged separately, and identical 
prizes will be given in each division. 
First prize is $250 in cash, plus an 
all-expense trip to New York. Sec: 
ond prize is $100, third prize is $50, 
and there are 10 honorable mentions 
ot $10 each. 

Entries must bear a postmark not 
later than midnight, May 1, 1937, 
te be eligible. 


Exuberance of 
Nude Arouses 
Official Ire 


Newark, N. J., March 17.—An ad- 
vertising sketch showing a “nude 
and exuberant female lying on her 
back and holding a cocktail glass 
aloft” has caused the wrath of D. 
Frederick Burnett, commissioner of 
the New Jersey Department of Al- 
coholic Beverage Control, to descend 
upon a Newark tavern operator. 
Warning that continued issuance 
of an advertising card bearing the 
sketch would result in revocation of 
his liquor license, Commissioner Bur- 
nett labeled the sketch “obscene.” 
“Instinctive common decency and 
intelligent self-interest should not re- 
quire enactment of a formal rule 
prohibiting licensees from circulat- 
ing lewd advertising,’ he declared. 
“This special ruling should suffice.’ 


» Issues Almanac 


The B. F. Goodrich Co., Akron, has 
released a 68-page almanac for farm 
and home, to be distributed by deal- 
ers. Special emphasis is laid on the 
many uses of rubber on the farm. 
Editorial material ranges from can- 
ning recipes to removal of spots and 
stains. 


New Office at Detroit 


Craig & Hollingbery, Inc., radio 
station representative, has opened a 
branch’ office in Detroit. Fred 
Hague, formerly of the Chicago of- 
fice, has been named Detroit man- 
ager. 


Named Directors 


W. B. B. Fergusson, J. W. Hackett, 
and Edward Lasker have been ap- 
pointed to the board of Lord and 
Thomas, Ltd., London. Mr. Lasker is 
the son of A. D. Lasker, president of 
Lord & Thomas. 


tees 


Two for Goldman 


C. Hoffberger Co., Baltimore, Md., 
air-conditioned ice refrigeration and 
Property Sales Co., Baltimore, real 
estate, have appointed I. A. Goldman 
& Co., Baltimore, to handle their ad- 
vertising. 


Buys Display Service 
Dis-Play-Well, Inc., New York, has 
purchased the New Jersey Display 
Service, Newark, N. J., and will use 
that organization’ to cover New Jer- 
sey territory. 


Frank P. Baldwin, formerly with 
Newell-Emmett Co., has joined the 
copy staff of O’Dea, Sheldon & Co., 
New York. 


Named by Ogden Club 


Chauncy West, president of the 
Ben Lomond Hotel, Ogden, Utah, has 
been elected president of the newly 
formed Ogden Advertising Club. 
Other officers elected were: vice- 
president, Al Hyde, Snowcrofts & 
Sons; treasurer, Lyman Pierce, Ful- 
ler Co., and secretary, Louis F. Hal- 
ler, Standard-Eraminer. 


Patterned After 4A’s 


The annual four-office meeting of 
Botsford-Constantine & Gardner, Pa- 
cific Coast Advertising agency, at 
Klamath Falls, Oreg., was patterned 
after annual conventions of the 
American Association of Advertising 
Agencies. The gathering marked the 
agency’s 20th anniversary. 


Savery Appointed 

Ranald Savery, who joined the 
Blanchard Press, New York, last 
November, has been appointed edi- 
terial director, succeeding Robert 
Newcomb, resigned. Mr. Savery was 
formerly correspondent in the New 
York office of the Montreal Star and 
British United Press. 


Promotes “Ehlenpats” 
Hotel and restaurant publications 
have been scheduled for advertising 
“Ehlenpats,”” made by a new machine 
which packs butter for individual ta- 
ble and cafeteria service. The ad- 
vertiser is George Ehlenberger & 
Co., New York. 


OF THE SO 


WORK ALL FOUR 


one-third of the cost of gas or elec- 

SHOWROOMS FOR °* 
Add Business Papers 

In addition to newspaper advertis- 

ing running in 68 cities, business pa- 

pers have been added recently, with 

Domestic Engineering and Plumbing 

and Heating Trade Journal carrying 


SPUR CAMPAIGN copy that stresses profits from sale 
of tank heaters, and from heating 


plant modernization jobs. Simpers 
Company is the agency. 

In smaller cities where no displays 
are contemplated, local merchants 
will be aided in setting up their 
own, it is planned. A permanent 
show is already established at the 
Architects Samples Building, 101 
Park avenue, New York, with two 
representatives in attendance at all 
times. Prospects’ names are relayed 
to equipment producers for follow-up. 


Hunerhoff to Cahall 


Lloyd Hunerhoff, until recently an 
arcount executive with the former 
Philadelphia office of Erwin Wasey & 
Co., Ine., has joined Cahall Advertis- 
ing Agency, Philadelphia, in an ex- 
ecutive capacity. 


New York, March 16.—Permanent 
showrooms for the display of an- 
thracite burning equipment and cel- 
lar modernization will be opened in 
Boston and Philadelphia within the 
next two months by Anthracite In- 
| dustries, Inc., according to Frank W. 
|Karnest, Jr., president, who added 
that showrooms will be established 
in every major city as fast as pos- 
sible. 

To promote the greater use of an- 
thracite coal, Anthracite Industries 
is working with equipment makers 
as well as coal merchants and plumb- 
ing and heating contractors. A staff 
of field representatives is calling on 
architects, builders and consumers. 

An intensive drive for anthracite 
automatic water heater sales was be- 
gun this week, with coal merchants 
and equipment men participating. A 
featured claim is that the use of 
properly sized anthracite equipment 
can be operated at approximately 


Appoints Equity 
Equity Advertising Agency, Inc., 
New York, has been named to handle 
the advertising of Rose Bernie Re- 
ducing and Health Studios, New 
York. 


“BLOCKS” 
UTH’S “MAIN STREET” 


— 


harlotte | 


Greensboro, Charlotte, 
Greenville and Atlanta — these 
are the four markets making up 
the ‘‘Main Street” of the South. 


50,0 
WEBC the s 


These are the busy areas with 
big industrial payrolls, and 
active retail stores. 


If you work all four of them, you'll take the 
cream of the business in three states. 


The Greenville market is first in South Carolina— 


doing 40°( of the state’s total retail business. 


And, first in the eyes and ears of the spending population of the Greenville 


market, are these advertising media that belong on your list. 


GREENVILLE NEWS-PIEDMONT 


(24-HOUR NEWSPAPERS) 


00 CIRCULATION 
,000 Watt NBC Outlet of this Region 


New York 


Represented hy BRYANT, GRIFFITH & 
Chicago 


BRUNSON, 


Boston 


Inc. 


Detroit Atlanta 
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Hilltop House 
Terrible; But 
Y35 Wants It 


New York, March 17.—-The pulling 


power of classified advertising was 
again evidenced here when a little 
fine-type advertisement in the New 


York Herald Tribune produced not 
just replies by mail but even a re- 
sponse in the form of another classi- 
fied ad in the same classification in 
which the first advertisement ap- 
peared. 

It started with this copy: 

“TUMBLEDOWN 
HILLTOP for sale in Litchfield Hills, 
Connecticut. Two miles from 


HOUSE ON)! 


town. | 


CONCENTRATED COPY 


OF ALL LEFTOVERS 


HOREFURDS BOKECHANGES SOC OD + 


nO MAN ORDERS OF PHORE ORDERS 


Dominant illustrations with an appeal to 
taste featured this special event display 
series in newspapers by The Palace, Kan- 
sas City, Mo., department store. 

| 


eral Electric air conditioning depart- | 
ment, questioned about the reference | 


‘to a G. E. oil burner in the first ad- | 


No babbling brook. Extensive 
grounds for pushing lawn mower. | 
Bad golf, shooting, fishing, ete. 
Twelve acres enclosed by _ horse} 
fence adjoining hunt club. Dump 
near house with skunks, rabbits and 
field mice rattling around. Approx- 
imately thirty apple trees. General 
Electric oil burner. Domestic prob- 
lems terrible. Price $29,000. X 125, 


Herald Tribune.” 


Classified Won't Talk 


True to its sacred trust, the Her- 
ald Tribune classified department re- 
fused to reveal not only the adver- 
tiser’s identity but also clues as to 
the quantity of the response. But one 
prospect, who could stand it no 
longer after the advertisement had 
appeared for several days, inserted 
the following reply, also in the 
Herald-Tribune: 

“Mr. X 125. Dear Sir: Referring 
to your ‘tumbledown house’ ad. 
Having always disliked the country, 
I find the detailed description of your 
property irresistible. One of my rea- 
sons for disliking the country is a 
deep-rooted aversion to week-end 
guests. Obviously this problem would 


be entirely eliminated. I should like | Publication. 


to inspect your property at my con- 


venience, when you can assure me_ 


that the skunks will be there and 
that you will be out. Y 
Tribune.” 


J. J. Donovan, manager of the Gen- St. Louis. March 29-31. 


35 ore . . a arr 
mac Herald | pirect Mail Advertising Association 


vertisement, couldn’t make up his | 
mind whether it was a bouquet or a 
barb but was inclined to settle for 
the former. 


Young Picks Frank | 


John O. Young, co-founder of | 
Young & Rubicam, and president of 
Cutasy Laboratories, has appointed | 
Paul Frank & Associates, New York, | 
to handle publicity and public rela- 
tions for Pomay Rx 7, a new Cutasy | 
reducing treatment. 


Named by Bobrow 


Bobrow Brothers, Philadelphia, | 
makers of Bold and Topic cigars, | 
have appointed J. M. Korn & Co., 


Inc., of that city, as advertising and | 
merchandising counsel. A newspaper 
campaign, Bobrow’s first in 20 years, 
is being prepared. 


Feldkamp Appointed — 
Fred J. Feldkamp, until recently | 
literary editor of Today, New York, 
has been appointed editor of For | 
Men—-And Men Only, new Fawcett 


Show is St. _ 


The “Trail to Sales” exhibit of the 


| 
will be shown at the Statler Hotel, | 


Great, all-time em- 
ployment record with 
increased wages in 
MOLINE-ROCK ISLAND 
Farm Implement 
Capital of the 


Norld...! | 


since Jan. 1. 


1937 wage increases totaling over $2,000,000 an- 


nually are pouring into the pockets of farm implement factory 
employees in Rock Island-Moline. 


Nat'l Rep. The 


Allen -Klapp-Frazier Co. 


New York, Chicago, Detroit, St. Louis 
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Getting Personal 


William Randolph Hearst was host and escort of the bride to the 
altar at a wedding performed at his ranch at San Simeon March 9 
between William Curley, managing editor of the New York Evening 
Journal and Mary Grace of Santa Monica, Calif. The bridesmaids in- 
cluded Mrs. James H. R. Cromwell, (the former Doris Duke, whose 
husband is ex-advertising,) and Miss Marion Davies. . . 

Garvin P. Taylor, publisher of the Montclair, N. J., Times, has 
bought a fine big house in Montelair. Lee Maxwell, Jr., son of 
Crowell’s chairman of the board, has been elected to Ivy Club, Prince 
ton University. David Sarnoff, NBC board chairman, is in Palm 
Beach. 

Edward F. Stevenson, of General Business Films, Inc., was the 
principal speaker at the annual dinner of the Gunnery School, Wash- 
ington, Conn., held March 12 at New York’s Harvard Club. . 

Walter Scott Newhouse, Jr., Princetonian now with the Graduate 
Group, was married Feb. 19 to Frances Hohlt Eggers of Brooklyn. 
They're in Bermuda... 

Suffolk College, Boston, has Rudy Vallee as professor in a course 
of journalism on showmanship in advertising. . . Mr. and Mrs. A. 
Thayer Jaccaci, of Southport, Conn., (JWT a.e. on Eastman Kodak) are 
announcing arrival of their second child, born March 8. 

Arthur Pryor, Jr., BBDO radio director, has returned from his south- 
ern trip; William Stuhler, Y&R radio director, on the other hand, is 
spending about a month on the coast. WOR'’s s.m., William B. Gel- 
latly, has a new daughter... 

In the midst of southern and western pilgrimages, Tiny Ruffner, 
Benton & Bowles, is off to England soon. 

Seward W. Pulitzer, son of Ralph Pulitzer, ex-publisher of the 
York World, and Mrs. Jane Martin of Rockfield, Md., were mar- 
ried in Palm Beach March 1. ‘ 
Al Ryerson, of the New York 
Theatre Program Corporation 
(“Playgoer’’), is beamingly telling 
the world about the advent of new 
son Richard. 
Ex-Boston 


New 


SUNNY DAYS 


admen now living in 
New York are being invited by 
Bill Pond of Scripps-Howard to 
form a Bostonians’ luncheon club. 
We unconditionally refuse _ to 
mention beans in this connec- 
tion. 

Mr. and Mrs. Arthur Hays Sulz- 
berger have been having no fun in 
Egypt. The N. Y. Times pub- 
lisher, suffering from an influenza 


attack, and Mrs. Sulzberger, with 
a stomach ailment, were in the 
American Mission Hospital at As- 


siut for a week. They were able 
to go to Cairo on March 10, from 
whence they went to Switzerland, 
both having recovered. 

O. C. Harn, managing director 
of the A.B.C., celebrated his tenth 
anniversary in that important post 
March 14. John Willy, veteran 


publisher of Hotel Monthly, Chi- 
cago, will receive the honorary 
degree of Doctor of Laws from 
Michigan State College next 
Dick Feldon (left), Eastern advertising June. 
manager of Liberty and Frank Enright, Louis Leon, production man- 


newly-appointed sales and advertising 

director, A. F. Holden Co., New Haven, 

Conn., get a tanning at Fort Lauderdale, 
Florida. 


ager of Charles Dallas Reach Co., 
Newark, is the father of a new 
daughter, Phyllis. Among the 
15 guests in the White House 
studio March 9 at the President’s 
fireside chat were John Patt and R. Morris Pierce of WGAR, Cleve- 
land, and Leo Fitzpatrick of WJR, Detroit... 

William Harshe and Irwin Nathason of William R. Harshe, Chi- 
cago, are contacting their out-of-town accounts in their new airplane. 

. Charles Da!las Reach, president of the agency of that name, has 
purchased a 150-year-old stone farmhouse and 70 acre farm at Erwina, 
Bucks County, Pa. His home is in Summit, N. J... 

Remembering what happened at last year’s banquet of the Adver- 
tising Club of Baltimore during the anti-Roosevelt speech of Bernarr 
Macfadden, publisher, the 29th annual banquet will = 
be a speechless one April 3 at the Lord Baltimore 
Hotel. 

“Smilin’ Ed’’ McConnell, star of Acme White 
Lead and Color Works radio program, has ended 
his search for weight reducing secrets. On Feb. 14, 
he sat down to conduct his program and = acci- 
dentally broke his chair, disrupting the broadcast. 
In subsequent programs, he asked listeners for 
weight-reducing formulas, the award to be a broad- 
cast from the winner’s home. The winner was 
Aloysius Charlebois, Royal Oak, Mich., director of 


food advertising on the Detroit Free Press. Mr. 
Charlebois weighs 200 pounds, Smilin’ Ed, 294 
pounds. 


The lure of his extensive citrus interests in Cali- 
fornia will claim H. P. Mee, v. p. 
Caterpillar Tractor Co., Peoria, Ill., 
17 years service June 1... 

Philip L. Jackson publisher of the Portland, Oreg.. Journal, has 
been nominated to be a regional trustee of Princeton University. He 
was in the class of ‘15. 


in charge ot advertising and sales, 
when he leaves the company after 


Harry Forbes, a reporter on the New York News. was among those 
members of the Newspaper Guild assigned to picket the North Shore 
News, Flushing, L. I. It developed that his father is publisher of the 
Long Island daily and he did not join the picketers, giving a graphic 
description of what he might expect at home if he did so. 

Robert S. McCarty, advertising manager of the Philadelphia Com- 
pany, so called because it is in Pittsburgh, is taking time out to con- 
duct a $60,000 drive in behalf of the Pittsburgh Convention and Tour- 
ist Bureau. . . Judge Curtis Bok, grandson of the late Cyrus H. K. Cur- 
tis, is to carry out the publisher’s plans for a $5,000,000 auditorium as 
a gift to the Philadelphia citizens. The city will help defray the cost 
and the public will be allowed to subscribe. 


Brown & Tarcher 
Get Schenley; 
Calvert to B&B 


New York, March 16.—-Two impor- 
tant liquor advertising accounts 
changed hands this week with an 
nouncements that Benton & Bowles 
Inc., has been named to handle Cal 
vert Distillers Corporation, and 
Brown & Tarcher, Inc., has been ap- 
pointed by Schenley Distillers Corpo- 
ration. 

Lord & Thomas will continue to 
handle part of the Schenley adver- 
tising, including Wilken Family, 
Cream of Kentucky and Gibson 
whiskies, and Bacardi rum. 

Benton & Bowles take up the Cal- 
vert account following the resigna- 
tion last week of Brown & Tarcher. 
According to W. W. Wachtel, Calvert 
vice-president, the new agency will 
start work immediately on all of the 
firm’s products, comprising Lord Cal- 
vert, Calvert’s Reserve’ Blended 
Whiskey, Calvert’s Special Blended 
Whiskey, Old Drum, Kentucky Pride 
and Calvert’s Gin. Newspapers, gen- 
eral magazines, outdoor advertising 
and radio will be among the media 
used. 

New Agency for Wile 

Brown & Tarcher will service 
Schenley Whiskies, Old Quaker and 
Golden Wedding Whiskies, Silver 
Wedding Gin, Dewar’s Scotch and 
certain other Schenley imports. 

Announcement was also made this 
week by Julius Wile Sons & Co., 
Inc., importer of foreign wines and 
liquors, that a new = advertising 
agency will be selected shortly to 


succeed Brown & Tarcher, now 
handling the Wile account. 
“ , 
Starts “Photo-Mats’ 
D. H. Livingston, formerly with 


Meyer Both Co., the Metro Co., and 
other companies, has launched 
“Photo-Mats,” an all-photo advertis- 
ing mat service, at 10 E. 38th St., 
New York. He will issue a monthly 
mat service of eyecatchers. 


Joins Wetpruf Firm 
George A. Kessler has joined the 
New York Wetpruf Corporation to 
take charge of a forthcoming promo- 
tional and advertising campaign. The 
company specializes in waterproofing 
of fabrics. 


To Pettinger-LaGrange 

Jack rildersleeve, artist, has 
joined Pettinger-La Grange, Inc., In- 
dianapolis. Newton D. Buser has 
been named production manager. The 
agency has moved to the Murphy 
| Building, 32 East Georgia st. 


| 
| Appoints Equity 
| 


| Equity Advertising Agency, Inc., 
New York. has been appointed to 


|handle advertising for the Carleton 
Display School, New York. J. J. Pol- 
|lack is account executive. 


| Baldwin Names Blausen 

| Bernard <A. Blausen’ has_ been 
named vice-president of Baldwin 
Paper Co., Inc., New York, in charge 
of publication and book paper sales. 


RESTAURANT 
BUSINESS | 
BOOMING» 


With business booming in their 


field, restaurants everywhere are 
making widespread replacements 
and are modernizing from store 
front to kitchen. 
ance and 


Create accept- 


more sales of your 


guods to this buying group with 


|} a regular advertising schedule in 
field’s 


American Restaurant, the 


| leading publication. 


5 S. Wabash Ave. 
Chicago 


551 Fifth Ave. 
New York 
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HARDY MACHINE 
REDUCES COLOR 
TO COLD GRAPH 


inventor Guest of Honor at 
Chicago Meeting 


Chicago, March 18.—A __spectro- 
photometer which makes the most 
accurate measurements of color yet 
devised was described to a joint 
meeting of the Association of Color 
Research and the Physics Club last 
night by its inventor, Arthur C. 
Hardy, professor of optics and pho- 
tography at Massachusetts Institute 
of Technology. 

The spectrophotometer, which 
draws pictures of color in such a 
way as to produce something closely 
resembling a sales chart, is now be. 
ing produced by General Electric 
Company. While its cost, around 
$5,000, limits the market, plans are 
under way to make one of the ma 
chines available in each city on a 
custom basis, so that any advertiser 
desirous of reducing color to exact 
terms may use it as needed. 


Attack Color Problems 


The Association of Color Research, 
formed only nine months ago, came 
into being as a result of the prob- 
lems created by the employment of 
color in many diverse industries. 
The association embraces not only 
artists, printers and photographers, 
but paint manufacturers, members 
of the textile industry, and others 
whose work brings them into con- 
tact with color. 

While the simplest method of us- 
ing Professor Hardy’s machine is to 
mail the chart to the correspondent 
who must do the color matching, the 
zigzag lines can also be reduced to 
a formula which can be written or 
telegraphed. 

The visitor described one of the 
earliest uses of the spectrophoto- 
meter, in connection with the M, I. 
T. colors of cardinal and gray. Some 
of the alumni charged that in the 
course of years changes had been 
made in the colors’. originally 
adopted. A search through the ar- 
chives revealed a couple of ribbons 
which had been the first standards. 
Both they and the new colors were 
placed before the spectrophotometer, 
which ground out the charts show- 
ing that the two sets were not only 
apparently, but actually, in harmony. 


Aides in Printing 


Later, the spectrophotometer again 
had a chance to demonstrate its 
value when a New York printer en- 
trusted with turning out the annual 
class book submitted a proof which 
was far from the true colors. The 
desired shades were recorded by the 
machine, the charts were sent to 
international Printing Ink Corpora- 
tion, which made up the inks in the 
desired colors and sent them over to 
the printing shop. The final print- 
ing was a perfect match. 

Professor Hardy believes that his 
instrument is the only one employing 
the null principle, which compen- 
sates for variations in temperature 
and other factors, so that error is 
eliminated. 

While the machine measures only 
two factors—the wave length of 
light and the relative quantities of 
light—the professor required several 
thousand words to describe the 
spectrophotometer so that the scien- 
Usts in his audience could grasp its 
Principles, even with the aid of a 
demonstration. 


Drawing of Color 


The machine capitalizes the abil- 
‘ly of the photoelectric cell to con- 
vert light waves into electric energy, 
although it utilizes several less fa- 

‘liar principles of optics. In three 
‘inutes after a sample of any col- 
‘ed material is placed in it, the 


“apparatus turns out a chart show- 
ig exactly how much of each wave 
length of light is reflected by the 


shades is represented by its own pe- 
culiar graph curve. Proponents of 
this method claim advantages which 
they say can never attach to any 
visual system. 


Plan Stoker Drive 


Midwest Stoker Association, Chi- 
cago, is laying plans for an adver- 
tising campaign in the Chicago area. 
William J. O'Neill, sales manager, 
Chicago factory branch, Iron Fire- 
man Manufacturing Co., is president. 


Joins Corn Belt Wireless 
KROC, Rochester, Minn., bas 
joined the Corn Belt Wireless, net- 
work with programs originating 
from WHO, Des Moines. Addition of 
KROC brings the total number of af- 
filiates to ten. 


MOTION DISPLAY 


Combination light and motion unit fea- 

tures new display for Grunow refrigera- 

tors. Strobridge Lithographing Co., Cin- 
c'nnati, did the lithography. 


Electricals to 
Be Symbols of 
Wedding Date 


New York, March 16.—A plan to 
supplant wood by electrical appli- 
ances as the accepted gift symbolic 
of fifth wedding anniversaries was 


sketched this week by the National | 


Electrical Manufacturers Associa- 
tion in co-operation with the Edison 
Electric Institute. 


Contact Married Couples 


Details calling for consumer ad- 


vertising are now being worked out, | 


with the probability that the cam- 


paign will get under way late next 
May. 

The tentative program calls for 
joint promotion by electrical manu- 
facturers and public utilities. Deal- 
ers, it is expected, will make an at- 
tempt to contact couples in their 
territories who have been married 
five years with the suggestion that 
electrical gifts replace wood re- 
membrances. 


Waters Gets Yarn 

Gloria Yarn Co., Philadelphia, has 
appointed Norman D. Waters and 
Associates, Inc., New York, to place 
advertising for Embassy hand knit- 
ting yarns in national magazines. 
The company sells by mail and 
operates a retail store in Phila- 
delphia. 


sample, 


of color 


Each of millions 


@ Ten metropolitan markets are 
lined up for you like tenpins—to 
bowl over with a single ball. 

It is easy to sell in these mar- 
kets; easy to effect distribution; 
easy to ship to them; easy to ware- 
house—but NOT easy to advertise to them! They are too 
big, too important. Only one medium does an intensive 
job. All the rest are inadequate. 

These ten markets determine a national advertiser's 
success. Their influence swings the country. All by 
themselves they constitute a bigger market than is 
attained by any product save only a few rare leaders. 

The intensive cultivation of these ten markets should 
be the primary concern of sales and advertising man- 
agers. For four years Criterion Service has studied these 
markets as only Criterion could study them. No one else 


STRIKE! 


16 THE NATION'S INCOME 
4 THE NATION'S POPULATION 
44 THE NATION'S RETAIL SALES 


enjoys the street-and-number in- 
timacy thatCriterion hasachieved 
during twenty years of selective 
poster advertising in naborhood 
retail shopping centers. 


Out of this study hascome “The 
Big Ten Plan.” It is adequate. It really covers the field. 
Its cost is unbelievably low. It enables you to make a 
strike in the ten metropolitan markets—601 cities and 


the nation’s retail sales. 


towns—that represent one quarter of the nation’s popu- 
lation, one half of the nation’s income, and one third of 


The whole revealing story is published in a book en- 


titled ‘The Big Ten.” 


Everyone engaged in national advertising should 


study this book. 


The supply is limited. Send for your copy today. 


420 Lexington Avenue, New York 


CRITERION SERVICE 


A NATION-WIDE POSTER SERVICE THAT REACHES EVERY 
NABORHOOD RETAIL SHOPPING CENTER 
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BOCK BEER AND 
SPRING ARE BOTH 
BACK ON SCENE 


Breweries This Year Forego 
Central Park Test 


New York, March 17.—Most de- 
pendable of all spring's auguries, 
the bock beer season, opened here 
this week with more than a dozen 
brewers in, the metropolitan area 
running special campaigns. 

After much prayerful consideration 
over full many a stein of bock, local 
brewers this year decided to torego 
what has long been an annual insti- 
tution, the goat judging contest in 
Central Park where fond owners of 
handsome goats were wont to bring 
their pets for purposes of determin- 
ing whose goat was handsomest., 

The contest, it was pointed out, 
was not entirely constructive. Every 


year one goat owner got the prize 


and the sponsors of the event got 
only the goats of the rest of the goat 
owners. This, the brewers felt, put 
them in the position of being the 
goats. And besides, aver the brew- 
ers, bock really has nothing to do 
with goats and should on the con 
trary, be surrounded and drunk with 
dignity. 


Dr. Seuss’ Goat 


But despite abandonment of the 
Billy goat parade, goats are, as us- 
ual, prevalent in bock beer advertis- 
ing. And despite the move for dig- 
nity, at least one brewer, the F. & M. 
Schaefer Brewing Co., Brooklyn, pro- 
ceeded to get smart alecky with their 
goat with Dr. Seuss’ drawings of the 
tabled creature as a feature of a Bat- 
ten, Barton, Durstine & Osborn, Inc., 


A NEW BOOK 
ON HOW TO USE 
“TALKIES” TO 
INCREASE SALES 
FREE to Advertising 


and Sales Executives 


beautiful 


This booklet 


down to Brass Tacks 


gets 
follows 
“The Case System” in show- 
ing the Value of “Talkies” in 
Advertising. Shows just what 
it has accomplished for vari- 
ous firms, and How it was ac- 
complished. 


Richly Illustrated 
es 


We urge you to attend The National 
Conference on Visual Education and 
Film Exhibition. 

Chicago, June 21, 22, 23, 24. 
Send for program and free member- 
ship ecard. 


HERMAN A. DE VRY, Ine. 
1111 Armitage Ave., Chicago 


| 


SPONSORS' BOXES FEATURE NEW STREAMLINED CBS STUDIOS 


| 


Two special elevated boxes at the rear give sponsors an opportunity to view the show unobserved in this auditorium in the new 
Columbia Broadcasting System studios, Wrigley Building, Chicago. William Lescaze designed the two new studios going into 


campaign in newspapers, on 24- 
sheets and in window displays. 

An item of the campaign, handled 
by John Johns, BBD & O account ex- 
ecutive, is a jingled booklet, illus- 
trated by Seuss, which relates how 
bock beer got its name, It seems 
that bock, made from the last hops 
of the fall, was first made at Ein- 
beck, Germany, and eventually im- 
ported to all of Europe under the 
name Einbeck. Customers, in the 
good old days, particularly those not 
pure Teuton and thus ill equipped to 
cope with the Germanic language, 
asked for Einbock which came close 
to being ein bock and which, in re- 
turn, is very good German for “one 
goat.” 


Bock Builds Business 


| The bock season, usually good for 
a month or less, will, it is estimated, 
bring members of the Brewers Board 
of Trade, Inc., a 150,000-barrel vol- 
/ume in that length of time. This re- 
| tlects a peculiar local predeliction for 
| Bock; while the New York metro- 
politan area contains only 10 per 
cent of the nation’s population, said 
population consumes about 12% per 
cent of the nation’s beer and even 
surpassees this high mark at bock 
time, according to Schuyler B. Pat- 
terson of the Brewers’ board, when 
it quaffs almost 14 per cent of the 
national supply of bock. The local 
taste for bock is credited to bring- 
ing of the bock beer tradition to 
these parts more than a century ago 
by the original German brewers. 

Though brewers have to guess as 
best they can in November as to the 
probable degree of intensity of the 
bock thirst the following March, 
they haven't overestimated  con- 
sumption for any year since Repeal, 
says Mr. Patterson. 


. . 
Davis Joins M. & P. 
W. L. Y. Davis has joined Mars- 
| chalk & Pratt, Inc., New York, as 
director of marketing and research. 
He was formerly general manager 
of the Wehrly Co., general manager 
of Market Research Corporation of 
America, and director of marketing 
| and reasearch for G. M. Basford 
| Co. 


Federer Shifts 

Ek. W. Federer, space buyer of 
| J. Stirling Getchell, New York, has 
| resigned to join Geyer, Cornell & 
Newell in the same capacity. He 
is succeeded at the Getchell agency 
iy his former assistant, Charles 
| Brocker, 


Thompson Changes 
Ellsworth G. Thompson, formerly 
ussistant to the art director of the 
Wilson H. Lee Co., New Haven, 
Conn., has joined the staff of Fred- 
erick A. Richardson, New York, ad- 
| vertising layout organization. 


Joins “Variety” 

Ellen Davis, resigned from. the 
National Broadcasting Company's 
Trade News Service, has joined Va- 
|riety, New York. 


service March 15. 


U.S. Gets 58% 
of Britain’s 
Tool Business 


Washington, D. C., March 17.—Brit- 
ish Government contracts with sup- 
pliers of imported equipment show 
that American machine tool builders 
are enjoying the bulk of the machine 
tool trade, the Machinery Division, 
Bureau of Foreign and Domestic 
Commerce reported today. 

Participation of American machine 
tool builders in this trade was 41 
per cent of the total imports in the 
lirst nine months of 1932, 46 per cent 
in 1933, 35 per cent in 1934 and 1935, 
and 58 per cent in 1936, according to 
the Machinery Division. Germany, 
while also gaining in dollar volume 
during the last three years, lost in 
percentage share in 1936. 

The marked increase in Govern- 
ment expenditure in connection with 
the rearmament program during the 
calendar year 1936 is revealed in a 
partial analysis of machine tool con- 
tracts placed with manufacturers, 
distributors and importers in the 
United Kingdom by the War Office, 
the Admiralty and the Air Ministry, 
the Bureau reported. 

Lathes were by far the most 
sought machine tools as a class and 
some 124 contracts were let to a con- 
siderable number of firms. The de- 
mand by the Government and by in- 
dustry for several popular types of 
lathes was so strong and the need 
for early delivery so urgent that do- 
mestic manutacturers which hereto- 
fore supplied practically the entire 
needs of the Government, were una- 
ble to accept all contracts and im- 
porters and distributors of foreign 
made equipment were approached. 


Laundry to Reach 
Charles Dallas Reach Co., Newark, 
N. J., will place advertising and 
sales promotion for the Columbian 
Laundry, Newark. Newspapers will 
be used. Charles W. Scott is account 
executive. 


Allum Joins B-S-H 

Blackett-Sample-Hummert, Inc., 
New York, has appointed Ralph D. 
Allum as vice-president. Mr, Allum 
recently resigned as_ vice-president 
and director of J. Stirling Getchell, 
Inc., and was formerly vice-president 
of Lord & Thomas, Ine. 


Dunbar to Lippit 


Arthur Myles Dunbar, formerly 
secretary and treasurer of Dunbar & 
Stutz, Inc., New York agency, has 
oo" Jules Lippit, Advertising, New 
York, 


Smith Joins Kudner 


Paul Smith, formerly with Ken- 
|} yon & Eckhardt, Ine., has joined the 
jart staff of Arthur Kudner, Inc.,, 


| New York. 


Skillet Sisters 
Go on Air April 
12 for | Kellogg 


New York, Mar. 
and Ralph Dumke, Sisters of the 
Skillet, take to the air on WJZ 
April 12 in behalt of the Kellogg 
Company, Battle Creek, Mich., with 
Kelloggs Corn Flakes as the prod- 
uct to be featured and the radio 
department of Kenyon & Eckhardt, 
inc., in charge ot production. The 
program will be heard Monday, 
Wednesday and Friday from 7:45 
to 8:00 p. m. 

The torthcoming East - Dumke 
show is to be a music-dialog comedy 
broadcast, in the nature of a test 
show through the summer months, 
with possibility of network expan- 
sion in the fall. 

Though Kenyon & Eckhardt have 
for five years been in charge of 
Kellogge’s Kaffee Hag advertising, 
Corn Flakes and other Kellogg prod- 
ucts advertising is handled by N. W. 
Ayer & Son, Inc. Executives of both 
agencies say the Kenyon & Eck- 
hardt production on WJZ portends 
no general change in responsibility 
for Corn Flakes advertising. 


17.—Eddie East 


New Film for S. O. 


The Standard Oil Co. of Indiana 
has completed an institutional mo- 
tion picture, “Stan.” The cast in- 
cludes 31 _ players. For certain 
scenes, more than 600 extras were 
used. Produced by Raphael G. 
Wolff, Inc., Hollywood, the film will 
be shown to employers, dealers, and 
the public. 


4 Associations 
Stage Meetings 
Late in April 


New York, March 17.—Four na- 
tional associations were engaged 
this week in putting the finishing 
touches to programs for annual 
meetings scheduled in late April. 

The first convention will be that 
of the American Newspaper Publish- 
ers Association, April 20 to 23, at 
the Waldorf-Astoria Hotel, New 
York. The first day’s session will 
be devoted to discussions of prob- 
lems pertinent to small newspaper 
publishers and will be conducted un- 
der the chairmanship of John L. 
Stewart of the Washington (Pa.) 
Observer. The following day J. E. 
Barnum, of the Syracuse Post-Stand- 
ard, president of the association, will 
preside over the first of the general 
sessions. 


Subsequently committee reports 
will be heard on such subjects as 


freedom of the press, social security 
and radio. The union labor, open 
shop, traffic and mechanical depart- 
ments of the association will also 
hold meetings. It is expected that a 
special program will be arranged to 
commemorate the A.N.P.A. 50th an- 
niversary. 


A.N.A. Meets April 26 


The semi-annual meeting of the 
American Association of Advertis- 
ing Agencies and the annual conven- 
tion of the Association of National 
Advertisers will follow later in the 
month. The A.N.A. session is 
scheduled for Hot Springs, Va. 
April 26 to 28, with the Four A's 
meeting opening at The Greenbrier, 
White Sulphur Springs, W. Va., 
April 29 and continuing through 

May 1. 

G. Lynn Sumner, president of 
the New York agency of the 
same name, is chairman of the Four 
A’s convention committee. The 
first day’s session will be for mem- 
bers only while the following two 
day’s programs comprising business 
sessions, sports and the annual din- 
ner, will be open to guests. A form 
of entertainment entirely new to 
Four A’s conventions will feature 
the annual dinner. 

The Associated Business Papers 
will hold its annual meeting at Hot 
Springs, Va., April 30 through May 
9 Advance registrations indicate a 
large attendance for the usual dis- 
cussions of organization affairs. 


What is your dealer distribution 


in CHICAGO? . . 


We'll take any grocery or drug product of 
merit and get you COMPLETE DISTRIBU- 
TION ... sample every home . . . Contact 


and sell your retailers . . . And we'll do it 


so fast that it will sweep the town off its 


feet! 


This isn’t a claim... it’s a PROMISE 


and need not be confined to Chicago alone. 


BIG 4 ADVERTISING CARRIERS 
742-44 S. WABASH AVENUE—CHICAGO 


Central Zone Division of 


ADVERTISING DISTRIBUTORS OF AMERICA, Inc. 
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ADVERTISING AGE 


F.D.R’S CHOICE 
MAKES LABEL FOR 
GOVERNMENT RUM 


Drys View Federal Rum Ven- 
ture with Alarm 


New York, March 18.—All the ele- 
ments of a national advertising 
campaign, including a label said to 
reflect the creative suggestions of 
President Franklin D. Roosevelt, 
will be employed to stimulate the 
sale of a half million gallons of pure 
cane juice rum when the United 
States government makes its bow in 
the rum business on April 15. 

The rum, final fruit of the Federal 
government’s $2,500,000 work relief 
expenditures in the Virgin Islands, 
will be distributed by W. A. Taylor 
& Co. Alley & Richards, handling 
the Taylor account, are responsible 
for the advertising campaign to be 
used in support of the government’s 
rum distribution with Frederick 
Anderson, account executive. 

Newspapers and magazines will 
figure prominently in the promo- 
tional efforts of the Virgin Islands 
Company, of which Harold L. Ickes, 
secretary of the interior, is chair- 
man of the board. Though no price 
list has as yet been issued, execu- 
tives of the Taylor organization re- 
ported orders already in from all 
sections of the United States and 
prophesy a warm reception for the 
rum. 


Some View With Alarm 


Meanwhile, others concerned with 
the liquor business, including do- 
mestie rum distillers and importers, 
well known dry workers, and, re- 
putedly, some _ political factors at 
Washington, are taking a less op- 
timistic view of the government’s 
debut in the rum business. 

Domestic factors in the rum 
trade are said to be awaiting sam- 
ples of the government-produced 
article preparatory to deciding for 
themselves whether or not to file 
complaints with Uncle Sam on fair 
trade grounds. Should a_ promised 
analysis and the forthcoming price 
list indicate that the Virgin Islands 
product is competitive on grounds 
of quality and price, the rum trade 
is likely to register complaints, 
through trade association channels, 
with the federal government. 

Mrs. Ella T. Boole, world presi- 
dent of the W. C. T. U. and leading 
anti-rum crusader; Dr. Charles G. 
Pease, 83-year-old founder of several 
temperance and anti-tobacco organi- 
zations; and Fred A. Victor, state 
superintendent of the anti-saloon 
league, are among those who broke 
out in local newspapers with state- 
ments deploring the government’s 
entry in the rum industry. 

More than mild consternation in 
Washington is said to have followed 
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These labels, said to have been sug- 
gested by President Roosevelt, distinc- 
tively set off the new Government House 
rum, product of the government's Virgin 
Islands relief project, which is to be 
placed on the market April 15. 


upon the heels of public announce- 
ments of the pending rum market- 
ing plan when it became apparent 
that various congressmen in the dry 
camp might shortly be called upon 
to ratify the re-appointment of Law- 
rence M. Cramer as governor of the 
Virgin Islands. 


May Affect Apportionment 


Plans for marketing the rum, in 
progress for months with the active 
co-operation of federal officials, are 
said to have been almost tipped 
over by political aspects of the rum 
marketing program. 

The “Government House Rum” 
label, to be affixed to every bottle, 
is said to have had the personal 
okay of President Roosevelt after 
25 labels, previously submitted, had 
been turned down. Though the 
name of the United States does not 


appear on the _ bottle, the word 
“government” is present in what 
the advertising fraternity some- 


times designates “stud horse type” 
and an eagle with outspread wings 
also figures prominently in the de- 
sign. A clipper ship in the label is 
said to have been included at the 
suggestion of President Roosevelt. 
already famed as an admirer of 
things nautical, the more so if they 
are tinged with tradition. 


G-E Appoints New 
Appliance Managers 

Ralph C. Cameron has been named 
manager of the department store 
sales division of the General Elec- 
tric appliance and merchandise de- 
partment, Bridgeport. He will co- 
ordinate all sales and promotional 
activities directly affecting depart- 
ment stores. He was formerly with 
G-FE at Cleveland. 

Other appointments include John 
P. Rainbault, manager of the elec- 
trie clock section of the anpliance 
and merchandise department: A. E. 
Pierce, sales manager of the elec- 
trie clock section: and C. M. Wil- 
son. sales manager of the _ radio 
sales division. 


Win Idea Contest 
of St. Louis Club 


Paul Kell.” of Comfort Printing 
Co.. and Orville Goerger. South- 
western Bell Telephone Co.. won 
prizes in a contest for radio adver- 
tising ideas. a feature of the St 
Louis Junior Advertising (Clnh’s 
series of talks on radio as an adver- 
tising medium. 

Mr. Kell submitted a plan to in- 
troduce a new cereal in Chicago 
Mr. Goerger brought forth a_pro- 
gram idea for a St. Louis furniture 
store. 


Calvin Neff, formerly New York 
and Philadelphia representative of 
Harner’s Bazaar, has been appointed 
Pacific Coast manager of Vanity Fair 
Silk Mills. : 


Van Cott Changes 


Charles Van Cott. formerly sales 
promotion manager of the Elliott 


Service Co., New York, has joined 
the Screenland Unit, New York, as 
Promotion manager. 


Espotabs Will 
Be Backed by 
National Drive 


New York, March 17.—-A national 
campaign in behalf of Espotabs, a 
laxative product, will be undertaken 
this year, for the first time, by the 
Dill Company, Norristown, Penna., 
following several years of expand- 
ing distribution. 

Newspaper advertising and sam- 
pling will be continued on a larger 
scale with the addition of seven 
magazines, through Gotham Adver- 
tising Co., the agency in charge. 

Magazines on the list include the 
following, American, Cosmopolitan, 
McCall's, Pictorial Review, Redbook, 
True Story and Woman’s Home Com- 
panion. 


Two Join “Post” 


Mary J. McClung and Leo L. Rosen- 
berg, for many years with the New 
York World-Telegram, have joined 
the classified staff of the New York 
Post. 


Agency Moves 
Morris & Davidson, Inc., has 
moved from 201 N. Wells St., Chi- 
cago, to larger quarters in the M. C. 
A. Building, 430 N. Michigan Ave. 


— 


SECRETARY ICKES TESTS GOVERNMENT 


RUM 


Secretary of the Interior Harold L. Ickes verifies alcoholic content of the new 
Government House rum to be placed on the market April 15. 


Joins Clay Equipment 

J. D. Joy, who formerly operated 
his own agency at Des Moines, has 
been named advertising manager 
of Clay Equipment Corporation, 
Cedar Falls, Ia. He succeeds Roy 
Evans, now with the advertising de- 


partment of LaSalle Steel Corpora- 


tion, Hammond, Ind. 


New Petro-Nokol Films 

Radio & Film Methods, Inc., New 
York, has made two slide film pro- 
ductions for Petroleum Heat & 
Power Co., Stamford, Conn. They 
are part of the business promotion 
campaign for Petro-Nokol, and are 
entitled “Industrial Installations” 
and “A Trip Through the Factory.” 
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IN PHILADELPHIA 
THE INQUIRER IS 


Sell your products in the paper that sells 
more automobiles; that sells more finan- 
cially sound citizens than any other two 
Philadelphia newspapers. You’re on the 
right track to greater sales with their 
women folks by scheduling the paper 
that sells more in practically every clas- 
Women love 
The Inquirer. It will grow on you, too, 
just as it grows every day and every 
Sunday in Philadelphia’s buying con- 
sciousness. Move your goods faster in 
Philadelphia with the most dominating, 
forward moving newspaper in America. 
The Greater Inquirer starts to work 


GOING HOME WITH 
GAINING NEWSPAPER IN PHILADELPHIA 


Philadelphia’s Fastest Growing Newspaper 
Will Sell 
America’s Third Largest Market 


because 


The Inquirer Outran All Other Philadelphia News- 
papers During the First Two Months of 1937 in 
National Advertising Linage Gain.* 


INQUIRER GAINED ...... 47,499 LINES 
NEXT PAPER 
* MEDIA RECORDS FIGURES 
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THE GREATEST 


Your Goods Fastest in 


Ce re 26,575 LINES 


NEW YORK, H. A. McCandless; BOSTON, M. L. Tyler; SAN FRANCISCO, Keene Fitzpatrick; 


CHICAGO, DETROIT, 8T. LOUIS, Guy 8. Osborne, Scolaro & Meeker, Inc. 
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Florida Bank 
Paves Way for 
60th Birthday 


Jacksonville, Fla., March 17.—Fea- 
turing outstanding events in the his- 
Jacksonville, and emphasiz- 
ing the importance of banking to in- 


tory ot 


dustry, the Barnett National Bank’s 
current series of newspaper adver- 
tisements is focusing attention on 
its 60th anniversary May 7. 

Each week the institution high- 


SCORES ON 3 SCORE 


1877 ® 1937 
REEL ALS ~ - cy : 


Sixty Years Ago 
... and Today 


lights the place of banking in one 
field of manufacturing and distribu- 
tion. Industries covered in the series 
include turpentine, lumber, radio, 
and furniture, among others. 
“When you eat fresh Florida 
oranges and grapefruit or drink a 
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Traveland is all a-buzz with nice gossip about The Stevens! 
Travelers, wise in living, tell about the world of ease and 
comfort to be found at this largest hotel in all the world. 


“Located ideally—in the business district yet on the Park 
and Lake, removed from congested traffic’’ 
of welcome that makes you feel at home” .. 
to even little comfort details’’ . 
selection from modest singles to sumptuous suites” . 
biggest bargain in hotel living” 
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Come to The Stevens—see for yourself. You'll thank this 
kind of gossip. You'll find the unusual satisfying comfort 
which has made The Stevens Chicago's Outstanding Hotel. 
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fruit juice,” one advertisement in- 
quires, “do you ever think of the 
many banking transactions involved 
before the fruit reached you? 

“Labor to work the ground and 
harvest the crops must be paid. 
Often this requires borrowing money 
from the banks. Bank credit is used 
in the purchase of land and nursery 
stock, packing, refrigerating, ship 
ping and warehousing. 

“Were it not for the American 
banking system, which helps to mo- 
bilize the credit of the community, 
the cost of this fruit you enjoy and 
the glass of Florida orange juice 
served at the breakfast table or at 
the soda fountain would be much 
greater.” 

The reader’s deposits and _ pur- 
chases, the advertisements emphasize, 
keep the wheels of industry turning. 
The campaign is in charge of Ste- 
phen H. Fifield, assistant vice-presi- 
dent of the bank, and third vice 
president of the Financial Advertis- 
ers Association. 


Highfield to Dixie 
W. M. Highfield, formerly with 
Bennett & Snow, Inc., Boston, has 
been made manager of Dixie Adver- 
tisers, Inc., new advertising agency 
of Jackson, Miss., of which George 
W. Godwin is president. 


Pick Huber & Creeden 


Huber & Creeden, Boston, have 
been appointed by United Liquor 
Package Dealers of Massachusetts, 
Inc., to handle advertising of the or- 
ganization’s own brands. 


Harter Leaves “A. A.” 


Donald B. Harter has resigned as 
associate editor of ADVERTISING AGE. 
He has not announced his future 
plans. 
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WOMEN’S RADIO 
GROUP T0 TEST 
COMMERCIALS 


New York, March 17. — The 
Women's National Radio Commit- 
tee, for the past three years an ap- 
praiser of radio programs for the 
benefit of the combined membership 
of 26 national women’s organiza- 
tions, has donned a commercial 
cloak and today is offering its facil- 
ities to radio advertisers who wish 


to test the appeal of their pro- 
grams. 
The first commercial assignment 


undertaken by the committee was 
an authorization by Shell Union Oil 
Corporation, New York, to obtain 
from a representative cross-section 
of its membership first hand expres- 
sions of opinion regarding certain 
features of last Saturday’s Shell 
Show which is broadcast weekly over 


the Red network of the National 
broadcasting Co. 
Technically there is to be no 


direct solicitation of survey assign- 
ments by the committee. The or- 
ganization’s facilities have been 
placed at the exclusive disposal of 
Wadsworth & Wood, Inc, New 
York market research .organization, 
which is offering the service to 
radio advertisers as an expansion 
of its regular work. The Shell Show 
survey was solicited by Wadsworth 
& Wood and the financial arrange- 
ments completed between these two 
parties. The committee did not en- 
ter into the negotiations. 


Gives Economical Contact 


In announcing its tieup with the 
women’s committee, Wadsworth & 
Wood said today: 

“For some time our organization 
has been seeking a method by 
which it could economically con- 
tact radio listeners from all parts 
of the country for the purpose of 
obtaining their reactions to various 
radio programs. There were various 
methods by which this could be ac- 
complished, but it was not until we 
were able to make arrangements 
with the Women’s National Radio 
Committee that we felt we were in 
a position to offer a truly broad 
gauge, and at the same time eco- 
nomical service to radio broadcast- 
ers which would fulfill practically 
any of their requirements. 

“The Women’s National Radio 
Committee is composed of the mem- 
bers of 26 women’s national organi- 
zations. In their entirety the mem- 
bers of these organizations repre- 
sent a_ cross-section of families 
throughout the United States. The 
local branches which go to make up 
these national organizations § are 
widely distributed in cities. towns 
and rural communities across the 
country. Thus it is possible to ob- 
tain information from various types 
of markets according to population 
groups, either territorially or na- 
tion-wide.” 


7,000 Questionnaires for Shell 


The Shell Show survey sought to 
obtain the reactions of different 
members of families—adults. boys. 
girls—as well as data regarding the 
regularity with which the program 
is tuned in and similar information. 
Questionnaires went out to about 
7,000 of the committee’s members. 
The committee called the occasion 
“an exceptional opportunity to par- 
ticipate in an activity that opens 
up a tremendous avenue of useful- 
ness.” 

F. C. Foy, Shell Union advertising 


manager, today told ADVERTISING 
AcE that the survey represented an 
economical means for his concern 
to obtain first-hand listener reac- 
tion that might assist in the con- 
|} duct of Sheil Show programs. 


J. Walter Thompson Co., New York, 
is the Shell advertising agency. 


Bank Names Gray 


The Capital Savings Plan. Inc., 
Philadelphia, has appointed Jerome 


B. Gray Co. of that city to direct | 
| advertising. 
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National Modes 
Makes Fashion 
Speed with UAL 


New York, March 16.—United Air- 


lines, in cooperation with National 
Modes, Inc., has a happy combina- 
tion of handsome models, spring 


clothes, and a big new plane touring 
the country, inevitably attracting the 
attention of everyone in any given 
spot, including small boys, the fash- 
ion-seeking public and the chamber 
of commerce, 

A special Mainliner left Newark 
airport last week on a tour of seven- 
teen cities throughout the country, 
with Lorraine de Barker, the line’s 
promotion director and six models 
aboard, heralded by advance pub- 
licity as the “Skyfleet of Fashions.” 

Local Roto Tieup 

National Modes, Inc., issued a roto 
brochure to its outlet in each city, 
illustrating the featured fashions as 
previously approved by Vogue. Space 
for the retailer’s name is provided 
on the cover. 

The skyfleet is receiving official 
sanction in the form of personal re- 
ceptions by various. governors, 
mayors, Chambers of Commerce and 
other trade and business organiza- 
tions. The models will give more 
than one hundred fashion shows, 
reservations having been made in ad- 
vance for space in ballrooms and 
hotel dining-rooms. In the first three 
cities visited on the west coast, Sac- 
ramento, San Francisco and Los An- 
geles, more than 15,000 people at- 
tended the shows, which were staged 
within seventy-two hours after leav- 
ing New York. 

Grey Advertising Agency, New 
York, handles National Modes adver- 
tising. 


McCall Joins NBC 
Francis R. McCall, formerly on 
the New York editorial staff of the 
Chicago Tribune, has joined the NBC 
news and special events department, 
New York. 


Titled "Skyfleet of Fashions,” these charming misses have launched a tour of 17 
cities on a new Mainliner in a promotion tie up between National Modes, Inc., 
New York, and United Air lines. 


Plan National 
Campaign for 
Carrier - Call 


New York, March 17.—A newspa- 
per advertising campaign promoting 
a wireless, interior inter-communi- 
cating system for homes and offices 
will be launched within the next 
few weeks by American Carrier- 
Call Corporation, New York, with 
Campbell-Ewald Co., Inc., New York, 
the agency in charge. Business pa- 
pers will also be used. 

Differing from other’ inter-com- 
municating systems in that no spe- 
cial wiring installation is needed, 
Carrier-Call will emphasize the 
practicality of simply plugging into 
a light socket and immediately es- 
tablishing the desired connections. 
The unit itself is about the size of 
a midget radio set, may be carried 
from room to room, and _ affords 
two-way conversations between any 
given points. 

Although the forthcoming drive 
will mark Carrier-Call’s first direct 
promotion effort, newspaper adver- 
tisements featuring the device have 
already been used by several de- 
partment stores, including J. L. 
Hudson, Detroit; W. & J. Sloane, 
New York; and Marshall Field, Chi- 
cago. 


Joins World’s Fair 


Mrs. Beatrice Mabry, for several 
years with Batten, Barton, Durstine 
& Osborn, Inc., has been appointed 
assistant account executive for the 
New York World’s Fair, 1939, with 
headquarters in the Empire State 
Bldg. 


Multigraphing © Mimeographing 
Addressing and All Mailing Service 


THE LETTER SHOP, INC. 
440 S. Dearborn St., Chicago 
Telephone Wabash 8655-8656 


STEPS-UP 


ATLASTAT. 
relation to a photostat! 


ordinary photostats. 


photographs. 


LOOKS OF 


LAYOUTS 100% 


--- this new and better kind of photostat 


Makes all the d fference in the world—say Art Directors about the new 
It's hard to believe this new ATLAS creation has any 


The ATLASTAT reproduces more tones and more snap than the best of 
Records ALL tone values from extreme blacks to 
pure whites and stands out in your comprehensive layouts like real 
Made on either MATTE or GLOSSY paper and costs 
but a few pennies more than photostats. Call ATLAS today for com- 
parative samples that prove you, too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 
4 Chicago Locations e@ All Phones FRAnkIin 3470 
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TEACH SALESMEN 
IN THE FIELD, 
MANAGERS’ VOTE 


N.Y, Executives Glub Ballot 
at Symposium 


New York, March 17.—The use of 
field sales managers as teachers for 
district salesmen was voted as 
preferable to the centralized train- 
ing in mass, in an expression of 
opinion yesterday by members of 
the Sales Executive Club of New 
York in a symposium meeting on 
sales training. 

H. O. Whipple, New York sales 
manager of National Cash Register 
Company, Percy H. Whiting, presi- 
dent, W. R. Bull & Co., and Rich- 
ard C. Borden, Borden Company, 
were the principal speakers. 

In another vote the club members 
registered their belief that one of 
the shortcomings of many sales 
training courses is the excess of in- 
formation provided to students. 


Stage Daily Meetings 


Mr. Whipple described the train- 
ing work done by his company, with 
special emphasis on the Sugar Camp 
school run at Dayton, where 250 
men are housed and given instruc- 
tion for 5 weeks ata time. He stat- 
ed that salesmen, once past this 
course, and regularly stationed at 
any of the sales agencies, are given 
further instruction and information 
at daily meetings from 8:30 to 9 in 
the morning, a weekly meeting of 
21%, hours Monday evenings, and a 
monthly meeting. 

He pointed out that the com- 
pany’s policies regarding training of 
salesmen are that it be completely 
organized, make full use of visual 
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Deve anys that instead of the muses +e have mounted oF shuvemerne of the trp. we 
Jameson o Most encerety 


New Yoru City « © «» Gite Dankoverky 


Reproduction in full of letters from se- 

lect patrons is being employed in this 

magazine ‘amateur testimonial” copy 

series of W. A. Taylor & Co., New York, 
for John Jameson whisky. 


aids, and be carried on continually, 
with men _ constantly being re- 
trained. 

A Johns-Manville sound slide film 
used in training employes of 
building materials supply firms was 
exhibited, in conjunction with the 
announcement that the firm spent 
$250,000 per year for sales training, 
of its own staff, and dealers’ em- 
ployes. 

Mr. Whiting’s talk, entitled “Mak- 
ing the Clucks Click,” was based 
on his experiences in training em- 
ployes of oil, dairy and utility 
firms to sell securities of their own 
companies, 

Many of these employes were 
truck drivers, well drillers, and in 
other occupations far removed from 
securities merchandising, Mr. Whit- 
ing pointed out, and literacy was by 
no means. universal. Skits and 
playlets were used principally in 
the training process, inasmuch as 
many who can’t read are enabled 
to get the point. 

Skits always click, speeches rare- 


Maine Clings to 
Valuable Slogan 


Augusta, Me., March 17.— 
The state of Maine would pre- 
fer to be wrong as a political 
weathervane, rather than lose 
“hundreds of thousands of dol- 
lars” in nation-wide advertis- 
ing. 

The House of Representa- 
tives defeated a proposal to 
change the state’s election 
date to conform with other 
states, a move which would 
have deprived Maine of its 
famous slogan, “As Maine goes, 
so goes the nation.” 


ly do, Mr. Whiting stated. He add- 
ed that visual aids were a desirable 
adjunct. 

Instruction backed by _ illustra- 
tions is the method used by the 
Borden Company, Mr. Borden stated, 
in training drivers and route men to 
promote chocolate milk, a new 
product. They were instructed to 
say to customers on their route, 
“feel how cold it is,” as they extend- 
ed a bottle of the new product. This 
approach resulted in immediate 
sales response, he said. 


Lehn & Fink Renews 


Dr. Allan Roy Dafoe and the 
Gumps, radio programs sponsored by 
Lehn & Fink Products Corporation, 
New York, have been renewed. Dr. 
Dafoe is heard Monday, Wednesday 
and Friday at 11:45-12 noon, for Ly- 
sol, and the Gumps are heard Mon- 
day through Friday at 12-12:15 p. m., 
for Pebeco toothpaste. The renewal 
covers the April 5-July 2 period. The 
agency is Lennen & Mitchell, Inc. 


Gets EAZ Account 


Seaboard Chemicals Corporation, 
Brooklyn, N. Y., has appointed Les- 
ter A. Loeb, Inc., New York, to 
direct its advertising featuring 
EAZ, a remedy for athlete’s foot. 
Newspapers and magazines will be 
used. 
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The Sportamen's Whiskey 


JOHN JAMESON | 


Sole Ageom fort) SAW A TAYLOR & OO, New You 


“Amateur” testimonials from experts in 

various fields with pointers to the layman 

on their specialties mark the current 

newspaper display series for John Jame- 

son whisky by W. ed & Co., New 
Y 


MacVeagh, Kerman and 


Michelson Form Agency 

MacVeagh, Kerman & Michelson, 
Inc., advertising agency, has been 
organized, with offices in the Inter- 
national Building, Rockefeller Cen- 
ter, N. Y. 

The principals are: president, 
Charlton MacVeagh, formerly with 
J. P. Morgan & Co.; vice-president 
and treasurer, Frederick R. Ker- 
man, former president of the Finan- 
cial Advertisers Association; and 
vice-president and secretary, Peter 
Michelson, former director of public 
relations for the Giannini enter- 
prises. 


Bayless-Kerr Promote 2 


Neville Bayless, former produc- 
tion manager of The Bayless-Kerr 
Co., Cleveland, has been made as- 
sistant account executive. W. R. 
Russell succeeds Mr. Bayless as 
production manager. 


Cooper, Sass Join Low 


Irving N. Cooper, formerly of the 
Atlas Publishing Co., and Harold 
Sass have joined the radio depart- 
ment of F. J. Low Co., New York 
agency. 


Montgomery Ward 


Newspaper Copy 
Up 20% in '36 


Baltimore, Md., March 18.—Mont- 
gomery Ward and Company in- 
creased its newspaper advertising in 
the appliance field 120 per cent dur- 
ing 1936 and is planning an inten- 
sive campaign for 1937, H. E. Olson, 
Chicago merchandise office, told 125 
managers and servicemen of the 
company’s Eastern seaboard branches 
meeting at the Lord Baltimore Hotel 
this week. 

In his address, Mr. Olson said, 
“The material increase in our use 
of newspaper advertising space for 
the marketing of appliances is a di- 
rect result of very careful studies 
we have made during the past year 
of all advertising media. We worked 
out a plan whereby we could com- 
pare the sales results of several 
stores of equal opportunity, each spe- 
cializing in a different form of ad- 
vertising. 

“Prior to the test the sales vol- 
ume of the various stores has been 
about the same. As the test pro- 
gressed it became clearly apparent 
that the store doing the largest 
amount of newspaper advertising 
was forging steadily ahead, while 
those using other methods were lag- 
ging. 

“Our conclusion to concentrate our 
sales efforts for 1937 behind a news- 
paper advertising campaign of un- 
precedented—for us— proportions 
was inevitable.” 


Tally-Ho to Rooney 
Alfred Rooney, Inc., New York, 
has been appointed to place advertis- 
ing of Tally-Ho beer. H. Sumner 

Sternberg is account executive. 


Two Retain McKee 


Hercules Life Insurance Co. and 
All-State Insurance Co. have ap- 
pointed Homer McGee, Inc., Chicago, 


to handle their advertising. 


Pete the Hermit shakes himself a drink but nobody will 
ever know what liquor he uses because Pete never talks 
500,000 Elks broadcast their liquor pref- 
If you are a distiller it will pay you to tell 


to anybody. 
erences. 
them about your liquor. 


Pete’s new hat may be a Stetson, a Knox or a Dunlap 
~—who knows? Pete has no friends, wants none. Hence 
the little “gent’s” influence on sales is nil. 
hat to an Elk and if he likes it he will be your best 
sales agent . . . and there are 500,000 like him. 


ticularly their friends. 


Pete next gets out his bus (a pretty old model too) and 
goes to town for a little shopping. Where does he buy? 
That’s a secret between Pete—and himself. When 500,- 
000 Elks go shopping the world knows about it—par- 


Back home again Pete surveys his new shoes. Though 
they’re an advertised brand Pete’s purchase won't influ- 
ence other sales for their manufacturer because Pete 


herds by himself and never has much chance to recom- 
mend anything to anyone. What 500,000 Elks buy and 
like is soom known to their friends. 


500,000 Elks spend more than $10,- 


But sell a 


NEW YORE: 


You can reach this great market 
at one time, at a single 
THEIR Magazine— 


Yhe Giks 


Magazine 
500,000 A.B.C. 
CHICAGO: 2750 LAKEVIEW AVE. 


LOS ANGELES: 536 S. HILLST. SAN FRANCISCO: RUSS BLDG. 


rate in 


50 E. 42ND ST. 


000,000 annually for dues, more 
than $6,000,000 for liquor, $14,000,- 
000 for shoes (for themselves and 
families) and millions for clothing, 
motor cars, gasoline and oil. 


he’s smoking? 
never plugs his 


Here’s Pete in his front yard. Wonder what cigarette 
Your guess is as good as our’s. Pete 


preferences. Being a hermit he oper- 


ates strictly alone, but not so for 500,000 Elks. Sell them 
on your brand of cigarettes, cars, hats, shoes, liquor and 
they will buy more and tell their friends as well. 
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Don’t Tell Women 
Too Much, Chinn 
Advises Clinic 


Chicago, March 17 
your woman 
formation when trying 
either by letter or in person,” ar- 
gued Miss Aubyn Chinn, educational 
director, National Dairy Council, in 
addressing the LaSalle Better Let- 
ters Clinic last Thursday. Stuart 
Phillips, advertising. manager, Dole 
Valve Co., also addressed the clinic, 

“Women don’t like to think too 
much when buying,” Miss Chinn 
said. “Shopping is an adventure— 
and your approach to her 
must be somewhat emotional. Be 
sure to add the personal touch— 
she is still an individualist.” 

On the other hand, Miss Chinn 
urged business generally to educate 
women as a class more—on its back- 
ground, on the scientific research 
behind its products, and on _ its 
services—to offset the negative and 
scarehead type of “consumer edu- 
cation” now fortunately decreasing 
in intensity. 


“Do not 
too 


give 
much in- 
to sell her 


prospect 


sales 


@ We are all apt to followa 
certain routine of doing things, 
often overlooking BETTER methods 
of accomplishing the same task. 
For instance, a Typographer 
can set a series of advertise- 
ments, an Engraver can make 
the plates, and a Printer can 
print the portfolio, containing 
these same advertisements. It is, 
therefore, logical to assume that 
ONE reliable institution can pro- 
duce the COMPLETE job—under 
ONE roof—at a definite saving of 
TIME, TROUBLE and MONEY. This 
is the type of COMPLETE SERVICE 
we are giving advertising agen- 
cies and advertisers. It is a lot 
better than youimagine. Frankly, 
you will never know unless 
you try. Phone, Wabash 7820. 


Exceptionally well fitted to submit ideas, 
write copy, prepare sketches and draw- 
ings—through every siep of production. 


@ The production 
on this reduced 
advertisement for 
The Hump Hairpin 
Manufacturing 
Co. was handled 
by Faithorn Corp. 


ee 
sh | 


ALWAYS —_ 


THE FINEST AT FAITHORN 
FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—jus! as you wish, 
but all are here, ready to serve you... 
Speed, economy and satisfaction assured. 


FAITHORN 


CORPORATION 


$04 SHERMAN STREET - CHICAGO 
TELEPHONE WABASH 7820 


.Y AND NIGHT SERVICE 


EARLY HOLIDAY 
GIVES BOOST 10 
RETAIL LINEAGE 


Chicago, March 19.—The upward 
trend of retail business activity, de- 
spite unsettled labor conditions, is 
again evidenced this week by the 
ADVERTISING AGE Index of Retail Ac- 
tivity, which shows a gain for the 
week ended March 13 of 12 per cent 
over the corresponding week of last 
year. 

This is the second largest weekly 
gain shown this year, and runs the 
string of successive weekly gains 
to 10. 

The Index is based upon the total 
volume of retail newspaper advertis- 
ing carried by all of the papers in 
77 important markets. For the week 
ended March 13, the total for all of 
these cities was 22,314,988 lines, a 
gain of 2,395,160 lines over the total 
for the comparable week of 1936, or 
12 per cent. 

For the 11 weeks since the begin- 
ning of the year, retail advertising 
volume in the 77 measured cities 
has totalled 187,513,414 lines, com- 
pared with 173,273,796 lines during 
the corresponding period of 1936. 
This is an increase of 14,239,618 
lines, or 8.2 per cent. 

Much of the gain for recent weeks 
is due to the early date on which 
Easter falls this year, in the opin- 
ion of newspaper executives, since 
spring buying traditionally reaches 
a peak just before the Easter holi- 
day. 

Gains or losses over 1936 for each 
week of 1937 are shown in the fol- 
lowing tabulation: 

January 2.. ; - 5.8 
January 9 
January 16 
January 23 
January 30 .. 
February 6 
February 13 
February 20 ) 
February 27 8.3 
March 6 1.5 
2.0 
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16.6 


8.5 
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1 
March 13... en nr a -+12.( 
markets measured in the Index are 
given in the tabulation which ap- 
pears on this page. 


Sees Medium as 
kFirst Utility 
for Community 


Montreal, March 17.—-Both the 
news and the advertising depart- 
ments of the average newspaper in 
Canada have uncovered an ability 
to develop a sympathy between 
sections and have proved to be a 
unifying force, J. R. MacMillan, 
market research specialist, Cana- 
dian Daily Newspaper Association, 


told the Advertising Club of Mon- 
treal Thursday, speaking on “The 
Democracy of Print.” 

What the democracy of print 


means was indicated by the speaker 
when he developed the point that 
the newspaper played the same part 


in the intellectual life of the coun- 
try—of any country—as the church 
did, to the moral life of a commu- 
nity. 


Among the various utilities added 
to any given community today, he 


suggested, that of information util- 
ity was the most important. Local 
advertising had shown the_ con- 


sumer that an advertisement is a 
guarantee of the quality of the prod- 
uct, and in this fact may be seen 
one of the most constructive forces 
in the development of Canada, Mr. 
MacMillan declared. 


Appoints Howard 
Christian Feigenspan Brewing Co., 
Newark, N. J., has appointed the 
Kk. T. Howard Co., Inc., New York, 
to handle the advertising of P. O. N. 
beer in all territories. 


“Commentator” Moves 

Offices.at 101 Park ave., New York, 
have been leased by Payson Pub- 
lishing, Inc., for The Commentator. 


Markets 


Index of Retail Activity in 77 Important 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1937, by Advertising Publications, Inc.) 


% Gain % 


Gain 


Boston, Mass., March 17.—An ad- 
vertising program designed to 
make consumers who buy merchan- 
dise on the installment plan pay 
more promptly and thus effect a re- 
duction in prices through a redue- 
tion in bad credit losses was sug: 
gested by James T. Doyle, president, 


Boston Credit Bureau at a credit 
men’s meeting at the Parker House 
here last week. 

Mr. Doyle cited the cases in 


other cities where such advertising 
campaigns proved of definite benefit 
to merchants and consumers alike. 
The proposed plan calls for the use 
of large space in local newspapers. 


Kenneth Collins, executive vice 
president of Gimbel Brothers, Inc.. 
who was guest speaker, declared 


that over 90 per cent of the people 
in America have modest incomes. 


Low Incomes, High Tastes 
“But very many of these people 
want to pay as they use,” he said. 
“There is no disgrace in buying a 
$8,000 automobile and paying for it 
over a period of time of one to two 


on his character, integrity and will- 
ingness to pay. He pleaded for a 
broader conception of credit exten- 


11-Week 11-Week 11-Week or Loss or Loss 
Period Period Period 1937 1937 Week Week % Gain 

Ended Ended Nynded over over ended Ended or 

City Mar. 16,1935 Mar. 14,1936 Mar. 13, 1937 1935 1936 Mar. 14,1936 Mar. 13,1937 Loss 
Akron, O. .....::+..+++ 2,911,985 2,772,588 3,178,101 +9.1 +146 249,144 336,735 +35.2 
Altoona, Pa. .......... 1,231,426 1,232,161 1,363,117 +10.7 +10.6 138,635 153,209 +10.5 
Atioste. Ga, iciseesss 2,585,730 2,811,886 2,956,930 +14.4 +5.2 345,842 346,584 +0.2 
Baltimore, Md. ........ 3,864,276 3,893,006 4,299,072 +11.3 +10.4 440,036 505,488 +14.9 
Birmingham, Ala. 1,931,916 1,995,364 2,457,126 + 27.2 +23.1 236,166 251,706 + 6.6 
Boston, Mass. ......... 4,046,675 3,612,297 3,984,505 —i.6 +10. 379,968 442,050 +16. 
Bridgeport, Conn. 1,531,410 1,446,620 1,532,504 +0.1 +5.9 171,752 193,760 +12.8 
SE. ae 2,882,446 2,656,800 3,193,096 +10.8 +18.4 287,756 394,342 +37.0 
Cnmmtan, Mid. aicasisrs-s 730,052 727,345 802,660 +9.9 +10.4 74,623 76,371 2.3 
Cedar Rapids, Iowa 833,532 851,564 946,428 +13.5 +11.1 101,430 115,108 +13.5 
Chattanooga, Tenn. ... 1,422,527 1,297,564 1,209,210 — 15.0 —6.8 160,672 138,721 —13.7 
Chindae, Wh. isccke reve 5,282,73 5,469,552 6,378,113 + 20.7 + 16.6 645,649 815,949 +26.4 

Cincinnati, O. ......... 3,187,700 3,037,050 3,254,690 +2.1 +72 332,914 416,989 +25 

7 ee: 3,441,812 3,615,858 4,029,724 +17.1 +11.4 402,670 464,082 +15 
Cr Ce ey = vegies "> etevethahate a 5 atkide taeacal a rer 275,644 305,152 +10.7 
SO. ss ises eases 3,664,678 4,110,825 4,149,421 +13.2 +0.9 377,920 418,875 +10.s 
Dasten, ©. .6ssses00% 2,864,766 2,509,234 2,871,232 +0.2 +14.4 278,642 350,532 25.8 
Denver, Colo. ......... 1,938,995 1,921,308 1,989,695 +2.6 +3.6 195,650 224,165 +14.6 
Des Moines, Ia. ....... 1,225,626 1,193,472 1,259,842 +2.8 +5.6 126,886 133,060 +4.9 
Detroit, Mich. ......... 4,011,554 3,910,622 4,302,939 +7.3 +10.0 453,118. 461,329 +1.8 
aa ahs 5 1,286,824 1,278,886 1,609,320 +25.1 +25.8 152,754 175,798 +15.1 
Evansville, Ind. ....... 2,249,954 2,440,074 2,137,324 —5.0 —12.4 258,342 305,830 +18.4 
Fall River, Mass. ..... 614,148 630,277 694,050 +13.0 +10.1 56,314 78,680 = +39.7 
Flint, Mich. ....0...000: 1,645,350 1,716,148 1,613,486 —1.9 —6.0 180,026 181,258 +0.7 
Fort Wayne, Ind, ..... 1,974,882 2,060,729 2,174,571 +10.1 +5.5 221,767 256,466 +15.6 
Ps WOU ekevssenss xs 947,580 1,008,974 1,374,892 +42.9° +36.3 106,592 180,978 +69.8 
Grand Rapids, Mich. 1,633,028 1,631,854 2,046,114 +25.3 +25.4 198,002 234,934 +18.7 
Greenville, S. C. ...... 1,127,868 1,038,696 1,262,841 +11.9 +21.6 111,860 142,604 +27.5 
Houston, Tex. ........ 2,537,136 2,554,776 3,000,942 +18.3 +17.5 257,852 307,188 +19.1 
Indianapolis, Ind. 3,051,22¢ 3,138,978 3,514,791 +15.2 +11.9 394,317 413,182 + 4.8 
Jersey City, N. J....... 424,804 449,878 | 432,344 +1.8 —3.9 47,938 41,588 —13.3 
Kansas City, Kans.... 406,497 407,015 519,323 +27.8 + 27.6 38,724 49,147 + 26.9 
Knoxville, Tenn. ..... 1,558,967 1,755,026 1,863,386 $19.5 + 6.2 190,344 240,436 +26.3 
Little Rock, Ark. ..... 1,795,276 1,787,828 1,809,734 +0.8 +1.2 185,136 176,876 —4.5 
Los Angeles, Calif. ....  ......+- 4,789,975 5,028,536 ie +4.9 531,878 561,144 + 5.5 
Sg | "ee 1,961,316 1,872,654 1,822,492 lt 1 hed 180,320 199,178 +10.5 
Manchester, N. H. ..... 662,156 623,122 630,456 —4.8 +1.2 59,213 70,018 +18.2 
Memphis, Tenn. ...... 2,148,314 2,101,110 2,154,378 + 0.5 +2.5 215,866 248,066 +14.9 
Milwaukee, Wis, ...... 2,301,617 2,353,955 3,371,803 + 46.5 +43.2 284,645 373,060 +31.1 
Minneapolis, Minn. 2,782,549 2,866,245 3,026,145 + 8.8 +5.6 290,944 314,325 + 8.0 
Nashville, Tenn. ...... 1,424,276 1,361,388 “1,407,166 aS +3.4 148,988 140,770 —5.5 
New Bedford, Mass. 570,570 635,306 666,708 +16.8 +4.9 63,868 72,996 +14.3 
Now Haven, COnh.. i... -4a0enev 1,831,116 1,832,936 a +0.1 203,070 178,122 —12.3 
New Orleans, La. ...... 3,554,507 3,857,998 4,019,076 +13.1 +4.2 372,384 386,018 +3.7 
Wow York, N.Y. «.s<. 11,308,081 12,162,699 13,171,225 +16.5 +8.3 1,294,832 1,497,434 +15.6 
Brooklyn, N. Y. ...... 1,380,604 © 1,279,878 “1,390,677 ~ 0.7 +3.7 132,067 143,725 +8.8 
io.) a 1,754,032 1,772,708 1,811,810 + 3.3 +2.2 170,408 107,016 —37.2 
Oakiané, Calif. <..<66.. 1,417,377 1,431,774 1,406,284 a2 —1.8 151,998 157,007 +3.3 
Oklahoma City, Okla... 2,045,183 2,129,444 2,239,650 +9.5 +5.2 248,460 239,554 —3.6 
a a |) arn 2,109,026 2,014,824 2,169,300 + 2.9 7,7 226,219 224,658 nd); 7 
Philadelphia, Pa. ...... 5,525,900 5,577,848 6,100,768 ## +104 +9.4 575,162 664,187 +15.5 
Phoenix, Ariz. ........ 1,480,118 1,538,684 1,480,724 ae gt: 8 150,234 144,116 —4,1 
Pittsburgh, Pa. ....... 4,659,790 4,484,440 5,009,970 $7.5 +11.7 474,782 676,018 +42.4 
Portland, Oreg. ..... 2,035,978 2,197,902 2,349,512 +15.4 +6.9 259,910 244,328 aeil'G 
Providence, R. I. ..... 2,495,544 2,566,536 2,572,982 +33 +0.3 297,200 290,831 —2.2 
Reading, Pa. ......... 1,862,924 _ 1,680,384 ~ 1,995,602 oe 18,8 195,020 247,618 +26.9 
Richmond, Va. ....... 2,302,664 2,351,440 2,428,020 +5.4 +-3.3 253,792 291,522 +14.9 
Rochester, N. Y. ...... 3,274,469 3,311,776 3,670,941 12.1 +10.8 323,029 384,948  +19.2 
Rock Island-Moline 1,475,208 1,618,078 1,731,422 4+-17.4 +7.0 174,748 179,760 +2.9 
Sacramento, Calif. 1,523,425 1,685,73 1,646,722 +-8.1 —2.3 186,102 129,318 —30.5 
San Antonio, Tex. .... 1,060,122 ~ 4,274,973 1,339,037 + 26.3 +5.0 125,482 160,783 +28.1 
San Diego, Calif. 2,413,910 2,797,956 3,005,674 + 24.5 + 7.4 266,056 297,220 +11.7 
San Francisco, Calif. 2,857,910 3,006,060 3,176,308 +11.1 +5.7 295,232 340,275 +15.3 
Seattle, Wash. ........ 1,953,868 1,962,768 2,056,986 +5.3 + 4.8 210,056 237,216 +12.9 
South Bend, Ind. ...... 1,549,440 1,536,495 1,884,383 +21.6 +22.6 179,636 198,972 +10.8 
Spokane, Wash. ...... 1,261,367 1,442,918 1,468,306  +16.4 +18 142,128 146,524 +3.1 
St. Louis, MeO. ..6 issue 3,496,320 3,339,770 3,812,355 +9.0 +14.2 403,710 427,085 +5.8 
St: Paul, Minn. 2.62... 2,389,180 2,480,994 2,423,802 +1.4 — 299,072 275,574 —7.9 
Syracuse, N. Y. ....... 1,979,723 2,029,782 2,292,017 4+-11.2 +8.5 244,571 274,040 +12.0 
Tacoma, Wash. ...... 1,006,270 1,142,250 1,309,386 +30.1 +14.6 111,596 151,228 +35.5 
Tampa, Flea. ......:.. . 1,328,460 1,138,082 1,228,640 ti +7.9 129,584 138,978 +7.2 
eG! “UNI, iiss See? meee § aahaihesarls ae ae 248,336 299,523 ++20.6 
Toronto, Ont., Can. ..:. 4,510,748 4,202,889 4,159,779 —7.8 —1.0 381,737 392,414 +2.8 
Tiwlen; ORIs. .< 5600s 1,783,320 1,846,166 1,847,734 + 3.6 +0.1 200,424 222,782 +11.2 
Washington, D. C. 6,136,574 6,738,042 7,250,656 +18.2 +7.6 719,341 772,827 +7.4 
Worcester, Mass, ...... 2,109,468 2,080,773 2,121,241 + 0.6 +1.9 243,509 263,067 +8.0 
Toungstown, 0. ......> 1,564,631 1,774,199 1,741,749 +11.3 —1.8 179,134 221,571 +23.7 
WOU. Dox hesccaeick oad 170,299,908 173,273,796 187,513,414 +10.1 + 8.2 19,919,828 22,314,988 +12.0 
A d t ° t years. In fact, I am of the impres-} sion in modern business relation- 

ver tse Oo sion that virtually no one buys au-| ship. 
: u t Pric tomobiles in any other way—or re- 
es Pee Oy wen ° 
’ frigerators—for that matter! Join 

: Mr. Collins criticized the “Nine s Jam Handy — 
Doyle Advises Old Men of Credit” who base their et eget formerly sine 
extension of ‘credit wholly on a| President and sales manager 0 me 
<eeceaea ‘ acousticon division of Dictograph 

man’s cash on hand, rather than 


Products Corporation, has been ap- 


pointed head of expense control and 
personnel of the Jam Handy Picture 
Service, Inc., New York. 
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TEST FOR CLEAN, 
AT ALL DEALERS 


TRENTON, N. J 


LAYOUTS+-DUMMIES - MASKING 
PHOTO MOUNTING « every paper- 
joining need. 
SPEEDY RESULTS 
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PRIVATE BRANDS 
HURLED BY MACY 
AT PRICE-FIXING 


(Continued from Page 1) 
from independent merchants to em- 
ploy the provisions of the law and fix 
prices, and on the other hand find 
the department’ store _ interests 
equally opposed. 

“The Consumer will NOW decide,” 
fhe store said in full page copy 
which explains that the law opens 
the door to price-fixing and therefore 
price-raising. 

“We believe,” the copy adds, “that 
most manufacturers in most trades 
will conclude that everybody is bet- 
ter off without price-fixing, and will 
not use this new law to force higher 
prices on the public. 

“However, some will. We then 
want our customers to know about it. 
So we will give them a clear choice.” 
Then the copy describes the two 
types of labels, and explains that 
both branded and unbranded items 
as well as price-fixed and “price-free” 
merchandise will be available. 


Stresses “Price Free” 


“We believe that the lower price 
on our own brands, and on other 
price-FREE merchandise, alongside 
high-price-fixed brands will tell its 
own eloquent story to the buying 
public—a story every family budget 
in New York will understand.” 

The advertisement then comments 
on Macy’s own private branded ar- 
ticles, which are stated to be backed 
by the store’s reputation, and the su- 
pervision of the store’s Bureau of 
Standards. 

The advertisement ends with the 
statement, “Our job is, as al- 
ways, to see to it that New Yorkers 
shall not be FORCED to buy goods 
at fixed high prices. We're that kind 
of a store.” 

Manufacturers who are not taking 
advantage of the provisions of the 
Feld-Crawford act were reported by 
store Officials as approving the new 
policy, as do consumer organizations. 
It is stated as possible that the lat- 
ter may seek to compel price-fixed 
goods to be so designated as done by 
Macy’s. Stores in other parts of the 
country have written to Macy’s com- 


An Asset to the Graphic Arts 
Professi N ly Used 

3 Grades - Light-Medium and 
Heavy-$2% Per Gal Post Paid' 
SS.RUBBER CEMENT € 
3438 NO. HALSTED ST. 
CHICAGO, ILL. 


more than 300,000 stocked by the 


Launch Record 
Campaign for 
Lockwedge Shoe 


Columbus, O., March 18.—Coinci- 
dent with the start of the fifth year 
of the sale of the Dr. M. W. Locke 
Shoes in the United States, Lock- 
wedge Shoe Corporation of Amer- 
ica, Inc., has inaugurated the 
company’s history, H. DeWitt Erk, 
advertising manager, announced to- 
day. 

Using pages in Pictorial Review in 
the March, April and May issues as 
a national background effort, uni- 
form local newspaper co-operative 
agreements are being offered all 
dealers. This magazine advertising 
is one-third more than a year ago 
and dealer newspaper contracts in- 
dicate an increase of 50 per cent in 
this latter medium, Mr. Erk said. 

A special promotion, timed to start 
March 10, consisted of a special win- 
dow display and a series of three 
newspaper advertisements. 

The magazine advertising, busi- 
ness paper copy, window displays, 
and newspaper campaign are being 
prepared by the company’s agency, 
H. B. LeQuatte, Inc., New York. F. 
G. Mettee is account executive. 


mending the stand, and inquiring for 
information about the campaign. 

A check-up at the drug counters 
revealed that some consumer reac- 
tion was already noticeable in the 
week since the labels were first put 
to use, and switching to store brands 
resulted, though not in large enough 
quantities to be a serious threat to 
nationally distributed brands. 

In the liquor department, however, 
the store’s own brands, already 
strong, were quickly pushed ever far- 
ther ahead. The 8-year Scotch at 
2.39 against $3.21 for other brands, 
and the store champagne are both 
selling more than before, and out- 
selling any other brand in the store, 
it was reported. 

Some custgmers insisting on na- 
tionally advertising brands have 
changed their source of supply to 
Connecticut and New Jersey stores, 
where no fair trade laws are in ef- 
fect, and also no municipal sales tax 
as in New York. Liquor items have 
been advanced in price 26 per cent 
on the average under the provisions 
of the law. 

About 200 to 300 articles out of 


store are now price-fixed. 

Pall Mall cigarettes, La Corona 
and other cigars produced by the 
same firm are now operating under 
the law, with contracts issued this 
week. 

Also preparing to sell under pro- 


Capital 


hy ia \rr We 
IN THE CAPITAL 


Absolutely at the top! 
Smart Washington makes 
its headquarters at the 
modern Hotel Raleigh. And 
no wonder — for where can 
you match its bright, mod- 
ern guest rooms; its gay 
restaurants; its gracious 
service; or its solid values? 
The Raleigh welcomes you 
— single rooms from $3.50. 


M M4 


HOTEL 


PENNSYLVANIA Ave.at 12thSt.NW 
WASHINGTON, D. C. 


z leen Mary Quinlan, cosmetics; 
2s ote Browne Vintners Co., McKesson & 


visions of the law are E. A. Kline & 
Co., Medalist cigars; Miles Labora- 
tories, Inc., drug products; Kath- 


Robbins Co., William A. Taylor & 
Co.; Austin Nichols & Co., and Can- 
ada Dry Ginger Ale Co., all liquor 
companies. The book industry is 
preparing new contracts but no pub- 
lisher is yet ready to proceed. 


Copy Anticipates Court 


The Macy drive is significant in 
that a series of advertisements on 
its Bureau of Standards has been 
running since the early part of the 
month, evidently in anticipation of 
the court’s decision. Store execu- 
tives stated that the Bureau is the 
perennial subject of the campaign, 
but admitted that it was particularly 
timely at this juncture in view of the 
fight to establish its own brands. 

The copy on the Bureau develops 
the fact that 184,000 tests have been 
made by 21 technicians in the past 
10 years, and stresses the protection 
afforded to consumers, in rejecting 
items which do not meet satisfactory 
standards. Specific instances’ en- 
lighten the reader as to how this 
works. . 

“We do our experimenting in lab- 
oratories, not on customers,” one ad- 
vertisement states. Another is sig- 
nificantly headed, “A few of our own 
highest court decisions,” the highest 
court being its Bureau, as developed 


C. C. Schiffeler, General Manager 


in the copy. 


AUTO INDUSTRY 


CHEERFUL, EVEN 
IF BELEAGUERED 


(Continued from Page 1) 

has reached the highest levels ever 
established while dealer orders, re- 
flecting incessant consumer demand, 
are likewise reaching new peaks. 
President H. H. Curtice this week 
commented that indications are for 
demand “which will carry automo- 
bile sales to unprecedented propor- 
tions.” 

He also expressed _ satisfaction 
with Buick’s strategic position, “the 
finest we have ever experienced.” 
Buick spring copy is now being re- 
leased, with Arthur Kudner, Inc., in 
charge. 

While the immediate future of 
Chrysler is uncertain, the company 
believes that if the strike ends by 
April 1, little will have been lost. 
Field stocks are still holding up well, 
and Chrysler is hopeful that the la- 
bor situation will be ironed out be- 
fore actual inability to make con- 
sumer deliveries arrives. 

The most lively member of the 
Chrysler family this spring appears 
to be DeSoto, which has been pro- 
ducing cars in its new plant occu- 
pied last fall at more than twice the 
rate formerly in vogue. Sales have 
kept step with the new tempo, with 
registration figures for January 
showing delivery of 5,073 cars, 
against 2,225 in January, 1936. This 
trend has since been maintained. J. 
Stirling Getchell, Inc., is the agency. 


Independents Doing Well 


While Ford Motor Company must 
also be given a high ranking in any 
picture of the automotive situaton, 
the ability recently displayed by the 
independents to match the merchan- 
dising ability of their larger rivals is 
still causing wonder. 

Willys is the most sensational en- 
trant in the race at the moment, 
turning out cars at a lively rate in 
both its Toledo and Los Angeles 
plants and selling them with equal 
facility. The company’s advertising 


STRIKE MESSAGE 
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Latest in the move of automotive titans 
to bring their side before the public in 
the sit-down strike wave, this full page 
open letter to dealers was presented in 
metropolitan newspapers last week by 
Chrysler Corporation. 


Evans, Combs Join 


Jam Handy Service 


Rogers M. Combs, Jr., former ad- 
vertising and sales promotion man- 
ager of American Airlines, Inc., has 
been named a member of the Chi- 
cago sales and contact staff of Jam 
Handy Picture Service, Inc. 

Reginald S. Evans, 


Decalcomania 
to be Promoted 
for Use in Home 


Chicago, March 18.—Invading the 
consumer field with decalcomania, 
hitherto confined to industry, Meyer- 
cord Company, Chicago, has opened 
more than 2,000 outlets for sales to 
the general public. About 70 lead- 
ing department stores have stocked 
the new line, while 2,000 smaller re- 
tailers, principally paint and varnish 
stores, have also undertaken its dis- 
tribution. 
The consumer decals are put up 
in sets of from four to 12 pieces, each 
relating to the same general sub- 
ject. Prices range from $1 to $5 
per set. Emphasis thus far has been 
placed on use of decalcomania for 
kitchen and bathroom decoration. 
The simplest form of the five 
transfer systems developed by the 
Meyercord Company has been 
adopted for consumer use. Under 
this method, immersion in water for 
30 seconds allows the color film to 
be moved off the backing paper and 
applied to any hard smooth surface. 
Two test campaigns will deter- 
mine the medium to be used on a 
large scale. The first of these ap- 


formerly a|peared in small space in the Chi- 


member of the New York sales staff | cago Daily News and the second will 
of The Saturday Evening Post, has|pe seen in April issues of American 


joined the Eastern sales staff of Jam 
Handy Picture Service, with head- 
quarters in New York. 


Broadcasts from Kitchen 


Fitzpatrick Brothers, Inc., Chicago, 
maker of Kitchen Klenzer and other 
products, has launched a series of 


broadcasts over WJR, Detroit, from 
the model kitchen of the Homakers 
Institute of Domestic Science. Neis- 
ser-Meyerhoff, Inc., Chicago, handles 
the account. 


Bollman to MacFarland 


Fred K. Bollman has joined Hays 
MacFarland & Co., Chicago agency, 
He was for- 
with Blackett-Sample-Hum- 
mert, Inc., and more recently with 
L. W. Ramsey Advertising Company. 


as account executive. 
merly 


Home and Better Homes & Gardens. 


SIGNS sicNs PORCELAIN 
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For information write 


SAMUEL STAMPING & ENAMELING COMPANY 


516 N. CHARLES ST. BALTIMORE, MD. 


RADIO EVENTS, INC. 


AN 'NOEPENDENT RADIO PRODUCING GROUP SERVING ADVERTISING AGENCIES 


--+535 Fifth Avenue, 
New ote Se 
Male - ange al) Ger 


is being expanded as distribution is 
established. Copy placed by United 
States Advertising Corporation 
stresses economy through the low 
gasoline consumption of the Willys. 
The statement is made that the car 
gives 35 miles per gallon. 

Willys originally projected a 1937 
production schedule of 60,000 cars. 
This estimate has been revised up- 
ward several times, and the latest 
calls for 100,000 or more. 

Nash and Studebaker are in the 
thick of the fight, both not only in- 
creasing their own 1936 sales rec- 
ords, but outstripping the average 
gains reported for the industry. Two 
Chicago agencies are doing yeoman 
work in turning out compelling ad- 
vertising, J. Walter Thompson Com- 
pany toiling for Nash and Roche, 
Williams & Cunnyngham for Stude- 
baker. 


Frances Founds Own 
Advertising Agency 
Earl G. Frances, public relations 
counselor for the National Inventors 
Congress for several years, and for- 
merly in advertising agency work in 
the East, has established his own 
advertising and _ public relations 
agency at 624 §S. Michigan blvd., 
Chicago. F. L. Moore, formerly mid- 
western representative for Motor, 
will be account executive. 
Advertising accounts include 
Manufacturers Research Institute, 
Inc., W. J. Shay & Associates, Inc., 
Roto-Way, Inc., and Taylor Weigh- 
master Corporation, all of Chicago. 
The agency will also handle public 
relations for the National Inventors 
Congress, to be held March 29 at 
the La Salle Hotel, Chicago. 


Two JoinK & E 


Donald L. Gutelius, formerly with 
the advertising department of Gen- 
eral Electric Co., Bloomfield, N. J., 
and Tina Bailie Case, who has been 
with Condé Nast Publications, have 
joined the copy staff of Kenyon & 


Eckhardt, Ine., New York. 


LESS E 
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ONLY 30 SE 
The Hotel Montclair 


rooms feature out 
shower, and radio. 
twin-bedded $4.50. 


MORE PLEASURE 
NEW YORK TRIP! 


Stay at the Montclair 
It's Modern and Moderate 


FROM THE CONVENTION 


Central District, adjacent to Radio City, the 
leading theatres and better shops. All 800 


HOTEL 
MONTCLAIR 


LEXINGTON AVENUE at 49th STREET, NEW YORK CITY 
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side exposure, bath, 
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Seeks Promotion BALLOT BULLET Fruit Growers’ 200 
Funds for Anti Exchange Hits 
unds for Anti- || 00 NOT ) . TC 
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Cigarette Drive|| 85 MISLED: Back at A.M.A 
(Picture on Page 55) | 
Chicago, March 18.— Inter-State Los Angeles, March 18.—The | 
Narcotic Association, Inc., launched American Medical Association, which 
a new — eed — ge Fo aA has taken many national advertisers 
carry OB Ms aevertismsg Gas Gae to task for alleged inaccuracies in : 
ee ae ee hygrwedento: claims, is itself inaccurate, accord- Sweet 
arette an e cocktail, whic a ing to a statement issued by the 
= oo cicsieaienientiaain « afte 0 Ww Bor te oe eee ckn “Representatives Wanted,” and California Fruit Growers’ Exchange 
gle two years ago, the associa- Represntatives Available,” 36 cents a line, minimum charge $1. Terms:|in its controversy with Florida 


tion carries on its work with the aid 
of leaflets, motion pictures and lec- 
turers, Mrs. A. H. Mather, executive 
secretary, explained. 

The quota for Illinois, in the cur- 
rent drive for funds, has been set at 
$100,000, she said. Funds raised will 
be used to expand the association’s 
activities, and possibly, at some fu- 
ture date, advertising in a variety of 
media will be employed. 


Hit “Ash Tray Breath” 


A new leaflet issued by the associ- 
ation castigates advertising of to- 
bacco and liquor which it calls “men- 
acing, destroying narcotics.” Copy- 
writers are taken to task for at- 
tempting to place these products “on 
the high plane of life-sustaining 
foods.” 

The association has also prepared 
a new direct mail enclosure, a photo- 
graph of a young man and woman 
seated on a davenport. Following 
the caption, “He gets a whiff of her 
ash-tray breath,” appears a verse, 
which, in short, points out that “Her 
lips look sweet as honey, but O, how 
her breath smells.” 

The I. S. N. A. announces, in its 
printed appeal for funds, that it is 
prepared to supply the leaflet and 
photograph in any quantity, at mini- 
mum cost. 


Burns-Hall Quits | 


Burns-Hall Advertising Agency, 


VOTE NO ON 20 


Advertising played a prominant part in 
San Francisco's special election last week 
with this full page newspaper insertion 
aiding in the defeat of the proposition 
to ban advertising around the San Fran- 
cisco-Oakland Bay bridge. 


Advertising Is 
Big VoteWeapon 
in San Francisco 


San Francisco, March 17.—Re- 
sults of the special municipal elec- 
tion held last week showed that ad- 
vertising has become the most im- 
portant activity in political cam- 
paigns, at least in the West. This 
election was held for deciding initia- 
tive and referendum measures ex- 
clusively, with 20 separate  pro- 
posals. These included a proposal 
to prohibit all signs and advertis- 
ing of every description from all 
property within 350 feet of the San 
Francisco-Oakland Bay Bridge. 
The latter measure had _ been 
fought before the Board of Super- 


Milwaukee, has announced the disso- 
lution of the business. 


‘60 


VERSUS 


15 


—The Tru-Tone Story 
In Brief 


APID'S Tru-Tone ‘stat 

Montages are seldom 
distinguishable from good 
photoprints, and cost about 
one-fourth — a. striking 
economy, another proof 
that "Rapid Knows ‘Stats 
Best—" another evidence 
that you should use Rapid 
on all your ‘stat work. Let 
us show you a dozen other 
‘stat money-savers and 
short-cuts. 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 
ten, 444 Madison, VAnderblit 3-3680 
CLEVELAND, Ninth — Chester Bidg., 
MAIn 9335 @ CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5977 


visors for weeks before the bridge 
was opened, and met final defeat. It 
was placed on the ballot by petition, 
and was defeated decisively in the 
election for the second time. 

All of the measures were strong- 
ly contended, and advertising was 
depended upon almost exclusively 
by all of the groups interested. 
Newspapers and radio reaped most 
of this harvest, with extensive 
space being used for weeks, and 
practically all available time on all 
local stations taken. Car cards, 
posters and direct mail also were 
used heavily. 

Old-time political meetings were 
completely abandoned, and _ public 
relation men, working with civic 
community groups, took the place of 
back-room and hotel lobby deals. 


Pittsburgh, Corning 


Join on New Glass 


Pittsburgh Plate Glass Co. and 
Corning Plate Glass Works have 
formed a new corporation to be 
known as the Pittsburgh-Corning 
Corporation. 

It will deal exclusively in glasses 
commonly known as structural or 
architectural glass, such as_ glass 
block, glass tile, colored Carrara 
structural glass and molded glass— 
products used increasingly in the 
construction of houses, store fronts, 
office buildings and factories. 


Haase, Ramsdell 


Form Sales Service 


B. Haase, former  vice- 
president, Rogers - Kellogg - Stillson 
Co., New York, and Arthur W. 
Ramsdell, for sales training direc- 
tor, Burroughs Adding Machine Co., 
Detroit, have formed Ramsdell & 
Haase, sales and advertising coun- 
selling service. 

The new company is affiliated 
with Daniel Starch & Staff, commer- 
cial research organization. 


Report O’Hara Buys 


Providence Newspaper 


Walter E. O’Hara, managing direc- 
tor, Narragansett Park race track, 
Providence, R. I., last week report- 
edly bought the Providence News- 
Tribune. 

Incorporation papers for the Prov- 
idence Tribune Co. were filed in his 
name and that of his wife and at- 
torney. 


Albert 


cash with order. 


per in., $4.75; 4 to 6 in., per in., 


Write for descriptive 


insertions. 


All other classifications (aipate, fnsertion rates): % in., $2.75; 1 to 3 in., 
, $4.00; 13 to 15 in., per in., $3.75. 
per in. older of specimen ads and discounts on term 


to 9 in., per in., $4.25; 10 to 12 in., 


HELP WANTED 


REPRDSENTATIVES AVAILABLE 


Wanted—To correspond with a sales 
executive who has the character, in- 
telligence, education, experience, and 
appearance to contact major corpo- 
rate officials on an equal footing. Send 
all information in first letter. This 
correspondence may lead to a desir- 
able salaried position with a large 
growing organization in the middle 


west. 
Box 1058, ADVERTISING AGE, Chgo. 


EXPERIENCED ASSISTANT PRO- 
DUCTION MAN under 30, take this 
opportunity to start at $30 per week 
with fast growing Chicago agency 
and build up, Must know engraving, 
art, printing; operate typewriter well; 
understand billing, checking, filing. 
Experience and ability to handle de- 
tails count. This is a fine chance for 
an ambitious man. Address 
Box 1064, ADVERTISING AGE, Chgo. 


COPYWRITERS, Layout men, Mer- 
chandising men, Sales executives, and 
many other advertising and selling 
positions now open. Consult employ- 
ment columns of the New York 
Herald Tribune, mornings and Sun- 
days. Write for free booklet “Classes 
of Employment,” handled by the bet- 
ter New York employment agencies. 
Address New York Herald Tribune, 
Dept. 25B, 230 West 41st St., 
New York City. 


To find the right employe to fill that 
job, state your requirements in a 
“Help Wanted” ad in these columns. 
The 30c per line rate is extremely low 
and the results excellent. Write to 
The Advertising Market Place, AD- 
VERTISING AGE, 100 E. Ohio St., 
Chicago. 


POSITIONS WANTED 
MANAGER OR AGENCY MAN 


Young executive, now in blind alley, 
can produce results where original, 
forceful, thinking and merchandising 
sense is required. 12 years with large 
consumer and industrial accounts in 
plan, copy, and production. Univer- 
sity graduate, Irish-American, tall, 
good appearance. Salary $75 but en- 
tirely open to a worth-while connec- 
tion with unhampered opportunity for 
real accomplishment. 

Box 1060, ADVERTISING AGE, Chgo. 


SALES CORRESPONDENT: Are you 
pleased with the results of your sales 
correspondence? I have sold many 
things by mail—pianos, radios, sales 
promotion service, insurance, trade 
school courses—in a warm, friendly, 
dramatic way. No product, no service, 
is so ponderous or forbidding but 
what its sales message can be made 
“best seller” reading. Age 30. 

Box 1062, ADVERTISING AGE, Chgo. 
Copyrighter on the way up. Age 24— 
univ. grad. 3 yrs. complete exp. em- 
braces retail selling, sales promotion, 
copy, layout, planning and production 


for retail store, direct mail house, 
manufacturer and agency. Proven 
record. Interested more in future 


than immediate salary. 
Box 1056, ADVERTISING AGE, Chgo. 


Production Man—S years experience 
agency, publication and retail—com- 
plete knowledge of art—some copy. 
Anywhere, reasonable salary. 

Box 1061, ADVERTISING AGE, N. Y. 


ADVERTISING and PROMOTION man 
for newspaper, manufacturer or 
agency, 17 years’ copy, layout and ex- 
ecutive experience. 

Box 1063, ADVERTISING AGE, N.Y.C. 


Copywriters, salesmen, artists, pro- 
duction men, layout men, art direc- 
tors, advertising managers, editors, 
advertising directors and all types of 
men to perform’ specialized tasks 
which the advertising field requires, 
are readily contacted through these 
columns. Let The Advertising Mar- 
ket Place be your placement bureau 
whenever you need a person to fill 
a position in your advertising depart- 
ment. 


MISCELLANEOUS 
PHOTO POST CARDS 


The kind that build good-will and 
bring you business. Don’t fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 
Graphic Arts Photo Service 
3rd & Market Sts., Hamilton, O. 


Interested buyers habitually turn to 
The Advertising Market Place to lo- 
cate the goods and services they 
want. Your sales message here will 
reach more advertising men at smal- 
ler cost than you can possibly hope 
for through any other medium. Write 
for descriptive folder of specimen ads 
and discounts for term insertions. 
ADVERTISING AGE, 100 E. Ohio St., 
Chicago. 


Publishers’ representative, of experi- 
ence and wide acquaintance is avail- 
able in Chicago territory for one ad- 
ditional class or trade paper. Address 
Box 1036. ADVERTISING AGE, Chgo. 


ADVERTISING AGENCIES 


CLASSIFIED WANT ADS 


Placed in any newspaper or maga- 
zine. Your own list or our special 
group offers. Proof of insertion guar- 
anteed. Lowest rates. Classified brok- 
ered for recognized agencies. 54 page 
rate guide Free. Ph. FRAnklin 8895. 
A. N. BAKER ADVERTISING AGCY,. 
189 W. Madison, 9th floor, Chicago 


BUSINESS OPPORTUNITIES 


PUBLICATION: A NATIONAL PUB- 
LICATION PUBLISHED IN CHICAGO 
AT PROFIT. NEED $5,000 TO $10,- 
000 FOR EXPANSION PROGRAM OR 
CONTROLLING INTEREST CAN BE 
PURCHASED. 

Box 1059, ADVERTISING AGE, Chgo. 


REPRESENTATIVES WANTED 


AUTOMOBILE TRADE PUBLICATION 


Has opening for young, ambi- 
tious advertising representative 
of previous experience and with 
advertising agency connections 
in mid-west territory. 


State age, experience and sal- 
ary expected during probation- 
ary period. Communications will 
be held strictly confidential. 
Excellent opportunity for right 
kind of man. 


Box 1048, ADVERTISING AGE, Chgo. 


HOUSE ORGANS 


500 COPIES HOUSE ORGAN $10. 1M 
$15, 2 colors. A Real Sales Builder, is- 
sued monthly. Your ad on front cover. 
Keeps your name before trade. Effec- 
tive adv. at lowest cost. Get sample. 
Crier Adv., 1840 E. 87th St., Cleveland 


MAILING LISTS 


ATTENTION!! 


MAIL ORDER DEALERS: 


Why not use our GUARANTEED 
CLASSIFIED MAILING LISTS to sell 
your goods. Send 25c for 100 trial 
names. 


ROSA LEE ADVERTISING SERVICE 
606 N. East Ave., Oak Park, Illinois 


NEWSPAPER FOR SALE 


DAILY Newspaper, 
well equipped and housed; member 

P, NEA, ABC; central state south 
Iowa; only daily city approximately 
25.000; commercial center area 100,000. 
Excellent earning record over 20 yrs. 
Such excellent property seldom offered. 
$200,000 required handle. Replies must 
be accompanied evidence financial 
ability and go08 faith. Address Owner, 
Box 1049, ADVERTISING AGE, Chgo. 


old established, 


PHOTOGRAPHERS 
PHOTOGRAPHIC ILLUSTRATIONS 
Fred G. Korth 160 E. Illinois St., 
Chicago Phone SUPerior 8838 


SPACE TO RENT 


Space available for small advertising 
agency — affording modern photo- 
graphic, art and photo-engraving fa- 
cilities under same roof. Just out of 
loop, convenient free parking space 
and within immediate reach of ele- 
vated and surface lines. Space is 
light and airy with north and west 
exposure. 

Box 1057, ADVERTISING AGE, Chgo. 


SPECIAL SERVICES 


IT WILL PAY YOU 


to investigate our unique process de- 
signed to fill to-day’s demand for a 
Fast—Accurate— Economical method 
of reproducing all sorts of PICTOR- 
IAL advertising literature, sales let- 
ters, handbooks, diagrams, house or- 
gans, etc. No typesetting or cuts 
necessary. Send for free samples. In 
New York City, our representative 
will call on request. 

LAUREL PROCESS, 4860 Canab St., N. Y. 


Redfield Elected 


William F. Redfield, formerly gen- 
eral sales manager of Hills Brothers 
Co., New York, Dromedary food prod- 
ucts, has been named vice-president 
and a director of the company, with 
which he has been associated for 


16 years. 


Joins Admiracion 


Hubert H. Flory, former advertis- 
ing manager of Dickson & Eddy, has 
joined Admiracion Laboratories, Inc., 
Harrison, N. J., to handle sales pro- 
motion. The company’s appropria- 
tion for this year will total as much 
as the last three years’ combined. 


citrus growers. 

A recent issue of the Journal of 
American Medical Association 
charged that the “22 per cent richer 
in Vitamin C” copy of the California 
organization was false, its margin 
of superiority only 13 per cent. 

In its reply, the Exchange assert- 
ed that the medical paper had 
based its comparison on orange 
against orange, rather than glass 
versus glass. 

“We have never claimed that Sun- 
kist oranges, orange for orange, are 
22 per cent richer in Vitamin C than 
Florida oranges,” said the associa- 
tion. “Our claim is that ‘leading 
laboratories report juice of Sunkist 
navels averages 22 per cent richer 
in Vitamin C than Florida orange 
juice.” 

Other alleged inaccuracies in the 
editorial of the Journal also were 
pointed out by the Exchange. 


FLORIDA TO CONDUCT 


CANNED FRUIT DRIVE 
Miami, Fla., March 18.—A $150, 
000 campaign on canned grapefruit 
will be launched in June by th? 
Florida Citrus Exchange with funds 
provided by a tax on production of 
that fruit. Grapefruit juice will 
also be featured. The additional 
revenue brings total citrus expendi- 
tures to about $650,000. 

National magazines will be used, 
the schedule thus far including The 
American Weekly and This Week. 
The agency is Ruthrauff & Ryan. 

The Commission refused to com- 
ment on California’s competitive ad- 
vertising. 


A REAL ASSET 
(= 


And so it is! . . . Comfort that 
helps to guard your health and 
strength. Comfort that keeps you 
at the top, to enjoy every min- 
ute of your stay in New York. 
Comfortable, modern rooms, with 
every facility for your restful 
enjoyment. Smooth, efficient 
service. Rates begin at $3.50. 


Lexington Features 


Every room with radio and bath. 
3 blocks from Grand Central. 
Near Radio City and smart 
shops. Garage in connection. 
Famous orchestras play nightly 
in the gay Silver Grill. 


HOTEL 


LEXINGTON 


48th STREET at LEXINGTON AVENUE, N. Y- 
Charles E. Rochester, Manager 
National Hotel Management 
Company, Inc. 
Ralph Hitz, President 
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100 MILLION 
TOOTSIE ROLLS 
SOLD IN 1936 


Sweets Expands 1937 Ad- 
vertising Efforts 


New York, March 18.—Starting the 
second year of its comeback today, 
Tootsie Rolls, it was announced, will 
be promoted in magazines, car cards, 
newspapers and business publica- 
tions. 

Last year Sweets Company of 
America, under new management, re- 
newed advertising on Tootsie Rolls 
which had once been a popular favor- 
ite, and sold more than 200 million 
of the 1 and 5-cent confectiqnery, a 
new record for this product. A con- 
test in comic strips was featured. 

The 1937 campaign includes car 
cards in 35 markets, color comic 
strips, and 50 magazines. Trade copy 
contains an offer of two 5-cent Toot- 
sie Rolls free, and stresses the can- 
dy’s ability to withstand all weather 
conditions without loss to the dealer. 


Will Continue Sampling 


Sample distribution begun also in 
1936 will be continued, principally 
through theater tie-ups. Movie pat- 
rors receive the samples on their 
way out of the theater when they 
can see what they are getting, it is 
thimed. 

In addition to the chewy Tootsie 
Rolls, the line has been expanded by 
Tootsie-filled Pops in 5 flavors, choco- 
late, lemon, orange, root beer and 
wild cherry, selling at one cent each. 
Another newcomer to the line is 
Tootsie Caramels, sold in 5-cent clips, 
or smaller 2 for 1-cent sizes, in va- 
nilla or chocolate flavors. 

Franklin Bruck Advertising Corpo- 
ration is in charge, with Raymond 
Spector as merchandising counsel. 


Sears Promotes Schweger 


Rodney Schweger, since 1934 sales 
and advertising manager of the Mil- 
waukee stores of Sears, Roebuck & 
Co., has been transferred to the com- 
pany’s general advertising depart- 
ment in Chicago, where he will en- 
gage in sales promotion and adver- 
tising work under direction of G. 
W. Cunningham, general advertising 
manager. 


McConnell to Agency 


After 14 years with Multigraph 
Co. and two with his own promo- 
tion service, R. Stewart McConnell 
has joined Salesvertising Associates, 
Ine., Chicago. 


f % 
AUDITORIUM 
HOTEL RATES 


Now from $f 


Bust think-you can now 
enjoy the comfort and lux 
ury of the Auditorium Hotel 
for as little as $159 a day 
for a room without private 
bath or from $25° a day with 
private bath. A splendid 
location— every conven- 
ience — in an atmosphere 
of luxury at low cost. 


MICHIGAN AVE. AT CONGRESS 


CHICAGO. 


Moore Promoted 
Frank Moore, formerly national 
advertising manager of the Houston 
Press, has been appointed manager 
of the Dallas office of the national 
advertising department of Scripps- 
Howard Newspapers, succeeding M. 
F. Riblett, resigned. 


N. W. Agencies Merge 


Sage & Mullins and Izzard Com- 
pany, Seattle, will merge as Izzard, 
Mullins April 1. Francis G, Mul- 
lings and Miss Marjorie McPherson 
of the Sage & Mullins agency will 
be vice-president and radio director, 
respectively. 


Makes Sears Trailers 


The Hurd Lock and Manufactur- 
ing Co., Detroit, has obtained a con- 
tract from Sears, Roebuck & Co. to 
manufacture a new de luxe house 
trailer. Deliveries are scheduled to 
start in about 30 days. 


Sesamee Names Hoyt 


Sesamee Co., Hartford, Conn., 
maker of Sesamee Keyless Locks, 
has appointed Charles W. Hoyt Co., 
New York, as advertising counsel. 


Harriet Ayer Names Grey 

Harriet Hubbard Ayer, New York, 
cosmetics, has appointed Grey Ad- 
vertising Agency, New York, to 
handle its advertising. 


Contest Spur 
to O-G Sales 
Told at Meet 


New York, March 17.—Tobacco 
chain stores, independent retailers 
and wholesalers today confirmed 
the report of substantial increases 
in Old Gold sales attributed to 
manufacturer’s current contest cam- 
paign, which was presented at last 
week’s meeting of P. Lorillard Co. 
stockholders. 

Speaking at the meeting, H. Lau- 
rence Brooke, secretary of the 
company declared, “There has been 
a considerable increase in Old Gold 
sales since the inauguration of the 
prize contest and sales are greater 
to date than the total gain made 
for the cigarette industry as a whole 
this year.” 


Substantial Sales Increase 


Sales executives of both the 
United Cigar Stores Co. and A. 
Schulte told ADVERTISING AGE that 
Old Gold sales have risen substan- 
tially. Asked whether these gains 
represent new cigarette buyers or 
switches from other brands, the of- 
ficials expressed the opinion that the 
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This copy, framed for local dealer tie-ins, 
is the first shot in the record newspaper 
campaign of Pontiac Motors to move 
reconditioned cars through 4,000 news- 


papers. 


great bulk of the sales increase was 
probably offset by declines in other 
brand sales. It was also stated that 
the contest has created a greater 
number of carton cigarette buyers. 


Salesmen are enthusiastic regarding 


the Old Gold campaign and its ef- 
fect on sales, the executives said. 

Independent retailers and whole- 
salers also reported substantial 
sales gains. Morris Kaplan, a New 
York wholesaler, speaking at the 
Lorillard stockholders’ meeting, de- 
clared his firm’s sales showed a 
300 per cent rise for Old Gold last 
month. Retailers also admitted 
large gains, although none was as 
optimistic in his estimate as Mr. 
Kaplan. United Cigar and Schulte 
executives also said that Mr. Kap- 
lan’s figures seemed high. 


Redbook to Raise Rate, 


Circulation Guarantee 
Redbook Magazine will increase its 
circulation guarantee to 1,100,000 
average net paid, effective with the 
February, 1938, issue, from the pres- 
ent guarantee of 900,000, a gain of 
22 per cent, the McCall Corporation 
has announced. 
Advertising rates will be in- 
creased 20 per cent, with the same 
issue, ‘ 


MARKET ANALYSIS 


What is the nature of your most vital problem? 
Our analysis of a single marketing, distribut- 
ing, selling, merchandising or advertising prob- 
lem may make your entire selling effort more 


effective. 
A. C. WEICE CO. 
20 W. Jackson Blvd. 
Wabash 6896-1 


GOING TO COURT?’ 


Says John Benson 


OHN BENSON, President of the 

American Association of Ad- 
vertising Agencies, recently made 
a detailed study of the National 
Better Business Bureau. He wishes 
to be quoted as follows: 


“T am more than ever convinced that it is a con- 


structive undertaking, of great value to advertising. 


It is the only neutral body I know of established 


by the advertising business to regulate national 


advertising. 


profit corporation whose sole financial support 
is the voluntary contributions of more than 600 
business firms. Its many services are available 
to any legitimate business, whether a member 
of the Bureau or not. Your inquiries are wel- 
come. Mail the coupon for a free copy of the 
booklet, “How You Can Use The National 


Better Business Bureau.” 


“Its most important function, in my opinion, is 
the handling of complaints against advertisers, made 
either by competitors or the consumer. 


“T found nowhere any bias or superficiality or 
impatience. The facts are carefully ascertained; 
their implications determined ; questions of physical 
or chemical reaction in the advertised product an- 
swered with scientific test made by experts; claims 


“HOW MUCH BETTER THAN 


weighed in the light of actual experience or of recog- 


nized authority. 


“I have never seen any judicial process more con- 


scientious. 


“Some of the best work the Bureau does is in ad- 
justing complaints to the satisfaction of all concerned 
and without rancor on either side. 


“How much better this is than going to court or 
having a law-enforcing body do the job—with full 


publicity in the press. 


“The Bureau is our official contact with all related 
interests; a bridge we have built between the public 
authorities and ourselves; between the consumer and 
the advertiser. While undoubtedly the chief interest 


of the advertiser in the Bureau is in being protected 


against unfair competition, protecting the consumer 


is more basic and includes all else. 


“The Bureau deserves the wholehearted support 


of every business executive.” 


National Better Business Bureau, Inc. 


405 Lexington Avenue, New York City 


The National Better Business Bureau is a non- 


Name 


Firm Name 


Address. 


City 


State 


tape See fa rs OP vr 4 PSE se Sie Oe. f _ Bes Fe 7 OR Fae es — a ew Pienaar ™ Ee in =< . ae se oe tt ~ FS LG i, Pata? = lice | othe ne * Tah eee NE eae A a ST ean a ete’ Pat A ae Sie bee Ko Ns : : i ‘ 
Yi - ea . ua _ ‘ ms, bee, ‘ ‘ ‘ uf d o Sy mae er * .3 : ey Z ‘ - o “ ; : Rs : . eee ” = ¥< q a y Mes, "Sy % = 
ae t j ~ Moi eae Si % 
" | | | | ee pp Ren 
ee ee = 
oe, Se 
. -. ete: eee 5 % 
Po . ~ sail ~ is 
_™ ey — 4 
ch | , : : kSz 
lich = : a 
‘Gooo Wit Pe 
} in 
ord- Kecndiliomag/ ry 
the USED CARS ane 
‘ae SOLD ONLY BY PONTIAC DEALERS | SU | 
Snowe ens Se aes Ae 
ee SSS 
7. i 
! of S77 
tion Rs lin. & WARM WEATHER DRIVING 2n< oe Pesce alt 
cher 
rnia a rs 4 
‘gin aie 
ert | — a ; 
Tt- | ——-- cr late 
are 
nge = ae 
lass —————————————————————————S se 
| BS ee ec 
sun- SSS ee Ee 
are | ae 
han oc a 
cia- ; Eo 
ling Oe. 
RD i 
kist Chicago are 
neon OO Wise 
nge 0 Se 
——<L——————oooooCICICICICIyIyIEIEIEIEIEIEIEIEIyIyIyIyIyyEEEEEEEEEE———————— ———————————————————————E—™=™>=EEOEOEOeeEEEEEEEEEEEEEEEEEEEEEEEEEEE ’ beers * 
Grae as eee 
the (eee 
* oa OT ge a 
ere es ee. 
50 F 
ruit 
th? 
nds | ; 
of FP a 
will F ee 
= 5 ee ise wis " 
ndi- fF ‘ 
sy | Be S 
sed, | (eee 
The } Baas tea 
eek. é ‘ pee 
a we pe, 
; ‘ roe 
om- boi aaa ak ae 
ad- & ila 
: ou aranaad ee Sate, 
‘ Byer meet oa 
i — Bah 
> aa pe 
- . ee ~— 
T | | 
Si 
_ a ‘ $ 
MV) oe 
i> , Be ni a 
( | y —_ Pt Ye 
( i x aa ee Dt ea ; 
il {) ms ya wr an 
WW ~~ --4-4 : ik 
: | | Aer = )- ee 
Aine f 
| x rn 
ee ee ee ree ce ere cree ee eee ee ee eee ee ee ee ee ee ee ee ee ee ee ee ee Ge Ge ee Ge ee ee ee Gee ee eee Gee ee ee ee ee ee ee ee ee Ge ee eee eee ee eee ee ee eee i 
ET 
eo 
. | 
Pe z 
| } fess ay 
| 4 ——————— = a lig 
se i Fea 
ae ' Sc ht a 
‘ ee series 
ug Sra oe Perec peaks Tobe URS Lea pepe eer siete RE een a hea ATA ae ONL PR. Ferny fe oe tin eden Oe eT epee oe ef a whee apts hi a eS Sa os eRe A aig ui ae a a ae a haan Shite 
pe ite e a Ay: Bis) an ° ES adie ; = ; - fa ie pes Se Ae, é z my * A Goren oe Ta Saws Oa a ae gees ~ spt pee ean etpte << rein ; 2 a "i Be 2 “oF e Dre pet oe. Rae eM Sera. Ras Pe ini hee ee eit ee uae aes yo gt se a eae aa F Pi nad 


ADVERTISING AGE 


gon ya 8 


March 22, 1937 


WHEN A DEALER SELLS PROSPECTS 


Business looks good but it is going to 
take a lot of hustling — months of it—for a 
dealer to make his quota when he sells 
prospects only one by one 


Few dealers can get around enough, often enough, 
to keep up with the buying parade. No brand has a 
monopoly on performance or public preference. No 
one knows who will buy next or when. 


Selling products today requires mass merchandis- 
ing localized in the markets in which the dealer must 
drive for turnover. The job primarily is retail selling. 
And advertising pays out best when it appears in the 
newspaper—the mainstay of the retailer and the 
salesmanager. 

Your Chicago dealers can sell more if you build 
public preference in the medium they prefer because 
it reaches more of their prospects. 

Because it prints the news—completely and with- 
out compromise—the Chicago Tribune reaches not 
only the cream of the market but practically your 
entire Chicago market. 

Its progressive stand on matters of public interest 
strikes fire from all economic groups. From Lake 
Forest on the north to steel mills on the south, more 
families read the Tribune than read any other 
Chicago newspaper. 


The Tribune is the only Chicago newspaper which 
gives majority coverage of metropolitan Chicago. It 
carries more advertising and sells more merchandise 
than any other advertising medium in this market. 

No advertiser has ever saturated the capacity of 
Tribune readers to buy. No other medium offers the 
quality and variety of printing methods through 
which to capitalize to the full the appeal of your 
product. 

To start the buying action that puts customers on 
dealers’ sales floors, why not schedule more of your 
advertising for the Tribune? The rates per line per 
hundred thousand circulation are among the lowest 
in the business. 


CHICAGO TRIBUNE 


THE WORLD'S GREATEST NEWSPAPER 
Tribune Tower, Chicago 

5-167 General Motors Bldg., Detroit 

220 E. 42nd St., New York 

820 Kohl Bldg., San Francisco 


March 
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PHOTOGRAPHIC 
REVIEW OF THE 


ORANGES BLOSSOM 


“Going places" was the theme of this 
picture used to promote the National 
Orange Show at San Bernardino, Calif., 
last week. Plans to expand sectional ad- 
vertising of the event for 1938 are being 
made. Best attendance since 193! was 
recorded at this year's event. (Story 
on Page 8.) 


VENDOR VICTOR 


Vend-A-Pak Androck display of the Wash- 
burn Co., Worcester, Mass., took the 
gold medal in the counter displays group 
of the recent All-America Package com- 
Petition with the broad display features 
drawing wide comment. 


EEK 


ALL-AMERICA VISIBLE WINNER AND GROUP VICTOR 


Ingenuity and economy won the All- 
America gold medal for this Simplex 
Pork Sausage package of Albert F. Goetz, 
Inc., Baltimore, in the transparent wrap- 
pings group. Méilprint, Inc., Milwaukee, 
designed and made this package, which 
led its field among the 12,000 entries in 
the national exhibits. 


APPETITE ACCOLADE 


Appetite appeal in the label for meat 
packages of John Morrell & Co., Ot- 
tumwa, la., won the All-America gold 
medal for this creation in the labels and 
seals group. Nelson Colortype Co., Chi- 
cago, produced the package. The 56 
prize winners are on display at Rocke- 
feller Center, New York. Twelve dupli- 
cate exhibits are to tour the country. 


NIFTY NOVELTY 


This novelty package of Pioneer Sus- 

pender Company of Philadelphia won 

the All-America Package gold medal in 

the miscellaneous group. Weaver Manu- 

facturing Co., Mt. Holly, N. J., designed 

and made this prize-winning novelty 
container. 


More honors came to this family of Har- 

riet Hubbard Ayer packages with the 

winning of the All-America gold medal 

for the best family group. Eugene Lux 
was the designer. 


METAL MASTERPIECE 


The All-America gold medal for the 

most effectively designed metal con- 

tainer went to this keg-like can of the 

F. & M. Schaefer Brewing Co., Brooklyn, 
m. Vs 


Tie-ups through wholesalers with banks of their various cities are being arranged 
for this new McKesson & Robbins institutional display portraying the wide range 
of research and production activities of the Bridgeport Co. 


WINNERS IN PACKAGE CONTEST 


This container of The Crown Cork & Seal Borg-Warner King Pin Kits won the All- 
Co., Baltimore, won the All-America gold America Package gold medal in the fibre 
medal in the shipping container group. container group. 


CALIFORNIA PROMOTES IN FAR CLIMES 


Recovering from frost damage, California Fruit Growers Exchange is pressing 
its 1937 campaign with the competitive motif maintained. This double shot is 
being fired at Times Square, New York. (Story on Page 52) 


AUBURN PRESIDENT SEES THAT SALES WHEELS GO 'ROUND 


On a 7,000 mile trip in through the South and West to visit dealers and distributors, Roy H. Faulkner, Auburn Automobile 
Co., president, is welcomed in Los Angeles by newspaper automobile editors: Ed Bern (left, standing), Frank Payne and 
John Stinle, Examiner; Nelson Lally, Herald-Express; Ed Donovan, Examiner; Harold Bluett, Harold-Express; Slim Barnard, 


Examiner. 


(Seated, left)’ Cy Peel, Daily News; Mr. Faulkner; P. P. Willis, P. P. Willis Corporation, and Larry Kavanaugh, 
Auburn-Cord Company of Los Angeles. 
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